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1. ¥&EDME  Financial summary

2024/12/31 2025/12/31 2025/3/31
91 A BIEELE 91 A BiIEELE 1218 BIEELE
f&/x) 9 months YOY(%) 9 months YOY(%) FY2025 YOY(%)

B EEMER (PBR) Price-to-book ratio *1 1.88 +0.07 2.43 +0.55 1.98 +0.17

HAMINZEZE (PER) Price-earnings ratio *2 17.55 N0.54 20.78 +3.23 18.85 +0.14

BREHLFIED (TSR) Total shareholder return *1,2%3 - - 121.7% - - -

*1 20254 3 HROHI2, 699, 5M7Z B (CE *1 Total shareholder return (TSR) has been calculated based on the
share price of ¥2,699.5 as of March 31, 2025.
BB A 3AHTOPIX] [Benchmark: TOPIX Net Total Return Index] - - [129.9%] - - -
(M./Yen)

1 #RHIZ DFEFIZR (EPS) Earnings per share 101.64 109.0 119.35 117.4 143.24 109.6

BCEARLEGFIZEE (ROE) Return on equity - - — — 10.6% +0.7%

KTEAFZE (ROIC) Return on invested capital *4 - - - - 3.8% +0.2%

HEEAIR b Capital costs *5 - - - - 6.7% A1.1%

BARIZ K~ (WACC) Weighted average cost of capital *6 - - — — 3.0% A0.5%

(E73MH ./ Millions of Yen)

DI —T RS Total Group transactions 3,672,433 109.9 4,020,400 109.5 4,926,855 109.8
N5 Retailing 240,260 109.2 262,898 109.4 324,401 108.7
JAFw FinTech 3,490,514 109.9 3,817,628 109.4 4,680,621 109.8
HE Eliminations A58,340 - 260,126 = N78,167 -

5o LUNES Revenue 187,778 110.1 205,779 109.6 254,392 108.1
[UH—USTLAR=1—] [Recurring revenue] 37 [123,616] [108.0] [133,317] [107.8] [166,465] [106.9]
N5 Retailing 54,273 108.6 59,530 109.7 75,550 107.6
T42Tv0 FinTech 133,505 110.8 146,248 109.5 178,841 108.4

5o _EHFIZ Gross profit 165,867 109.2 180,498 108.8 222,757 108.3
[UH—USTLAR=1—] [Recurring gross profit] 37 [112,409] [108.2] [121,250] [107.9] [151,528] [107.6]

55 LRSI Gross profit margin 88.3% N0.8% 87.7% N0.6% 87.6% +0.2%
& -+ Web Store - Web 89.7% +0.4% 87.6% AN2.1% 89.6% +0.1%

IRFGERU—REIRE Selling, general and administrative expenses 132,577 107.9 140,706 106.1 178,241 108.3

EEAE Operating income 33,289 115.1 39,791 119.5 44,515 108.5
N5 Retailing 5,795 144.8 8,378 144.6 8,599 123.5
T42Tv0 FinTech 33,562 107.5 37,542 111.9 44,059 104.0
THEX (32t Eliminations/Corporate 26,068 - A6,129 = A8,144 -

EEAR Ordinary income 30,348 111.7 34,568 113.9 39,916 102.9

B E CIRE T DA Net income attributable to owners of parent 18,988 107.7 21,466 113.1 26,588 107.8

(# ./ Share)
BARPEIIRAE (AR ZR<) Average number of shares (excluding treasury stock) *4 186,818,608 98.8 179,867,390 96.3 185,618,703 98.3

*

SERF. RR—DICRHBLTHDFT,

The notes are on the next page.



*2 O —TD [BEES 3> &EIER h—1U—2031] (CBVT, HEHRFIED (TSR) (F. 2031F38H(C2025F38HALL200% U LZHELTHDET.

*3

*4

X, p.25~27<B8E>RELT I3 /IR h—U—2031ICDVWTESSEBLEEN,

CHUTHE, 2025F3AFKDKME (2,699.5M) ZEEL U T, 2031E3AMCHITITESRTZEH L TEDEY,

In our Group’s “Management Vision & Strategy Narrative 2031,” we aim to achieve a Total Shareholder Return (TSR) of over 200% by the fiscal year ending March 31, 2031,
compared to the fiscal year ended March 31, 2025. For details, please refer to "(Reference) About Management Vision & Strategy Narrative 2031" on page 25-27.

Based on this, we have calculated the progress toward the fiscal year ending March 31, 2031 using the share price as of the end of March 31, 2025 (¥2,699.5) as the benchmark.

Fil(Gp.23EER<ZE 0.
For more details, please refer to page 23.

APTERRBOBEL ICH VT, FBITHERREN SER T 2ESHREICE. BERAMBIPEES JUKINTSESOPEENMRE Y 2HAMRZEHTHEDFY.
(202643888 ZB3M4H 482,135, 20254388 428,215, 202543881 HE3M+H 410,142)

Treasury stock excluded from average number of shares includes Board Incentive Plan and Employees Stock Ownership Plan.
(FY2026 3Q 482,135 FY2025 428,215 FY2025 3Q 410,142)

*1~7(F Non-GAAPERRTY . tERIFE. p.22 <SE> Non-GAAPIEIRIC DWW TZEIBRIIZE U,

Items % 1-7 are Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 22.



2. VI —THEuRE

Total Group transactions

2024/12/31 2025/12/31 2025/3/31

918 BI4FLE 91 A BIEELE 125AR BI4FLE

(B M./ Millions of Yen) 9 months YOY(%) 9 months YOY(%) FY2025 YOY(%)
IIN\5E Retailing 240,260 109.2 262,898 109.4 324,401 108.7
EETF> b Fixed-term tenants 184,041 111.0 202,229 109.9 246,291 111.0
AR~ Events 9,965 122.1 13,169 132.2 13,345 113.1
EC E-commerce 17,887 108.1 18,171 101.6 24,260 105.4
SHILEAT > bE Consignment-based tenants and others 14,033 82.5 12,366 88.1 18,634 84.3
E3pEE=ES Related businesses 14,332 114.2 16,962 118.4 21,869 111.4
JTA4>25v0 FinTech 3,490,514 109.9 3,817,628 109.4 4,680,621 109.8
H—RILZwy b Card credit *1 3,378,840 110.1 3,701,242 109.5 4,530,541 110.0
(53E] - UMREURS) (Total transactions for installment and revolving payments) (319,360) (110.2) (352,999) (110.5) (432,056) (110.1)
H—RFrv>y Cash advance 102,374 101.0 106,870 104.4 137,302 101.9
IT 48 IT, etc. 9,298 137.2 9,515 102.3 12,777 103.1
HE Eliminations A58,340 - A60,126 = N78,167 -
&ast Total 3,672,433 109.9 4,020,400 109.5 4,926,855 109.8

*1 [H—ROLZY ] @ 23vEXJ0L2y ~ MBS, A - EF ) &Y—EX (RELVED) O&FHETTY.

"Card credit" is a total of Card shopping (including outside of Marui group) and Service (including Rent).

* NSEEOIAS MRIRIER (. 20265 3 BHE £ 2 ML D, RO ARSI DNSAN MR ESEOBEEIRICAI U ENRBEUEA B 2T > THEDET,
(BEESEE] (3. /58 - We b Uo/\FERaESRE (FEMENENET - T, TO/(FAIRIAT b BEBIIRIAS b, FEESES) TI.

The Retailing segment disclosure items have been reorganized and restructured from the previous “by procurement method” classification to a classification aligned with future business strategies,

such as events, starting from the second quarter of the fiscal year ending March 31, 2026.

"Related businesses" are retail-related businesses except store and web businesses, which are commercial facility design/construction, property management,

comprehensive building management and real estate business, etc.



<&&>H—-KRIL >y FEREMR

(Reference) Card credit transaction volume

(f&M.,/100 millions of yen)

2024/12/31 2025/12/31 2025/3/31

91 R AL 91 A AL 121 H AL

9 months YOY (%) 9 months YOY (%) FY2025 YOY (%)
FKEAL Rent 6,354 115 7,270 114 8,613 115
EC E-commerce 5,655 109 6,496 115 8,033 110
P E Large-scale commercial facilities 7,728 107 7,641 99 9,764 105
EHIFALY (BEE - NHEREE) Regular payments (communications fees, utilities, etc.) 3,221 110 3,507 109 4,430 111
RSNV IA—FTAA Travel &entertainment 3,182 112 3,552 112 4,230 112
A—/)\—-a>E= Supermarkets and convenience stores 2,356 116 2,714 115 3,170 116
BEFYR—Fv—2 E-money charge 1,225 89 1,249 102 1,615 92
H—EX (REHVRE) Service (exclude rent) 216 115 255 118 308 114
EDAth Others 3,853 116 4,328 112 5,142 114
ait Total 33,788 110 37,012 110 45,305 110

HEEFEE. DEORBELZITOTVDIESH. UATCHRUEREERREBEENTSNET,

The classification of figures is reviewed prior to each disclosure. Some figures may therefore differ from previously disclosed figures.




3. 55 LkU#&E Revenue
2024/12/31 2025/12/31 2025/3/31
9nA BIELE 98 A BIEELE 1258 BIELE
(B/M./Millions of Yen) 9 months YOY(%) 9 months YOY(%) FY2025 YOY(%)
58 Retailing 54,273 108.6 59,530 109.7 75,550 107.6
ha-pawa N Fixed-term tenants 29,474 108.2 31,197 105.8 39,516 107.6
AR Events 2,054 115.9 2,870 139.8 2,773 113.0
EC E-commerce 5,675 108.0 6,068 106.9 7,737 106.9
SEHILEAT > hE Consignment-based tenants and others 2,737 86.9 2,431 88.9 3,654 87.8
[ESREE=ES Related businesses 14,332 114.2 16,962 118.4 21,869 111.4
J4>2F7v0 FinTech 133,505 110.8 146,248 109.5 178,841 108.4
E] - UMRFER Finance charges on installment and revolving payments *2 44,460 108.1 50,235 113.0 59,557 107.6
DNERSE T Affiliate commissions 42,748 110.2 46,441 108.6 56,871 109.6
H—RFrv I8 Interest income on consumer loans 16,677 103.4 17,181 103.0 22,125 102.9
BEEREL Liquidated accounts receivable 1,034 104.1 855 82.8 456 107.5
TREMUEIE RS Gain on transfer of liquidated accounts receivable 6,510 105.6 8,167 125.4 8,009 108.7
EESEN Amortization of liquidated accounts receivable and others *3 A5,476 - A7,311 - A7,552 -
H—EXUXA Service revenue *4 19,271 115.5 22,019 114.3 27,036 115.2
KEIRT Rent guarantee revenues 13,875 119.2 15,726 113.3 19,769 118.4
IT 1 IT, etc. 9,313 137.4 9,515 102.2 12,795 103.2
ait Total 187,778 110.1 205,779 109.6 254,392 108.1
[Uh—U>dLRZ1-] [Recurring revenue] *1x7 [123,616] [108.0] [133,317] [107.8] [166,465] [106.9]
UH—U> LR a—tt&R Ratio of recurring revenue *8 64.7% AN1.0% 63.9% A0.8% 64.4% A0.5%
*1 FifllEp. 232 SRIZE .
For more details, please refer to page 23.
*2 SE - URFHERCE. RECEEEZSTHE - URESH SO LG ZRH L THDET.
Finance charges on installment and revolving payments are shown in revenues from the balance of installment and revolving payments including liquidated accounts receivables.
*3 REMCEHERSN SONE] - URFERING (SREREN S U TR LR X OERLUTHDEY . MEREMCICDVTEp.18<SE>EEREL (URILEZD - HE]) ([CDVWTZEISRIIZEL,
Finance charges from installment and revolving payments from the balance of liquidated accounts receivables are deducted from revenue as amortization of liquidated accounts receivables.
For liquidation of revolving receivables, please refer to “(Reference) About Liquidation of Receivables (revolving and installment payments)” on page 18.
*4 T4 FYVILHETD TH—ERRA] F ECREFREY - EROFRERNEFLC, H— RERBESZEVFTLINRTY.

“Service revenue” in FinTech segment is mainly sales revenue consisting of guarantee fees for rent guarantee revenues and card annual fees.

*7,8(F. Non-GAAPIEIRT I, stE(E. p.22<EE> Non-GAAPHEIRICDWTEI BRI IZEL),

Items % 7,8 are Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 22.

INSEEO A NBRIEE (G, 20264 3 AEA 55 2 M0HHERL D, MERD [MEAFRERI ] DSANRY MRESEOBEEICAIU D ENREUEABX 217> THEDET.

The Retailing segment disclosure items have been reorganized and restructured from the previous “by procurement method” classification to a classification aligned with future business strategies,
such as events, starting from the second quarter of the fiscal year ending March 31, 2026.



4. 55 E#¥FIZE Gross profit

2024/12/31 2025/12/31 2025/3/31
9»H BIFLE 91 H HIELE 12nRH BIFLE
(87 M./ Millions of Yen) 9 months YOY(%) 9 months YOY(%) FY2025 YOY(%)

5T Retailing 39,390 107.4 41,213 104.6 53,368 107.2
EETF> b Fixed-term tenants 26,548 109.1 27,276 102.7 35,562 108.2
AR~ Events 2,051 115.9 2,814 137.2 2,766 112.9
EC E-commerce 4,838 106.5 5,098 105.4 6,587 105.2
SHILEAT > bE Consignment-based tenants and others 2,370 85.6 2,092 88.3 3,163 86.1
E3pEE=ES Related businesses 3,581 110.3 3,930 109.7 5,288 116.2
JTA4>25v0 FinTech 126,477 109.8 139,284 110.1 169,388 108.7
2 - URFEHR Finance charges on installment and revolving payments 44,460 108.1 50,235 113.0 59,557 107.6
DNERIESFER Affiliate commissions 42,748 110.2 46,441 108.6 56,871 109.6
H—RFrv>y Interest income on consumer loans 16,677 103.4 17,181 103.0 22,125 102.9
(=il Liquidated accounts receivable 1,034 104.1 855 82.8 456 107.5
TREMGEIEEE LS Gain on transfer of liquidated accounts receivable 6,510 105.6 8,167 125.4 8,009 108.7
EERELD fh Amortization of liquidated accounts receivable and others N5,476 - AN7,311 = N7,552 -
H—EX Service revenue 19,271 115.5 22,019 114.3 27,036 115.2
IT 48 IT, etc. 2,285 161.0 2,551 111.6 3,342 104.6
a5t Total 165,867 109.2 180,498 108.8 222,757 108.3
[UA—U>DLRZa1—] [Recurring gross profit] *1x7 [112,409] [108.2] [121,250] [107.9] [151,528] [107.6]
UB—U LR —HR Ratio of recurring gross profit *8 66.5% N0.4% 66.1% A0.4% 66.8% N0.2%

*1 FHlEp.237E B8R <IZE0,
For more details, please refer to page 23.
* %7,8(F Non-GAAPIEIRTY ., 5TERIE. p.22<E&E> Non-GAAPIBIR(C DLW TZEZ BRI IZE0,
Items % 7,8 are Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 22.
* INFFEOAS NRTRIBEE(E. 20265 3 AHA 2 UHEHAKL D, ERD [MTARRER] MMSANRD MRESEOBEBIZCENUZHENRE UAABX 217> THENFET,
The Retailing segment disclosure items have been reorganized and restructured from the previous “by procurement method” classification to a classification aligned with future business strategies,

such as events, starting from the second quarter of the fiscal year ending March 31, 2026.



5. IREERU—IRERE Selling, general and administrative expenses

2024/12/31 2025/12/31 2025/3/31

91 A8 BIELE 91 A AILELE 128R BIELE

(&7 M. Millions of Yen) 9 months YOY(%) 9 months YOY(%) FY2025 YOY (%)
IRFEEEE Sales promotion expenses 31,781 110.3 33,069 104.1 42,488 112.1
R1> hER Card rewards 28,270 108.8 29,242 103.4 37,659 108.9
RFEEHE Sales administration costs 29,088 112.2 31,137 107.0 40,297 110.8
A& Personnel costs 27,091 99.9 27,301 100.8 35,547 99.0
RE Equipment costs 14,395 95.8 14,204 98.7 19,186 99.1
IRTEENE Depreciation and amortization 9,417 117.3 10,748 114.1 12,867 116.6
EHIER Provision for bad debts 15,301 116.6 17,752 116.0 20,171 115.6
At Others 5,501 113.0 6,492 118.0 7,682 116.8
ait Total 132,577 107.9 140,706 106.1 178,241 108.3




6. TOA>MBEER Segment information

2024/12/31 2025/12/31 2025/3/31

91 A HIEELL 91H BIELE 1218 HIEELL

N5E Retailing (&7 M./ Millions of Yen) 9 months YOY(%) 9 months YOY(%) FY2025 YOY(%)
FE_bUREE Revenue 59,205 107.3 65,044 109.9 82,267 106.4
[=E T IEA Operating income 5,795 144.8 8,378 144.6 8,599 123.5
EEFEE Operating income to revenue 9.8% +2.5% 12.9% +3.1% 10.5% +1.5%
TIOA> NEE Segment assets 253,338 100.4 210,334 83.0 255,840 99.4
T EAFIZER (ROIC) Return on invested capital *4 - - - - 3.1% +0.5%

JTA42FTVY FinTech (B/M.Millions of Yen)

75 LIRE Revenue 135,164 110.7 147,433 109.1 180,956 108.3
(=EEA Operating income 33,562 107.5 37,542 111.9 44,059 104.0
SRR Operating income to revenue 24.8% N0.8% 25.5% +0.7% 24.3% N1.0%
TR NEE Segment assets 910,159 118.8 925,325 101.7 773,003 108.5
T EAFIZER (ROIC) Return on invested capital *4 - - - - 4.8% AN0.1%

* %4(F. Non-GAAPIEIRT Y, ETEINE. p.22 <EE> Non-GAAPEIR(CDWTZI BRI IZE),
Item %4 is Non-GAAP indicator. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 22.



7. EESEWEROBE Summary of consolidated balance sheet

2024/12/31 2025/12/31 2025/3/31

BULELE BILELL BULELL

(&5, Millions of Yen) YOY(%) YOY(%) YOY(%)
f=E S Operating receivables 710,759 110.1 747,130 105.1 629,761 106.7
ZIRRSEHENE Installment sales accounts receivable 619,908 113.8 674,068 108.7 536,549 110.4
=E =Nk Operating loans 90,850 90.2 73,061 80.4 93,211 89.6

(EETRENLER) (Liquidated accounts receivable) (309,187) (108.0) (343,559) (111.1) (376,453) (108.8)

BEEERE Fixed assets 304,376 105.9 312,135 102.5 315,764 107.2
KEBIMEES Investment securities 45,713 116.7 40,803 89.3 46,523 117.6
BHFaE Interest-bearing debt 734,639 110.6 776,600 105.7 636,480 107.1
STS=—F:N Shareholder's equity 245,752 100.1 238,563 97.1 246,140 97.2
warE Total assets 1,160,326 110.0 1,210,214 104.3 1,053,352 105.0
TREnbEER Ratio of liquidated accounts receivable *9 30.3% AN0.4% 31.5% +1.2% 37.4% +0.4%
BllTaE SXEiEL Ratio of interest-bearing debt to operating receivables *10 103.4% +0.5% 103.9% +0.5% 101.1% +0.4%
Bo&ALLE Equity ratio 21.2% +2.1% 19.7% A1.5% 23.4% N1.8%

* %9,10(. Non-GAAPSIET T,

SERE. p.22 [<EE> Non-GAAPIEIRIC DWW T ZZTBRIZE),

Items % 9,10 are Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 22.

-10-



8. VI —THEURE

BIEELLHER®  YOY change in monthly of total Group transactions

48 5H 6H 78 8H 9H 108 118 128 18 2R3 3R ]Et
(%) APR. MAY JUN. JUL. AUG. SEP. OCT. NOV. DEC. JAN. FEB. MAR. TOTAL
DI —THERE Total Group transactions 108.6 109.6 109.7 109.6 111.5 109.3 109.9 109.4 108.0 - - - 109.5
N5 Retailing 106.0 109.9 109.8 110.0 1154 106.4 110.2 111.7 106.4 - - - 109.4
JE&H - Web Store - Web *1106.1 109.9 106.6 109.9 113.4 108.9 108.3 111.6 1054 - - - 108.9
BEFIE Store + Web (Exisiting stores) *2 - - - - 115.3 109.7 109.6 113.6 107.1 - - - 109.6
J4>Fvo FinTech 108.6 109.6 109.5 109.5 111.1 109.4 109.8 109.2 108.0 - - - 109.4
H—RoOLZy b Card credit *3 108.8 109.9 109.5 109.5 111.4 109.6 109.8 109.4 108.1 - - - 109.5
SAEBINER IS Card shopping (Outside of Marui Group) 107.5 108.7 108.4 108.2 110.7 108.5 108.9 108.3 107.1 - - - 108.5
KEIAL Vit Rent, etc. 115.1 1149 115.2 115.1 1146 1145 1142 1139 1134 - - - 114.5
H—RFrys>d Cash advance 102.2 100.9 106.9 107.7 102.7 103.0 108.8 104.5 103.5 - - - 104.4

*1  [/E&H - Web] (& NBOEMBTF> b A2 b EC. HEAATF> hMEDEEHETY .

“Store - Web” is a total of Fixed-term tenants, Events, E-commerce, and Consignment-based tenants and others.

*2  [BUFIE] (3. PASHIESZE

ZBRNZETY

“Existing stores” is defined as figures that exclude the impact of closed stores.

*3  [A—ROLDY K G 23vEIILSy b OMBINEE. At - BT ) EH—EXR (RELWVWED) O&FHETY.
“Card credit” is a total of Card shopping (Outside of Marui group) and Service (including Rent).

-11-



9. /5% ERIEMRE Transactions of Retailing by store
2024/12/31 2025/12/31 2025/3/31
9nH BIELL 9nH BIELE 1258 BIELL SoinmEE (m)

(B7H./Millions of Yen) 9 months YOY(%) 9 months YOY(%) FY2025 YOY(%) Sales floor area
EFETIL Kitasenju Marui RIRED Tokyo 29,165 108.1 30,325 104.0 38,918 108.4 35,300
FESILA Shinjuku Marui *1 ERED Tokyo 21,717 118.3 21,865 100.7 28,463 115.7 30,590
NIV D7 =ZU—EO Marui Family Mizonokuchi )R Kanagawa 17,179 104.2 18,717 109.0 22,955 104.6 32,260
W e bi@EiR EC 17,887 108.1 18,171 101.6 24,260 105.4 -
FEFILA Ueno Marui BRIRED Tokyo 11,053 112.1 13,866 125.4 14,769 112.6 16,390
BEE)LA Yurakucho Marui RRED Tokyo 12,419 108.6 13,806 111.2 16,813 110.0 18,500
BLIL1 Hakata Marui pis{rals) Fukuoka 7,568 107.5 11,164 147.5 10,238 109.9 15,000
FRRET)L-1 Kinshicho Marui RRED Tokyo 10,242 106.8 11,006 107.5 13,855 106.6 22,990
BTER/E Machida *1  ERED Tokyo 10,408 108.9 10,780 103.6 13,819 108.0 21,270
RAEILA Namba Marui KBRAF Osaka 8,076 121.2 10,205 126.4 11,006 122.8 17,000
SIS TR Marui City Yokohama )R Kanagawa 9,426 106.4 9,921 105.2 12,444 101.4 16,510
NI TJ7ZU—EKR Marui Family Shiki BEE Saitama 9,155 106.8 9,542 104.2 12,197 106.4 18,900
ERIE Shibuya *1 S Tokyo 7,421 119.2 9,333 125.8 10,177 121.1 9,840
EDFIILA Kokubunji Marui RRED Tokyo 7,573 103.1 7,620 100.6 10,132 103.0 14,300
FIRES < Totsuka Modi B Kanagawa 7,058 101.3 7,117 100.8 9,248 101.0 16,580
KEXILA Omiya Marui i EN ) Saitama 5,695 112.7 6,895 121.1 7,885 116.4 13,970
BEATILT Ebina Marui B Kanagawa 5,345 103.9 6,373 119.2 7,375 106.2 19,500
FEILA Nakano Marui RRED Tokyo 5,479 129.4 6,175 112.7 7,438 127.0 4,950
SEFILA Kichijoji Marui RRED Tokyo 4,668 108.5 5,040 108.0 6,306 108.9 11,950
BHIL-A Soka Marui BEE Saitama 3,677 99.0 4,001 108.8 4,817 99.9 16,530
MEILA Kobe Marui aEE Hyogo 3,433 103.3 3,786 110.3 4,523 102.5 6,940
HET Kashiwa Modi 1 FER Chiba 2,796 88.9 3,539 126.6 3,813 92.9 10,590
BETT Shizuoka Modi ER[EIE Shizuoka 2,058 100.7 1,862 90.5 2,606 95.0 5,540

1 FENILA(E THREE)

[P OXR]

[XA>] 388, ETHEE.

ISolvadl

[E7+] O28ZEMLTHDET.

Flz, EBTILA32022F8828H C— AL, EBET A DHERO>THEDETY,

2P, I (F2025F78278(ICHEL. BET 1 DIHERDTHDET,
Shinjuku Marui includes "Main Building", "Annex" and "Men". Machida includes "Marui" and "Modi."

Shibuya Marui closed on August 28, 2022 and develops only Shibuya Modi.

Kashiwa Marui closed on July 27, 2025 and develops only Kashiwa Modi.
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10. A5 - BELEHRUEHMOMESE YOY change in number of customers and sales per purchase

2024/12/31 2025/12/31 2025/3/31

91A 91 A 1258

(%) 9 months 9 months FY2025

ANEZEE Number of customers coming to stores 105.0 105.2 104.5

B &K Number of purchase 106.2 108.1 106.1

=4==Lii} Sales per purchase 102.6 101.0 102.5

11. h—RKE# Number of credit card members
2024/12/31 2025/12/31 2025/3/31
HIEE BIEEE BIEE
(73 A./10 thousands) Change Change Change

H—RREHEE Total 780 +33 819 +39 790 +31
TLETFLB—R Premium cardholders *1 356 +21 388 +33 364 +24
TISFFH—R Platinum cardholders 17 +3 20 +2 18 +3
T—I)LRA—R Gold cardholders 338 +19 368 +30 346 +21
TLEZT LH— REER Ratio of premium cardholders *1 45.6% +0.8% 47.4% +1.8% 46.1% +1.3%
MFE] #IBEIDH—R EPOS cards that support "Suki" *2 107 +23 132 +25 111 +21
[FE] ®ILIB T D0— Rk Ratio of EPOS cards that support "Suki" *2 13.7% +2.5% 16.1% +2.4% 14.1% +2.2%
HN—RRE> 1T Share of credit card members *3 7.4% +0.3% 7.8% +0.4% 7.5% +0.3%
BERES - HER - #R/R Tokyo, Saitama and Kanagawa prefectures *3 16.0% +0.4% 16.3% +0.3% 16.0% +0.3%
ERED - JEE - #R/ELS Other than Tokyo, Saitama and Kanagawa prefectures *3 4.7% +0.3% 5.1% +0.4% 4.8% +0.3%
FREEH New cardholders 58 +1 63 +5 82 +1
FIREH (S5HHAR) Active cardholders (fiscal year) 514 +26 540 +26 543 +25
FIFAZ= Ratio of active cardholders (fiscal year) 65.9% +0.5% 65.9% 0.0% 68.8% +0.5%
HEEL (1F/[FIA) Active cardholders (for a year) 538 +27 564 +26 543 +25
BHE=x Ratio of active cardholders (for a year) 68.9% +0.6% 68.8% A0.1% 68.8% +0.5%

*1 [TLETAA—RRE] G ISFFREECT-ILRREBOATY.
“Premium cardholders” is the total number of Platinum cardholders and Gold cardholders.

*2  [FE] ZEIDH—RE PA - F—LEZRLETDISRL—23>H—RTY. F#illldp.28~30<8E> 17| ZIGEIT D H— RICDNWTZITBBIZE0,

“EPOS cards that support 'Suki' ” are collaboration cards primarily featuring anime and video game characters, etc.
For more details, please refer to "(Reference) About EPOS cards that support 'Suki' " on page 28-30.

*3  H—REESITE. RBARSBSIREERABROAONZIEBELEHULTVET.
Share of credit card members was calculated using population figures from the 2020 Population Census
(conducted by the Statistics Bureau of the Ministry of Internal Affairs and Communications) as the denominator.

-13-



12. E#{E#E Operating receivables

2024/12/31 2025/12/31 2025/3/31

HIELE HILELE HIELE

(8757 Millions of Yen) YOY(%) YOY(%) YOY(%)
ZIERTEHIE RS Installment sales accounts receivable 619,908 113.8 674,068 108.7 536,549 110.4
mEMLEEZSD) (Including liquidated accounts receivable) (877,893) (110.6) (944,779) (107.6) (861,477) (108.3)
38| -+ URIALY Installment and revolving payments 351,253 112.1 371,265 105.7 344,128 105.3
mEMbEEZS0) (Including liquidated accounts receivable) (459,445) (107.8) (492,201) (107.1) (469,316) (107.5)
1 - 2[@E R—FX1EHAVEF Ejarz‘:‘_i:tmbéa";f;aem?n”tbso‘r']vlifshir:;ﬁ’t‘ﬁ]sti?ne;'others 268,655 116.1 302,802 112.7 192,421 120.8
(REMLEEZSD) (Including liquidated accounts receivable) (418,447) (113.9) (452,577) (108.2) (392,160) (109.2)
BEXEens Operating loans outstanding 90,850 90.2 73,061 80.4 93,211 89.6
(REMLEEZSD) (Including liquidated accounts receivable) (142,052) (102.8) (145,910) (102.7) (144,737) (102.9)
&t Total 710,759 110.1 747,130 105.1 629,761 106.7
(REMLEEZSD) (Including liquidated accounts receivable) (1,019,946) (109.5) (1,090,689) (106.9) (1,006,214) (107.5)

(&7, Millions of Yen)
FIRRERIBRS | HEEES Allowance of loss on interest repayment balance 5,896 63.6 3,536 60.0 5,224 61.8
(%)
B Ratio of bad debt write-offs *11 1.31 +0.09 1.45 +0.14 1.76 +0.13
2024/12/31 2025/12/31 2025/3/31

HIGEZE HIEEZE HIGEZE

(73710 thousands of Yen) Change Change Change
1ASEDHE - URIAVER (ZI5SHE) Balance of installment and revolving payments per customer *12 41.6 +0.3 41.4 N0.2 41.8 +0.3
1 AHEDEXENEKS Balance of operating loans outstanding per customer *13 24.4 N0.1 24.4 0.0 24.7 +0.1

*  Kk11~13(F. Non-GAAPEIETTY .
Items % 11-13 are Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 22.

FENE p.22 [<ESE> Non-GAAPEEIRICDWT ] 2SR IZE,
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13. #&EHEEREE Investments

& L EMERNE  Investments and depreciation and amortization

2025/3/31 2025/12/31 2026/3/31 2027/3/31

12nRH 94 H 1218 12nRH

(B7M.Millions of Yen) FY2025 9 months FY2026 FY2027
&R (BEEET LER) Total investments (Capitalized amount) 19,890 12,801 26,000 18,000
RERE (BARE) Capital investments (Property and equipment) 9,033 9,934 18,000 8,500
VI hDIr7 (BEEE) Software investments (Intangible assets) 5,503 2,484 6,000 6,000
FRIKE (BREE) Forward-Looking investments (Intangible assets) *1 5,353 381 2,000 3,500
SRATE R E Depreciation and amortization 14,394 11,790 16,000 17,000
ANHNBEARGE (BIESE) Human capital investment (Intangible assets) *2%3 8,838 7,326 9,000 10,000

1 [RRIRE (BAARE) | . HANRE CHREE thosastETT.

"Forward-Looking investments (Intangible assets)" is a total of Co-Creative investments and Investment in new business, etc.

*2 [EROBEMRICDEINDAMADIRE ] & [ANNEREE] EEREL. EROARE - ARFARB(ICINR. FRBERGADREPAMERCEANDD AMBEEDOEEZEML TEDEY.

"Investment in human resources that will lead to future corporate growth" is defined as "human capital investment". In addition to conventional investment in human resources and R&D investments,
items such as investment in new business areas and personnel expenses related to human resources growth have been added.

*3  [TAMEARKRE] [CIEREREEFINEY.

"Human capital investment " includes expense items.
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14. BFIFA{E Interest-bearing debt

2024/12/31 2025/12/31 2025/3/31
AIEARZE AIEARZE AIEARZE
(B M./ Millions of Yen) Change Change Change
FEHAE AR Short-term loans 105,379 +70,625 75,300 +40,280 35,020 +265
aAN—>v)L - R—)(— Commercial paper 59,000 +59,000 77,000 +67,000 10,000 +10,000
& Straight bonds 101,459 A20,044 100,000 A20,159 120,159 A1,343
REEAS® Long-term loans 468,800 +30,700 524,300 +53,000 471,300 +33,200
=5 Total 734,639 +140,282 776,600 +140,120 636,480 +42,122
BHTai EXEiEL Ratio of interest-bearing debt to operating receivables *10 103.4% +2.7% 103.9% +2.8% 101.1% +0.4%
D/EL>A Debt/Equity ratio 3.01% +0.71% 3.31% +0.7% 2.6f% +0.31%
* % 10(&. Non-GAAPIEIETY ., stEIIE. p.22 [ <EE> Non-GAAPIBIEIC DWT] ZSEIRIZE,
Item % 10 is Non-GAAP indicator. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 22.
2024/12/31 2025/12/31 2025/3/31
91 H AL 91 H BIELL 1214 AL
(B85 M./ Millions of Yen) 9 months YOY (%) 9 months YOY (%) FY2025 YOY (%)
ZIFIR Interest expense 2,320 174.9 4,087 176.2 3,449 184.8
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15. H\EREE (URILE>D - HE) [CXDHE

(B M./ Millions of Yen)

Procurement through Liquidation of Receivables (revolving and installment payments)

FER EHAR PUEET RERER REMUEERER RERENML (SETHIRE)
Procurement date Procurement period Applicable receivables Procurement amount Gain on transfer of liquidated receivables ' Amount of gain on transfer and others (for fiscal year)
ggétseiai 2018 g&iafsj;)?wonths ﬂi%ﬁiﬁf\t sales accounts receivables 30,000 4,234 0
fﬁf 230}1519 giars ?ifﬁf,oans 15,000 1,826 0
ggrl)Seiafr 2019 gi;sj;):onths ﬂi%ﬁiﬁf\t sales accounts receivables 40,000 7,110 209
ggigeiai 2020 gia?sj;):onths ﬂi%ﬁiﬁf\t sales accounts receivables 45,000 7,833 1,041
ggigeia‘i 2021 gifill’glj;ionths ﬂi%ﬁiﬁf\t sales accounts receivables 32,000 5,566 748
égitzeiafr 2022 g iars ?foﬁﬁf,oans 30,000 3,573 634
ég;tzeiaj 2022 g&iagr;sj{lj))?wonths ;rumifﬁiﬁeﬁnt sales accounts receivables 16,000 2,818 410
JZL?r?:/EZEO(SZ}:J Z iall'sl ljzionths gpﬁefgfloans 10,000 1,119 204
ggigeiafr 2023 giarlfsl Sionths ﬂi%ﬁiﬁf\t sales accounts receivables 20,000 3,524 569
é(;i:rf;:rﬁZOB Ziafsjgionths ﬂi%ﬁiﬁf\t sales accounts receivables 8,000 1,521 238
agzrzfﬁ:g“ Ziafsj;):onths ﬂi%ﬁiﬁf\t sales accounts receivables 6,500 1,199 184
le.(lJr?eAr/EZ'EOGZ‘}fJ jiall'sl ljzionths ?pffgffloans 15,500 1,738 359
ég;seiaj 2024 giafsj;ionths ;rumifﬁiﬁeﬁnt sales accounts receivables 17,000 2,996 493
'232‘2::?:;32?2024 giafsj;ionths ;rumifﬁiﬁeﬁnt sales accounts receivables 11,000 1,775 318
i"gzrff;(if’ i ia? gjn)?onths ;rumifﬁiﬁeﬁnt sales accounts receivables 27,000 1,498 975
JZL?E:?OGZ)?’ gia?sj;ionths ;rumifﬁiﬁeﬁnt sales accounts receivables 30,300 4,910 607
égifeii}jr 2025 jiall'sl ljzionths gpﬁefgfloans 28,200 3,257 316
o 7,311

total
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<B8E>EIEREE (URILE>S - HEI) (CDWLWT  (Reference) About Liquidation of Receivables (revolving and installment payments)
(B#] Purpose
CFESEDZE ST EERUERE Fund procurement geared toward safety and diversification of procurement methods
- TIBIRERADERFGEEEUZ. FZELEDZHRE Diversification of procurement methods through sale to market investors
BREEEITORMNDIZHE Without Liquidation

BIERBEEITORVMES. UINEIERS K DFE LRI FERHIBIIRE D 7258 LIEAST E
When accounts receivables are not liquidated, finance charges on installment payments arising from the balance of revolving payments are recorded as revenue in each fiscal year as they occur.

FEHABDRETUREE
42{8M
URIEIE Aggregate revenue for
258(8 N 818 8iEMm 818 818 618M progurement periad
Revolving 48R ¥0.8 billion ¥0.8 billion ¥0.8 billion ¥0.8 billion ¥0.6 billion
receivables ¥0.4 billion =
¥25.8 billion
]
2018/9/30 2019/3/31 2020/3/31 2021/3/31 2022/3/31 2023/3/31 2024/3/31
(61R) (91A)
(6 months) (9 months)
< BHERENME L I2iHa OFEARM >
Procurement period when accounts receivables are liquidated.
mREbETO/HBE With Liquidation
UNEHEIAR OFIZRARM (O UIBRRIAFN DRI F RS 28 ER E U C— B U T L
Future finance charges on installment payments for the procurement period of the balance of revolving payments are batch recorded as gain on the transfer.
EER SIERMCIE (RERE & U TR UGS K DR
Gain on transfer is deducted from revenue evenly throughout the procurement period as amortization of gain on transfer.
R 4218 —JEEtL FERRAENBAMFLANRA  42/80
Gain on the transfer ¥4.2 billion Batch recording Future finance charges on installment payments ¥4.2 billion
s . A
FERR UMRMEE [N EER [ |
300{8M 25818M Gain on the HEM 88 88 88 88 68
Procurement | | Revolving b transfer ¥0.4 billion ¥0.8 billion ¥0.8 billion ¥0.8 billion ¥0.8 billion ¥0.6 billion
amount receivables J i i i i i i i i
¥30.0 billion | | ¥25.8 billion | i i i i i i | groneeeeeeeeeees ;
2018/9/30 2019/3/31 2020/3/31 2021/3/31 2022/3/31 2023/3/31 2024/3/31
(610R) (908)
(6 months) (9 months)
< BEHERBEMEDIERE - »>
Procurement period for liquidated accounts receivables
<PLE&E (/A—=) > Impact on income statement (image)
EERE LfC%LHYé(CE‘U: 42{8M .
Recorded in revenue as gain on transfer ¥4.2 billion L . N . SEEHARI DRSNS
55 LIRZSICEHE (5EIURFLHY) 42/2M0
Recorded in revenue (Finance charges on installment and revolving payments) Aggregate revenue for
procureme_nF period
8{8F 818 8f&FM 8{8F G *4.2 billion
¥0.8 billion ¥0.8 billion ¥0.8 billion ¥0.8 billion ¥0.6 billion
2018/9/30 2019/3/31:. i 2020/3/31 i 2021/3/31 1 2022/3/31 1 2023/3/31 i 2024/3/31

A8IBM PN

A48 PN A8 A6{8F
-¥0.4 billion \\\ -¥0.8 billion -¥0.8 billion -¥0.8 billion -¥0.8 billion -¥0.6 billion
N
N\ SREREN & U TR LINGEH SR

Deducted from revenue as amortization of gain on transfer

* 2018498 (CEM L UNMEIEREMLOFEREMN L. 2024F38HCTT L TVDs, 20254388 BIMFHLBEREL TS DERA. 218 p.17 BEREML (URILESD - BE) (CLZME
The amortization of gain on transfer from the liquidation of revolving receivables implemented in September 2018 was completed in the fiscal year ended March 31, 2024.
Therefore, it has not occurred since the first quarter of the fiscal year ending March 31, 2025. Reference) p.17 Procurement through Liquidation of Receivables (revolving and installment payments)
- 18 -



16. #HE#

Number of employees

2024/12/31 2025/12/31 2025/3/31

A= A= A=

(A/Number) Change Change Change
/NS5 Retailing 1,996 A155 1,885 Al11 1,982 A162
(666) (+10) (702) (+36) (661) (+13)
JA>TvY FinTech 1,808 A68 1,697 Al11 1,799 VAV
(789) (+49) (839) (+50) (764) (+37)
A EIRERPY Head office, corporate management departments 275 +5 276 +1 270 -
(28) (0) (30) (+2) (28) (A1)
&t Total 4,079 AN218 3,858 AN221 4,051 A239
(1,483) (+59) (1,571) (+88) (1,453) (+49)

* HEHREMEAETY. () NREFHEOMNTIERAERTHD. MEABICEEATEDEEA.

The number in brackets ( ) in the lower row is the average number of part-time employees which is not included in each of the numbers in the upper row.
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17. 2026%E3ARIFH Forecasts for the fiscal year ending March 31, 2026
(1) EREEETIE  Consolidated financial results forecasts

2025/3/31 2025/12/31 2026/3/31

e AILELE e AIELE ¥i8 AIFELE
(M./Yen) Actual YOY (%) Actual YOY (%) Forecast YOY (%)

1 #REZDHEFIEE (EPS) Earnings per share 143.2 109.6 119.3 117.4 155.0 108.2

HoEALERMFIZRZE (ROE) Return on equity 10.6% +0.7% - - 11.2% +0.6%

KTEAFZEER (ROIC) Return on invested capital *4 3.8% +0.2% - - 3.9% +0.1%

(BAM./Millions of yen)

D)L —THERS Total Group transactions 4,926,855 109.8 4,020,400 109.5 5,390,000 109.4
INGE Retailing 324,401 108.7 262,898 109.4 330,000 101.7
JA>2FYvY FinTech 4,680,621 109.8 3,817,628 109.4 5,140,000 109.8
HE Eliminations N78,167 - 60,126 - /80,000 -

FE_EUNER Revenue 254,392 108.1 205,779 109.6 272,500 107.1
B Retailing 75,550 107.6 59,530 109.7 78,500 103.9
JA>F7YV0 FinTech 178,841 108.4 146,248 109.5 194,000 108.5

5t LHaFIZ Gross profit 222,757 108.3 180,498 108.8 240,000 107.7

BN —NEIRE Selling, general and administrative expenses 178,241 108.3 140,706 106.1 190,000 106.6

EEFIR Operating income 44,515 108.5 39,791 119.5 50,000 112.3
INGE Retailing 8,599 123.5 8,378 144.6 11,000 127.9
JA4>27v0 FinTech 44,059 104.0 37,542 111.9 47,000 106.7
SHEX (E2tt Eliminations/Corporate A8,144 - 6,129 - A8,000 =

B Ordinary income 39,916 102.9 34,568 113.9 42,000 105.2

EARE Income taxes 12,591 98.1 11,498 121.9 12,500 99.3

Rtk E(CIRE I DHFlR Net income attributable to owners of parent 26,588 107.8 21,466 113.1 28,000 105.3

(M./Yen)

1RHEDEHE Cash dividends per share 106.00 +5.0 — — 131.00 +25.0

Bo4m Payout ratio *1 74.0% A3.3% - - 84.5% +10.5%

DOE (HREEARBLLEK) Devidend on equity ratio *2 8.1% +0.2% - - 10.0% +1.9%

*  *4(E. Non-GAAPIEEET T, STEIIE. p.22<EE> Non-GAAPIEEEICDWLWTEZEBZEL\,  Items x4 is Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 22.
*1 BMm = IREEDRHEE/EPS  (EPS(CERAYTIHAPEIRNBOEL (CHBNT, FITEAMRAAN ST IESHRC(E. KERMB I PEFERUMKRIUIS E S O PEFENMRE I LEUMAEEHTVET, )

Payout ratio = Cash dividends per share / EPS (In calculating for the average number of shares to use for EPS, treasury stock to be deducted from the number of issued shares include shares held under the BIP Trust and the ESOP Trust.)

*2 DOE = Fg#8%8/#kE&A Dividend on equity ratio = Total amount of dividend / Shareholder's Equity
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(2) FiREHF Forecasts assumptions
@ FELIRFWIDFIE  Forecasts of revenue

2025/3/31 2025/12/31 2026/3/31
ES BIEELE ES BIEELE Fia RIEELE
(7M. Millions of yen) Actual YOY (%) Actual YOY (%) Forecast YOY (%)
7o L URZS Revenue 254,392 108.1 205,779 109.6 272,500 107.1
/N5 Retailing 75,550 107.6 59,530 109.7 78,500 103.9
EETF> b Fixed-term lease tenants 39,516 107.6 31,197 105.8 41,600 105.3
AR~ Events 2,773 113.0 2,870 139.8 3,300 119.0
EC E-commerce 7,737 106.9 6,068 106.9 8,500 109.9
HIBEAT > hE Consignment-based tenants and others 3,654 87.8 2,431 88.9 3,200 87.6
[ESEEES Related businesses 21,869 111.4 16,962 118.4 21,900 100.1
Ja>7v0 FinTech 178,841 108.4 146,248 109.5 194,000 108.5
& - URFER Finance charges on installment and revolving payments 59,557 107.6 50,235 113.0 67,200 *1 112.8
[64,700] [108.6]
HNERIEFFER Affiliate commissions 56,871 109.6 46,441 108.6 62,600 110.1
H—RFErvI 2 IH2 Interest income on consumer loans 22,125 102.9 17,181 103.0 22,900 103.5
BEREME Liquidated accounts receivable 456 107.5 855 82.8 A 2,500 *1 -
[0] [-1]
H—ERA Service revenue 27,036 115.2 22,019 114.3 31,000 114.7
IT 1B IT, etc. 12,795 103.2 9,515 102.2 12,800 100.0
@ HURE®DTHE Forecasts of transactions
2025/3/31 2025/12/31 2026/3/31
ES | AIELE ES BILELE Fi8 BIELE
(B75M./ Millions of yen) Acutual YOY (%) Actual YOY(%) Forecast YOY (%)
Ja>Fv0 FinTech 4,680,621 109.8 3,817,628 109.4 5,140,000 109.8
H—ROLSwY K~ Card credit *2 4,530,541 110.0 3,701,242 109.5 4,983,100 110.0
H—RFvrvz> Cash advance 137,302 101.9 106,870 104.4 144,100 105.0
IT i IT, etc. 12,777 103.1 9,515 102.3 12,800 100.2
@ HEEEEDTIE Forecasts of operating receivables
2025/3/31 2025/12/31 2026/3/31
ES | BIEELE ES BIEELL Fi8 RIEELE
(7M. Millions of yen) Actual YOY(%) Actual YOY(%) Forecast YOY(%)

Install t and Ivi t
HE - URIAVES CRBMLEEESD) oo and revoving payments 469,316 107.5 492,201 107.1 498,000 106.1
(Including liquidated accounts receivable)

HESHERS CRBMLEEESD) Operating loans outstanding _ 144,737 102.9 145,910 102.7 150,000 103.6
(Including liquidated accounts receivable)

*1 20264 3 AEIDOFRE. EVFENSHBZEELTHEDET, TOLDEERORIEZ LB, EYFTEORIEEZ TRICEEHRL THDEFT.
DE - IIRFHENEZBEROBERBEOFEI X OZEER. THAOEEREEIEMLRH, HRFTEHNSHRZEEHDEEA.
The forecast for the fiscal year ending March 31, 2026 has been revised from the initial forecast. Therefore, the upper row shows the revised figures and the lower row shows the initial forecast.
In light of the financing risk associated with liquidation of accounts receivables immediately after the change in the rate of finance charges on installment and revolving payments,
the Company will not liquidate accounts receivables in the second half of the fiscal year, and therefore there will be no impact on profits from the initial plan.
*¥2 [A—ROLZY RN [E 23vESDIOLDy b MNBINEE. AH - BT ) £H—EX (RELVWED) O&FHETT.
"Card credit" is a total of Card shopping (including outside of Marui group) and Service (including Rent).

* NGO AS MRIER(E. 20264 3 A 2 WEHIL D, RO [EARFARERI] DNSANRY MRESEROBEBIE(CENLZDENRBE UIAABX ZTO THNET,
The Retailing segment disclosure items have been reorganized and restructured from the previous “by procurement method” classification to a classification aligned with future business strategies,
such as events, starting from the second quarter of the fiscal year ending March 31, 2026. 21-



<8%&>Non-GAAPIBIE(CDWLT (Reference) About Non-GAAP indicators

*1

*2

*3

*4

*5

*6

*x7

*8

*9

*10

*11

*12

*13

HRFEEREMER (PBR) = BSR4l /1 ¥REEOHERE PBR = Share price at the end of period / Book value per share
BRMEURZSER (PER) = HASREKME /1 #RE7Z0 LERFIE (BEREZEETSE - £8) PER = Share price at the end of period / Earnings per share (EPS)(based on consolidated financial results forecasts and actual results)

HREHAEO (TSR) = (HARMKME + 20264 3 BRIDSE 1 MEEANSHEAETD 1 MRATZDECHEADRETEE) /20254 3 BHIROHKIME (2,699.5M)
TSR = (Share price at the end of period + Cumulative dividends per share from Q1 of FY2026 to the current quarter) / Share price at the end of FY2025 (¥2,699.5)

KWTFEARFZEEK (ROIC) = WEISHREZENR /WTER FSGEHE - THE + BEEME + BR + Al - BEETEEE + ZARILE - BEE)
ROIC = After tax operating income / Invested capital (Installment sales accounts receivable - Accounts receivable + Operating loans + Products + Tangible and intangible fixed assets + Guarantee deposits - Accounts payable)
HEEARAIZ L = URTTU—L—b +BE x UROTLZFLA *URTTLIZTARERNIAIVEEA > TSA REDHITY,
Capital costs = Risk free rate + B x Risk premium * Risk premium is the average of the historical and implied methods.
WACC (MNEFHEAIRL) = #HEEAIRXL[UROITU—L—h + Bl x URVTLZTA] x BHlifEE / (BRITFEE + BHMElFEE) + BAL— b x (1-8BX) x GFFaE
/ (BFIFAE + BMikER) HMEGEEG. BEINEROSHGRNTHIREERCHEE I IBMOFIEZERLTHEDET,
WACC = Capital costs [Risk free rate + B x Risk premium]x Market capitalization / (Interest-bearing debt + Market capitalization) + Borrowing rate x(1 - tax rate) x Interest-bearing debt
/ (Interest-bearing debt + Market capitalization) * Market capitalization is calculated using the average number of years that shares are held by institutional investors.
UR—USTLRIa1— = BESFFLEHEEIESTFEEOZHICED TEHAHIRILA
Recurring revenue [or Recurring gross profit] is revenue [or gross profit] that is generated on a recurring basis through contracts with customers and business partners
UR—USTLARIa—ER = UB-USTLARZTa— / (Golhigs [FREFmEMAR] + IREERD [BEBIGETENSVZREEE])
Ratio of recurring revenue [or Ratio of recurring gross profit] = Recurring revenue [or Recurring gross profit] / (Consolidated revenue [or Consolidated gross profit]
+ Selling, general and administrative expenses paid by business partners)
mEMEIER = BEREEE / (EXREE+EEREEER)

Ratio of liquidated accounts receivable = Liquidated accounts receivable / (Operating receivables + Liquidated accounts receivable)

BH7aE SXEiEL = BlT7aE / =SXEE Ratio of interest-bearing debt to operating receivables = Interest-bearing debt / Operating receivables
BHXx = Sf1EIEE / BXEEEGERS (RBLEESD) Ratio of bad debt write-offs = Bad debt write-offs / Operating receivables at the end of period (including liquidated accounts receivable)
1 AHEDSE - UMIAWES BIRESEHE) = 28 - URLAWES (REMUEEST) / SSHFEH

Balance of installment and revolving payments per customer = Installment and revolving payments (including liquidated accounts receivable) / Number of customers making payments

1 AEEDEREMNRERE = EXEMEES (RBMEESD) / SHWE#H

Balance of operating loans outstanding per customer = Operating loans outstanding (including liquidated accounts receivable) / Number of customers making payments

Non-GAAP381Z (Non-Generally Accepted Accounting Principles) : H#tJ)L— T DBEDREXKRIBIEE U TERLTHNDET,

Non-GAAP (non-generally accepted accounting principles) indicators are indicators used to better illustrate the state of MARUI GROUP’s business.
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<BE>SLTVREDIBEZEICDWLT (Reference) About Lifetime Value Management indicators

(Uh—U>JLRZa—&(E] Recurring Revenue / Recurring Gross Profit
BESFFIEIBEEIEETHE EDOZHCED ERNRIIADZ T, INETIRIEHDOARBESEIRA. T+« >F VI TRERIRIA— RABCLIDRETDNE - URFER, H—RFrvI > IFE,
REFRIVFEREREZELET.

Recurring revenue (gross profit) is revenue (gross profit) that is generated on a recurring basis through contracts with customers and business partners. Examples of recurring revenue (gross profit)

include rent revenues in the Retailing segment and finance charges on installment and revolving payments and cash advances, rent guarantee revenues, and annual enroliment fees from the EPOS
Card use in the FinTech segment.

(RRAVEHRIEINZE & (L] Contracted Future Recurring Revenue / Contracted Future Recurring Gross Profit

SHAZ T TR CREALE BRI CTEZVWZEVW TV BB R T EOSEEILTFENS, I TICHRENTCNGEMELIZEDO T, NREORESZRAD LTERALTVET, FAEESEIRACHVTE
ENTREIN S RIAENDIERINGSEEH U, DF - URFEROH— REv v D OFBICDVWTIEHRERR. MEAEFEHN (UH—-U>093) ([CDVWTIEHh— REMERK. REREICEAULTE
R AEE & (CEBHUET,

Contracted future recurring revenue (gross profit) is an indicator of the earnings promised by contracts with customers and business partners in the given fiscal year and in subsequent fiscal years and
is used to measure the stability of earnings. For rent revenues, for example, contracted future recurring revenue (gross profit) is calculated by assessing the future earnings projected based on the

remaining number of years in rental contracts. Meanwhile, repayment periods are used for finance charges on installment and revolving payments and cash advances, expiration dates are used for
(recurring) affiliate commissions, and the number of remaining years of residency is used for rent guarantees.

B UH—US T LA 31— ERHIEAH BRI DE R TS
Concept of Recurring revenue and Contracted future recurring revenue

BUD—USTLARTa— - BRESEHRIEI
Recurring gross profit and Contracted future recurring gross profit

_ EL: N0 2FAMBICRRT BV H—U VI LARZa—%
<UH—=V2ILARZa—DRR> IzstE TRHEHRENE) L LTRR 3L

Breakdown of

16.3kt
Recorded as

Visualization of recurring revenue from the second year onward as (100 million yen)

VS.FY2016
Recurring Revenue / Recurring Gross Profit czﬁ;’:r:‘tuf?s{c:rltyzear “Contracted Future Recurring Revenue” (fEF) +100%
oo
= - SO REE 4000
i BRERABY SEH~
X2 Rentrevenue, etc. e RE#E SRR A€
e 635(8M
4 3000 = E
B {REE FH Litrlis Z42TvT 3,349(8M
Ll . athyear RiES Gross profit
. R_e"t guarantee B BIEIN IS 2,269 Contracted future
D) | B, K - RBBEH 2000 recurring gross profit
< ERRIAL OIS F HK . vy Contracted Retailing ¥63.5 bill
,% Affiliate commissions on Future etailing .5 billon
= ' communications, 2%H Recurring FinTech ¥334.9 billion
yiT utilities, and other AT Revenue 1000
e regular payments . Uh=1odlLRza—
8 URERBEY L ke g Recurring revenue

Finance charges on b?;ﬂl_

mas t'ar:lenl:tesnteizd revolvmg Recurring revenue 16.3 24.3 253

pay! ) tc B FY2016 FY2024 FY2025

*  REFREREEFER. MBEFERCERIAWN) @D — REMIHHR. ERORERASEZNESZE L ICEH

Rent guarantee is calculated based on remaining years of occupancy, affiliate commissions (regular payments)

are based on card expiration dates, and store rental income is based on remaining contract durations

*  FLEHFIRCE. REBERD(BEEIGSHENSMENCVEERE)ZED
Gross profit includes selling, general and administrative expenses paid by business partners
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<BE>SEHODRRICDOVT (Reference) About store trends

mIEDIRR  Renovations

2024/12/31 2025/12/31 2025/3/31
ESAG eI Major store renovations RILAIFIU—EEL  Marui Family Ebina dEFESILA Kitasenju Marui BELILA Ebina Marui
EFETILA Kitasenju Marui BEEYILA Yurakucho Marui i~/ Shinjuku Marui
FREF )L Nakano Marui FEXILA Shinjuku Marui EFEILA Kitasenju Marui
EEIL1 Hakata Marui QI TJ7ZU—EO Marui Family Mizonokuchi FRREICILA Kinshicho Marui
RAEILA Namba Marui HRRET )L Kinshicho Marui REFTIL Nakano Marui
R S FEIBTEIADIAT  Number of stores and sales floor space
(Fni/Thousand ni) 2024/12/31 2025/12/31 2025/3/31
BARIE&HER Number of stores at the end of period 22J5&H 2255 22J5&H
RRRFEi5 A Sales floor space at the end of period  * 383.6 375.4 383.6

* [HIRSEBEE] BRI GHBEPIEED) « BT« OASTERETY.

Sales floor space at the end of period is total of Marui including specialty stores and Modi.

mZZHIAZRE Contract Type

1% 0% 0% 0%0e—— BEWPIE
20% o—— JE{bHEA

Directly operated

Consignment

Fixed-term rental

143 223 233 243 253

FY2014 FY2022 FY2023 FY2024 FY2025

m3EYIER=F > BERL Non-retail tenants composition

FFER Non-retail tenants
hrxo Experience focused 27%
ﬁ;l:“z Food, services 33%
AR Events 5%
14.3 21.3 223 23.3 243 25.3
FY2014 FY2021 FY2022 FY2023 FY2024  FY2025

* 20143 AADTIEMER 1. B-H—EX-ARUNEDSHHELL>TEYET,

The figure for “Non-retail tenants” for the fiscal year ended March 31, 2014, is the total for food, services, events, etc.
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<BES>EEESDI D &EEBA M—U—2031[CDWVT (Reference) About Management Vision & Strategy Narrative 2031

20315 0RIZI00BAECEIFT T, BEESa 2 /I M—U—2031] ZRELTLET. BREEZa> LU TBVLEERBIF. 22hS/\WIFv T+ 20 UTHEER h—1U—Z/EE0.
B3> - A2\ - BERIRZEESED L THRNBBEORIEZRR LU TVWEET,

The Group formulated its “Management Vision & Strategy Narrative 2031” for the 100th anniversary of its founding in 2031.

We will set high goals as our management vision and build a strategy narrative by backcasting from there. We will achieve the creation of social value by linking our vision, impact, and business strategy.

(BEE>a>) Management Vision
Yt ) —TTld, 203EICAFEERES S E LT [ P2 ARSI BEE] £BIFELRE. [P N5
FREHEG RG] S0S 2 MTHESNS [0 B OMECAET BEETHD. —ADEDD

IS ST Mg ith: =3
BEMER. DE0D [1FE] NEBHENSES—DDREDBHTT. COREES 3 ORRICHIT, EXT A 2T XRRIEH HEI EBETSEIHZ

. R o _ Retailing X FinTech X Forward-Looking Investment Business that supports “Suki”
CNETONG - T4 2TV - RRFECLBZM—HOESRINS, [FE] ZROC, IEPT 2Ty, rms
HARRED ) D/\D, ZUT. BHOILSY MI—RBEDOTEY NERTS NITFE] ZIMETBEIRINE FinTech

A2 mEs

ERUTVEET, C0 7S] &BET3ESRAEMC, HANBA ) N EHBOMIEHS T ELBI, g ( TRv
BRESSRTOEREDHS LET, and work styies f

Our group has established “an economy driven by ‘Suki’” as its management vision for 2031. The economy driven by “Suki”

M7,
stands in stark contrast to the “value-for-money economy,” which is defined by the dual axes of “function and price.” I o “Suki”
It represents another economic paradigm where the driving force is each individual's emotions and values—in other words, Retailing des:;:f“sznt (
their “Suki.” To realize this management vision, We will transition from our existing business model integrating

Retailing, FinTech, Forward-Looking Investments to a business that supports “Suki,” supporting it through Retailing, c#?l]#&? \
FinTech, Co-Creative investment know-how, and leveraging assets like stores and credit cards. We will build the business .:Vesrf:,elxi
that supports “Suki,” aiming to accomplish both social impact and profitablity while pursuing high growth and high returns.

Services

[BEE R h—1J)—2031] Strategy Narrative 2031

[ &) ZIMETBRESHRRA] BBELUTHSITA2/I\T hE. ZOERICHEIFIZHEIUTDOESDTT,
The impact we aim to achieve through our “business that supports ‘Suki’” and the strategies for its realization are as follows:

B (=] ZBUTHNDIZH, HEDTzON\ELNBHEE Consumption that expands for the benefit of others and society through "Suki"
[1FE] ZIMEIDESRROBENE. [FE] ZINMETD LT [BHDIzH] OHEED (MDD LD,
PHT 20D NEER > TV ZETAU/N\D M EFIREMISED I EICHDET, g =
LRI —TD [FE] ZHETZH—RTE. CHAZEL TSEURVEFCEHNTE 30— ROKBAALTHO. Sk Y = —
[EENDIZD] (T [FfF] 3D EICUHDEERUDIUVNIATOREEN. SEEFIFIEI LK EFEEINET, A “
FLUWIATDOEEE(CHBIER T D ETEILEEZED. [iFE] ZIHET D H— ROKEHE20314 3 AHIICE B30T . éﬁ”“’”‘ml HEDTH
For my self or someone else For society
300 AETHAL. 2041FE 3 ABICIET—ILRID— ROKEHZ LD E72HS UET.
The purpose of our “business that supports ‘Suki’” is to achieve both impact and profit by encouraging “Suki,”
transforming consumption from being “for oneself,” to “for someone else,” and ultimately “for society.” ,ndﬁiﬁa,s s*oiﬁy
With EPOS cards that support “Suki,” the number of members using our cards that allow users to make donations
to those they wish to support through their spending is steadily increasing. We anticipate that more and more
consumers will continue to find happiness in making “donations” “for someone else.” MFS) 2ISET3H— KAEFELHD
We will advance our differentiation strategy by responding to the new types of consumers. Our goal is to reach

1IN e EmIL
3 million cardholders of EPOS cards that support “Suki” by the fiscal year ending March 31, 2031, furthermore, EPOS cards that support “Suki” bridge the two and help achieve both impact and profit
to surpass the number of Gold Card cardholders by the fiscal year ending March 31, 2041.
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B [{FE] ZEIDII7AF>3 )L - T2/VDJ—X> |~ Financial empowerment that supports “Suki”
LI —TEINEFTEEOBSEREMELTEHEURN, S#(E FE] ZREITZ3I71F>3vIL - T2 /\D—
A2 MEBEUT, IRNTOADOBEEREZIELTCVWEEFT, CNETDIT« >FTVIDESKRITE. AHADESHNSD
KEPHEZEFOE LIS T MERADHAI] (CXDILSyY hH—RZEFRITUTETELULD, SBRETOMRERZLLS

20255~
MigZERINT, [FE] ZHIBIDH—R - AR - JyXz@tantse [ [iFE] ZIGEIT DIy b Z8(C2E .
Eﬁﬁ ;&E L’ _C%%%%Eh_—b \ 353’., We sﬁﬁztgy?uﬁﬁ life We ﬁt{%ﬁiﬁfnes WSE;P{"ES{;E\EE
Fle, SBILAIDEEE. X5—-~7vT JU-SREOSEMIZTHICHUTE [A—F—H—R]1 | <>U¢ <>u¢ ¢ s
[S>H—ZHh—R] . BATEHHMNEADS R (CHLTEREEBLE [GTNH—R] 280, SEEIEALET, N7 i N/
Until now, the Group has supported the self-realization of young people. Going forward, we will support the self-actualization H U “rg%”
of all individuals through financial empowerment that supports “Suki.” In its FinTech business to date, Marui has issued credit J'_ — J|. &Yﬂ m Jl

cards through the co-creation of creditability, mainly in metropolitan areas where it has stores. But going forward, we will
broaden our target areas and recruit members nationwide by expanding our rollout based on “units that support ‘Suki,””
which combine EPOS cards, events, and goods that support “Suki,” regardless of location.

In addition, to address the expanding diversity of work styles, including self-employed individuals, startups, and freelancers,
we will expand the number of membership through initiatives such as the “Owner Card” and “Lancers Card.”

For foreign nationals working in Japan, we will also enhance recruitment through collaborations like the “GTN Card.”

u STIREEEE Support strategies
CNETOBIFS - P BERICADIHBWEESRLE LT, 12/ MIERT, BUESHPRESEEN. SHEOHNE o
BRI TES [175] ZISETEI-y M EEBHBCRMTHI LT, A2/ hERRSOmIEERUET, ‘ |
Fe. BHO)L-TETNFTD XEBEL EBEHROALEDELT, UXDRBELETESDIY KTy FHEDBARME  Gamern |
HI= (ST LI RIA TF 1 MEBL T, BPIAHORAELDS & EBIC7 S0 MR ERREL TEE LR, elnas

SHETOTTYIIFIAMOEREZBL T, TZHILDOUXE NIFE] ZRIEIT DY MM KDY TILOEKERZ
S LB ORRIEZRE T ETOA VLRIV L EHELEFT, — B0

As a new point of contact with customers to replace the independent sales areas and private brands, we will accomplish both c:zt';“; e
impact and profits by developing units that support “Suki” in major cities nationwide that offer, which can be expected to cst;:iear;tlg
attract customers, recruit members, and increase average customer spend and gross profit margin in a compact space.

Furthermore, in our efforts to enhance customer experience through DX, we have newly established a joint venture with

Goodpatch Inc. and marui unite Co., Ltd, a leading UX design company. We have also been actively recruiting specialized

talent and building an agile development framework.

Going forward, we will promote the development of loyal customers by leveraging the expertise of professional personnel

to provide unique experiential value that combines digital UX with real-world experiences through units that support “Suki”.

¢

=
=

=e
=2.5 &

m [J0O—] =BUAhEEnRE Expression of creativity through “flow”
WL —TTIE, BEHEHRE. BIEME LBDE, EVWSESRIICE > CEERBREZDENICIRIZEDTEDS
70— EVSERISEE L. #E8—AVEDOEENNCEEHZEH IR0 EFET> TEELR.
SH(E. S| ZBET3ISV—RETELTEND IFE] ZHBIOENTHAEEOL. o T EI EEBICED T RREIA
BIEMAERET B LT, FAZTOFLYS, IO\ EDEREEREN UL SR IEIEA L.

20314 3 FRIE CICEL AL EE 70%LLE (B D = & TREAMEDD L E5HE LET, e S ey 53% 700~

ERRELERR
Intangible asset ratio target

At the Group, we focus on the concept of “flow,” which comprehensively captures the elements that are important for business,
such a.ls apility apd .challenge, creativity and I?appiness, and ha\./e'been working to e.n.hance the job satisfaction and' . ﬂﬂ;éf;%;%tk é"/’?;’f_‘iﬁm*
organizational vitality of every employee. Going forward, we will increase opportunities for employees to apply their “Suki” . . . )

to their work by organizing contests and other initiatives that support “Suki” and encourage creativity. By expanding businesses Expanding '::lﬁ'a"sei.fff:fﬂﬂ:ﬁﬁﬁ%s&mﬁ'ble assets,
that leverage intangible assets—such as ideas, knowledge, and know-how, we aim to raise the ratio of intangible assets to over

70% by the fiscal year ending March 31, 2031, thereby enhancing our corporate value.

*25.3 *3L.3
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Y —3v)L - A2 NSTLF—(CKDBEMR Business development by social intrapreneurs

HADEBEREDA I NR—2 3> ORIBICINZR. [RHICVVRDRSHEZEEZISNDY—SvIL - 1> NS TLF—

= _— _ e — N . N - 4 Eai]
(FEAEZEK) | OFBZRICHIC, ESRATOT1—AHEEZRB L. SESERMBESHZEL THANDS AT E External Internal
N ~ N — P T ENAH—
BEUBEMFAEDET. PRPNDAMBRORESD [V—Sv)L - 1> NSTLF—BRME] ZR/IU. KFE. -~ e )
_ _ _ _ . . e . D ( cecscscccsccccccp i i
PRSI B IRR U ET . RN (CERBBEOLHI ) —TADAPTOSTY MOBINEEL. LHitIIL—TD P
N ¥IHET - BE e
EEMECEENLTVEET, M outsour andmsidej;b T E’t‘:‘fft.s““ )
In addition to creating innovation with external entrepreneurs, we will establish Business Promotion And Development 321 2IET S
Office to encourage the activities of “social intrapreneurs (internal entrepreneurs) who can change society while working at n L ng‘f‘{’i'"h, ERERRE Co"cufeﬁ"t post ~
ong-term internshi
the company.” We will recruit talent from both inside and outside the company through various employment formats and - Siieveessaeven sl Developbusinessto | T TTTTIII
promote business development. We have established the “Social Intrapreneur Development Foundation” to nurture human - i unport O
resources over the medium to long term and will offer courses for university and junior/senior high school students. In the N Mid-careerrecruitmeri PP
future, we will leverage their knowledge and skills through employment at the Group and participation in projects to ('] \ 4

contribute to the business development of the Group.

mRITTE Exploratory domains

el Z2EIT2ESRADITO—/UUEICERDEM. FI(E HENSRE MFE) OWRELTOHE] EVWST—ITHRTINSAMEEE UBEBREEDFT T,

We are working to globalize our business that supports “Suki.” As a first step, we will launch business development initiatives by recruiting talent from around the world under the theme of
“Japan as a 'Suki' in the Eyes of the World.”

[UXRD] (£F ER(CKLDERERIEINADIIE) Risks (Response to increased financial expenses due to rising interest rates)

& - URFHERCDVTI(E, 2025F 108 KD FHHRZEEB L, IRGBOEMNZRIAATNET,
FESFICDONTIE, HIFEFREEREYT S C & TRENRDEREZRS EEE(C, BHOmLEEHS U TR EOMEEZRIE L. SRIEROEININGE ICERDEHET .

We changed installment and revolving fees in October 2025, and an increase in revenue is expected. With regard to borrowing rates, we will strive to reduce borrowing rates by shortening the average
borrowing period, while also strengthening dialogue with rating agencies with the aim of improving our credit ratings and curbing increases in financial expenses.

[EARBER &R EETT] Capital policy and shareholder returns mERED (2638 ~31E38H)

(KPI]

2031 3 AAICIE. /NSRS — MYLSIKAMRRICIER TR REL &R0, B A RRIT/INEOEEREARLLERN50%E . Capital allocation(FY2026 to FY2031)
LI —TIh'Rili & I 335% N SRBENRIAEN D26, 300BADEAR B LE T S & TEIEEDEALER1I6%EBEZIC

- N -— _ _ . . RRRE
ISR~ hNORBELEEDET, HEBTHEHIDNTIE, 20314 3 BHIICAIF TROELS%E FE$HET = &%, o AR Growthinvestments | [ T D

> o e;t_;: 'cas ;v Forward-Looking investments ¥60buon [IE=E 3e3E: 43
REFAREE (DOE) 10%E L TET. 3 500 rmar | FEEE 2
EARSCDNTE. 6 FRIOERSEFvYS 1 - JO—3,500[8M%. HEREE L TEFSEECI00EM. D X% gt T — =

1,500(8M

& - BEMRILEORKIFE(C600EM, ERRBICHI/ZETHREUS(C300/EM., #IRTICL,700EHEERS TS o |

FHETY. —

In the fiscal year ending March 31, 2031, our balance sheet is projected to expand to approximately 1.5 trillion yen. BEKE - BET(COIFIZKPI

In terms of segments, given that the equity-to-asset ratio in our Retailing segment is expected to diverge from our optimal level KPIs for achieving high growth and high returns

of 35% to around 50%, we plan to implement capital optimization measures totaling 30 billion yen. Through this initiative,

we aim to recalibrate our balance sheet and achieve a consolidated capital adequacy ratio of 16%. Regarding our shareholder

returns policy, considering our target ROE of over 15% for the fiscal year ending March 31, 2031, we have set our dividend on equity

ratio (DOE) to 10%. The plan of capital allocation is to allocate the core operating cash flow of 350 billion yen over the next six years

as follows: 90 billion yen for growth investments in existing businesses, 60 billion yen for Forward-Looking investments such as Rhix
o dividends

DX investments and business development, 30 billion yen for the acquisition of treasury shares for capital optimization, and EPS B b 15R 200%~
170 billion yen for shareholder returns. JERBE e shareprice =t FE EL ki
s =] ¥2,700 f H ! '

SFEYMRFE Average annual growth rate
EPS +9%I{ L +9%ormore
TSR +12%4 E +12% or more

240m L ¥240 or more

T RIS 25538t

143m vias vs. FY2025

Share price 200 % or more
i rise

KPI
20314 3 BHAICH 1T DKPLIEPBR 3 ~ 4 f&, EPSEERZR(IFER 9 %L L. TSREEEREFIFRI2% U LDOSHE -
ERTOERZHSLET,
For the fiscal year ending March 31, 2031, we aim to achieve high growth and high returns with a PBR of 3 to 4 times, 25.3 26.3 273 28.3 29.3 30.3 313
EPS growth of 9% or more, and TSR growth of 12% or more on an annual basis. fR% ERRs ReRr mees Rems Peee  ERsl
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<8E> [FZ] ZIETSIH—RICDWVT (Reference) About EPOS cards that support "Suki" *

MFE] ZIGETZD—RIE PIAPREET T« X b F—LOI2HRELOTSRTH A 2 ZRHAI D ITRIAN—RTT,

214210 - FEHI32H A, FIREE(CHODIBREFELABRTD4FZBATHDEY. (2025F1271KFE)

MyeE] ZISEIDH— RIE SNSEDFIMNE <. TORR, IREZDOEB/IRXMEF T+ UL A MEDLSICHEAIFRCO-IXRTY.

FEo, BENIRA LT TEBIEARPHCLIDIREORNT 7 > I DEDRADPITNS EEDH D, LTVIF—EHI— RO2~7EEF <. SEBOEBIERETET—)LRHO— ROLTVIC
B3EREME SO THDET,

EPOS cards that support "Suki" are the Epos Cards which have been designed in collaboration with anime, music artists, video games, manga, etc.

Total 142 projects, 1.32 million members, with new cardholders accounting for over 40% of the total—a figure that continues to rise year after year. (as of December 2025)

They have a high affinity with social media, and as a result, the acquisition cost per card is very low compared to affiliate advertising.

In addition, because it is easy to create enthusiastic fans who join for more than financial incentives, LTV is 2 to 7 times higher than that of classic cards, and may approach the LTV of gold cards,
depending on future strategies.

m [iFE] ZIBEI D0 — RDLHND m [iFE] ZIMET D H— ROSEH m (7] ZIiET D H— ROLTV
Expansion of EPOS cards that support "Suki" Number of members of EPOS cards that support "Suki" LTV of EPOS cards that support "Suki"
= (BA) S
Music (ten t:::;laer;d 3 0 O ~ ; i
. iz i |
HEEWTR ZH—Y 31.: S LDULSB |
ocial i 1l H 1
Contsributions £ 14248 Sports 3times | H i room for E
142 projects in total Foy—y 200 E E : grOWth i
SRH1325A el b 2~Tts | :
1.32 million members Only-One Card 111 ! | 2~7times |
*SELARE oo 20 ’ P 7
= *As of December 2025 F—L E1m ARy =K : i
Anime Games Partl “Epos Pet Card” E :
e B2 [YAMAPIHZ H— K] \(—:L _ﬁQ My = R j—}l«“F
Ch;acters Part2 “YAMAP Epos Card” 17.3 183 193 203 213 223 233 243 253 ' 313 A—F BET3Hh—F h—F
(R48) (5tiE) Classic Cards EPOS cards Gold cards
(Actual) (Plan) that support
Ilsukill

*The word “Suki” can mean love, like, favor, passionate about, crazy about, adore, etc.
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<8E> [FE] ZIMEITSIH—F tE—E

(Reference) Project list of EPOS cards that support "Suki"

20144~202443H 2014 - March 2024

F1TH  month of release 71— R&IR Card Title F1TH  month of release 11— REIR Card Title
20144078 July 2014 Z " XA RIRRAHD—R otomate Epos Card 20234018 January 2023 RTIVIRID— R Pocket Marche Epos Card
20154028 February 2015 @Y J M\ OR—ORXIRRA— R Fukuoka Softbank Hawks Epos Card 20234028 February 2023 JURURYU—TIHRIAH—R marymarymary Epos Card
20154E098 September 2015 AT IZIRAD—R CAPCOM Epos Card 20234038 March 2023 NieR:Automata Verl.la T/RXH— R NieR:Automata Verl.1a Epos Card
20165038 March 2016 I—I—-FOFS—LRIRAH—R KOEI TECMO GAMES Epos Card 20234038 March 2023 A== ITRAH—R MOOMIN Epos Card
20174068 June 2017 SRRTARIH—R Gin Tama Epos Card 2023%038 March 2023 F21OYRIAAZTIARIA—R KYUSONEKOKAMI Epos Card
20174068 June 2017 NSUST— K ITRRA—R ParalymArt Epos Card 2023%038 March 2023 5 A ROY TFYIIRIA— R DROPKICK ON MY DEVIL!! Epos Card
20174098 September 2017 JITSIRAH—R Godzilla Epos Card 20235048 April 2023 > ARESAS—IARIAN—R SHIN MASKED RIDER Epos Card
20184038 March 2018 T RDEFHRIARIN—R The Prince of Tennis II Epos Card 20234058 May 2023 PO EERPTULVDIC, TRAD—R ZUTOMAYO Epos Card
20184108 October 2018 TUFa3 T ITRAD—R Precure Epos Card 20234058 May 2023 MirrativI/RZAH— R Mirrativ Epos Card
20194018 January 2019 BISHR [Fate/stay night [Heaven's Feel]] IT/RXH— K Fate/stay night [Heaven's Feel] Epos Card 20234078 July 2023 INRDT UV TR D— R Koinu no Koinu Epos Card
20194028 February 2019 ATAT ) —=XTIRIAAD—R Ikémen Series Epos Card 20234078 July 2023 AATIAR=U— ITRAA—R MapleStory Epos Card
20194078 July 2019 FHO>IASSULIRAA—R Sumikkogurashi Epos Card 20234088 August 2023 NARUTO-FH)L b- JRRE TR H— R NARUTO Shippuden Epos Card
20194088 August 2019 I E—XIRIAD—R ONE PIECE Epos Card 20234E08H August 2023 B Aproject T/RRAH— R Touhou_Project Epos Card
20194098 September 2019  colyT/RXHD— R coly Epos Card 20234F08A August 2023 BTMNFFYTA TRAH—-R ODEKAKE KOZAME Epos Card
20194F098 September 2019  FSA R/\DRAERIRIAN—R PRIDE HOUSE TOKYO Epos Card 20234088 August 2023 [BRXE!] SU—-X IT/RAAH—R "EKIMEMO!" SERIES Epos Card
20204038 March 2020 BRERIRIA—R BULLET TRAIN Epos Card 2023408H August 2023 NO COFFEET/RXH— R NO COFFEE Epos Card
20204038 March 2020 FHOSKEIRIN— R Sakura Wars Epos Card 20234098 September 2023  BHEATIRAD— R CHIMITAN Epos Card
20204048 April 2020 IU7 5 UASTIRIN—R EVANGELION Epos Card 20232098 September 2023  BHTREDIRIAN—R everyday debudori Epos Card
20204088 August 2020 ZERIRIAN— R Tasuketsu Epos Card 2023108 October 2023 mofusand IT/RAH— R mofusand Epos Card
20204E08A August 2020 USwyoT TRRAH—R Rilakkuma Epos Card 2023%118 November 2023  YELWLWBEHNHIIL T ATIRIFI—R  WOLFKUN Epos Card
20204108 October 2020 FHFARBHIRIAN—R Minna-Denryoku Epos Card 20234118 November 2023 JSRAFSIARAAN—R NOJIMA STELLA Epos Card
20214018 January 2021 ET S ARAODIARAN—R HYPNOSISMIC Epos Card 20234128 December 2023 MGATRZAA— R MGA Epos Card
20214058 May 2021 PBTMESATIRIN—R Mr.Osomatsu Epos Card 20234128 December 2023 JIIHAAUY— I 7—ALTRIH—R  Versailles Resort Farm Epos Card
20214078 July 2021 EDDOAFEIRAS— R Seven Deadly Sins Epos Card 20244E018 January 2024 =)IIKEE T/RXH—R Taisei Miyakawa Epos Card
20214078 July 2021 NieR CLOTHINGI/RRH— R NieR CLOTHING Epos Card 20244018 January 2024 [Cr ACAKESETRID— R The Battle Cats Epos Card
20214108 October 2021 SOOI ARIH—R CHIIKAWA Epos Card 20244018 January 2024 TR -7 >F O RXIRAD— R RYUKYU GOLDEN KINGS EPOS CARD
20214118 November 2021 NIIILRZ—H—R Heralbony Card 20244018 January 2024 [BEHEEND>L&LI TRRH—R "NIGHTS WITH A CAT" Epos Card
20224018 January 2022 SUPER BEAVERI/RXH— R SUPER BEAVER Epos Card 20244028 February 2024 INABAFER TR D— R HAISAITANTEIDAN Epos Card
20224038 March 2022 AFTAUGIRAA— R studio U.G. Epos Card 20244E028 February 2024 LBz T/RAA—R SIROTAN Epos Card
20224048 April 2022 TIGER & BUNNY 2 T/RXA—R TIGER & BUNNY 2 Epos Card 20244038 March 2024 IT7AFIVI7>FS—VII U){—R TRIH—RK  FINAL FANTASY VII REBIRTH Epos Card
20224068 June 2022 WBFv > ATRID—R Laid-Back Camp Epos Card 20244038 March 2024 Saucy Dog T/RXH—R Saucy Dog Epos Card
20224068 June 2022 T/RATOGETHERAD— R Epos TOGETHER Card 20244038 March 2024 GUILTY GEART/RXH— R GUILTY GEAR Epos Card
20224098 September 2022  onB5 AIRIAN—R on chan Epos Card 20244038 March 2024 TIRARY bA—R Epos Pet Card
20224108 October 2022 FUN'S PROJECTIT/RAH— R FUN'’S PROJECT Epos Card 20244038 March 2024 flumpool TARRB— R flumpool Epos Card
20224118 November 2022 BEEL U U HILIRDES ) —X ITRXHD—R  Magical Girl Lyrical NANOHA series Epos Card 20244038 March 2024 Cake.jpI/RAA— R Cake.jp EPOS CARD
20224118 November 2022 ESURHIRRA—R TOKUBIGUMI Epos Card 20244038 March 2024 TAO>IRAD—R CHEIRON EPOSCARD
20234018 January 2023 SwIAXIRAD—R RACCOS Epos Card 20244038 March 2024 TVFZ =X [BLEACH FAEMEES] T/RRZH— R TV anime "BLEACH THE BLOOD WARFARE" Epos Card"

X2025€F1283R1E

As of December 2025



202448~ from April 2024

F4TH  month of release F— REFR Card Title 17 month of release H— REFR Card Title
20244048 April 2024 RLRLAT U IRRABD—R POMPOMPURIN Epos Card 20254038 March 2025 TRYTATBCEANESI S B EAE T/RR A — R National Institutes for Cultural Heritage Epos Card
2024%058 May 2024 A URBSASA LD IT/RZXT— R That Time I Got Reincarnated as a Slime Epos Card 2025%038 March 2025 MIATBUE AERIRIAEYIRET/R A — R National Museum of Nature and Science Epos Card
2024408H August 2024 HoneyWorks~&£BETEER~ T/RAS— R HoneyWorks ~Kokuhaku jikko iinkai~ Epos Card 20254038 March 2025 RATEVWEEDNDIRIAN—R nandemoikimono Epos Card
20244088 August 2024 EJFAE-TIRIH—R PinocchioP Epos Card 2025038 March 2025 UAte A ITRAHD—R Licca-chan Epos Card
20244088 August 2024 FHETS ITRAHD—R Terada Tera Epos Card 2025048  April 2025 AA0Ov ~ ITRAH—R MEDAROT Epos Card
20244E08H August 2024 PBXEENWO> UL IRAH—R Obungu to issho Epos Card 2025%05H May 2025 IRDA NIAH—ETSwoHAH— T/RXH—K  White Tiger and Black Tiger Epos Card
20244098 September 2024 > aH—0A— I/RAH—R Sugarcocomuu Epos Card 20254058 May 2025 FEELCYCLEH— R FEELCYCLECARD
20244098 September 2024 SANDDRTAA ITRAH—R funwarinecolon Epos Card 2025%06H  June 2025 RESAF—00H TRAHD—R MASKED RIDER KUUGA Epos Card
20244098 September 2024  SkyPeace T/RAXH— R SkyPeace Epos Card 20254068  June 2025 YHOZZXAUVDIRAL—R Macaroni Empitsu Epos Card
20244098 September 2024  ##/\5 ITRAH—R yu-hachi Epos Card 2025068  June 2025 RIVETIARZIH— R DOZLE Corp Epos Card
20244108 October 2024 JQ CARD I/RX ki JQ CARD EPOS Railway 20254068  June 2025 FFESIETFIRIAP—R NEGIUSAGI Epos Card
20244108 October 2024 BHEETY [hMCEA] TARRA—R YOSHINO NANJO "KANISAN" Epos Card 2025068  June 2025 FINANCIETL/RX O — R FiNANCIE Epos Card
20244108 October 2024 NI MH—R PETOKOTO Card 20254078  July 2025 FVIF—=RT—=)LH—R After School Epos Card
2024%11H November 2024 [RSI>OIZARNIL Z2ULTESRA) TRZAH—K "DRAGON QUEST III" Epos Card 2025078  July 2025 FARS -aoppellal?- TRRH—R aoppella Epos Card
20242118 November 2024 Creepy NutsT/RXH— R Creepy Nuts Epos Card 2025%08H  August 2025 REAL AKIBA BOYZ IT/RXH—R REAL AKIBA BOYZ Epos Card
20244128 December 2024 YAMAPI /R H— R YAMAP Epos Card 20252088  August 2025 OMORI T/RXA— R OMORI Epos Card
20242128 December 2024 Identity V S8 A A& IT/RXAH— R Identity V Epos Card 2025%08H  August 2025 RTHBUIRIAHD—R Nekooji Epos Card
20244128 December 2024 OKAMOTO'S IT/RZAH— R OKAMOTO'S Epos Card 2025098 September 2025 tHUwWTY, IRAH—R Seju Desu. Epos Card
20244128 December 2024 [RIFHF<ADFIVF] ITRIAHD—R "Little Mouse's Red Vest" Epos Card 2025509 September 2025 ~ TVZZ=X [ERTEGEEBEL ] TR — R 1vanime "The Fragrant Flover siooms with Dignity” Epos Card
2025018 January 2025 [BEZX DFTSERI TRAA—R You Look Yummy ! Epos Card 2025098 September 2025 H—ILX/\> ROSA ITRAH—R Girls Band Cry Epos Card
20254018 January 2025 fHhR>EE] T/RAH—R "Gracie Meets a Ghost" Epos Card 20254098 September 2025 ERIJL— MF—X IT/RXAH—R TOKYO GREAT BEARS Epos Card
2025018 January 2025 ImrnFo>vOoul IRAH—R "Kaiketsu Zorori" Epos Card 2025%108  October 2025 HRIAU7>X ITRAA—R Tokyo Aliens Epos Card
20254018 January 2025 SwI4— IRAH—R miffy Epos Card 2025108  October 2025 TVZ=> [Summer Pockets] T/RXH— K TV animation "Summer Pockets" Epos Card
20255018 January 2025 Minimal T/RXH— R Minimal Epos Card 2025%10H  October 2025 SyFu Card SyFu Card
20254018 January 2025 d1—JLFHh—R Euglena Card 20254108  October 2025 HHHDIRIAP— R Shiromeguri Epos Card
20254028 February 2025 [FCHTREILETZIRIAA—R] "FC MACHIDA ZELVIA Epos Card" 2025%118  November 2025 ST =)\ — ITRAH—R CITY HUNTER Epos Card
20254028 February 2025 KNSRI A—T— IT/RAH—R "TRANSFORMERS Epos Card" 2025%11H November 2025 FERE—2vH—-XTRIH—R School Babysitters Epos Card
20254028 February 2025 SHRTIRRA—R nmeneko Epos Card 2025%11H  November 2025 RUTIED TRDANBU /AN DTz TARZII— R The Guy She Was Interested In Wasn't a Guy at All Epos Card
20254028 February 2025 MetaSamurai T/RXH— R MetaSamurai Epos Card 20254128  December 2025 RU—=DJwv RTY> T/RAH—R BERRY GOODMAN Epos Card
20254038 March 2025 I EBFDITARIAAN—R Pandorobo Epos Card 2025%128 December 2025 =X MEERDDILFa1—L ] IT/RXHP— R TV anime "Record of Ragnarok" Epos Card
2025403H March 2025 HEINSSA IRIAD—R KAPIBARASAN Epos Card 2025%12H December 2025 XxxHOLIC T/RXH— R xxxHOLIC Epos Card
2025403H March 2025 [FEr—XTRIAH—R pochars Epos Card 2025%12H December 2025 BONBO STARST/RXH— R BONBO STARS Epos Card
20254038 March 2025 EET>BEOTFIFHHED>EIRRI— R Tamagotchi no puchi puchi omisecchi Epos Card 20254128 December 2025 FEHEET Y N TRIH—R SPACE BATTLESHIP YAMATO Epos Card
2025%03H March 2025 MYATBCEANENS EMBET AR — R National Museum of Art Epos Card 2025%12H December 2025 WurtST/RAH—R WurtS Epos Card
X2025F12H31E  As of December 2025
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<&%&> [IMPACT BOOK] [CDWT (Reference) About “IMPACT BOOK”

B [IMPACT BOOK 2025]

A2\ MMIBT MDA EERH Lz [IMPACT BOOK 20251 ZFFEICEIEHEFHITVZLELE,
RF—ORILE —DESFE LD EE S (CEZNBEDET D EEZBNELTENET.

“IMPACT BOOK 2025”

We have published the “IMPACT BOOK 2025”, which describes our initiatives related to impact,
for the second year in a row.
The purpose of the book is to promote more constructive dialogue with our stakeholders.

HHOI—T(E A2/)\D b~ GRBERR) CHBOMIIZHS L. HEEDMIE TR,
—ANO&ED DRRIBEAMEER N REN S L7320 TE<HFHULLWEEDH DB ELT

[ ThF] NERENT 2EE] SOLWSHIRRBEEFEOED 3> &S E UL, TORIRLCEIT,
TA>TYvomBLI, ANRT N Ty H—ER HARRE, BEMFE.
TUTA - 1B - BMEARE, INTEEUR MFE] ZREIZESRAZHELTEDFEY.
SED [IMPACT BOOK 2025] Tl Hih'HEd ., [ 7S] MEFEIT 2EHE] DEMAKIIEEL &,
A2 )\O SERICATTEEHZHRBLTEDEY.

Aiming to achieve both impact (solving social issues) and profits, the Marui Group has envisioned a
new economic vision called “The economy driven by ‘Suki’,” in which the emotions and values

of each individual, rather than functions and prices, are the driving force behind a new economy.

To realize this vision, we are promoting businesses that support “Suki” through events, goods,
services, Co-Creative investment, business development, and people, organizations, and work styles,
with a focus on FinTech. In this “IMPACT BOOK 2025"”, we explain our specific strategies for achieving
the economy driven by “Suki” and the path we will take to realize our impact.

*The word “Suki” can mean love, like, favor, passionate about, crazy about, adore, etc.

203151 2115 FKPI (e]e]]
[ 37-7 GWA 10KPI
- p—
‘ BrmMgoRR  mEwATmAOCOWNR e
L ——
IMPACT BOOK 2025 (] 2% Srsnowsmuzan so00mie:
.~ JUIION o, caicuporo. 01 EHUTHRL G AY-EXHRRR I0TTARE
PY PO SsSBEER  cavcuscorseanoian oms
II‘Y.“II B AWASORMY —E HRER 1000BA
suenontzarsamy-ean s
O | O | . WRFOWOLAME DRHOUON S00ELE
‘ AmoREACAIRsSROMLR 2o
i G SAmiApeToRRRASALS oo
[r—— mca s
2025578 ) o B0 153, BHBCERETOSHRIE 5%
- I Y

% [IMPACT BOOK 2025/ (&, 55052 ELZEN
(BAEEMR) https://pdf.0101maruigroup.co.ip/ir/pdf/impactbook/2025/impactbook2025 all.pdf
IMPACT BOOK 2025 is available through the following links.
(English) https://pdf.0101maruigroup.co.ip/en/ir/pdf/impactbook/2025/impactbook all.pdf

B [IMPACT BOOK ~{33RitHR~ |

“IMPACT BOOK: Future Generations Edition”

TERIUAICEII T, A2\ T MEHHITHOPOSETSFRBHEFE LD,
H"ZSA"Z2EZDE>MIZE DL BMF [IMPACT BOOK f5RitH kR ZFEHLzUELZ.

We have published the “IMPACT BOOK: Future Generations Edition,” a booklet that provides an
opportunity for future generations to think about “Future” together by summarizing various examples
of how the world is creating an impact.

A2\ MMIET MO EAHRTZLH LTz [IMPACT BOOK] OABICDVWT—EDFHiFLZIZED D,
FEREROEEFZRLC. RBOOHND([CSSPELS(CH I BEfHEVEIZWTEDEU.

S[EID TIMPACT BOOK fHREIR] (&, fREROEZFEN 1>/ (U MNCEIZMDEIZ BN &
EUTERL. BHBESD [FRE] (CDVWTERDIMBHCUTWELEIFR XS ICBBELMFTY.

Fiz, HMTFORIE - REICIE. S<OBRERDESEIC [DKDF] ELTEERNCTHMODT
WERZEE U, A2/ MCDRABEMDMEAHDIRBEMN S, [RRETEDHIDPITNEDCRDTNDH
EVDEFIVIICWEBET. 5iF CHDIMPERERDBREZRMD ANMF(C/AD>TVET,

While the “IMPACT BOOK,"” which describes the status of our impact initiatives,

has received a certain amount of positive feedback, we have received some comments, mainly from

future generations, about the difficulty and lack of clarity of the contents.

The “IMPACT BOOK:Future Generations Edition” has been restructured so that future generations will be able to
realize that impact initiatives are “their own business” and think about their own “future”.

In addition, many future generations were also actively involved in the production and editing of this booklet as
“creators”. From on-site reporting on impact initiatives, to checking whether the content is easy to understand
even for junior high and high school students, this booklet has been created with the perspective

of the future generations who will be reading it.

RROEQRHFIS("EM

IMPACT

% [IMPACT BOOK ~f33fttfAhR~ | (.
https://www.0101maruigroup.co.ip/ir/pdf/impactbook/2024/impactbook future.pdf
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The “IMPACT BOOK:Future Generations Edition” is only available in Japanese.
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<8E> [AHDEZLWED] [CDULT (Reference) About “Marui no Taisetsu (Marui’s Core Values)”

BENSKEETEB(EZ)EBX T AHIIL—TH [TeLWED] [CUTWBEBWEES [RHOWLWED] BRTLWEULELUE.

We have published “Marui no Taisetsu (Marui’s Core Values)”,
a booklet that shares the values and heartfelt beliefs Marui Group has cherished from the past, through the present, and into the future.

m [RHOEWLWED]  “Marui no Taisetsu (Marui’s Core Values)” :3:% \
L - _ A W
AftF(d& TWIRED] HARDEHRER - EMESTAENDI I T2V - L—ANIVKASHESHNTE - FIfFEIEE LU TVET, i &Y
FTHA TS T4 v OT A F—DFERBESTA. 1SRAMNMIA-RXNSUTFEEDA SR hL—4—Emi Ueokad AICHBFELLE U, X ()‘4% k
HETHIEHZED. I T EEBHEIETHE(CHIZD THREEITL. \
AEMNSHE. TUTKREET. —[BEULZEVWNHRIDT. ZIEELATLELZL] EWDSETDBLE
BIRIELTWLWZIZE, HEDORDSTHETIFR, SHOBERERKZED. INETICRVVMBFATRLUELZ.
This booklet was planned and produced by blkswn publishers Inc., a content label led by Kei Wakabayashi, former editor-in-chief of "WIRED" Japan.
The design was created by graphic designer Hiromi Fujita, and the illustrations were provided by Australian-based illustrator Emi Ueoka.
Over a period of half a year, our group and blkswn publishers, including President Aoi,
held dialogues to embody our desire to “convey our consistent vision from the past to the present and into the future”.
The result is a unique publication that tells the story of our company's history and future,
and is like a company history book, yet not quite. Photo by Hironori Kim
m fFEFH Booklet Details <B¥X> Table of Contents
-&—?%&:276&—:/“ * Number of pages: 76 BB A E K SESAGAE S J#ZEREHLEE TH
HAZ : ASHIN - Size: A5 format iroct:tliotsot: ~slfiiiZkeln
7 h o # v #£ @G < o # P B O o4 L 0 o
- FlfERtt BBt + Production company: blkswn publishers Inc. % g % Q :I{ 7 § 20 2 g ;; : § é 1% = § g E )
- IREE - BE  EM B BOEE. W - Editing and writing: § = g 2 ‘,’ D g j\U ;% % i % % i T2 3 5’ A
s T—hFa L3> - FHAD  EBHREE (FUIITA LLC)  Kei Wakabayashi, Rie Noguchi, Sho Kobayashi 5 Y ; & = B % ) L
S iy |:
+ 15X : Emi Ueoka - Art direction and design: Hiromi Fujita (FUJITA LLC) 13 ¢ 6 @ | A 1) I e s
s
- Illustrations: Emi Ueoka LS - o “ o -

X AHORWED] F. CHRLOACIEFMFEFEENZLET . UTOTA—LXDBHUIAHFZE 0,

https://webmail.0101.co.jp/form2/pub/group/marui taisetsu

The “Marui no Taisetsu (Marui’s Core Values)” is only available in Japanese.
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*I REBHOSDHBHSHE Notice from the IR Department
m AHTIL—TARYouTubeF + > RILDTZEA  The MARUI GROUP Official YouTube Channel

HHATI—TTERFT ORI —DESEEDERD—DELT,

AR YouTubeF v >RJLICT. BFEEESOBRFOIAHIIL—TORDEF R ELERBIELTNEY, The MARUI GROUP
Official YouTube Channel

HIIL—F
ARYouTubeF+ > )L

The MARUI GROUP streams scenes from Board of Directors meetings and provides information on the MARUI GROUP’s initiatives
on the official YouTube channel as one of its points of contact with stakeholders.

[ TeFE] ZISE | TRANRY hg—R 1]
—KURBFEDHRICADDEETHEND
HRICIMDIL 2w bH— RDOBHICIES |

[HI IV —T DEFHREDRF 2 RAF ! |
— IS TOMEEE EIC
CFORZEDHE R ERA > hEFEER |

"The Epos Pet Card,

a EPOS cards that support ‘Suki!” "

The CFO explains the background and We get to the bottom of the appeal of the
key points based on discussions at t world's only credit card that you can make
board meetings! https://www.voutube.com/watch?v:33961KIztlE with a favorite photo of your beloved pet! https://youtu.be/R5rwrNWSaUQ
(Japanese only) (Japanese only)

"A Glance at a MARUI GROUP Board of
Directors Meeting!"

n EEBERARTL AR - Fr ESIILD—IIKASHOANYouTubeF ¥ >RV [BEDFRZWNE ! | [CTUHIIIL-THENHET 2BE=RIE
—ZENB UV TREENRR T DR > hERERBRTRN IS U -XAD [ ANEREE ] HF—<0E(CT
AT IV —TOEEHF DB TENE LR !

7’::&‘:!&1;4!- $e4:CoRZrE !

The official YouTube Channel of investment management Rheos Capital Works Inc. a video featuring MARUI GROUP employees.
MARUI GROUP's efforts were introduced in a series of articles on the theme of “Human Capital-Focused Management” in which the key to corporate
growth in times of rapid change is introduced from an investor's point of view! (Japanese only)

LAR - FrEZILT—OHEE AKYouTubeF v 2L [HEDFRUNE ! | The Rheos Capital Works Inc. Official YouTube Channel https://www.voutube.com/watch?v=d9lI8CML8Ac

https://www.youtube.com/@okanenomanabiba

B ZOMFARER  Other disclosure materials

.ESGT—4TJw 7 2025 (BAZBIMR) ESGEIED/ T A -V RT—SEBEETENL. SHOMEYIREZLEDI-EUVUTRMDEESHTNET
https://pdf.0101maruigroup.co.jp/sustainability/pdf/esg/esg2025.pdf Summary of past fiscal years’ ESG-related performance data, current fiscal year’s topics and other information

ESG DATA BOOK 2025 (English edition)
https://pdf.0101maruigroup.co.jp/en/sustainability/pdf/esg/esg2025 en.pdf

- NWEBEARE (BASEMR) HHDANERZE(CBT D INFETOMDEHFSEOAEME. AHNEARIGKEDKPIN S -2 (CDWTTRBNMULTWET
https://www.0101maruigroup.co.jp/ir/lib/h-report.html The Company’s past initiatives and future direction related to human capital management, as well as KPIs and return on
Human Capital Management (English edition) human capital investment are presented

https://www.0101maruigroup.co.jp/en/ir/lib/h-report.htm

- AYH> ISSUE01~04 RF=OMRISF—DEZFCEITIT [LdphE (Well-being) | PHRFFEUFT A RECEHTDEHLETIL—TDEDHEH
&Magazine ISSUE01~04 (Japanese only) ZHFRSBLUTVET
https://www.0101maruigroup.co.ip/ir/lib/magazine.html We inform our stakeholders about the Group'’s initiatives related to “Well-being” and sustainability
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AERHTHBHE U TE DX IFEROTFTRICAT 3ERE. HBHMREAFLUTVDBIRNRUVSIENTH D T 2 —EDFHRICEDNTED,
KROFEEF (IR RBRCKIDKREL RRDAERMENGDFT . BEVEDE(E. I REP :marui-ir@0101.co.jplCTEFE < TN,

The forward-looking statements contained in this presentation are based on information available at the time of preparation of
this presentation and certain assumptions that MARUI GROUP deems to be reasonable.

The forward-looking statements may differ materially from actual results due to a variety of different factors.

Please direct any inquiries to the IR Department(E-Mail:marui-ir@0101.co.jp).



