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1. ¥E0ME Financial summary

2025/6/30 2026/6/30 2026/3/31
3nA HIEELE 38R BIEELL 12nR8 HIEELL
(#5/%) 3 months YOY(%) 3 months YOY(%) FY2026 YOY(%)

BRAFEEEEZE (PBR) Price-to-book ratio *1 2.27 +0.55 2.17 AN0.10 2.25 +0.27

PRAMmUNZEZR (PER) Price-earnings ratio *2 19.36 +3.52 17.47 A1.89 19.27 +0.42

HREBFIED (TSR) Total shareholder return *1,2%3 113.6% - 111.0% = 117.9% -

*1 20254 3 H?E@#ﬁHﬂﬁZ,GQQ.SH’&EiE(:%Hﬂ *1 Total shareholder return (TSR) has been calculated based on the
share price of ¥2.699.5 as of March 31. 2025.
[LEBHER  BLHiIAHTOPIX] [Benchmark: TOPIX Net Total Return Index] [107.5%] - [154.0%] = [134.6%] -
(M. Yen)

1BRHIZD#EFIZE (EPS) Earnings per share 44.12 133.5 50.46 114.4 158.35 110.5

B EALHMAZEE (ROE) Return on equity - - - - 11.6% +1.0%

TFEAFIEEE (ROIC) Return on invested capital *4 - - - - 4.0% +0.2%

HEEAIZ N Capital costs *5 - - - - 5.6% AN1.1%

BAIX N (WACC) Weighted average cost of capital *6 - - - - 2.6% N0.4%

(B M./ Millions of Yen)

DIV —THEUR= Total Group transactions 1,284,011 109.3 1,406,022 109.5 5,392,143 109.4
I\5E Retailing 82,470 108.6 87,946 106.6 354,169 109.2
J4>2F7v0 FinTech 1,220,687 109.2 1,338,567 109.7 5,118,341 109.4
JHE Eliminations N19,147 - N20,491 = A80,368 -

5o bINES Revenue 67,401 112.9 72,359 107.4 276,862 108.8
[UA—UTLARZ1—] [Recurring revenue] 3%7 [43,222] [106.3] [47,531] [110.0] [181,228] [108.9]
I\5E Retailing 18,525 111.2 19,140 103.3 81,037 107.3
J4>2F7v0 FinTech 48,876 113.5 53,218 108.9 195,824 109.5

Fo LA Gross profit 59,686 112.0 64,739 108.5 242,276 108.8
[UA—UTLARZ1—] [Recurring gross profit] 3%7 [39,171] [106.1] [43,756] [111.7] [165,057] [108.9]

7o L HFIZEER Gross profit margin 88.6% A0.6% 89.5% +0.9% 87.5% N0.1%
J5&H - Web Store - Web 87.4% N2.3% 87.8% +0.4% 87.5% N2.1%

RFEE RV — IR EIRE Selling, general and administrative expenses 45,737 106.1 49,330 107.9 192,065 107.8

BRI Operating income 13,949 137.1 15,408 110.5 50,211 112.8
I\5E Retailing 2,466 140.3 3,413 138.4 11,196 130.2
J4>2F7v0 FinTech 13,526 128.3 13,987 103.4 47,039 106.8
HEX (32 Eliminations/Corporate N2,043 - A1,992 = A\8,024 -

BER Ordinary income 12,400 133.7 12,814 103.3 42,650 106.8

BtKECIRE I DHEFIR Net income attributable to owners of parent 7,920 127.6 9,030 114.0 28,476 107.1

(k" Share)
AAPEakRE (B ZRR<) Average number of shares (excluding treasury shares) *4 179,491,565 95.6 178,954,560 99.7 179,827,380 96.9

* R RR—ZICEBLTHEDFET.

The notes are on the next page.



*2

*3

*4

LI —-TD BEES 3> QEIER b—U—2031] (CBLT. HREBFIED (TSR) (F. 2031FE38HA(C2025F3F8LE200% U LEHELTHEDET,

X, p.25~27<E8E>RELT I /IR h—U—2031CDVWTESSEBLIEE),

CHUTHE, 2025F3FROMKME (2,699.5M) ZEAEL LT, 2031E3RFMCHITTTESRAZELE L THEDET.

In our Group’s “Management Vision & Strategy Narrative 2031,” we aim to achieve a Total Shareholder Return (TSR) of over 200% by the fiscal year ending March 31, 2031,
compared to the fiscal year ended March 31, 2025. For details, please refer to "(Reference) About Management Vision & Strategy Narrative 2031" on page 25-27.

Based on this, we have calculated the progress toward the fiscal year ending March 31, 2031 using the share price as of the end of March 31, 2025 (¥2,699.5) as the benchmark.

Fil(dp.23EI SR ZE0.
For more details, please refer to page 23.

BRI RBOBE R (CH T, FITHERINED SR T 2ECHRKICE. ZERMBIPEES LUKINTSESOPEFENMRE I 2 UMK EZHTHEDEY.
(202743888 ZB1MU4H 419,683, 20265388 482,135, 20263881 SHF1M¥H 482,135)

Treasury shares excluded from average number of shares includes Board Incentive Plan and Employees Stock Ownership Plan.
(FY2027 1Q 419,683 FY2026 482,135 FY2026 1Q 482,135)

*1~7(& Non-GAAPHEIRTY ., StERIE. p.22<BE> Non-GAAPHEIRIC DWW TZIBIR IS,

Items % 1-7 are Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 22.



2. I —TiREuRE

Total Group transactions

2025/6/30 2026/6/30 2026/3/31

38R BI4FLE 38A BIEELE 125AR BI4FLE

(B M./ Millions of Yen) 3 months YOY(%) 3 months YOY(%) FY2026 YOY (%)
NS5 Retailing 82,470 108.6 87,946 106.6 354,169 109.2
EETF> b Fixed-term tenants 64,136 109.2 68,504 106.8 272,296 110.6
AR~ Events 3,464 124.2 5,526 159.5 17,448 130.8
EC E-commerce 5,848 101.4 6,078 103.9 24,778 102.1
SHILEAT > hE Consignment-based tenants and others 4,233 86.9 3,297 77.9 15,886 85.3
ESpEE=ES Related businesses 4,787 128.4 4,539 94.8 23,758 108.6
JTA>FVY FinTech 1,220,687 109.2 1,338,567 109.7 5,118,341 109.4
H—RILZw b Card credit *1 1,181,419 109.4 1,299,398 110.0 4,964,038 109.6
(58] - UREURS) (Total transactions for installment and revolving payments) (113,231) (110.4) (123,197) (108.8) (473,229) (109.5)
Hh—RFrwv>J Cash advance 35,978 103.1 35,968 100.0 141,317 102.9
IT fib IT, etc. 3,290 117.4 3,199 97.2 12,986 101.6
HE Eliminations N19,147 - N20,491 = A80,368 -
=5 Total 1,284,011 109.3 1,406,022 109.5 5,392,143 109.4

1 [A—ROLSZY b & 23vESIOLDy b GMNINERE. 1 - E5+) EY—ER (RELWED) OEFHETTY,

"Card credit" is a total of Card shopping (including outside of Marui Group) and Service (including Rent).

* INSEEO AT NRERIER(E. 20264 3 AH 52 MYHAKL D, AERD [MEAREER]] DSANR MRESEOBEEIRCEN U ENRBUEFBX 21T THDET.
BHESEEE] (I, JESH - We bUSho/\ERIESSE (FEMEEEET - L. T0/(F A IRIAD b BELCILIRIAS b FBESES) TY.

The Retailing segment disclosure items have been reorganized and restructured from the previous “by procurement method” classification to a classification aligned with future business strategies,

such as events, starting from the second quarter of the fiscal year ended March 31, 2026.

"Related businesses" are retail-related businesses except store and web businesses, which are commercial facility design/construction, property management,

comprehensive building management and real estate business, etc.



<8E>H—RILSY NEUREAER (Reference) Card credit transaction volume

(f&M.,/100 millions of yen)

2025/6/30 2026/6/30 2026/3/31

3x1AR [E[Es=nd 3x1A [E[Es=nd 121 A [E[Es=nd

3 months YOY (%) 3 months YOY (%) FY2026 YOY (%)
ZKEIAL Rent 2,355 115 2,650 113 9,832 114
EC E-commerce 2,083 106 2,292 110 8,881 106
DAL Large-scale commercial facilities 2,345 100 2,468 105 9,721 102
EHIFALY (BEE - AHREE) Regular payments (communications fees, utilities, etc.) 1,165 109 1,243 107 4,786 108
RSNV I A—FTAA b Travel & entertainment 1,163 111 1,298 112 4,942 112
X—)\—--3a>E= Supermarkets and convenience stores 888 116 996 112 3,750 115
BFIR—FVv—> E-money charge 413 103 438 106 1,653 102
H—EX (REHLVBRSE) Service (exclude rent) 82 121 96 116 356 115
A Others 1,319 119 1,514 115 5,718 121
=1 Total 11,814 109 12,994 110 49,640 110

* BUEIFEE. DEORELZEITO>TLDIESH. EICHRUIEEEERRDBENTSTNET,
The classification of figures is reviewed prior to each disclosure. Some figures may therefore differ from previously disclosed figures.



3. %EEE Revenue

2025/6/30 2026/6/30 2026/3/31
38R AL 358 AL 121AR [EiEEing
(B M./ Millions of Yen) 3 months YOY(%) 3 months YOY(%) FY2026 YOY(%)

B Retailing 18,525 111.2 19,140 103.3 81,037 107.3
EETF> b~ Fixed-term tenants 10,144 106.0 10,461 103.1 41,923 106.1
AR~ Events 808 137.5 1,207 149.3 3,771 136.0
EC E-commerce 1,989 107.1 2,205 110.9 8,312 107.4
SEIEEAT > b Consignment-based tenants and others 794 87.4 726 91.3 3,271 89.5
[EEEES Related businesses 4,787 128.4 4,539 94.8 23,758 108.6
TA2F7v0T FinTech 48,876 113.5 53,218 108.9 195,824 109.5
IE - URFEN Finance charges on installment and revolving payments *2 15,536 106.9 19,318 124.3 68,993 115.8
pIEEEES e S Affiliate commissions 14,461 106.3 16,118 111.5 62,153 109.3
H—RFrv>IFR Interest income on consumer loans 5,679 102.7 5,718 100.7 22,741 102.8
BEERBNL Liquidated accounts receivable 2,628 5771.2 838 31.9 NA1,735 -
mEMLEERRER Gain on transfer of liquidated accounts receivable 4,910 282.4 3,405 69.4 8,167 102.0
EIEMER Amortization of liquidated accounts receivable and others *3 N2,282 - N2,567 - A9,902 -
H—EXUA Service revenue *4 7,279 117.1 8,024 110.2 30,684 113.5
KERE Rent guarantee revenues 5,281 117.2 5,910 111.9 22,313 112.9

IT 1t IT, etc. 3,290 105.1 3,201 97.3 12,986 101.5
At Total 67,401 112.9 72,359 107.4 276,862 108.8
[Uh—U>TLRZ1—] [Recurring revenue] *1%7 [43,222] [106.3] [47,531] [110.0] [181,228] [108.9]
UH—U> DL R —t=x Ratio of recurring revenue *8 63.2% N3.7% 64.8% +1.6% 64.6% +0.2%

*1 Ff(Ep.23ZBRIIZE,
For more details, please refer to page 23.

*2 & - URFHERICE, RENLEEZSTDE - UIRESHNSDFT LS ZLH L THDFET,
Finance charges on installment and revolving payments are shown in revenues from the balance of installment and revolving payments including liquidated accounts receivables.

*3 MEMLEBEEZREN SDONE] - URFERUNGS SBRERMEN & U TR LIS L DERLUTHDES . BERBLICDNT(Ep.18<ESE>BIEREL (URILESD - BE) (CDWTZEISRIIZE,
Finance charges from installment and revolving payments from the balance of liquidated accounts receivables are deducted from revenue as amortization of liquidated accounts receivables.
For liquidation of revolving receivables, please refer to “(Reference) About Liquidation of Receivables (revolving and installment payments)” on page 18.

*4 D4 Ty OILHITD H—ERRAI . ECREFTEY— EXORINERLIC, A— RERBSEEVFTLIETY,
“Service revenue” in FinTech segment is mainly sales revenue consisting of guarantee fees for rent guarantee revenues and card annual fees.

* %7,8(& Non-GAAPIBIET Y, 5tEN(E. p.22 <EE> Non-GAAPIBIE(IC DWW TZI BRI IZE .
Items % 7,8 are Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 22.

* INFEIAS NRIER (G, 20264 3 B 2 WHEHAKL D, KD [MEARAER] HSANRD MRESEDBEBIZCAUENEANRE UEAFBX ZT > THEDET,
The Retailing segment disclosure items have been reorganized and restructured from the previous “by procurement method” classification to a classification aligned with future business strategies,
such as events, starting from the second quarter of the fiscal year ended March 31, 2026.



ot

L#FI%® Gross profit

2025/6/30 2026/6/30 2026/3/31
358 AL 358 AL 1258 AL
(B M./ Millions of Yen) 3 months YOY(%) 3 months YOY(%) FY2026 YOY(%)

N5 Retailing 13,194 105.5 13,814 104.7 55,868 104.7
EETF> b Fixed-term tenants 8,879 103.1 9,281 104.5 36,742 103.3
AR~ Events 787 134.0 1,109 140.8 3,609 130.5
EC E-commerce 1,657 104.1 1,798 108.5 6,960 105.7
SHIEEAT > RE Consignment-based tenants and others 687 86.4 622 90.6 2,816 89.0
E3pEE=ES Related businesses 1,181 129.5 1,001 84.7 5,739 108.5
JA>2TYD FinTech 46,492 114.0 50,924 109.5 186,408 110.0
DE) - URFER Finance charges on installment and revolving payments 15,536 106.9 19,318 124.3 68,993 115.8
PIEEIEES2 ) Affiliate commissions 14,461 106.3 16,118 111.5 62,153 109.3
H—RFvrv>D Interest income on consumer loans 5,679 102.7 5,718 100.7 22,741 102.8
(=il Liquidated accounts receivable 2,628 5771.2 838 31.9 NA1,735 -
TREMCEIEEE R Gain on transfer of liquidated accounts receivable 4,910 282.4 3,405 69.4 8,167 102.0
EEREHD fih Amortization of liquidated accounts receivable and others N2,282 - N2,567 = A9,902 -
H—EX Service revenue 7,279 117.1 8,024 110.2 30,684 113.5
IT 4t IT, etc. 906 105.1 907 100.1 3,569 106.8
&5t Total 59,686 112.0 64,739 108.5 242,276 108.8
[UA—U>TLRZ1—] [Recurring gross profit] *1%7 [39,171] [106.1] [43,756] [111.7] [165,057] [108.9]
Uh—U LR —HxR Ratio of recurring gross profit *8 64.6% N3.3% 66.6% +2.0% 67.1% +0.3%

*1 FMlEp.23Z= BB <IZE 0,
For more details, please refer to page 23.
* %7,8(F Non-GAAPIEIRTY, 5TERIE. p.22<E&E> Non-GAAPIBIR(C DLW TZEZ BRI IZE0,
Items % 7,8 are Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 22.
* INFEIAS SHRIER (L. 20265 3 AR £ 2 UHEHALD. ERD [EAREERI] NSANRY MRESEDOBEEIE(CAIUEDENRBEURABX ZTo> THENET.
The Retailing segment disclosure items have been reorganized and restructured from the previous “by procurement method” classification to a classification aligned with future business strategies,

such as events, starting from the second quarter of the fiscal year ended March 31, 2026.



5. IRSEENU—REEE Selling, general and administrative expenses

2025/6/30 2026/6/30 2026/3/31

318 BILFLE 38H HIELE 121R BILFLE

(B7/M./Millions of Yen) 3 months YOY(%) 3 months YOY(%) FY2026 YOY (%)
IRFEEEE Sales promotion expenses 10,570 106.3 11,926 112.8 45,181 106.3
R4 > NEF Card rewards 9,502 104.7 10,534 110.9 39,029 103.6
IRFEEHE Sales administration costs 10,162 107.2 10,937 107.6 42,728 106.0
A& Personnel costs 9,153 99.9 9,326 101.9 36,228 101.9
RE Equipment costs 4,565 98.2 4,405 96.5 19,193 100.0
RATEENE Depreciation and amortization 3,476 120.0 3,653 105.1 14,469 112.5
EHIER Provision for bad debts 5,642 109.8 6,646 117.8 24,136 119.7
FIRIRZBIBRS I HERA Provision for loss on interest repayment - - — — 1,522 -
Toft Others 2,166 117.1 2,434 112.4 8,606 112.0
&ait Total 45,737 106.1 49,330 107.9 192,065 107.8




6. EOA>MEHR Segment information

2025/6/30 2026/6/30 2026/3/31

3nA HIEELL 3nA BIELE 1218 HIEELL

IN5E Retailing (B M./ Millions of Yen) 3 months YOY(%) 3 months YOY(%) FY2026 YOY(%)
7o LIS Revenue 20,291 111.0 20,932 103.2 88,383 107.4
BN Operating income 2,466 140.3 3,413 138.4 11,196 130.2
EBENTE Operating income to revenue 12.2% +2.6% 16.3% +4.1% 12.7% +2.2%
wIA> NEE Segment assets 249,824 99.4 191,920 76.8 203,998 79.7
KT EAFIZE (ROIC) Return on invested capital *4 - - - - 4.2% +1.1%

JA>TvY FinTech (B Millions of Yen)

7o L UNZE Revenue 49,257 112.9 54,837 111.3 197,412 109.1
EHEAE Operating income 13,526 128.3 13,987 103.4 47,039 106.8
EEAEEK Operating income to revenue 27.5% +3.3% 25.5% N2.0% 23.8% N0.5%
wIOA> NEE Segment assets 846,288 106.9 951,776 112.5 870,023 112.6
KTEARFIZER (ROIC) Return on invested capital *4 - - - - 4.7% AN0.1%

* k4(E Non-GAAPERRTY . StERIE. p.22<BE> Non-GAAPHEIRIC DWW TZIBIRI IS,

Item %4 is Non-GAAP indicator. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 22.



7. ERARENRROME

Summary of consolidated balance sheet

2025/6/30 2026/6/30 2026/3/31
BULELE BULELL BULELE
(&7 M./ Millions of Yen) YOY(%) YOY(%) YOY(%)
E(EE Operating receivables 683,504 105.5 769,339 112.6 713,685 113.3
ZIRREHE Installment sales accounts receivable 589,412 105.9 687,520 116.6 635,676 118.5
[=EES=(hEH Operating loans 94,092 102.9 81,818 87.0 78,008 83.7
(BrERENLER) (Liquidated accounts receivable) (345,890) (114.3) (327,707) (94.7) (365,967) (97.2)
BIEEE Fixed assets 319,720 107.5 303,951 95.1 307,188 97.3
KEBIMES Investment securities 46,233 115.0 35,616 77.0 39,226 84.3
BHTFaf Interest-bearing debt 728,097 105.1 806,242 110.7 716,251 112.5
BC&X Shareholder's equity 242,176 97.7 236,087 97.5 244,186 99.2
weE Total assets 1,126,789 103.8 1,208,822 107.3 1,141,276 108.3
TRENMEEER Ratio of liquidated accounts receivable *9 33.6% +1.8% 29.9% N3.7% 33.9% N3.5%
BHTaE EREIEL Ratio of interest-bearing debt to operating receivables *10 106.5% A0.4% 104.8% A1.7% 100.4% AN0.7%
BHo&ARLEE Equity ratio 21.5% N1.3% 19.5% N2.0% 21.4% N2.0%

* %9,10(F. Non-GAAP{EEETTY .

STEINE. p.22 [<EE> Non-GAAPIBIZ(C DT ] BISRIEEL,

Items % 9,10 are Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 22.

-10-



8. JI—THEURE

BILELLHERE  YOY change in monthly of total Group transactions

48 5H 6H 78 8H 9H 108 118 128 18 2R3 3R ]Et
(%) APR. MAY JUN. JUL. AUG. SEP. OCT. NOV. DEC. JAN. FEB. MAR. TOTAL
DI —THERE Total Group transactions 110.5 111.7 106.3 - - - - - - - - - 109.5
IN5E Retailing 1126 111.8 958 - - - - - - - - - 106.6
JE&H - Web Store - Web *1 110.3 113.7 97.8 - - - - - - - - - 107.4
BEFIE Store - Web(Existing stores) 2 116.7 119.3 103.1 - - - - - - - - - 113.1
T42FvD FinTech 110.4 111.8 106.7 - - - - - - - - - 109.7
H—ROLZw b Card credit *3 110.8 112.3 1069 - - - - - - - - - 110.0
SMNEBANERSE Card shopping (Outside of Marui Group) 110.1 112.0 105.8 - - - - - - - - - 109.3
FKEAL Mt Rent, etc. 112.8 112.7 1124 - - - - - - - - - 112.6
H—RFrys>d Cash advance 100.4 98.9 100.7 - - - - - - - - - 100.0

*1  [/5&4 - Web] (& NSEDEMBTF> b AR~ EC, SELEATF > NEOSIHMETT,
“Store - Web” is a total of Fixed-term tenants, Events, E-commerce, and Consignment-based tenants and others.

*2  [BIfFIE] (3. PASHIERE
“Existing stores” is defined as figures that exclude the impact of closed stores.

ZBRNZIETT

*3  [A—RILSy N & 23vESITLSw b GNBINEIE. AFF - BT «) EH—EX (RELWVWED) OEFHETY.
“Card credit” is a total of Card shopping (Outside of Marui group) and Service (including Rent).

-11-



9. /58

IERIERE

Transactions of Retailing by store

2025/6/30

2026/6/30

2026/3/31

358 AIfELE 318 AL 1218 AIEELE soipmEiE (i)

(B M. Millions of Yen) 3 months YOY(%) 3 months YOY(%) FY2026 YOY(%) Sales floor area
EFESIL Kitasenju Marui RIRED Tokyo 9,729 106.6 9,972 102.5 40,557 104.2 35,300
FEILA Shinjuku Marui *1  EREED Tokyo 7,202 100.6 8,772 121.8 30,125 105.8 30,590
RV D7 =ZU—E0 Marui Family Mizonokuchi H)NE Kanagawa 5,820 106.7 6,285 108.0 25,088 109.3 32,260
W e biEfik EC 5,848 101.4 6,078 103.9 24,778 102.1 -
BEEVILA Yurakucho Marui RIRED Tokyo 4,318 110.9 5,217 120.8 18,714 111.3 18,500
FEILA Ueno Marui RIRED Tokyo 4,137 118.0 4,940 119.4 18,577 125.8 16,390
RAEILA Namba Marui KBRAF Osaka 3,177 125.8 4,422 139.2 13,637 123.9 17,000
B Hakata Marui 1Eh R Fukuoka 3,041 135.0 4,050 133.2 15,241 148.9 15,000
IRRET )L Kinshicho Marui AR Tokyo 3,417 102.6 3,906 114.3 14,974 108.1 22,990
BT /& Machida *1  ERIRED Tokyo 3,400 100.9 3,712 109.2 14,504 105.0 21,270
RAE Shibuya *1  ERIRED Tokyo 3,314 135.4 3,477 104.9 12,398 121.8 9,840
RILAT7ZU)—EK Marui Family Shiki BEE Saitama 2,947 101.8 3,167 107.5 12,862 105.5 18,900
PIERET« Totsuka Modi H)NE Kanagawa 2,302 99.6 2,562 111.3 9,485 102.6 16,580
KEVILA Omiya Marui BEE Saitama 2,179 121.9 2,475 113.6 9,405 119.3 13,970
ERFTILA Kokubunji Marui RIRED Tokyo 2,422 100.8 2,464 101.7 10,178 100.5 14,300
BERAYILA Ebina Marui )R Kanagawa 2,032 120.7 2,295 112.9 8,644 117.2 19,500
FEFILA Nakano Marui RIRED Tokyo 1,868 110.8 2,053 109.9 8,407 113.0 4,950
EHEFILA Kichijoji Marui RIRED Tokyo 1,553 104.4 1,709 110.0 6,859 108.8 11,950
HET« Kashiwa Modi 1 FEE Chiba 1,053 107.2 1,383 131.3 4,827 126.6 10,590
BEm<)L- Soka Marui EENC Saitama 1,323 107.7 1,378 104.2 5,299 110.0 16,530
HWE)ILA Kobe Marui aEER Hyogo 1,145 104.2 1,336 116.7 4,943 109.3 6,940
BMTET Shizuoka Modi B2 Shizuoka 555 77.1 643 115.8 2,535 97.3 5,540
ot v Marui City Yokohama 2 fAR/R Kanagawa 3,020 102.1 - — *2 12,613 101.4 -

*1 HBENILAE [AEE]

ESEo P Yl

[X>] 386, HHE.

<L

[« ] O22REBALTHEDEFT,

Fo, BBV (F202268H28B(C—RHAZEL. BEBET A DHERDTHEDET.
BB, HENILA(F2025F7H278ICHIEL. HET A DHERDTHEDET.
Shinjuku Marui includes "Main Building", "Annex" and "Men". Machida includes "Marui" and "Modi."
Shibuya Marui was temporarily closed on August 28, 2022 and only Shibuya Modi remains open.
Kashiwa Marui closed on July 27, 2025 and only Kashiwa Modi remains open.

*2 RIS T ERF. 2026828288 (CHEWZLEUR,
Marui City Yokohama closed on February 28, 2026.
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10. A% - BEEEHRUEFBMOMEE YOY change in number of customers and sales per purchase

2025/6/30 2026/6/30 2026/3/31

38R 38R 126R

(%) 3 months 3 months FY2026

AEEE Number of customers coming to stores 105.3 98.0 104.6

B FEHK Number of purchase 108.5 106.1 107.9

ZHifi Sales per purchase 99.2 101.9 101.6

11. H—RREH Number of credit card members
2025/6/30 2026/6/30 2026/3/31
BIEE BIEEE BIEE
(7 A./10 thousands) Change Change Change

H— REEHEE Total 800 +35 841 +41 830 +41
FLEFLA—R Premium cardholders *1 370 +25 407 +37 398 +34
TISFFH—R Platinum cardholders 19 +3 21 +3 21 +3
T—ILRA—-R Gold cardholders 352 +23 386 +34 377 +31
TLET LH— RREER Ratio of premium cardholders *1 46.3% +1.2% 48.5% +2.2% 47.9% +1.8%
M) ®#iiE93H—R EPOS cards that support "Suki" *2 118 +22 146 +27 138 +26
MFE] ZIET 27— g Ratio of EPOS cards that support "Suki" *2 14.8% +2.2% 17.3% +2.5% 16.6% +2.5%
H—RRE>TT Share of credit card members *3 7.6% +0.3% 8.0% +0.4% 7.9% +0.4%
BERES - HER - #RR Tokyo, Saitama and Kanagawa prefectures *3 16.1% +0.3% 16.5% +0.4% 16.4% +0.4%
RRHED - BEE - /RS Other than Tokyo, Saitama and Kanagawa prefectures *3 4.9% +0.4% 5.3% +0.4% 5.2% +0.4%
FIVSTE=F2 4 New cardholders 21 +3 22 +1 87 +6
FIFEZEE (SETHAR) Active cardholders (fiscal year) 452 +19 477 +25 571 +28
FIFAZ= Ratio of active cardholders (fiscal year) 56.5% 0.0% 56.8% +0.3% 68.8% 0.0%
wBEE (1 FERFIR) Active cardholders (for a year) 550 +25 580 +30 571 +28
HE=X Ratio of active cardholders (for a year) 68.8% +0.1% 69.0% +0.2% 68.8% 0.0%
AAH— RE Ratio of main card *4 - - — - 22.6% +0.6%

*1 [TLETAA—RRE] G ISFFREECT-ILRREBOATY.
“Premium cardholders” is the total number of Platinum cardholders and Gold cardholders.

*2 [WFE] ZIGEBIDH—RIEFE FIX - = LEERLETDASKRL—23>2H— RTY, #lll(dp.29~32<8E> [iFE] ZHIEITDH— RICDVTZEISBRIIZE,
“EPOS cards that support 'Suki' ” are collaboration cards primarily featuring anime and video game characters, etc.

For more details, please refer to "(Reference) About EPOS cards that support 'Suki
*3  H—REESITE. BBARSBSIREERABOAAZIEBELEHULTVET.
Share of credit card members was calculated using population figures from the 2020 Population Census

on page 29-32.

(conducted by the Statistics Bureau of the Ministry of Internal Affairs and Communications) as the denominator.
*4  [RXA>H—REK] (F. TRAND— RAABDSERTD3IZ%NULICHDZEZETIRIAN— RTREITIREDBERELTH D, 2031F3A8F TIC35%EBEEELTVET.
“Ratio of main card” is defined as a percentage of active cardholders who use EPOS card to cover at least 33% of their household expenses, with a target of 35% by the fiscal year ending March 31,2031.



12, E#EHE Operating receivables

2025/6/30 2026/6/30 2026/3/31
HILELL HILELE HILELL
(&75M./ Millions of Yen) YOY(%) YOY(%) YOY(%)
ZREFERIERS Installment sales accounts receivable 589,412 105.9 687,520 116.6 635,676 118.5
(mEnbEEZS0) (Including liquidated accounts receivable) (883,454) (109.3) (950,134) (107.5) (932,807) (108.3)
SE| - URIAL Installment and revolving payments 332,407 97.6 393,558 118.4 392,010 113.9
(mEbEEZS0) (Including liquidated accounts receivable) (476,677) (107.6) (506,398) (106.2) (499,439) (106.4)
126 R—FR1EHALE payment by nstaiments witin two tmes, 257,005 119.1 293,962 114.4 243,665 126.6
(mEnbEEZS0) (Including liquidated accounts receivable) (406,776) (111.3) (443,735) (109.1) (433,368) (110.5)
EEEMEES Operating loans outstanding 94,092 102.9 81,818 87.0 78,008 83.7
(mEnbEEZS0) (Including liquidated accounts receivable) (145,941) (102.8) (146,911) (100.7) (146,844) (101.5)
a5t Total 683,504 105.5 769,339 112.6 713,685 113.3
(mEnbEEZS0) (Including liquidated accounts receivable) (1,029,395) (108.3)  (1,097,046) (106.6) (1,079,652) (107.3)
(&M, Millions of Yen)
FRIRRIERS I HEKS Allowance of loss on interest repayment balance 4,638 62.1 4,060 87.5 4,506 86.3
(%)
Bf= Ratio of bad debt write-offs *1 x11 0.48 +0.04 0.53 +0.05 1.85 +0.21
2025/6/30 2026/6/30 2026/3/31
HIEE HIEEE HIEE
(73,710 thousands of Yen) Change Change Change

1ASRONE - UMV (SIRFSHE) Balance of installment and revolving payments per customer *12 41.5 +0.1 41.3 N0.2 41.6 AN0.2
1 NEEDEEEMEES Balance of operating loans outstanding per customer *13 24.6 0.0 24.5 AO0.1 24.6 ANO0.1

*  *11~13(&. Non-GAAPIEIRTY,

STERE. p.22 [<EE>Non-GAAPEIRICDWT | 2SR IZE),

Items % 11-13 are Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 22.
* 1 BEIEE 2026F3AMFEANFIIL D, URIKEZ L DBYCIEEY 2 eHFRIEFEZRFRVETELE L TED. BESMECREETHBERLTEDFET.

Ratio of bad debt write-offs is calculated excluding guarantee business in order to more accurately assess risk levels, starting from the fourth quarter of the fiscal year ended March 31, 2026,
and prior period figures have been recalculated on the same basis.
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13. IEHEEEE Investments

InEHE L AMERNE Investments and depreciation and amortization

2026/3/31 2026/6/30 2027/3/31 2028/3/31

12nR8 358 12nRH 12nR

(B/M.Millions of Yen) FY2026 3 months FY2027 FY2028
ERR (&Rt LER) Total investments (Capitalized amount) 17,985 2,876 16,000 24,000
RiBRE (BrRE) Capital investments (Property and equipment) 14,189 1,726 9,000 9,000
VI DI (BEEE) Software investments (Intangible assets) 3,193 635 5,000 6,000
KFIGE (BIAYE) Forward-Looking investments (Intangible assets) *1 603 514 2,000 9,000
RUTHEENE Depreciation and amortization 15,818 3,944 17,000 18,000
ANBERGE (BRAYE) Human capital investment (Intangible assets) *2%3 9,708 2,924 10,000 11,000

*1 o [RRRE (BARE) | (& HANE CHREE MOSHETY .

"Forward-Looking investments (Intangible assets)" is a total of Co-Creative investments and Investment in new business, etc.

*2 [EROBEMRCDOBIDAMADIRE | & [ANNEXRRE] CER

items such as investment in new business areas and personnel expenses related to human resources growth have been added.

*3  [ANERRE] (CEEBEREEGEENET.
"Human capital investment" includes expense items.
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. TERDAMIGE - ARBRB(CIR. FRBERFADREPAMBER(CEDI AMEZDEEZEML TEDET.
"Investment in human resources that will lead to future corporate growth" is defined as "human capital investment". In addition to conventional investment in human resources and R&D investments,



14. 8FIF&E Interest-bearing debt

2025/6/30 2026/6/30 2026/3/31

BIHARZE BIHARZE BIHARZE

(B M. Millions of Yen) Change Change Change
FHABAE Short-term loans 74,797 +39,777 85,795 +34,990 50,805 +15,785
aAX—>v)L - R—)(— Commercial paper 72,000 +62,000 86,000 +55,000 31,000 +21,000
& Straight bonds 120,000 A159 100,146 - 100,146 A20,013
REEA® Long-term loans 461,300 10,000 534,300 — 534,300 +63,000
=L Total 728,097 +91,617 806,242 +89,990 716,251 +79,771
BTaf S%EEL Ratio of interest-bearing debt to operating receivables *10 106.5% +5.4% 104.8% +4.4% 100.4% N0.7%
D/EL> Debt/Equity ratio 3.01% +0.44% 3.41% +0.5/% 2.91% +0.31%

* % 10(&. Non-GAAPIBIEZTY ., :TERI(E. p.22 [ <SE> Non-GAAPIBIZEIC DT ZI8RIEE0,
Item % 10 is Non-GAAP indicator. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 22.

2025/6/30 2026/6/30 2026/3/31
35H HIEELE 38R AIEELE 121 A HIEELE
(&5M./Millions of Yen) 3 months YOY(%) 3 months YOY(%) FY2026 YOY(%)
ZIFIR Interest expense 1,335 196.9 2,071 155.1 5,873 170.3
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15. EiEREME (URILE>SD - PEl) (CKkBHZE Procurement through Liquidation of Receivables (revolving and installment payments)

(B H./Millions of Yen)

FER ERARS TSRIEIE SERER mEMEERER EERENML (5T
Procurement date Procurement period Applicable receivables Procurement amount Gain on transfer of liquidated receivables ~Amount of gain on transfer and others (for fiscal year)
égrl)tseiafr 2018 gia?sj;):onths ﬂi%ﬁﬁf\t sales accounts receivables 30,000 4,234 0
fllglrt?f;(’)i) g iars ?pﬁefgiifloans 15,000 1,826 0
égrl)geiafr 2019 gia?sj;ionths ﬂi%ﬁﬁf\t sales accounts receivables 40,000 7,110 0
égrz)geiafr 2020 gia?sj;):onths ﬂi%ﬁﬁf\t sales accounts receivables 45,000 7,833 340
égrz)tleiafr 2021 giarlfglj;ionths ﬂi%ﬁﬁf\t sales accounts receivables 32,000 5,566 243
égrz)tzeiafr 2022 g iars ;lpfig;floans 30,000 3,573 199
égrz)tzeiifr 2022 gia?sj;ionths iii%;:ﬁeﬁnt sales accounts receivables 16,000 2,818 131
i?r?:fzﬁog? Z iarlfsl 1jfionths gpﬁefgiifloans 10,000 1,119 68
égrz)t?’eiafr 2023 giarlfsl 1?§onths ﬂi%ﬁﬁf\t sales accounts receivables 20,000 3,524 189
égi:rf;:rﬁZOB giafsjgionths ﬂi%ﬁﬁf\t sales accounts receivables 8,000 1,521 79
fllgzrgf2354 giafsjgionths ii%;jﬁf\t sales accounts receivables 6,500 1,199 61
le?r?:fo(szf Z iarlfsl 1jfionths siig;floans 15,500 1,738 119
égrz);fnifr 2024 gia?sjgionths iﬂi%%i::eﬁnt sales accounts receivables 17,000 2,996 164
égi:rf;:rﬁzom gia%sgionths iﬂi%%i::eﬁnt sales accounts receivables 11,000 1,775 106
542%??230%5 i ;ia? gjn)?onths iﬂi%%i::eﬁnt sales accounts receivables 27,000 1,498 263
i?r?:fgg gia?sjgionths iii%;:ﬁeﬁnt sales accounts receivables 30,300 4,910 301
égrz)fei%}jr 2025 iiarlfsl 1jfionths s;fig;floans 28,200 3,257 289
??;:?OGZ% giafsjgionths ﬂi%ﬁ:ﬁeﬁnt sales accounts receivables 18,500 3,405 8
'?oﬁt-;I ey
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<8E>EIEREE (URILE>Y - HEI) (CDWT  (Reference) About Liquidation of Receivables (revolving and installment payments)

(B®] Purpose
- FEREDSE EBR MR ER UICERTE

Fund procurement geared toward safety and diversification of procurement methods
- MIGIKERNDRFEEBE Uz, FELDZHKL  Diversification of procurement methods through sale to market investors

mREMLEITDIAMNDZHBE Without Liquidation
BERIEZITDRVNGS. UREERS X DREE ULEIFHRIBRRED 275 LGNSt L
When accounts receivables are not liquidated, finance charges on installment payments arising from the balance of revolving payments are recorded as revenue in each fiscal year as they occur.
FHERARI D RETINGS
4212M
Aggregate revenue for
procurement period

UiRfEiE
25818 . 8f&M 8fEM 8i&M 8i&M 62 ¥4.2 billion
Revolving 4f8F ¥0.8 billion ¥0.8 billion ¥0.8 billion ¥0.8 billion ¥0.6 billion
receivables ¥0.4 billion =
¥25.8 billion
|
2018/9/30 2019/3/31 2020/3/31 2021/3/31 2022/3/31 2023/3/31 2024/3/31
(611) (91 H)
(6 months) (9 months)
< BHERENME U TTiHa DFEHAR >
Procurement period when accounts receivables are liquidated.
mREbEITO/ZHBE With Liquidation
UREIEZA S OFERME (S UIERRIAFN DRI FERINS 2 BEH S UL THE
Future finance charges on installment payments for the procurement period of the balance of revolving payments are batch recorded as gain on transfer.
RER SIERER (OE (GRERSER & U TR IS X DR
Gain on transfer is deducted from revenue evenly throughout the procurement period as amortization of gain on transfer.
R 4208 —WERE FREAENDAMFLRURA 42080
Gain on transfer ¥4.2 billion Batch recording Future finance charges on installment payments ~ ¥4.2 billion
. ! \
BEE URIEIE [ ElcEa f l
3002M 258f8M Gain on 4EH[ 8i8M 8i8M 8iEM 8iEM 618M
Procurement | | Revolving transfer ¥0.4 billion ¥0.8 billion ¥0.8 billion ¥0.8 billion ¥0.8 billion ¥0.6 billion
amount receivables . : 1 : ] : 4 : ]
¥30.0 billion | | ¥25.8 billion T
2018/9/30 2019/3/31 2020/3/31 2021/3/31 2022/3/31 2023/3/31 2024/3/31
(61H) (91 H)
(6 months) (9 months)
< BHEREMEDFHERAR - >
Procurement period for liquidated accounts receivables
<PLE&E (A A—=) > Impact on income statement (image)
EEREUTHRLERGICE E 4280
Recorded in revenue as gain on transfer ¥4.2 billion EEERR D RTINS
Fe LURERICET £ (98I UIRSFEHD) 4281
Recorded in revenue (Finance charges on installment and revolving payments) Aggregate revenue for
procurement period
81EM 81EM S8 SIEF 61EM ¥4.2 biliion
¥0.8 billiqn ¥0.8 billiqn ¥0.8 billiqn ¥0.8 billiqn ¥0.6 billion
2018/9/30 : 2020/3/31 1 2021/3/31 1 2022/3/31 : 2023/3/31 i 2024/3/31
A4S ! A8lEm A8lEM N
-¥0.4 billion -¥0.8 billion -¥0.8 billion -¥0.8 billion -¥0.6 billion

SRELEA & U TR EIRE N SIERR

Deducted from revenue as amortization of gain on transfer

2018498 (CEHME U 2 U/REHEREM L ORI EME, 20246E3A8(CTET LTVS/esh, 20254388 SBIMFMLERE L THDFERA. S8 p.17 BEREML (URILEZD - B8 ([CLDHE

The amortization of gain on transfer from the liquidation of revolving receivables implemented in September 2018 was completed in the fiscal year ended March 31, 2024.
Reference) p.17 Procurement through Liquidation of Receivables (revolving and installment payments)

*

Therefore, it has not occurred since the first quarter of the fiscal year ended March 31, 2025.
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16. #t5# Number of employees

2025/6/30 2026/6/30 2026/3/31
A= HIEEE HIEFEE
(A/Number) Tnge Change Change
T Retailing 1,949 A154 1,421 A528 1,849 A133
(689) (+34) (694) (+5) (691) (+30)
JA2FTvo FinTech 1,765 N87 2,086 +321 1,696 A103
(797) (+70) (849) (+52) (820) (+56)
R EIREBPT Head office, corporate management departments 266 A16 291 +25 275 5
(28) - (31) (+3) (28) -
ait Total 3,980 N257 3,798 A182 3,820 AN231
(1,514) (+104) (1,574) (+60) (1,539) (+86)

* HEREMEAERTY. () AREHTECHPTEEHRAERTH D, MEABICEFEATEDERA.
The number in brackets ( ) in the lower row is the average number of part-time employees which is not included in each of the numbers in the upper row.
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17. 20274%3RBHAF* ¥ Forecasts for the fiscal year ending March 31, 2027
(1) EFERBEFHE  Consolidated financial results forecasts

202653 202663
ES BIELE ES BIELE FHE AL
(M. Yen) Actual YOY(%) Actual YOY(%) Forecast YOY(%)

1 BREZDFEFIEE (EPS) Earnings per share 158.4 110.5 50.5 114.4 164.0 103.6

B EARHRHFIZRE (ROE) Return on equity 11.6% +1.0% - - 11.8% +0.2%
(&AM, Millions of yen)

DIV —THERE Total Group transactions 5,392,143 109.4 1,406,022 109.5 5,905,000 *1 109.5
[5,900,000] [109.4]

NGB Retailing 354,169 109.2 87,946 106.6 365,000 *1 103.1
[360,000] [101.6]

TA2Fv0 FinTech 5,118,341 109.4 1,338,567 109.7 5,620,000 109.8

HE Eliminations A80,368 - N20,491 - 80,000 =

Fo_bUNER Revenue 276,862 108.8 72,359 107.4 296,500 *1 107.1
[296,000] [106.9]

5T Retailing 81,037 107.3 19,140 103.3 82,000 *1 101.2
[81,500] [100.6]

JA4>27v0 FinTech 195,824 109.5 53,218 108.9 214,500 109.5

So_LHFIZ Gross profit 242,276 108.8 64,739 108.5 260,500 *1 107.5
[260,000] [107.3]

REERVO—ERE Selling, general and administrative expenses 192,065 107.8 49,330 107.9 205,000 106.7

MR Operating income 50,211 112.8 15,408 110.5 55,500 *1 110.5
[55,000] [109.5]

5T Retailing 11,196 130.2 3,413 138.4 12,000 *1 107.2
[11,500] [102.7]

JA4>27v0 FinTech 47,039 106.8 13,987 103.4 51,000 108.4

HENX (2T Eliminations/Corporate N8,024 - A1,992 - 7,500 =

BEANR Ordinary income 42,650 106.8 12,814 103.3 44,000 103.2

SEABE Income taxes 12,853 102.1 3,588 90.3 13,500 105.0

B E ()RR I DHFIR Net income attributable to owners of parent 28,476 107.1 9,030 114.0 29,500 103.6

(M./Yen)

1REEDREE Cash dividends per share 131.00 +25.0 - - 134.00 +3.0

B M Payout ratio *2 82.7% +8.7% - - 81.7% A1.0%

DOE (¥REEAFLHEK) Dividend on equity ratio *3 10.1% +2.0% - - 10.2% +0.1%

*1 2027F 3 BEAOFEE. FFENSEEZEELTENET. TORDEEZOHEZ LB, FMNFtEOHEZ FRICEHLTHBDET,
The forecast for the fiscal year ending March 31, 2027 has been revised from the initial forecast. Therefore, the upper row shows the revised figures and the lower row shows the initial forecast.

*2 EoHMER) = IMREIEOREEEPS  (EPSICHEAYIMRTIRABDERCHENT, RITEGIBN SEFTSHECHKICE. KERMB I PEERUHKRIISE S O PEENMMRET LA ZEZHTNEY. )

Payout ratio = Cash dividends per share / EPS (In calculating for the average number of shares to use for EPS, treasury shares to be deducted from the number of issued shares include shares held under the BIP Trust and the ESOP Trust.)

*3 DOE = BcH#%8/#EEA Dividend on equity ratio = Total amount of dividend / Shareholder's Equity
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(2) AlREM Forecasts assumptions
@ FELIRFADOTFIE  Forecasts of revenue

2026/3/31 2026/6/30 2027/3/31
ES AIELE ES BILELE F18 AIFELL
(87,7 Millions of yen) Actual YOY(%) Actual YOY(%) Forecast YOY(%)
FE LUNZE Revenue 276,862 108.8 72,359 107.4 296,500 *1 107.1
[296,000] [106.9]
N5 Retailing 81,037 107.3 19,140 103.3 82,000 *1 101.2
[81,500] [100.6]
EETF> b Fixed-term lease tenants 41,923 106.1 10,461 103.1 42,700 *1 101.9
[42,500] [101.4]
AR~ Events 3,771 136.0 1,207 149.3 4,300 *1 114.0
[4,000] [106.1]
EC E-commerce 8,312 107.4 2,205 110.9 9,000 108.3
EIEEAT > RE Consignment-based tenants and others 3,271 89.5 726 91.3 2,600 79.5
E3pEE=E Related businesses 23,758 108.6 4,539 94.8 23,400 98.5
JA4>27Y0 FinTech 195,824 109.5 53,218 108.9 214,500 109.5
E - URFER Finance charges on installment and revolving payments 68,993 115.8 19,318 124.3 79,600 115.4
INERIEF &R Affiliate commissions 62,153 109.3 16,118 111.5 67,700 108.9
N—RFv v IFE Interest income on consumer loans 22,741 102.8 5,718 100.7 23,100 101.6
BEREME Liquidated accounts receivable N1,735 - 838 31.9 A2,700 -
H—EXURA Service revenue 30,684 113.5 8,024 110.2 33,800 110.2
IT fib IT, etc. 12,986 101.5 3,201 97.3 13,000 100.1
@ HEURE®DOFIE  Forecasts of transactions
2026/3/31 2026/6/30 2027/3/31
ES AIELE ES BILELE F18 AIFELL
(87,7 Millions of yen) Actual YOY(%) Actual YOY(%) Forecast YOY(%)
JTa2F7v0 FinTech 5,118,341 109.4 1,338,567 109.7 5,620,000 109.8
H—RIOLSwY bk Card credit *2 4,964,038 109.6 1,299,398 110.0 5,462,000 110.0
H—RFrvz>D Cash advance 141,317 102.9 35,968 100.0 145,000 102.6
IT fib IT, etc. 12,986 101.6 3,199 97.2 13,000 100.1
3 EE(EHEDTE  Forecasts of operating receivables
2026/3/31 2026/6/30 2027/3/31
ES HIFELL ESi HIEELL FAE AIFELL
(87,7 Millions of yen) Actual YOY(%) Actual YOY(%) Forecast YOY(%)
S8 - URIUVES (RBLEEESD) o ment and revalving payments 499,439 106.4 506,398 106.2 531,000 106.3
(Including liquidated accounts receivable)
HEENSRE RBLEEEZED) Operating loans outstanding 146,844 101.5 146,911 100.7 149,000 101.5

(Including liquidated accounts receivable)

*1 20274 3 ABOFRAG. FYFTENSHEBEEEL THEDET ., TOLDEEZORBEZ L. FYHEONIEZ FEICEHKLTHDET.
The forecast for the fiscal year ending March 31, 2027 has been revised from the initial forecast. Therefore, the upper row shows the revised figures and the lower row shows the initial forecast.

*2 [A—RILSZY RN F 23vESDILDy b UNBINERE. hH - BT «) LH—EX (RELVWED) OBHMETY .
"Card credit" is a total of Card shopping (including outside of Marui Group) and Service (including Rent).

*  INSEEOAS MERIEE(E. 20265 3 AHA 2 MMEHAKL D, KD [EAFRER] HNEANRY MRAESEOBEBIECE UL ENRE UAAFBZ ZT>THDET,
The Retailing segment disclosure items have been reorganized and restructured from the previous “by procurement method” classification to a classification aligned with future business strategies,
such as events, starting from the second quarter of the fiscal year ended March 31, 2026.
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<B%E>Non-GAAPIBIRICDWT (Reference) About Non-GAAP indicators
*1 HRMEFEEESE (PBR) = HREKME / 1HRHZOMEE PBR = Share price at the end of period / Book value per share
*2 HRMURZEER (PER) = HARMKME /1 HR7 0O UERERIR GEREZEETIE - =48)  PER = Share price at the end of period / Earnings per share (EPS)(based on consolidated financial results forecasts and actual results)

*3 HREHBFED (TSR) = (HAREKME + 20264 3 AEADEE 1 MMM SEHIAFTD L HREZDELHERDRETEE) /20254 3 BEAKROMIE (2,699.5M)

TSR = (Share price at the end of period + Cumulative dividends per share from Q1 of FY2026 to the current quarter) / Share price at the end of FY2025 (¥2,699.5)
*4 IWFEARFIZEE (ROIC) = HEISHEFENG /IKTEKR (FIEEE - ThE + EX8ME + Bm + B - BEETEE + ZEARKIE - BEE)

ROIC = After tax operating income / Invested capital (Installment sales accounts receivable + Accounts receivable + Operating loans + Products + Tangible and intangible fixed assets + Guarantee deposits - Accounts payable)
*5 #HREEARAIRXL = URTTU—L—h +BlE X URIVTLIZFTLA *URDTLZTARERNIAIVEEA>TSA RKEDOHITY, *plEE. BEREZERALTHENET,

Capital costs = Risk free rate + B x Risk premium * Risk premium is the average of the historical and implied methods. *  is adjusted B.
*6 WACC (MEFEFEARIRXR) = HREERIXAS[URITU—L—b + Bl x UROTLZTA] x BEHEE / (BRITAE + BHEiHREE) + BAL— b x (1-FX) x BH7afE

/ (BRTFEE + BHlifeEE)  IHEHEEE. HEIREROUHMITHREFEHICHELS T DHROFHMEZFERLTEDET .
WACC = Capital costs [Risk free rate + B x Risk premium]x Market capitalization / (Interest-bearing debt + Market capitalization) + Borrowing rate x(1 - tax rate) x Interest-bearing debt
/ (Interest-bearing debt + Market capitalization) * Market capitalization is calculated using the average number of years that shares are held by institutional investors.

*7 UBD—UTLARZII— = BESHFF(EBEEIGTFH EOZNTED < EHIRUIA

Recurring revenue [or Recurring gross profit] is revenue [or gross profit] that is generated on a recurring basis through contracts with customers and business partners
*8 UBD—UZTLARIa—ER = UH—UZITLARIa— / (FGLIE [FEFELERE] + REERD [BEBISESENSVEZRE])

Ratio of recurring revenue [or Ratio of recurring gross profit] = Recurring revenue [or Recurring gross profit] / (Consolidated revenue [or Consolidated gross profit]

+ Selling, general and administrative expenses paid by business partners)

*9 MEMELLE = BIEREBEE / (EXEE+BEREEE)

Ratio of liquidated accounts receivable = Liquidated accounts receivable / (Operating receivables + Liquidated accounts receivable)
* 10 BRI FaE EXEEL = BFTFaB / ZHEiE Ratio of interest-bearing debt to operating receivables = Interest-bearing debt / Operating receivables

*11 B = BRENR / BREXBEERS (RBUEESD) FEERE MREFFZROETERLTEDET.

Ratio of bad debt write-offs = Bad debt write-offs / Operating receivables at the end of period (including liquidated accounts receivable)  * Ratio of bad debt write-offs is calculated excluding guarantee business.

*12 1 ASZDODE - UMIALVES EIRScEE) = 28 - UMRLAWES (REMUEESD) / SHAHEHR

Installment and revolving receivables balance per customer = Installment and revolving receivables balance (including liquidated accounts receivable) / Number of customers making payments

*13 1 ANHEDERXEMERS = EBEXEMRES (REBUEEST) / SAPER

Operating loan balance per customer = Operating loan balance (including liquidated accounts receivable) / Number of customers making payments

*  Non-GAAP#E% (Non-Generally Accepted Accounting Principles) : H#tJ)IL—TDBEDEEERIBIRELTERLTHDET,

Non-GAAP (non-generally accepted accounting principles) indicators are indicators used to better illustrate the state of MARUI GROUP’s business.
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<BE>SLTVEEDIBEICDWVT (Reference) About Lifetime Value Management indicators

(Uh—U DL ~RZa1—&(d]  Recurring Revenue / Recurring Gross Profit

PESFFLFISMBIESFEOZHCEDEMNRRADS T, NETIIEHORBESEENA, T+ 2TV ITRIIRRAAD— RFBICIDFEETDHE - URFHER. H—RFrv v 2IFE,

REMIVCEREREZEUET.

Recurring revenue (gross profit) is revenue (gross profit) that is generated on a recurring basis through contracts with customers and business partners. Examples of recurring revenue (gross profit)
include rent revenues in the Retailing segment and finance charges on installment and revolving payments and cash advances, rent guarantee revenues, and annual enroliment fees from the EPOS

Card use in the FinTech segment.

(RRAE A HRIEUNES & (3]

Contracted Future Recurring Revenue / Contracted Future Recurring Gross Profit

SHAZ T TR REAMBBMERN (CTZHOVEIZEVW TV BB ST OSBRSS EN S, T TICHRESNIZNSZRELIZEDOT, RBOREMZRH D LTEALTVET . RBESEIRAICSWVTE
LHEEN S RIAFNDIBRIEZE L U $E - URFERROH— REFv v S D IFRICDVTIHRFRME. MEBEFHR (UH—U>2T93) (CDWTIFHh— REMEAR. RERLECELTE

RIBEZEECBHUET .

Contracted future recurring revenue (gross profit) is an indicator of the earnings promised by contracts with customers and business partners in the given fiscal year and in subsequent fiscal years and
is used to measure the stability of earnings. For rent revenues, for example, contracted future recurring revenue (gross profit) is calculated by assessing the future earnings projected based on the
remaining number of years in rental contracts. Meanwhile, repayment periods are used for finance charges on installment and revolving payments and cash advances, expiration dates are used for
(recurring) affiliate commissions, and the number of remaining years of residency is used for rent guarantees.

mUD—US TR 1 — ERKIBEAHREIZDER S5
Concept of Recurring revenue and Contracted future recurring revenue

LHEIAD
IRzEEtE
Recorded as

revenue for the
current fiscal year

2FAMUMBFICRRT BV A—U VI LARZa—%
TRAIEAHRENEE) L LTRZ 31

Visualization of recurring revenue from the second year onward as
“Contracted Future Recurring Revenue”

<VA—VYILARZa—DRR>
Breakdown of
Recurring Revenue / Recurring Gross Profit

* [EEOFEE

AHRAGY

Rent revenue, etc.

s
Retailing

SEH~

Sthyear-

ey CamB
* XK H
Rentguarantee | | ] ithycargy gg@g
- BIEE. KE - ABBIEH 3%8
EHRA L D INEATEFEE Contracted
Affiliate commissions on "' Future
communications, 2%H Recurring

utilities, and other Revenue

regular payments

2nd year

- B - URFEREGY L Eieiigd
Finance charges on Lx=a—

installment and revolving

1%H

Recurring revenue
payments, etc. 1styear

*  REFIEFRBEEESR. MEEFHER(ERLWN)EN— REREAR. EHORENA (FEZNFESRZE L (CEH
Rent guarantee is calculated based on remaining years of occupancy, affiliate commissions (regular payments)
are based on card expiration dates, and store rental income is based on remaining contract durations

mUD—US TR — - RSB REIN
Recurring gross profit and Contracted future recurring gross profit

16.3k
VS.FY2016

139%

(100 million yen)
(8F)

16.3Lt

4000 VS.FY2016

FRHDA HARIEIR &

3000 Fe iR N 6011EF

Gross profit [
2,461 TarTvY 4,156{8M

Contracted future

2000 recurring gross profit

Retailing ¥60.1 billon

FinTech ¥415.6 billion
1000
DA=V2JLARZa—
Recurring gross profit

16.3 25.3
FY2016 FY2025

26.3
FY2026

*  SE LIRS, IREERD (SEEISEEENSHMTHICOZEEE) 2D
Gross profit includes selling, general and administrative expenses paid by business partners

-23-



<BE>SEHDIRRICDOVNT (Reference) About store trends

BUEDIRR  Renovations

2025/6/30 2026/6/30 2026/3/31
F/REEIESH Major store renovations FRRET)LA Kinshicho Marui BEAYILA Ebina Marui EFETIL Kitasenju Marui
AT ZU—EO  Marui Family Mizonokuchi|  EREFZ)L Nakano Marui BEE)LA Yurakucho Marui
FENILA Shinjuku Marui RAERILA Namba Marui TILATFZZU—BO Marui Family Mizonokuchi
HEILA Shinjuku Marui
FRRET)LA Kinshicho Marui

B 5 ESEIREMEOIRTT  Number of stores and sales floor space

(Fm_/Thousand m) 2025/6/30 2026/6/30 2026/3/31
BRI EHER Number of stores at the end of period 22J5&H 2155 215
BRR5EiEE Sales floor space at the end of period  * 383.6 358.9 358.9

* [ERRSEISERE] ()L (UNBEPIEED) . BT « O&EFTERETY .
Sales floor space at the end of period is total of Marui including specialty stores and Modi.

m AR Contract Type m IEMIBRTF> ~EBR% Non-retail tenants composition

1% 0% 0% 0% 0%e®—— BEXHFE  Directly operated —
20% ; | | ®— SHILEA Consignment

Fixed-termrental

FEIER Non-retail tenants
FERE Experience focused 32%
ﬁ - i 0,
H—p2 Food, services 34%
IRV b+ Events 4%
14.3 22.3 23.3 24.3 25.3 26.3 14.3 213 223 23.3 24.3 25.3 26.3
FY2014 FY2022  FY2023  FY2024  FY2025  FY2026 : ’ i . ’ ) ’
FY2014 FY2021 FY2022 FY2023 FY2024 FY2025 FY2026

* 20143 AHDIEMRIT. B-H—ER- AR EFEOEFHELHE>TEYET,

The figure for “Non-retail tenants” for the fiscal year ended March 31, 2014, is the total for food, services, events, etc.
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<BE>REEDI D JHBBWEA M—U—2031[CDNT

20315 DAIZE100EEF(CEIF T,

The Group formulated its “Management Vision & Strategy Narrative 2031” for the 100th anniversary of its founding in 2031.

(Reference) About Management Vision & Strategy Narrative 2031

MBEET3> JEIER h—1U—2031] ZRELTVWEY,. BEEZI > LULTRVBEEZEB. TINS/N\YIFv T 2T U THIEZ b—U—Z1BEEL,
B3> - A2/ - BEEIERES ST D & THRWMEDRIEZRRLTVEET.

We will set high goals as our management vision and build a strategy narrative by backcasting from there. We will achieve the creation of social value by linking our vision, impact, and business strategy.

(BEL=ar]

LTI —TTF 2031FCAFITRELED 3> LU T [ MFE) HEREIY 3% 2l8lfEuk.

IDREHF L

Management Vision

¥ ] HERE

[ERE S fiA%] CWVD 28THRESNS OX/UEE] OMBCAET S THD. —AVEDHD

G

BIBIIESR. DFED [FE] NREHERDES—DDOEEDH DA TY ., CORELZa>OERRICAEITT,
CNETONE - T 2T Y0 - RERECXDZ=AMA—HRDEZRIN S,
HAWED /D)\D. BUT, EFOILSDY M- RRREDTY MEERTS FE] ZEITRIEDRANE
BRULTWEEY., 20 [FE] ZIMEIDESRIZHIC, HRIRA /U NEFBOMIIEHE T EEBIC
BREREBETORAZHSLET,

Our group has established “an economy driven by ‘Suki’” as its management vision for 2031. The economy driven by “Suki”

MFE] ZHOE NEPT2FTYv o,

stands in stark contrast to the “value-for-money economy,” which is defined by the dual axes of “function and price.”

It represents another economic paradigm where the driving force is each individual's emotions and values—in other words,

their “Suki.” To realize this management vision, we will transition from our existing business model integrating
Retailing, FinTech, Forward-Looking Investments to a business that supports “Suki,” supporting it through Retailing,

FinTech, Co-Creative investment know-how, and leveraging assets like stores and credit cards. We will build the business
that supports “Suki,” aiming to accomplish both social impact and profitability while pursuing high growth and high returns.

(882 A h—1—2031]

The impact we aim to achieve through our “business that supports ‘Suki’” and the strategies for its realization are as follows:

Strategy Narrative 2031
[ TFE] ZSEBIDEZRR] ZBLTHSITA>/\U ME. ZOERICHIFTZEREEUTOESDTY.

ZhE T/ Until now

INFTEX T T I XKRIGHE

Retailing X FinTech X Forward-Looking Investment

I

Retailing.

B [IFE] ZBUTHNDIZDH., 2Dz ELNBHEE Consumption that expands for the benefit of others and society through "Suki"

¥ ZET 2 ESRXDEN .

[FE] ZIMEIT DT ET [BDDIEsH] OHEEN [H#LHDIzs] L7120,

PHT HEDEDH] NEERF DTV ZETA /NI MERBEMISEBDZE(CHDET,

LRI —T D MFE] Z2HEITZH—RTE. CHAZREC TUSBUUVMEFCHEMNTEDH— ROKEMERLTSHD.
[EEhDzed] (T THY - ISHE] 93T ECLHHEZERUDMLVNS A TOREEN . SBEFIFIEI TV EFRENET,
HUWIATOHEECBIER T DT ETEIMLEIEZESD.

[t¥&] ZIEIT D H— FOEEHZ20314F 3 BHAICE

300 AFETHLAL, 20413 ABCE@T—ILRAO— ROKEHZ LOZCEZHSULFET.

The purpose of our “business that supports ‘Suki’” is to achieve both impact and profit by encouraging “Suki,”
transforming consumption from being “for oneself,” to “for someone else,” and ultimately “for society.”

With EPOS cards that support “Suki,” the number of members using our cards that allow users to make donations
to those they wish to support through their spending is steadily increasing. We anticipate that more and more
consumers will continue to find happiness in donating and supporting others.
We will advance our differentiation strategy by responding to the new types of consumers. Our goal is to reach
3 million cardholders of EPOS cards that support “Suki” by the fiscal year ending March 31, 2031, furthermore,
to surpass the number of Gold Card cardholders by the fiscal year ending March 31, 2041.
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&) ZIGEIIEDS KRR

Business that supports “Suki”

development

TATYY
FinTech
A - 18- BES
People, ARV
organizations, Events
and work styles
THFE,
“suki” 3
Blsiness 2%
\ Goods

Haew _
Co-Creative ;’ew‘i:;exs
investment
-
‘ )
" 4 nEm B
- L ®
T4,
M “suki”
B0k HEDDTD HROED
Formy self For someone else For society
Y
£
Individuals Society
"

MFE) 2BEIZESKRICED
1Y NT ke fliEEmIL

Achieving both impact and profits through business that supports “Suki”



B [1FE] ZIMEITD I 7AF>3v)L - T>2/)VTJ—X> K Financial empowerment that supports “Suki”

YOI —TEINFTEEOECERZIMELTEE U, SEE IFE] ZRBETDI3TI70F>232vIL - T2IND—XA2 REEBEUT, IRNTOADEEERZZIELTVEFT,
INFETDIT« 2TV IDESRIATIE, AHOEHEN DD AEHEZFLE USRT MERADHAI (CXDILSyY hH—REFITUTETELRLN. SBREZOMREFHRZLS, MigzERGHI
MFE] ZBIMET - R - AR~ - JuXEMNFEDERE [ [FE] ZHET312Y M Z2#C2ERMZEBEL B8 ZITVET.

Ffz. SHILKRIIEEE. RF— TPy JU-SORAREDSHFRBES(CHITSD [A—F—H—R] .
[GTNAH—R] #&8. REZILKLET,

Until now, the Group has supported the self-realization of young people. Going forward, we will support the self-actualization of all individuals through financial empowerment that supports “Suki.”
In its FinTech business to date, Marui has issued credit cards through the co-creation of creditability, mainly in metropolitan areas where it has stores. But going forward, we will broaden our target
areas and recruit members nationwide by expanding our rollout based on “units that support ‘Suki,”” which combine EPOS cards, events, and goods that support “Suki,” regardless of location.

In addition, to address the expanding diversity of work styles, including self-employed individuals, startups, and freelancers, we will expand membership through initiatives such as the “Owner Card”
and “Lancers Card.”For foreign nationals working in Japan, we will also enhance recruitment through collaborations like the “GTN Card.”

[S2H—XH—R] . BRATE<HEADS 2 (CHTD, BEEBECR

W STIREEEE Support strategies
CNETOEEHS - P BERCADIIAEEESLLT, 12/ MIEET. BUESHOAEEEN. SR e B St b
FESROE_ENIFTES (7S] £RET B3Iy NeBBEOECA >/ (0 N ERIBSOmIERRUET.

TOITY NTEHET BT ET, AEROER - ASEHIRL, EEMDREBHET. =50, LEDIHEEADEESESD,
PR AR DR SER SISO LR D E T
. YHIIL—TFINETD X EBECLMERROBLEHE LT, UXDEERETES ST Y R/ Ly Fit EDEREHD

TEES - FBOEE

Store and sales floor operations

oH=
TR UL+ hERU T, BRAMORRZED S EEBCTIrILREREHEEFLTEELR.
S%ETOTT VS IFILAMOEBEREEL T, FIHILOUX E [FE] ZISIETIITY MCEBUTILOKEERS U ﬁﬂgﬁﬁgﬁgﬁ% ;%mmgﬁs
TEOFBREEZ IR T B ETOAVILARIT—{LEHELET, slesciprisebrandproducts

through customer service

As a new point of contact with customers to replace the independent sales areas and private brands, we will accomplish

both impact and profits by making units that support “Suki” a key pillar of our strategy. These units, which can be operated _

. . ) ) Ty b1 FRESRIEBRAAN

in a compact space, are expected to attract customers, recruit members, and increase average customer spend and profit Transition to an asset-light business model
margins.By focusing on these units, we will reduce the space and personnel required under the conventional model and

improve operational efficiency. We will also expand into external facilities nationwide to make more efficient use of our store Conventionalsiores Expansioninto extemal facilflies

assets and enhance profitability.

KIRHE, TEHA VR, EIHE
Furthermore, in our efforts to enhance customer experience through DX, we have newly established a joint venture with agage-scale; high Sm‘g};is;i:‘:é;“gh
Goodpatch Inc., a leading UX design company, as well as marui unite Co., Ltd. We have also been actively recruiting - _—
specialized talent and building an agile development framework.Going forward, we will promote the development of 4/;
loyal customers by leveraging the expertise of professional personnel to provide unique experiential value that combines 4/
digital UX with real-world experiences through units that support “Suki.” i/

m [J0O—] &Z@UCzAEEDRE Expression of creativity through “flow”
L OIL—TT(E BEHEHE. ABlEEE UdhE, ELWDSESRR(CE> TEEREREDEN(CIRZZ2EDTES

[DJ0—] EWSERSCERL. #EB—ADEDOE=NWCHBEEHEED B0 EIEIT> CEELE, BT e  FERELESE

Sgd. 7S] ZHETBISI—IREREL TESD 172 ZHEICENTHAEEO L, o T E 1 EAEBICED T BB ok
BEMERIETDCET, FAT70FLYS JIN\DREDEREERENUIZESRIZEILA L. \
. T . BB 5 .
20314F 3 BHI% TICRTL AT A70% L LBt D = & TRMBEDD L 2HE LET, e g ity 3%
At the Group, we focus on the concept of “flow,” which comprehensively captures the elements that are important for business,
such as ability and challenge, creativity and happiness, and have been working to enhance the job satisfaction and mﬁ,;fégggt’r_ é"/’;’;‘{f&"’%*
organizational vitality of every employee. Going forward, we will increase opportunities for employees to apply their “Suki” ’ ) ' ) %253 w313
to their work by organizing contests and other initiatives that support “Suki” and encourage creativity. By expanding businesses 7 o e e oo g (€ 855t

that leverage intangible assets—such as ideas, knowledge, and know-how, we aim to raise the ratio of intangible assets to over
70% by the fiscal year ending March 31, 2031, thereby enhancing our corporate value.

-26-



BY—3v)L - A2 NSTLF—ICLDBERR Business development by social intrapreneurs
HHDEEREDA I R—3ORIBICINZ. [SFICVRNASHEZEZEZISNZY—SvIL - 1> ST LF—
(HtHEEHESR) | OFWZRIZHIC. [MFE] ZIHETDIESRI AUV EHBIDBZEE L T,
HHII—T I EBAD [FE] ZRESTEBDIET, BtFR [FE] Z2BEELTVEET,
hREANIIAMBROIESD [V—2vIL - 42 NSTLF—EREE] ZFRI L. K¥FE. PEEmET(ICHEEERHUET.
RN (CEZBEOL LI IL—TAOARLTOZ T O MADOSIEEBL . BHIIL—TDOBEBERICEENUTVEET,
In addition to creating innovation with external entrepreneurs, we will encourage the activities of “social intrapreneurs
(internal entrepreneurs) who can change society while working at the company.” Through co-creation opportunities such as
SUKI Business Pitch, we will combine the strengths of the Group with individuals’ “Suki” and commercialize a diverse
range of “Suki.” We have established the “Social Intrapreneur Development Foundation” to nurture human resources

over the medium to long term and will offer courses for university and junior/senior high school students. In the

future, we will leverage their knowledge and skills through employment at the Group and participation in projects to
contribute to the business development of the Group.

miFEFUHAE Exploratory domains

s
External

- F RN —

Advisors

Javzor A

-~ EBRGE B

Outsourcing and ' Projects
................ A > CECTTPREPRRPYSN |
S R B M) EIGRT S e )
Long-term internship (=3 & Concurrent post

Business that

RIRERA supports “Suki”

Mid-career recruitment
»

Myl ZEIT2ESRADIO—-/VULICEDIEH. F£I(E ERMNSRER MFE] ORRELVTOEER] EVWDSF—ITHRFNS AMZEE UBERREEDFT T,

We are working to globalize our business that supports “Suki.” As a first step, we will launch business development initiatives by recruiting talent from around the world under the theme of

“Japan as an Object of 'Suki' in the Eyes of the World.”

[URT] (&F LR (CKLDERERIENANDIE)
INZIDIENE RiAFr. DE) - URFERTDONTE, 2025F108 KD FHERRZEELTVET,

Risks (Response to increased financial expenses due to rising interest rates)

FREERICDOVTIE. TIREFREZEET D ETHENRDERERD EEB(C, BADm LEEDHSE U TRARE EOMEZ®BREL. SREROEINNGICERDEHFT .

We changed installment and revolving fees in October 2025, and an increase in revenue is expected. With regard to borrowing rates, we will strive to reduce borrowing rates by shortening the average
borrowing period, while also strengthening dialogue with rating agencies with the aim of improving our credit ratings and curbing increases in financial expenses.

[BARBER EHKFET] Capital policy and shareholder returns
2031 3 ARICIE. /NSRS — MY LSIKAMREICIER TR REL &R0, B A RRIT/INEOEEREARLLERN50%E .
SO —THREE T D35%N ST RIAFENDTzeH. 300BAOEARELZE T D & TEBESERNLE16%ZBRIC
NSRS — hORBEUZESHET . HRERTHE(CDVTIE. 20314 3 BHICHEITTROELIS% MU EZHE T = L7
PREEAREHZE (DOE) 10%EULTWET,
BARDICDOVTIE, 6 FROEREEF v 1 - JO—3,5008M%. MKHEE U TEIHFEE(C900EM. D X%
& - BERRQEORFIZE(C600EM. EARBICAITZASHINEVEIC3008M. HEERTICL,7008MAZEDT D
FTHETT.
AHNEARHE L UT700BMHZFELTED., INZzEHzEREICHEITTTRERRE. &51T2,2008MERDET,
In the fiscal year ending March 31, 2031, our balance sheet is projected to expand to approximately 1.5 trillion yen.
In terms of segments, given that the equity-to-asset ratio in our Retailing segment is expected to diverge from our optimal level

of 35% to around 50%, we plan to implement capital optimization measures totaling 30 billion yen. Through this initiative,
we aim to recalibrate our balance sheet and achieve a consolidated capital adequacy ratio of 16%. Regarding our shareholder

returns policy, considering our target ROE of over 15% for the fiscal year ending March 31, 2031, we have set our dividend on equity
ratio (DOE) to 10%. The plan of capital allocation is to allocate the core operating cash flow of 350 billion yen over the next six years

as follows: 90 billion yen for growth investments in existing businesses, 60 billion yen for Forward-Looking investments such as
DX investments and business development, 30 billion yen for the acquisition of treasury shares for capital optimization, and
170 billion yen for shareholder returns.

We plan to invest 70.0 billion yen in human capital, bringing the total investment aimed at high growth to 220.0 billion yen.

[KPI) KPI
20314F 3 AHAICEHITDKPIFPBR 3 ~ 4 8, EPSHRER(IFE 9 %Ll L. TSREERIFIFRI2%ULOEME -
BETORRZHELET,

For the fiscal year ending March 31, 2031, we aim to achieve high growth and high returns with a PBR of 3 to 4 times,
EPS growth of 9% or more, and TSR growth of 12% or more on an annual basis.
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n &KX (265388~ 314F38HA)
Capital allocation(FY2026 to FY2031)

ANBEREE
BURRRA
Growth investments,
including human

ital investments
P2 e RERE =P
ER e 0 PlE= Growth 2.200=
investments BEfFIRE 90018 3 &
3, 5001:H Existing investments ¥90.0 billion ¥220.0 billion
EHTHARE 300f8M
Core operating Share buybacks i
Cash flow
¥350.0 bittion
BEHE - ERTCOIFZKPI
KPIs for achieving high growth and high returns
EFERE Average annual growth rate
EPS +9% k.  +9% ormore
TSR +12%82E +12% or more 240BYE ¥240 or more
i —— 25E30ME
143m ¥143 I Tl vs. FY2025
EPS — L in: s 2009%~
WIS Yoar-and sharoprice = i 200s6aF i
2,700 ¥2,700, f 1 |
25.3 26.3 27.3 28.3 29.3 30.3 31.3

FY2025 FY2026 FY2027 FY2028 FY2029 FY2031



<8E> [FE] ZINBIBIESRAO>U—)ICDWT (Reference) About SUKI Business Pitch

MFE] ZIMEIBESRRXOAU—ILE SED 7S] ZERCUZESRIATAFT 7RI —THLEXEL. BEEHSITMDEHTT .

2024FENSD2EMT, 240&DHENS152BBEDIGHEN DD EDOHRNSERIUCA D DEMEDBEZIMETED [T2—FATIRIA—R] 2,

HLOBMZEDETED [ESADIRAD— K] RENBELENE L.

2026FN S (I B EESRRAT A TV DEEZIBHIZECS. 173HDBEZDOSS13MFFHANSDIEE LD, RET—VEFH. BEZE. BEFRESRK(IChIEDFELUR.
SHREATU-IEBL T, —AVEDDED [1FE] DSEFNLEERRT AT 7 2RI DI ET, HMIEDRIECHELTENDET,

SUKI Business Pitch is an initiative through which Marui Group provides comprehensive support for business ideas inspired by participants’ personal “Suki”,

with the aim of bringing those ideas to life as new businesses.

Over the two years beginning in 2024, 240 employees submitted a total of 152 business proposals. Several of these ideas have since been commercialized, including the "Museum Epos Card",
which allows cardholders to support their favorite museums and art galleries, and the "Animal Epos Card", which enables them to support their favorite animals.

In 2026, the Business pitch was opened to external participants for the first time. Of the 173 business proposals submitted, 134 came from outside the Group.

The award-winning themes covered a wide range of fields, including space, Wajima lacquerware, and philosophy.

Going forward, through this business pitch, we will continue to challenge ourselves to create new value by transforming the diverse ideas born from each individual’s “Suki” into viable businesses.

m [1FE] ZINMETBRESRI O U—)LDIGEMHEL B [1FE] ZIGETIESRR O U—)LOZES
Number of Applications to SUKT Business Pitch Examples of Winners of SUKIT Business Pitch
(I58 75— D ¥ > )L Business Proposal Categories ) Sa—YFLIKRZAN—F Museum Epos Card ~
M ;3
ft:’efﬁ : = 25538 %7094 Launched in March 2025 with donation "
BE 1% AEE  Number of new cardholders s,
Education x HUIGHEA  BIEREA HIFRHEA
8% 15 A& over10thousand EREST IR T - E T
Food I‘/?X 24% _ . Mational Museum NationalInstitutes  National Museum of
Entertainment E5tZ#BF  Cumulative support amount of it Independent _for Cultural mt:!;:;;: ';:iem:e,
RR— 8% 1,0005m#E over ¥10 million ot
$£&F-850L _ » i
: 21% E5R2IHZAA—F Animal Epos Card o Wy o |
Lifestyle _ . A E ' 2
264E38 %7894 Launched in March 2026 with donation ﬂ
e Wi '
ildlife o _ p— X
%2026 38 5B 7 I-'jf\_/f; {?yﬁ]ﬁwj RENAFI—2

As of March 31,2026 AdventureWorld  Kobe Oji Zoo Nagasaki Bio

Fﬁ%ﬁﬁﬁ Total Number of Applications 1 73 ﬁ: Park
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<8E> [FZ] ZIMETDHD—RICDULT (Reference) About EPOS cards that support "Suki" *

MFE] ZIGEIZHD—RIE PIAPREET T« X b F—LOI2HRELOTSRTH A 2 ZRMAI D ITRIAN—RTT,

£16110H - REHI46H A, FRREB(CEHDIBREFLATFDIEZBRITHDFI . (2026F67IRTE)

MyeE] ZISEIDH— RIE SNSEDFIMNE <. TORR, IREZDOEB/IRXMEF T+ UL A MEDLSICHEAIFRCO-IXRTY.

Fe, BENRA LT TEBITEARBEICEDIREORNT 7 > I DEDRADPITNIEED D, LTVE—MEH— RO2~7BEF <. SEOBBERETET —)LRH— RDOLTVIC
BSAREEMEWHTHSDET,

EPOS cards that support "Suki" are the Epos Cards which have been designed in collaboration with anime, music artists, video games, manga, etc.

Total 161 projects, 1.46 million members, with new cardholders accounting for over 40% of the total—a figure that continues to rise year after year. (as of June 2026)

They have a high affinity with social media, and as a result, the acquisition cost per card is very low compared to affiliate advertising.

In addition, because it is easy to create enthusiastic fans who join for more than financial incentives, LTV is 2 to 7 times higher than that of classic cards, and may approach the LTV of gold cards,
depending on future strategies.

m [{FE] ZINETDH— ROEAD m [FE]| ZIMETDH— RORER m [1FE] 2RI B H— ROLTV
Expansion of EPOS cards that support "Suki" Number of members of EPOS cards that support "Suki" LTV of EPOS cards that support "Suki"
X A AT :
Music (ten (ss;;aer;d 300 . i E
. sl |
HABEHR 2=y HE FDULS!
Social P Sports E f :
Contributions £ 16148 ol 1 room for |
161 projects in total F U Bl b 200 H ! E growth !
SEH1465A + n—Fk 138 P 2~Tr | i
1.46 million members Only-One Card 111 [ 2~Ttimes | |
*26. 6B . 100 '
e hsof dune 2026 o=k BLW TTHRRY b= K] g
Anims Ganes Partl “Epos Pet Card” ‘
" ; . / — — MFE) = d—ILF
= 23 TYAMAPTHZD—F) { % ol
XpSH4— oo ied il 17.3 182 19.3 20.3 21.3 22.3 23.3 243 25.3 ég’.;) é}g) H—R SET3H—R H—E
Cheracters (Actual) (Plan) Classic Cards EPOS cards Gold cards
that support
llsukill

*The word “Suki” can mean love, like, favor, passionate about, crazy about, adore, etc.
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<8E> &) ZIEIIH— K £E—H

(Reference) Project list of EPOS cards that support "Suki"

20145%~20245%3H 2014 - March 2024

F1TH  month of release 71— REHR Card Title F1TH  month of release 71— REHR Card Title
20144E078 July 2014 T RAA RIRZAH—R otomate Epos Card 20234018 January 2023 ROTILIRRAD— R Pocket Marche Epos Card
20154028 February 2015 'Y I M OR—OXTIRZAD— R Fukuoka Softbank Hawks Epos Card 2023%02H February 2023 RURUIU—TRIAA—R marymarymary Epos Card
20154098 September 2015 AT TRAH—R CAPCOM Epos Card 20234038 March 2023 NieR:Automata Verl.la T/RXH— R NieR:Automata Verl.1a Epos Card
20164F03H March 2016 OA—I—FOFS—LATRIAA—R KOEI TECMO GAMES Epos Card 20234038 March 2023 L—=> ITRRAH—R MOOMIN Epos Card
20174068 June 2017 R TARIAD— R Gin Tama Epos Card 2023%038 March 2023 Fa1IVYRIHDZIRRH—R KYUSONEKOKAMI Epos Card
20174068 June 2017 INSUST—k IRAA—R ParalymArt Epos Card 20234038 March 2023 LA ROY IFYITRIT—R DROPKICK ON MY DEVIL!! Epos Card
20174098 September 2017 TSI RIAH—R Godzilla Epos Card 20235048 April 2023 2 AREISAS —TIARIAH— R SHIN MASKED RIDER Epos Card
2018%F03H March 2018 FITZROEFHRIRIH—R The Prince of Tennis II Epos Card 20234058 May 2023 IO EBRPTLLDIC, TRXA—R ZUTOMAYO Epos Card
20184108 October 2018 JFUFa27 TRAH—R Precure Epos Card 20234058 May 2023 MirrativI/RXH— R Mirrativ Epos Card
20194018 January 2019 BUISHR [Fate/stay night [Heaven's Feel]] T/RX5— K  Fate/stay night [Heaven's Feel] Epos Card 20234078 July 2023 INRDZ U\ T/RZH— R Koinu no Koinu Epos Card
20194028 February 2019 ATA)—ZXITRIAD— R Tkémen Series Epos Card 20234078 July 2023 AATIIA =D — ITRAH—R MapleStory Epos Card
20194078 July 2019 ITHO>ASSULIRRA—R Sumikkogurashi Epos Card 2023508H August 2023 NARUTO-F)L - &REE T/RAHD— R NARUTO Shippuden Epos Card
20194088 August 2019 I E—XIRAD—R ONE PIECE Epos Card 20234088 August 2023 B 5project T/RRAH— R Touhou_Project Epos Card
20194098 September 2019  colyT/RXH— R coly Epos Card 20234088 August 2023 BTMNFFYA TRAH—R ODEKAKE KOZAME Epos Card
20194098 September 2019 IS RJI\ORAERRIRAHN—R PRIDE HOUSE TOKYO Epos Card 20234088 August 2023 [BRXE!] 2U—-X IT/RRH—R "EKIMEMO!" SERIES Epos Card
20204F03H March 2020 BRERIRIN—R BULLET TRAIN Epos Card 20234084 August 2023 NO COFFEET/RRA— R NO COFFEE Epos Card
20204038 March 2020 FHOSKEIRID— R Sakura Wars Epos Card 20235098 September 2023  BHIZAIRIAN—R CHIMITAN Epos Card
20204F04H April 2020 ITJ7>0UATRAAD—R EVANGELION Epos Card 20234098 September 2023 EHEATRENDIRID—R everyday debudori Epos Card
20204E088 August 2020 USwoY TIRAH—R Rilakkuma Epos Card 20234108 October 2023 mofusand T/RXAH— R mofusand Epos Card
20204E108 October 2020 FHAIRBATIRIAST— R Minna-Denryoku Epos Card 20234118 November 2023 PELVEBHIHIIL T ATIRIAA—R  WOLFKUN Epos Card
20214018 January 2021 ET S AIAOIRID—R HYPNOSISMIC Epos Card 20234118 November 2023 JSIRRATFSIRAD—R NOJIMA STELLA Epos Card
20214F058 May 2021 BEMTAIRIAD—R Mr.Osomatsu Epos Card 20234128 December 2023 MGAIRAH—R MGA Epos Card
20214078 July 2021 EODOAFEIRAD—R Seven Deadly Sins Epos Card 20234128 December 2023 IV - T 7—LTIRAFI—R  Versailles Resort Farm Epos Card
20214E078 July 2021 NieR CLOTHINGI/RXH— R NieR CLOTHING Epos Card 20244018 January 2024 Z)IKE T/RRHA—R Taisei Miyakawa Epos Card
20214108 October 2021 SVWHOIRID— R CHIIKAWA Epos Card 20244018 January 2024 [T ATKEESE TR — R The Battle Cats Epos Card
20214118 November 2021 ANSILRZ—H—R Heralbony Card 20244018 January 2024 BT —ILT > >R TRAD— R RYUKYU GOLDEN KINGS EPOS CARD
202246018 January 2022 SUPER BEAVERT/RXH— R SUPER BEAVER Epos Card 20244028 February 2024 I\A YA FERITARI— R HAISAITANTEIDAN Epos Card
20224038 March 2022 AFISAUGIRRA— R studio U.G. Epos Card 20244028 February 2024 UBTeA ITRAH—R SIROTAN Epos Card
202246048 April 2022 TIGER & BUNNY 2 T/RXH— R TIGER & BUNNY 2 Epos Card 20245038 March 2024 Saucy Dog T/RRXHD—R Saucy Dog Epos Card
20224F06H June 2022 WPBF v ATRIAT—R Laid-Back Camp Epos Card 20244038 March 2024 GUILTY GEART/RAH— R GUILTY GEAR Epos Card
20224F068 June 2022 T/RAXTOGETHERH— R Epos TOGETHER Card 20244038 March 2024 IRARY hH—R Epos Pet Card
20224E09H September 2022  onsw AIRAHI—R on chan Epos Card 20244F03H March 2024 flumpool TR H— R flumpool Epos Card
20224108 October 2022 FUN’S PROJECTT/RRHO— R FUN’S PROJECT Epos Card 2024%038 March 2024 Cake.jpIT/RXH— R Cake.jp EPOS CARD
20224118 November 2022  EEELEUUHILERDESU—X THRZH— K Magical Girl Lyrical NANOHA series Epos Card 20244038 March 2024 TAO>IRAA—R CHEIRON EPOSCARD
20224F11H November 2022 ELVSHIRAD—R TOKUBIGUMI Epos Card 20244038 March 2024 TVZ =X TBLEACH FEEMmEkE] T/RAHD— K TV anime "BLEACH THE BLOOD WARFARE" Epos Card"

%20265F6AIRTE

As of June 2026



202448 ~202558128 April 2024 - December 2025

F¥41TH  month of release H— REIR Card Title 178 month of release 71— R&HR Card Title
20244048 April 2024 RLARLATU IR A—R POMPOMPURIN Epos Card 2025038 March 2025 RATEWEEDIRIAN—R nandemoikimono Epos Card
20244058 May 2024 BEUZBRSA LD et IT/RZXS— R That Time I Got Reincarnated as a Slime Epos Card 202546038 March 2025 UBhse A TARAD—R Licca-chan Epos Card
20244088 August 2024 HoneyWorks~&£BEITEE R~ T/RAHD— R HoneyWorks ~Kokuhaku jikko iinkai~ Epos Card 20255048  April 2025 AAF0v k TRXA—R MEDAROT Epos Card
20244088 August 2024 EJ/FAE-ITRIBD—R PinocchioP Epos Card 2025058 May 2025 IRDA MIAH—ETSw oI5+ FH— TRAA—K  White Tiger and Black Tiger Epos Card
20244088 August 2024 FATS IRXHD—R Terada Tera Epos Card 2025%05H May 2025 FEELCYCLEAZ— R FEELCYCLECARD
20244088 August 2024 BXEEWND UL ITRAH—R Obungu to issho Epos Card 2025%F06H  June 2025 RESA45—09H TRAHD—R MASKED RIDER KUUGA Epos Card
2024%09H September 2024 2aH—-33L— ITRXA—R Sugarcocomuu Epos Card 2025%06H June 2025 JAOZZAUDIRIAA—R Macaroni Empitsu Epos Card
20244098 September 2024  SANDDRITRA ITRIXH—R funwarinecolon Epos Card 20254068  June 2025 RV IRID— R DOZLE Corp Epos Card
2024%098 September 2024  SkyPeace T/RXH— R SkyPeace Epos Card 2025068  June 2025 RFESTETFIRIAD—R NEGIUSAGI Epos Card
20244098 September 2024  #/\5 TR H—R yu-hachi Epos Card 20254068  June 2025 FINANCIEL/RXH— R FINANCIE Epos Card
20245108 October 2024 ]JQ CARD I/RR #6&E JQ CARD EPOS Railway 20255078  July 2025 VIR T—=)LH— R After School Epos Card
2024€E108 October 2024 BRET [hMCEAl TRRB—R YOSHINO NANJO "KANISAN" Epos Card 20254078 July 2025 FANRS -aoppellal?- TR H—R aoppella Epos Card
20244108 October 2024 ARRIRA—R PETOKOTO Card 20254088 August 2025 REAL AKIBA BOYZ I/RXH— R REAL AKIBA BOYZ Epos Card
20244118 November 2024 Creepy NutsT/RXH— R Creepy Nuts Epos Card 20254088  August 2025 OMORI T/RXH— R OMORI Epos Card
20244128 December 2024 YAMAPT/RZH— R YAMAP Epos Card 20254F088  August 2025 RTHUIRIH—R Nekooji Epos Card
20244128 December 2024 Identity V S8R A& IT/RAH— R Identity V Epos Card 20254098  September 2025 HUWTY., ITRAH—R Seju Desu. Epos Card
20245 12H December 2024 RIHFLAOFIYvF] TRAH—R "Little Mouse's Red Vest" Epos Card 20254F098 September 2025  TVFZ =X [EBEIFEEBEL | T/RZH— R 1vanime "The Fragrant Flower Blooms with Dignity” Epos Card
20254018 January 2025 [BFEx 5FFSE) ITRXHD—R You Look Yummy ! Epos Card 20254098 September 2025  H—ILXI > ROSA ITRIAHD—R Girls Band Cry Epos Card
20254018 January 2025 fHpnR>=x] TRAAD—R "Gracie Meets a Ghost" Epos Card 2025098 September 2025 BRI L — MRF7—-X IT/RAH—R TOKYO GREAT BEARS Epos Card
20254018 January 2025 hrniFr>voul I/RXBH—R "Kaiketsu Zorori" Epos Card 20254108 October 2025 HRITAJ7>X ITRAHD—R Tokyo Aliens Epos Card
20255018 January 2025 SwIJq— IRAHD—R miffy Epos Card 2025%10H October 2025 TVFZ =X [Summer Pockets] T/RXH— K TV animation "Summer Pockets" Epos Card
20254018 January 2025 Minimal T/-RXH— R Minimal Epos Card 20254108  October 2025 SyFu Card SyFu Card
20254018 January 2025 d1—2JLF+Hh—R Euglena Card 20252108  October 2025 WD DIRID—R Shiromeguri Epos Card
20254028 February 2025 [FCHJHREILEZIRID—R] "FC MACHIDA ZELVIA Epos Card" 20254118 November 2025 54 =)\ — T/RAH—R CITY HUNTER Epos Card
20254028 February 2025 KNSR TA—T— IRAH—R "TRANSFORMERS Epos Card" 202524118 November 2025 FRRE—SvH-XTRIAH—R School Babysitters Epos Card
20254028 February 2025 SHRIIRABD—R nmeneko Epos Card 20254118 November 2025 RUTTRDTRBANB UM DTz T/RRXA— R The Guy She Was Interested In Wasn't a Guy at All Epos Card
20254028 February 2025 MetaSamurai T/RXH— R MetaSamurai Epos Card 20254128 December 2025 RU—DJw RY> ITRAHD—R BERRY GOODMAN Epos Card
20254038 March 2025 I EBFSTIARIAA—R Pandorobo Epos Card 20252128 December 2025 FZA MEERDTILF1—L ] IT/RZXS—K TV anime "Record of Ragnarok" Epos Card
20254038 March 2025 HENSSTA IRAH—R KAPIBARASAN Epos Card 20254128 December 2025 xxXHOLIC T/RAH— R xxxHOLIC Epos Card
20254038 March 2025 [FBp—XITRIAD—R pochars Epos Card 20254128 December 2025 BONBO STARSTI/RXH— R BONBO STARS Epos Card
20252038 March 2025 MYATBCEAEMEME TR — R National Museum of Art Epos Card 20254128 December 2025 FHEET N TRXHD—R SPACE BATTLESHIP YAMATO Epos Card
20254038 March 2025 MYATBOE AR SYLEA B T /R I — K National Institutes for Cultural Heritage Epos Card 2025%12H  December 2025 WurtST/RXH— R WurtS Epos Card
20254038 March 2025 IRTITBCEANEN RIS EYE TR D — R National Museum of Nature and Science Epos Card
%2026%F6HRTE  As of June 2026
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202618~ from January 2026

F1TH  month of release 11— REFR Card Title F47H month of release H— REIR Card Title
20265018 January 2026 [EDDDV7/)\A D] ITRAH—R The Dangers in My Heart Epos Card 20265%02H February 2026 RUNWAY channel 75> RARVISAZZ— R RUNWAY channel Official VISA card
20265018 January 2026 FEDIL>X ITRAH—R Kemono Friends Epos Card 20264038 March 2026 BIBIR FEELEE D 1 TED (DILTILERDER) THRZA— K puelle Magi Madoka Magica the Movie: Walpurgisnach: Rising Epos Card
20264018 January 2026 2EBYAVESRRILI 4 > XI/RAH— KR Nagoya Diamond Dolphins Epos Card 20264038 March 2026 AUwWHZ - )\ T70O-X TRAH—R ORIX Buffaloes Epos Card
20264018 January 2026 BAL TR H— R Japan's Famous Castle Epos Card 20264038 March 2026 TREASURET/RRH— R TREASURE Epos Card
20264E018 January 2026 -BXRMHEMER->OY0 TRIH— R -SKS- ZIGZAG Epos Card 20264038 March 2026 EDSRDIRIAH—R Animal Epos Card
20265018 January 2026 HSRDEmE TRIAD—R Glass Mask Epos Card 20265048  April 2026 FFEOTAL AWCRBEHCEFAEEATISNERATAZN-E  Ascendance of a Bookworm Epos Card
20264E018 January 2026 B, BEOULET TRAHD—R Rent-A-Girlfriend Epos Card 20264048  April 2026 S53RN—FITRIAH—R Loveez Epos Card
20264018 January 2026 dORBw ATRIAA—R Koupenchan Epos Card 20264048  April 2026 FRESA45 -7+~ TRIAAH—R MASKED RIDER AGITQ Epos Card
20264028 February 2026 [2FRUw] TRXHD—R "synapusyu" Epos Card 20265058 May 2026 EzBlg T/RAD—R National Theatre of Japan Epos Card
20264028 February 2026 ABWNEDHDTDY TRRHD—R kawaiiusono kawauso Epos Card 20264058 May 2026 BRAHMAN RFEFREE TR H—R BRAHMAN Jinmiraisai Epos Card
20264028 February 2026 COTENA— R COTEN Epos Card 2026058 May 2026 LI <K B AIRIA—R Shizuku-chan Epos Card
2026%02H February 2026 EBSCIRAA—R Nankatsu SC Epos Card 20265F06H  June 2026 EERARIRAD—R Natsume's Book of Friends Epos Card
20264028 February 2026 EFAFENTILRZ—H—R Iwate University Heralbony Card 20265068 June 2026 TAF T TORIRAHD—R AINA THE END Epos Card
%2026F6HRE  As of June 2026
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<&%> [IMPACT BOOK] [CDWT (Reference) About “IMPACT BOOK”

B [IMPACT BOOK 2026] “IMPACT BOOK 2026”

1 >)\O N DMFHZEEE Lz [IMPACT BOOK 2026 ZFFE(CE|E#HiE=202658A(C
FITFECT. AT—IMIY—DESHELOMFE LRSS ICERNREOET B EEZBNELTHENET,

We are scheduled to publish the “IMPACT BOOK 2026”, which describes our initiatives related to impact,
in August 2026, following last year's edition.
The purpose of the book is to promote more constructive dialogue with our stakeholders.

HHOIN—TE A2/~ (HRERERR) CFBOMIIZHSE U, HEEME TR <,
—ANO&ED DRRBEMEER N REN S L7130 TE<HFHULLEEDH DB ELT

[ T3] NEREN T BHEF] SOSHRBEOES 3> EBIFCVWET, TORRLICHT,
TA2FYIFRLIC, AR K JyvX U—ER, HARGE, BHERFE.
TUTA - 18 - BEAHRE IRTZBUR [IFE] H#NDIED. HRDEHICDRIND
HEHF I DEEDTNET,
S[Ed [IMPACT BOOK 20261 Tl HttJ)L—T DERDHEHOEANIRLRICIZ.
BESFOHA - h— HEOFEPIEY - RZEUT. MFE] ZF > MNTICADRH®
T8, HREDDBADICEDKISBREMNMEENTLDINEBNTLET .

Aiming to achieve both impact (solving social issues) and profits, the Marui Group has envisioned a

new economic vision called “The economy driven by ‘Suki’,” in which the emotions and values

of each individual, rather than functions and prices, are the driving force behind a new economy.

To realize this vision, we are building mechanisms through which “Suki” creates value for others

and for society as a whole through events, goods, services, Co-Creative investment, business development,
and people, organizations, and work styles,with a focus on FinTech. In this “IMPACT BOOK 2026",

in addition to introducing the Group’s initiatives and tangible outcomes, we will share stories and voices
from our customers, Co-Creation partners, and employees to illustrate how “Suki” inspires changes

in people’s awareness, actions, and connections with society.

*The word “Suki” can mean love, like, favor, passionate about, crazy about, adore, etc.
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3% [IMPACT BOOK 20261 HA:EhR(IF20264:8F8 LAC. REBIRIF2026F8AKRUMBEICABFETT .
The Japanese edition of “IMPACT BOOK 2026" is scheduled to be released in early August 2026,
and the English edition is scheduled to be released after the end of August 2026.

% [IMPACT BOOK 20261 (. 25505 EERIFET,
(BAERR) https://www.0101maruigroup.co.ip/ir/lib/impactbook.html
"IMPACT BOOK 2026" is available through the following links.
(English) https://www.0101maruigroup.co.jp/en/ir/lib/impactbook.html
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[IMPACT BOOK ~4g3ktthR~1 “IMPACT BOOK: Future Generations Edition”

TEREARCEIT T, 2/\U heEHETHEHOPDOESESETRBH T LH,
RIZSA"®BEZXDE>MIFIZ DL BMF [IMPACT BOOK fFREMAIR] Z#FEFILVzLELE.

We have published the “IMPACT BOOK: Future Generations Edition,” a booklet that provides an
opportunity for future generations to think about “Future” together by summarizing various examples
of how the world is creating an impact.

>\ MNCET MO BEHRRERH LIz [IMPACT BOOK] MABRICDWLWT—EDFHEIELVEZEDD.
FERERDESEZHLIIC. ABDOHMND (CK S0 S(CHITIIER/E LN EZWTEhELUE.

Sao NIMPACT BOOK f33Rtt{AhR] (&, FERERDEEEN 1> /O MNIET3EDEHFZ (B &)
EUTERL. BHBBD [ERE] (CDVWTEZXDIMBHCULTWERITRL D ICBEELUZMF T,

Fz. BMFTORME - RELCE. Z<OFEREROESEC [DKDF] EUTEEFRNCTMNMDDOT
WERREFE UL A2/ MMIDIRANBEDHAHDRIBEMN S, [FEETEOMNDPLTNEDICRD TV
ELDEFIVIICWEZRET, HiAF THIIFEREROBBRZE D ANZMF(C/R> TLET,

While the “IMPACT BOOK,” which describes the status of our impact initiatives,

has received a certain amount of positive feedback, we have received some comments, mainly from

future generations, about the difficulty and lack of clarity of the contents.

The “IMPACT BOOK:Future Generations Edition” has been restructured so that future generations will be able to
realize that impact initiatives are “their own business” and think about their own “future”.

In addition, many future generations were also actively involved in the production and editing of this booklet as
“creators”. From on-site reporting on impact initiatives, to checking whether the content is easy to understand
even for junior high and high school students, this booklet has been created with the perspective

of the future generations who will be reading it.
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% [IMPACT BOOK ~f#Kttfih~ | (. TE5MSTELLIZE0.
https://www.0101maruigroup.co.jp/ir/pdf/impactbook/2024/impactbook future.pdf
The “IMPACT BOOK:Future Generations Edition” is only available in Japanese.




<BE>HHOREESEICAIFIZEDIEAHCDOUVT (Reference) About Marui Group’s current initiatives and future efforts

AHDTEWED] ([CHiE, HHOREESRCEITTERDEHFEHIER T IMFHIHFHEH UL Vol.1~ MiFE) ZISEIDESRA~IZRITVWELFE L.

Following “Marui no Taisetsu (Marui’s Core Values)”, we have published “Marui to Ashita Vol.1 Business that Supports Suki”,
a booklet introducing our current initiatives and future efforts.

B DAHODZWED]  “Marui no Taisetsu (Marui’s Core Values)”

AfF(& TWIRED) HAMRDEHRER - EMESARNDZIZ T2V - L—ANIMKASHBREHATEE - SIfF2i8H U TVWET,
THAUFIS T« v OTHAF—DBBARESA. 1 SAMIA-—X NS UFPEEDA S X ML —%—Emi Ueokas AICBRELLE LT,
HETHZEHEED. I T EBRHSETHECHZD THEZEITL.

NBENSRE. TUTHRRFT, —VBELBLNSDDT. EZEEBATLELL] WS Et0BNE
BRIELTVWZRE, HEDKIDTHETERL. SHOBELERRZED. INFTICRVRFITRLE L.

This booklet was planned and produced by blkswn publishers Inc., a content label led by Kei Wakabayashi, former editor-in-chief of "WIRED" Japan.
The design was created by graphic designer Hiromi Fujita, and the illustrations were provided by Australian-based illustrator Emi Ueoka.

Over a period of half a year, our group and blkswn publishers, including President Aoi,

held dialogues to embody our desire to “convey our consistent vision from the past to the present and into the future”.

The result is a unique publication that tells the story of our company's history and future,

and is like a company history book, yet not quite.

m [IHEHUEZ Vol.1~ TiFE] ZIMET DEZHRAX~]  “Marui to Ashita Vol.1 Business that Supports Suki ”

FHATIL—T(F. BIE100BFETHD2031F(CAFT HFE] HEETIRBFLVNSRELS 3 =BT,

ET32ERICMITTz FE] ZRIETRESRAZHEL TLET,

MFE] ZHBITIESRAEHEL TOK DX T, AFATIL—TOERICHRBRUSIEL T REDRFT— RIS —DESHEOFEIRNMEEEA.
ZOV D EHBOBBORZL T TV TZHICE. HEIIL-THHEY [iFE] HEREI Y DRFICMITTZ—D0 & DO DBEHDE R,
ERFTORVVREZTECHTBRIDIET, IEEDERSMMER ICAN TV ZEMRETFRVDNEER,

SEO MFEHLEE] EVWSTFORITICLEDELUE.

1

As Marui Group works toward its management vision of “the economy driven by ‘Suki
we are promoting business that supports “Suki”.

Stakeholders who share and support the Marui Group philosophy play an indispensable role in advancing these business that supports “Suki”.
We believe that, in order to expand this circle of empathy and support, it is important to carefully communicate the background of each initiative
aimed at realizing “the economy driven by ‘Suki’”, as well as the passion and aspirations behind bringing those initiatives to life,

so that stakeholders can gain a deeper understanding of our way of thinking and values.

With this in mind, we have published this booklet, “Marui to Ashita”.

by its 100th anniversary in 2031,

Photo by Hironori Kim

X AHDEWED] BLU AHEH U Vol.1~ [IFE] ZIBITDEDRA~] (F. THRLEOACIEFMFERENZUET. MTFOTA—LKXDBHUAHLTZS0N,

[FLFDIZWNED] [RFHEH U Vol.1~ MFE] ZIEIDEDRA~]
https://webmail.0101.co.ip/form2/pub/group/marui taisetsu https://webmail.0101.co.jp/form2/pub/group/maruitoashita 2026

The “Marui no Taisetsu (Marui’s Core Values)” and “Marui to Ashita Vol.1 Business that Supports Suki” are only available in Japanese.
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*I REBOSDBMSE Notice from the IR Department

B AHIIL—TRHYouTubeF ¥ > FILDTEA  The MARUI GROUP Official YouTube Channel N T
AHI I —TTRERF— IS — D EE EDEBED—DELT. AxtYouTubeF v >FJ)L
ARYouTubeF v >RILICT, BUFHERDET NI )L — T OB DMEHE EEERIELTVET. The MARUL GROUP
The MARUI GROUP streams scenes from Board of Directors meetings and provides information on the MARUI GROUP’s initiatives Official YouTube Channel

on the official YouTube channel as one of its points of contact with stakeholders.
https://www.youtube.com/@maruigroup/videos

MRHO)L—T OERERROEFEANRM | | T e
—BF R TONEEEE(C ——
CFONEDHEREMA > bR |

[ (70 RISHE | TRRAY MK 1 ‘
—KBFEOBRICADDSETHNS ;?;%;tf,,

HRCIMDIL Y bH— RDOBDICIED ! 7"'1'/ 1

"The Epos Pet Card,

a EPOS cards that support ‘Suki!” "
Wk

"A Glance at a MARUI GROUP Board of
Directors Meeting!"
The CFO explains the background and

A
\\LL/‘?! \ We get to the bottom of the appeal of the
zﬁ'@'

key points based on discussions at world's only credit card that you can make
A 4

board meetings! 1ILLUS./ / WWW.y OULUDE. . with a favorite photo of your beloved pet!

(Japanese only) (Japanese only)

m EEERASHL AR - Fr ESIILT—IIBERSHOAKYouTubeF ¥ >RV [BEDFRUE ! | (CTAHIIIL-THENEET BB =S
— B U VR TRENSRERE T DR > MEIGERBR TN TSI U—AD [ANERRE] iF—<DEICT
RIHTI—T OEREH BN ENE L |
The official YouTube Channel of investment management Rheos Capital Works Inc. a video featuring MARUI GROUP employees.

MARUI GROUP's efforts were introduced in a series of articles on the theme of “Human Capital-Focused Management” in which the key to corporate
growth in times of rapid change is introduced from an investor's point of view! (Japanese only)

LAR - FrESIILDT—OERRE AR YouTubeF v > RI)L [HEDFERUE ! | The Rheos Capital Works Inc. Official YouTube Channel https://www.youtube.com/watch?v=d9II8CML8Ac

https://www.youtube.com/@okanenomanabiba

B ZOMERER  Other disclosure materials

ESGT—4ATJw 2025 (HAEBMR) ESGEED/ (T4 —X AT —FZBEETENL. SHOREYIREZLE1-EUVUTRDFEFESHTNET,
https://pdf.0101maruigroup.co.ip/sustainability/pdf/esg/esg2025 pdf Summary of past fiscal years’ ESG-related performance data, current fiscal year’s topics and other information.

ESG DATA BOOK 2025 (English edition)
https://pdf.0101maruigroup.co.jp/en/sustainability/pdf/esg/esg2025 en.pdf

- NNEXREE (BAER) HHDANERRE (CBT D INFETORDEHFCSEOAEE. ANERIGEDKPINUS -2 ([CDVWTITRBNMULTWVWET,
https://www.0101maruigroup.co.jp/ir/lib/h-report.ntml The Company’s past initiatives and future direction related to human capital management, as well as KPIs and return on
Human Capital Management (English edition) human capital investment are presented.
https://www.0101maruigroup.co.ip/en/ir/lib/h-report.html

- &Y H> ISSUED1~04 AF—ORIVF—DEECHEIFTT [Laht (Well-being) | Y2oBRFFEUFT A RECETIHLETIL—TOEDEA
&Magazine ISSUE01~04 (Japanese only) ZHEHM5ELUTVET,
https://www.0101maruigroup.co.ip/ir/lib/magazine.html We inform our stakeholders about the Group’s initiatives related to “Well-being” and sustainability.
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ABERHTBE U TE DT IFEROTRICAHAT DERE. BHMMREAFLUTVDBRRUSENTH D EHIIIT 2 —EDTHRICEDNTHED,
KROFEF(IRARBRICIDKRES RADAEMENSDFT . SEVEDE(E. I REP :marui-ir@0101.co.jplCTEFE =L,

The forward-looking statements contained in this presentation are based on information available at the time of preparation of
this presentation and certain assumptions that MARUI GROUP deems to be reasonable.

The forward-looking statements may differ materially from actual results due to a variety of different factors.

Please direct any inquiries to the IR Department(E-Mail:marui-ir@0101.co.jp).



