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1. ¥&DME  Financial summary

2025/3/31 2026/3/31

126 A HIEELE 1218 BIEELE
(f5./%) FY2025 YOY(%) FY2026 YOY(%)

B EEME (PBR) Price-to-book ratio *1 1.98 +0.17 2.25 +0.27

HAMINZEZE (PER) Price-earnings ratio *2 18.85 +0.14 19.27 +0.42

BREHLFIED (TSR) Total shareholder return *1,2%3 - - 117.9% -

*1 20254 3 HROHI2, 699, 5M7% B (CE *1 Total shareholder return (TSR) has been calculated based on the
share price of ¥2,699.5 as of March 31, 2025.
[ LB AL A A TOPIX] [Benchmark: TOPIX Net Total Return Index] - - [134.6%] -
(M./Yen)

1 #RHIZ DFEFIZR (EPS) Earnings per share 143.24 109.6 158.35 110.5

BCEARLEGFIZEE (ROE) Return on equity 10.6% +0.7% 11.6% +1.0%

KTFEAFZE (ROIC) Return on invested capital *4 3.8% +0.2% 4.0% +0.2%

HEEAIZ S Capital costs *5 6.7% A1.1% 5.6% A1.1%

BAIX b~ (WACC) Weighted average cost of capital *6 3.0% A0.5% 2.6% A0.4%

(E73M ./ Millions of Yen)

DI —T RS Total Group transactions 4,926,855 109.8 5,392,143 109.4
N5 Retailing 324,401 108.7 354,169 109.2
JA2Fw FinTech 4,680,621 109.8 5,118,341 109.4
HE Eliminations N78,167 - A80,368 =

5o LUNES Revenue 254,392 108.1 276,862 108.8
[UAh—=U>TdL~RZa1—] [Recurring revenue] *3%7 [166,465] [106.9] [181,228] [108.9]
N5 Retailing 75,550 107.6 81,037 107.3
T42Tv0 FinTech 178,841 108.4 195,824 109.5

5o _EHFIZ Gross profit 222,757 108.3 242,276 108.8
[UAh—=U>TLRZa1—] [Recurring gross profit] *3%7 [151,528] [107.6] [165,057] [108.9]

55 ARSI Gross profit margin 87.6% +0.2% 87.5% N0.1%
& -+ Web Store - Web 89.6% +0.1% 87.5% A2.1%

IRFGERU—EIRE Selling, general and administrative expenses 178,241 108.3 192,065 107.8

EBER Operating income 44,515 108.5 50,211 112.8
N5 Retailing 8,599 123.5 11,196 130.2
T42Tv0 FinTech 44,059 104.0 47,039 106.8
THEX (32t Eliminations/Corporate A8,144 - A8,024 =

REEFIR Ordinary income 39,916 102.9 42,650 106.8

HEAKECIRE T AR Net income attributable to owners of parent 26,588 107.8 28,476 107.1

(# ./ Share)
HAch gk (kR ERR<) Average number of shares (excluding treasury stock) *4 185,618,703 98.3 179,827,380 96.9

* ERE. RR-TICERBLUTHODFET.

The notes are on the next page.



*2 O —TD [BEES 3> &EIER h—1U—2031] (CBVT, HEHRFIED (TSR) (F. 2031F38H(C2025F38HALL200% U LZHELTHDET.

*3

*4

X, p.25~27<B8E>RELT I3 /IR h—U—2031ICDVWTESSEBLEEN,

CHUTHE, 2025F3AFKDKME (2,699.5M) ZEEL U T, 2031E3AMCHITITESRTZEH L TEDEY,

In our Group’s “Management Vision & Strategy Narrative 2031,” we aim to achieve a Total Shareholder Return (TSR) of over 200% by the fiscal year ending March 31, 2031,
compared to the fiscal year ended March 31, 2025. For details, please refer to "(Reference) About Management Vision & Strategy Narrative 2031" on page 25-27.

Based on this, we have calculated the progress toward the fiscal year ending March 31, 2031 using the share price as of the end of March 31, 2025 (¥2,699.5) as the benchmark.

Fil(Gp.23EER<ZE 0.
For more details, please refer to page 23.

APTERRBOBEL ICH VT, FBITHERREN SER T 2ESHREICE. BERAMBIPEES JUKINTSESOPEENMRE Y 2HAMRZEHTHEDFY.
(202643888 482,135, 2025438H#] 428,215)

Treasury shares excluded from average number of shares includes Board Incentive Plan and Employees Stock Ownership Plan.
(FY2026 482,135 FY2025 428,215)

*1~7(F Non-GAAPERRTY . tERIFE. p.22 <SE> Non-GAAPIEIRIC DWW TZEIBRIIZE U,

Items % 1-7 are Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 22.



2. I —TiREuRE

Total Group transactions

2025/3/31 2026/3/31

1218 BIFLE 121A HIELE
(&75M ./ Millions of Yen) FY2025 YOY(%) FY2026 YOY(%)

NFE Retailing 324,401 108.7 354,169 109.2
EETF> b Fixed-term tenants 246,291 111.0 272,296 110.6
AR~ Events 13,345 113.1 17,448 130.8
EC E-commerce 24,260 105.4 24,778 102.1
SHILEAT > hE Consignment-based tenants and others 18,634 84.3 15,886 85.3
ESpEE=ES Related businesses 21,869 111.4 23,758 108.6

JI4>Fv FinTech 4,680,621 109.8 5,118,341 109.4
HD—RIOLZw b Card credit *1 4,530,541 110.0 4,964,038 109.6

(538! - UREURS) (Total transactions for installment and revolving payments) (432,056) (110.1) (473,229) (109.5)
H—RFrwv>J Cash advance 137,302 101.9 141,317 102.9
IT 1B IT, etc. 12,777 103.1 12,986 101.6

HE Eliminations N78,167 - 80,368 =

=5 Total 4,926,855 109.8 5,392,143 109.4

*1 [A=—ROLSZY N F 23vEJ0L2y b GHINERE. 1 - E5+) EH—EX (RELVWED) OASHMETY .

"Card credit" is a total of Card shopping (including outside of Marui group) and Service (including Rent).

* NFEOAT SRIRIER(E. 20264 3 A 82 UHHAK D FERD MEARAER] NBANRY MRESHOBEEIKCEI LN BENREUEABEX 21T THENEI.
[BEESEEE] (3. JESH - We bt O/\VERBESSE (BEEMEEEEREt - ML, 0/ IRIAL b BECILIRSAL b FEBESESE) T,

The Retailing segment disclosure items have been reorganized and restructured from the previous “by procurement method” classification to a classification aligned with future business strategies,

such as events, starting from the second quarter of the fiscal year ended March 31, 2026.

"Related businesses" are retail-related businesses except store and web businesses, which are commercial facility design/construction, property management,

comprehensive building management and real estate business, etc.



<8E>hH—RILSY NEURERNER (Reference) Card credit transaction volume

(f&M.,/100 millions of yen)

2025/3/31 2026/3/31

1258 HIEELE 1258 HIEELE

FY2025 YOY(%) FY2026 YOY(%)
FKEAL Rent 8,613 115 9,832 114
EC E-commerce 8,033 110 8,682 108
KBRS Large-scale commercial facilities 9,764 105 10,160 104
EHIFALY (BEE - NHEREE) Regular payments (communications fees, utilities, etc.) 4,430 111 4,782 108
RSNV IA—FTAA Travel &entertainment 4,230 112 4,735 112
A—/)\—-a>E= Supermarkets and convenience stores 3,170 116 3,630 115
BFYR—Fv—> E-money charge 1,615 92 1,650 102
H—EX (REHVRE) Service (exclude rent) 308 114 356 115
EDAth Others 5,142 114 5,812 113
ait Total 45,305 110 49,640 110

* BIEEEE. DHEORBELZEITOTVSTIEe. UAICHRUEBIEEREBIEENTSNET,

The classification of figures is reviewed prior to each disclosure. Some figures may therefore differ from previously disclosed figures.




3. 5L Revenue

2025/3/31 2026/3/31

1258 HIEFELE 1258 HIEELE
(BAM.Millions of Yen) FY2025 YOY(%) FY2026 YOY(%)

NGB Retailing 75,550 107.6 81,037 107.3
EETF> Fixed-term tenants 39,516 107.6 41,923 106.1
AR~ Events 2,773 113.0 3,771 136.0
EC E-commerce 7,737 106.9 8,312 107.4
HEILEAT > hE Consignment-based tenants and others 3,654 87.8 3,271 89.5
[E3pEE=ES Related businesses 21,869 111.4 23,758 108.6

Ja4>Tv0 FinTech 178,841 108.4 195,824 109.5
IE - URFEN Finance charges on installment and revolving payments *2 59,557 107.6 68,993 115.8
INERIEF & Affiliate commissions 56,871 109.6 62,153 109.3
H—RFrvIFR Interest income on consumer loans 22,125 102.9 22,741 102.8
EERENML Liquidated accounts receivable 456 107.5 A1,735 =

RENMLEIEREL Gain on transfer of liquidated accounts receivable 8,009 108.7 8,167 102.0
EIEER i Amortization of liquidated accounts receivable and others  *3 N7,552 - 29,902 =
H—EXUA Service revenue *4 27,036 115.2 30,684 113.5
FKERAE Rent guarantee revenues 19,769 118.4 22,313 112.9
IT it IT, etc. 12,795 103.2 12,986 101.5

a5t Total 254,392 108.1 276,862 108.8

[UH—USPTLRZ1—] [Recurring revenue] *1x7 [166,465] [106.9] [181,228] [108.9]
Uh—U> LR —t=x Ratio of recurring revenue *8 64.4% AN0.5% 64.6% +0.2%

*1 Ff(Ep. 2372 BRIIZE,
For more details, please refer to page 23.

*2 93E| - URFERICE. RENLEBEEEZESTHE - URESHNSOFT LIS ZLEH L THEDET,
Finance charges on installment and revolving payments are shown in revenues from the balance of installment and revolving payments including liquidated accounts receivables.

*3 MEMLEBEIEZREN SDONE] - URFEBUNGS SBRERMEN & U TR LIS L DERLTHDET . BERBLICDVT(Ep.18<EE>BIEREL (URILESD - BE) (CDWTZEISRIIZE,
Finance charges from installment and revolving payments from the balance of liquidated accounts receivables are deducted from revenue as amortization of liquidated accounts receivables.
For liquidation of revolving receivables, please refer to “(Reference) About Liquidation of Receivables (revolving and installment payments)” on page 18.

*4 JA42FvICHIFD [H—ERA] G, ECREFEY - EXDFERNZER LI, H— REREEZEVTHIETT .
“Service revenue” in FinTech segment is mainly sales revenue consisting of guarantee fees for rent guarantee revenues and card annual fees.

* %7,8(F Non-GAAPIEIRT I, 5tEIE. p.22 <EE> Non-GAAPIEIRICDWVWTZI BRI ZEL\.
Items % 7,8 are Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 22.

* NGERO AT MRRIBEE(E. 20266 3 A8 5B 2 MHHIL D, fERD [EARMER] D54 MRESEROBEEIRCEIUIZDINRBEUBHEX ZITOTHDET,

The Retailing segment disclosure items have been reorganized and restructured from the previous “by procurement method” classification to a classification aligned with future business strategies,
such as events, starting from the second quarter of the fiscal year ended March 31, 2026.



4. LB

Gross profit

2025/3/31 2026/3/31

12nRH BIFLE 12nH HIELE
(&5, Millions of Yen) FY2025 YOY(%) FY2026 YOY(%)

NS5 Retailing 53,368 107.2 55,868 104.7
EETF> b Fixed-term tenants 35,562 108.2 36,742 103.3
AR~ Events 2,766 112.9 3,609 130.5
EC E-commerce 6,587 105.2 6,960 105.7
SHILEATF> & Consignment-based tenants and others 3,163 86.1 2,816 89.0
ESpEE=ES Related businesses 5,288 116.2 5,739 108.5

JTA>FYY FinTech 169,388 108.7 186,408 110.0
DE - URFER Finance charges on installment and revolving payments 59,557 107.6 68,993 115.8
HNERIEF & Affiliate commissions 56,871 109.6 62,153 109.3
H—RFrvz>P Interest income on consumer loans 22,125 102.9 22,741 102.8
BEREME Liguidated accounts receivable 456 107.5 A1,735 =

TREMGEIERELR Gain on transfer of liquidated accounts receivable 8,009 108.7 8,167 102.0
EEREA i Amortization of liquidated accounts receivable and others AN7,552 - A9,902 —
H—EX Service revenue 27,036 115.2 30,684 113.5
IT fib IT, etc. 3,342 104.6 3,569 106.8

&it Total 222,757 108.3 242,276 108.8

[UA—U>PLRZa1—] [Recurring gross profit] *1%k7 [151,528] [107.6] [165,057] [108.9]
UB—US DL R —HX Ratio of recurring gross profit *8 66.8% AN0.2% 67.1% +0.3%

*1 FH(Ep. 237 BRI IZE0N,
For more details, please refer to page 23.

* %7,8(F Non-GAAPHEIRTY . STEINF. p.22 <EE> Non-GAAPHEIR(CDWTZI BRI IZE),
Items % 7,8 are Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 22.

* INEEOAS MRIBE (. 20264 3 AR B2 MYHAK D, RO [EAREER] HN5ANRY MRESEDOBEHIE(CALDENRBEUEABX ZITOTHEDFEY.

The Retailing segment disclosure items have been reorganized and restructured from the previous “by procurement method” classification to a classification aligned with future business strategies,

such as events, starting from the second quarter of the fiscal year ended March 31, 2026.



5. IREERU—IRERE Selling, general and administrative expenses

2025/3/31 2026/3/31

1258 HIEELL 1258 HILELE

(&7, Millions of Yen) FY2025 YOY(%) FY2026 YOY(%)
BRFEEEE Sales promotion expenses 42,488 112.1 45,181 106.3
N> NERA Card rewards 37,659 108.9 39,029 103.6
RFEEHE Sales administration costs 40,297 110.8 42,728 106.0
ANGE Personnel costs 35,547 99.0 36,228 101.9
B Equipment costs 19,186 99.1 19,193 100.0
IRTEENE Depreciation and amortization 12,867 116.6 14,469 112.5
aBHEA Provision for bad debts 20,171 115.6 24,136 119.7
FIRIRBIBRS I HERA Provision for loss on interest repayment - - 1,522 —
A Others 7,682 116.8 8,606 112.0
=5 Total 178,241 108.3 192,065 107.8




6. EBOA>MBEER Segment information

2025/3/31 2026/3/31

1218 HIEELL 1218 BIELE

T Retailing (B M./ Millions of Yen) FY2025 YOY (%) FY2026 YOY(%)
7o LUNES Revenue 82,267 106.4 88,383 107.4
BN Operating income 8,599 123.5 11,196 130.2
EBENTE Operating income to revenue 10.5% +1.5% 12.7% +2.2%
wIA> NEE Segment assets 255,840 99.4 203,998 79.7
KTFEARFIZE (ROIC) Return on invested capital *4 3.1% +0.5% 4.2% +1.1%

JA4>TvY FinTech (B Millions of Yen)

7o L UNZE Revenue 180,956 108.3 197,412 109.1
(= lE Operating income 44,059 104.0 47,039 106.8
EEAEEK Operating income to revenue 24.3% N1.0% 23.8% A0.5%
TIOA> NEE Segment assets 773,003 108.5 870,023 112.6
KTEARFZEE (ROIC) Return on invested capital *4 4.8% AN0.1% 4.7% A0.1%

*  k4(E. Non-GAAPHEIRT Y. STEIIE. p.22 <EE> Non-GAAPHEIRIC DLW TZ ISR IZSL.
Item %4 is Non-GAAP indicator. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 22.



7. EREEEVEROBME Summary of consolidated balance sheet

HIEELL BIELE
(B, Millions of Yen) YOY(%) YOY(%)
EXEE Operating receivables 629,761 106.7 713,685 113.3
ZIfRsTHE Installment sales accounts receivable 536,549 110.4 635,676 118.5
EXENE Operating loans 93,211 89.6 78,008 83.7
(EEmEbER) (Liquidated accounts receivable) (376,453) (108.8) (365,967) (97.2)
BEEERE Fixed assets 315,764 107.2 307,188 97.3
REEmEESS Investment securities 46,523 117.6 39,226 84.3
BHrai Interest-bearing debt 636,480 107.1 716,251 112.5
HCo &R Shareholder's equity 246,140 97.2 244,186 99.2
warE Total assets 1,053,352 105.0 1,141,276 108.3
mEMELEER Ratio of liquidated accounts receivable *9 37.4% +0.4% 33.9% A3.5%
BHFaE ExbEt Ratio of interest-bearing debt to operating receivables *10 101.1% +0.4% 100.4% N0.7%
Bo&ARILEE Equity ratio 23.4% N1.8% 21.4% A2.0%

* %9,10(d. Non-GAAPEIRTT .

STERE p.22 [<EE> Non-GAAPHERRICDWVT] 28R IZE .

Items % 9,10 are Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 22.

-10-



8. VI —THEURE

BIEELLHER®  YOY change in monthly of total Group transactions

48 5H 6H 78 8H 9H 108 118 128 18 2R3 3R ]Et
(%) APR. MAY JUN. JUL. AUG. SEP. OCT. NOV. DEC. JAN. FEB. MAR. TOTAL
DI —THEURE Total Group transactions 108.6 109.6 109.7 109.6 111.5 109.3 109.9 1094 108.0 110.4 108.4 109.2 109.4
N5 Retailing 106.0 109.9 109.8 110.0 1154 106.4 110.2 111.7 106.4 113.1 111.0 103.7 109.2
JE&H - Web Store - Web *1106.1 109.9 106.6 109.9 113.4 108.9 108.3 111.6 1054 113.8 112.2 106.2 109.2
BEFIE Store + Web (Exisiting stores) *2 - - - - 115.3 109.7 109.6 113.6 107.1 115.7 113.8 112.5 110.7
J4>Fvo FinTech 108.6 109.6 109.5 109.5 111.1 109.4 109.8 109.2 108.0 110.2 108.2 109.4 109.4
H—RoOLZy b Card credit *3 108.8 109.9 109.5 109.5 111.4 109.6 109.8 109.4 108.1 110.6 108.6 109.7 109.6
SAEBINER IS Card shopping (Outside of Marui Group) 107.5 108.7 108.4 108.2 110.7 108.5 108.9 108.3 107.1 109.9 107.3 109.3 108.6
KEIAL Vit Rent, etc. 115.1 1149 115.2 115.1 114.6 1145 1142 1139 1134 113.4 113.3 113.0 114.2
H—RFrys>d Cash advance 102.2 100.9 106.9 107.7 102.7 103.0 108.8 104.5 103.5 97.9 96.3 101.1 102.9

*1  [/E&H - Web] (& NBOEMBTF> b A2 b EC. HEAATF> hMEDEEHETY .

“Store - Web” is a total of Fixed-term tenants, Events, E-commerce, and Consignment-based tenants and others.

*2  [BUFIE] (3. PASHIESZE

ZBRNZETY

“Existing stores” is defined as figures that exclude the impact of closed stores.

*3  [A—ROLDY K G 23vEIILSy b OMBINEE. At - BT ) EH—EXR (RELWVWED) O&FHETY.
“Card credit” is a total of Card shopping (Outside of Marui group) and Service (including Rent).

-11-



9. /5% ERIEMRE Transactions of Retailing by store
125A AIfELE 1218 BIELE soimEiE (nd)

(BAM./Millions of Yen) FY2025 YOY (%) FY2026 YOY(%) Sales floor area
EFESILT Kitasenju Marui RRED Tokyo 38,918 108.4 40,557 104.2 35,300
HEILA Shinjuku Marui *1  RIRED Tokyo 28,463 115.7 30,125 105.8 30,590
NI D7 =U—EO Marui Family Mizonokuchi HR)E Kanagawa 22,955 104.6 25,088 109.3 32,260
W e bk EC 24,260 105.4 24,778 102.1 -
BEE)LA Yurakucho Marui RRED Tokyo 16,813 110.0 18,714 111.3 18,500
FEFILA Ueno Marui BIRED Tokyo 14,769 112.6 18,577 125.8 16,390
BLEIIL1 Hakata Marui fafg e Fukuoka 10,238 109.9 15,241 148.9 15,000
FRRET)LA Kinshicho Marui RIRED Tokyo 13,855 106.6 14,974 108.1 22,990
HTER/& Machida 1 REREE Tokyo 13,819 108.0 14,504 105.0 21,270
RAEILA Namba Marui KBRAF Osaka 11,006 122.8 13,637 123.9 17,000
NI TJ7ZU—EKR Marui Family Shiki BEE Saitama 12,197 106.4 12,862 105.5 18,900
NI ST AR Marui City Yokohama 2 R Kanagawa 12,444 101.4 12,613 101.4 *2 -
HEAIE Shibuya 1 REREE Tokyo 10,177 121.1 12,398 121.8 9,840
ENFTILA Kokubunji Marui RIRED Tokyo 10,132 103.0 10,178 100.5 14,300
FERET« Totsuka Modi HR)E Kanagawa 9,248 101.0 9,485 102.6 16,580
RKEILA Omiya Marui AFEE Saitama 7,885 116.4 9,405 119.3 13,970
BERAILA Ebina Marui HR)E Kanagawa 7,375 106.2 8,644 117.2 19,500
FEFILA Nakano Marui BRIRED Tokyo 7,438 127.0 8,407 113.0 4,950
SHEFILA Kichijoji Marui RRED Tokyo 6,306 108.9 6,859 108.8 11,950
BEm<ILA Soka Marui BEE Saitama 4,817 99.9 5,299 110.0 16,530
WAL Kobe Marui HER Hyogo 4,523 102.5 4,943 109.3 6,940
HMET« Kashiwa Modi 1 FEER Chiba 3,813 92.9 4,827 126.6 10,590
BRET Shizuoka Modi LAl Shizuoka 2,606 95.0 2,535 97.3 5,540
*1 MBI [AREE] [7RYOR] TX>] O3, BHEG. [RIL1] 5«1 O28ZEMAULTHEDET,

Flo BBV (F32022F8H28BIC—FHAE L. MBET 1 DHERO>THDET.
BB, HYILA(F2025F7H278(ICHEL. BET A DHERDTHEDET,
Shinjuku Marui includes "Main Building", "Annex" and "Men". Machida includes "Marui" and "Modi."
Shibuya Marui closed on August 28, 2022 and develops only Shibuya Modi.
Kashiwa Marui closed on July 27, 2025 and develops only Kashiwa Modi.

*2 VIS T ERIE 202652828 (CERELNVZLELU.
Marui City Yokohama closed on February 28, 2026.

-12-
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10. A5 - BEEMRUEFHMOMESE YOY change in number of customers and sales per purchase

2025/3/31 2026/3/31

121 R 121R
(%) FY2025 FY2026

AEEE Number of customers coming to stores 104.5 104.6

BLEEH Number of purchase 106.1 107.9

EHl Sales per purchase 102.5 101.6

11. H—R&EB# Number of credit card members
2025/3/31 2026/3/31
AIEE A=
(F7.A/10 thousands) Change Change

H— RE#HEE Total 790 +31 830 +41
TLEFLA—-R Premium cardholders *1 364 +24 398 +34
ISFFH—-R Platinum cardholders 18 +3 21 3
T—=ILRA—R Gold cardholders 346 +21 377 +31
TLET LH— REEEK Ratio of premium cardholders *1 46.1% +1.3% 47.9% +1.8%
[1FE] ZIEITDH—R EPOS cards that support "Suki" *2 111 +21 138 +26
[1FE] =BT D0 — Rk Ratio of EPOS cards that support "Suki" *2 14.1% +2.2% 16.6% +2.5%
H—ReE> 7 Share of credit card members *3 7.5% +0.3% 7.9% +0.4%
BRES - BER - R/ Tokyo, Saitama and Kanagawa prefectures *3 16.0% +0.3% 16.4% +0.4%
RRES - JmER - WR/IEU5 Other than Tokyo, Saitama and Kanagawa prefectures *3 4.8% +0.3% 5.2% +0.4%
R EH New cardholders 82 +1 87 +6
FIAEE (S5THARM) Active cardholders (fiscal year) 543 +25 571 +28
FIFAE Ratio of active cardholders (fiscal year) 68.8% +0.5% 68.8% 0.0%
wEEE (1 FERFIA) Active cardholders (for a year) 543 +25 571 +28
HRMENR Ratio of active cardholders (for a year) 68.8% +0.5% 68.8% 0.0%
AA2H—RE Ratio of main card *4 22.0% +0.7% 22.6% +0.6%

*1 [TLETLAH—RRE] G TSFFRELT-ILREKEBOEETY,
“Premium cardholders” is the total number of Platinum cardholders and Gold cardholders.
*2  [WFE] ZIETDN—RE. PIX - F—LAFZ2R0LETDIASRL—23>H—RTY. Flll(3p.28~30<5E> [1FE ] ZRIET D H— RICDVWTESSRIZE,
“EPOS cards that support 'Suki' ” are collaboration cards primarily featuring anime and video game characters, etc.
For more details, please refer to "(Reference) About EPOS cards that support 'Suki' " on page 28-30.
*3  H—REBIITE. BBATTBSIREERRAEOANZSFELEH L TVET,
Share of credit card members was calculated using population figures from the 2020 Population Census
(conducted by the Statistics Bureau of the Ministry of Internal Affairs and Communications) as the denominator.
*4  [AA>H—REK] (F. TARIA— RAARBDSBRETD3I3%U LCHEDZHEETRIN— RTHRETIREDERE L TH D, 2031F3AMETICIS%EBZEELTVET,
“Ratio of main card” is defined as a percentage of active cardholders who use EPOS card to cover at least 33% of their household expenses, with a target of 35% by the fiscal year ending March 31,2031.



12. E#{E#E Operating receivables

2025/3/31 2026/3/31

AILELE AILELE
(&AM, Millions of Yen) YOY(%) YOY(%)
i e 2 Installment sales accounts receivable 536,549 110.4 635,676 118.5
mEMbEEZSD) (Including liquidated accounts receivable) (861,477) (108.3) (932,807) (108.3)
38| -+ URIALY Installment and revolving payments 344,128 105.3 392,010 113.9
RELEEZSO) (Including liquidated accounts receivable) (469,316) (107.5) (499,439) (106.4)
1 - 2[@E R—FX1EFALEF Ejanyq?.iﬂtmbé;';iﬁim?nnfomt:inrlSﬁﬁf?nef’omers 192,421 120.8 243,665 126.6
(REMLEEZSD) (Including liquidated accounts receivable) (392,160) (109.2) (433,368) (110.5)
EEEMNERES Operating loans outstanding 93,211 89.6 78,008 83.7
(REMLEEZSD) (Including liquidated accounts receivable) (144,737) (102.9) (146,844) (101.5)
&t Total 629,761 106.7 713,685 113.3
(REMLEEZSD) (Including liquidated accounts receivable) (1,006,214) (107.5) (1,079,652) (107.3)
(&7 M./ Millions of Yen)
FIRIRERIERS | HEEES Allowance of loss on interest repayment balance 5,224 61.8 4,506 86.3
(%)
B Ratio of bad debt write-offs *1 %11 1.64 +0.12 1.85 +0.21
EIEES=3 HIEEE
(7,710 thousands of Yen) Change Change

1ASEDHE - URIAVER (ZI5SHE) Balance of installment and revolving payments per customer *12 41.8 +0.3 41.6 A0.2
1 NSO EBEEMRES Balance of operating loans outstanding per customer *x13 24.7 +0.1 24.6 A0.1

* K 11~13(F. Non-GAAPIBIET T, TERIE. p.22 [ <EE> Non-GAAPIBIRIC DT ZZERZE W,
Items % 11-13 are Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 22.
*1 BEE(E 2026FE3AMEAMFEIIR D URIKEZ X DBEYCTIEET D728, RIEBFEZRVETERE L THEDEFT.
Ratio of bad debt write-offs is calculated excluding guarantee business in order to more accurately assess risk levels, starting from the fourth quarter of the fiscal year ended March 31, 2026.
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13. #&EHEEREE Investments

& L EMERNE  Investments and depreciation and amortization

2025/3/31

2026/3/31

2027/3/31

2028/3/31

1218 1218
(87 M./ Millions of Yen) FY2025 FY2026 FY2027 FY2028
&R (BEEET LER) Total investments (Capitalized amount) 19,890 17,985 16,000 24,000
RERE (BARE) Capital investments (Property and equipment) 9,033 14,189 9,000 9,000
VIO (BREEE) Software investments (Intangible assets) 5,503 3,193 5,000 6,000
FRIKE (BREE) Forward-Looking investments (Intangible assets) *1 5,353 603 2,000 9,000
SRATE R E Depreciation and amortization 14,394 15,818 17,000 18,000
ANHNBEARGE (BIESE) Human capital investment (Intangible assets) *2%3 8,838 9,708 10,000 11,000

1 [RRIRE (BAARE) | . HANRE CHREE thosastETT.

"Forward-Looking investments (Intangible assets)" is a total of Co-Creative investments and Investment in new business, etc.

*2 [EROBEMRICDEINDAMADIRE ] & [ANNEREE] EEREL. EROARE - ARFARB(ICINR. FRBERGADREPAMERCEANDD AMBEEDOEEZEML TEDEY.

"Investment in human resources that will lead to future corporate growth" is defined as "human capital investment". In addition to conventional investment in human resources and R&D investments,
items such as investment in new business areas and personnel expenses related to human resources growth have been added.

*3  [TAMEARKRE] [CIEREREEFINEY.

"Human capital investment " includes expense items.
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14. EFIF&E Interest-bearing debt

2025/3/31 2026/3/31

AR E AR E

(&AM Millions of Yen) Change Change
DEMEAS Short-term loans 35,020 +265 50,805 +15,785
IR—> )L - R=)(— Commercial paper 10,000 +10,000 31,000 +21,000
#HiE Straight bonds 120,159 A1,343 100,146 /20,013
REAEAE Long-term loans 471,300 +33,200 534,300 +63,000
=5 Total 636,480 +42,122 716,251 +79,771
BFFaE ExEEL Ratio of interest-bearing debt to operating receivables *10 101.1% +0.4% 100.4% AN0.7%
D/EL- A Debt/Equity ratio 2.615 +0.315 2.9/5 +0.315

* % 10(&F. Non-GAAPIERET I, stEIFE. p.22 [ <EE> Non-GAAPIBIR(ICDWT] BTSRRI ZEL.

Item * 10 is Non-GAAP indicator. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 22.

2025/3/31 2026/3/31

121 H RI4ELE 1218 HILELE
(7M. Millions of Yen) FY2025 YOY(%) FY2026 YOY(%)

ZIFIE Interest expense 3,449 184.8 5,873 170.3
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15. B\EREE (URILE>D - HE) [CXDHE

(B M./ Millions of Yen)

Procurement through Liquidation of Receivables (revolving and installment payments)

FER SREHAR] TSRIEIE SERER mEMUEERER EERENMD (5T

Procurement date Procurement period Applicable receivables Procurement amount Gain on transfer of liquidated receivables 'Amount of gain on transfer and others (for fiscal year)
B

gg;tgjzni‘i 2018 g&i;sj;)?nonths Frjmiﬁtt;ﬁ:;}f\t sales accounts receivables 30,000 4,234 0

f/l(;lrs:ﬁ 230)1519 g\iars ?if::f,oans 15,000 1,826 0
Bl

gg;sj;ﬂi(i 2019 gia?sz)?nonths Frjmiﬁtt;ﬁ:;}f\t sales accounts receivables 40,000 7,110 209
Bl

ggi?eii(i 2020 gia?sjg)?nonths Frjmiﬁtt;ﬁ:;}f\t sales accounts receivables 45,000 7,833 1,383
Bl

22Ifz)tljif;():]r 2021 giall'soljg):onths Frjmiﬁtt;ﬁ:;}f\t sales accounts receivables 32,000 5,566 993

ggitzeffni(i 2022 g \iars ?if::f,oans 30,000 3,573 839

ggitzeii(i 2022 gia?sjg)?nonths Fru\iﬁttﬁjﬁﬁt sales accounts receivables 16,000 2,818 543

le?r?gfog? j iall's1 17;?10nths (iffgifloans 10,000 1,119 273
Bl

ggifeiiti 2023 giall'sl lji):onths Frjmiﬁtt;ﬁ:;}f\t sales accounts receivables 20,000 3,524 759
Bl

;22:;1352023 : iafsz)?nonths Frjmiﬁtt;ﬁ:;}f\t sales accounts receivables 8,000 1,521 317
Bl

i'(:’zrjfz;i‘l :\i;sj;ionths Frjmiﬁtt;ﬁ:;}f\t sales accounts receivables 6,500 1,199 245

i,?r?:gzogfj jiall'sl 17;?10nths (iffgifloans 15,500 1,738 479

ggi:ﬁii? 2024 Zia?sgaonths Fru\iﬁttﬁjﬁﬁt sales accounts receivables 17,000 2,996 657

égi:i;grﬁzoz4 Ziafsgaonths Fru\iﬁttﬁjﬁﬁt sales accounts receivables 11,000 1,775 424

?42%;?5230!;5 i iaf gjn?onths Fru\iﬁttﬁjﬁﬁt sales accounts receivables 27,000 1,498 1,260

?Sfjfgi Ziafsjéaonths Fru\iﬁttﬁjﬁﬁt sales accounts receivables 30,300 4,910 907

ggpz)feéfngb)jr 2025 jiall'sl 17;§onths ?pﬁefgifloans 28,200 3,257 605

o 9,902

total
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<8E>EIEREIE (URILE>Y - HEI) (CDWT  (Reference) About Liquidation of Receivables (revolving and installment payments)

(B#] Purpose
CFRESEDEE TR EERUERE Fund procurement geared toward safety and diversification of procurement methods
- TIBIRERADERFGEEE U2, FZELEDZHR(E Diversification of procurement methods through sale to market investors

BREEEITORMNDIZHE Without Liquidation
BERBEZITOIRVES, UINMEIERS K DRE UILBIFER GBIREN TR LRGNt £
When accounts receivables are not liquidated, finance charges on installment payments arising from the balance of revolving payments are recorded as revenue in each fiscal year as they occur.
FHERARIDRETINGS
42(8M
Aggregate revenue for
procurement period

UiR{EE
258 . 8EM 81EM 8{EM 8{EM 6151 ¥4.2 billion
Revolving 48R ¥0.8 billion ¥0.8 billion ¥0.8 billion ¥0.8 billion ¥0.6 billion
receivables ¥0.4 billion =
¥25.8 billion | |
2018/9/30 2019/3/31 2020/3/31 2021/3/31 2022/3/31 2023/3/31 2024/3/31
(61R) (91A)
(6 months) (9 months)
< BHERENME L I2iHa OFEARM >
Procurement period when accounts receivables are liquidated.
mREbEITO/ZHBE With Liquidation
UNEHEIAR OFIZRARM (O UIBRRIAFN DRI F RS 28 ER E U C— B U T L
Future finance charges on installment payments for the procurement period of the balance of revolving payments are batch recorded as gain on transfer.
EER SIERMCE (RERE & U TR UGS K DR
Gain on transfer is deducted from revenue evenly throughout the procurement period as amortization of gain on transfer.
S 4208 —JEEtL FERRAENBAMFLANRA  42/80
Gain on transfer ¥4.2 billion Batch recording Future finance charges on installment payments ¥4.2 billion
s . A
FERR UMRMEE [N EER [ |
300{%M 25818M Gain on HEM 8fEM 8fEM 8fEM 88 68
Procurement | | Revolving S| trenster ¥0.4 billion ¥0.8 billion ¥0.8 billion ¥0.8 billion ¥0.8 billion ¥0.6 billion
amount receivables i i i i i i i i
¥30.0 billion | | ¥25.8 billion | i i i i i i | groneeeeeeeeeees ;
2018/9/30 2019/3/31 2020/3/31 2021/3/31 2022/3/31 2023/3/31 2024/3/31
(6:0R) (90A)
(6 months) (9 months)
< BEHERBEMEDIERE - »>
Procurement period for liquidated accounts receivables
<PLE& (/A—=) > Impact on income statement (image)
EEREUTHRLENGIICE L 42(80
Recorded in revenue as gain on transfer ¥4.2 billion B N . SEEHRRI D RTINS
55 LIRZSICEHE (5EIURFLHY) 42(8F
Recorded in revenue (Finance charges on installment and revolving payments) Aggregate revenue for
procureme_nF period
8f&m 8fEm 8f&m 8fEm 6f8m ¥4.2 billion
¥0.8 billion ¥0.8 billion ¥0.8 billion ¥0.8 billion ¥0.6 billion
2018/9/30 i 2020/3/31 ¢ 2021/3/31 :2022/3/31 i 2023/3/31 i 2024/3/31
4B\ NS N N PN INT
-¥0.4 billion \\ -¥0.8 billion -¥0.8 billion -¥0.8 billion -¥0.8 billion -¥0.6 billion
\\
N\ SEERMEA & U CEE LRGN SRR

Deducted from revenue as amortization of gain on transfer

* 2018498 (CEME L UNMEIEREMLOFEREM L. 2024F38HCTT L TVDs, 20256388 BIMFHLBEREL TS DERA. 218 p.17 BEREML (URILESD - BE) (CL3ME
The amortization of gain on transfer from the liquidation of revolving receivables implemented in September 2018 was completed in the fiscal year ended March 31, 2024.
Reference) p.17 Procurement through Liquidation of Receivables (revolving and installment payments)

Therefore, it has not occurred since the first quarter of the fiscal year ended March 31, 2025.
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16. #£tE# Number of employees

2025/3/31 2026/3/31

HIEE A=

(A/Number) Change Change
I\ Retailing 1,982 A162 1,849 A133
(661) (+13) (691) (+30)
T4 Fv FinTech 1,799 AT77 1,696 A103
(764) (+37) (820) (+56)
At EIRERPY Head office, corporate management departments 270 - 275 +5
(28) (A1) (28) —
&it Total 4,051 A239 3,820 A231
(1,453) (+49) (1,539) (+86)

* HBREMEARTY. () REEFTEOHMPTEEEREN THD. MEABICEEATEDERA.

The number in brackets ( ) in the lower row is the average number of part-time employees which is not included in each of the numbers in the upper row.
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17. 20274E3ARIF4 Forecasts for the fiscal year ending March 31, 2027
(1) EREEETIE Consolidated financial results forecasts

2026/3/31 2027/3/31

ES BILFLE F18 AIEFLE
(M./Yen) Actual YOY (%) Forecast YOY (%)
1 REZDHFIZE (EPS) Earnings per share 158.4 110.5 164.0 103.6
HoEAHERMFIZRE (ROE) Return on equity 11.6% +1.0% 11.8% +0.2%
(&7 M./ Millions of yen)

DIV —TH RS Total Group transactions 5,392,143 109.4 5,900,000 109.4
INFE Retailing 354,169 109.2 360,000 101.6
JA>F7Y FinTech 5,118,341 109.4 5,620,000 109.8
HE Eliminations 80,368 - /80,000 —

55 EUNES Revenue 276,862 108.8 296,000 106.9
INGG Retailing 81,037 107.3 81,500 100.6
Ja>7vlo FinTech 195,824 109.5 214,500 109.5

Fo LHFIZE Gross profit 242,276 108.8 260,000 107.3

RGEERV—IRERE Selling, general and administrative expenses 192,065 107.8 205,000 106.7

R Operating income 50,211 112.8 55,000 109.5
INFE Retailing 11,196 130.2 11,500 102.7
JA>F7Y FinTech 47,039 106.8 51,000 108.4
HEX (21 Eliminations/Corporate A8,024 - A7,500 =

BEAE Ordinary income 42,650 106.8 44,000 103.2

SEANTE Income taxes 12,853 102.1 13,500 105.0

Rtk (CIRE I DfbFE Net income attributable to owners of parent 28,476 107.1 29,500 103.6

(M./Yen)

1RHEEDEHEE Cash dividends per share 131.00 +25.0 134.00 +3.0

Bo4m Payout ratio *1 82.7% +8.7% 81.7% A1.0%

DOE (#RFEAFLLK) Devidend on equity ratio *2 10.1% +2.0% 10.2% +0.1%

*1 EeHMEm = IKSEZ0RHEE/EPS  (EPS(CEMATIHPFIRABOER (CHNT, RITHERRNBNSERT D2ESHICIE, RERINB I PEFERUKAMASE SO PEENMRE T EMHKAZZHTNET, )
Payout ratio = Cash dividends per share / EPS (In calculating for the average number of shares to use for EPS, treasury shares to be deducted from the number of issued shares include shares held under the BIP Trust and the ESOP Trust.)

*2 DOE = Fg#8%8/#kE&A Dividend on equity ratio = Total amount of dividend / Shareholder's Equity
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(2) HiR%ZMF Forecasts assumptions
@ FELIRFWIDFIE  Forecasts of revenue

2026/3/31 2027/3/31

ES BIEELE Fia BIEELE

(7M. Millions of yen) Actual YOY (%) Forecast YOY (%)
7o L URZS Revenue 276,862 108.8 296,000 106.9
/N5 Retailing 81,037 107.3 81,500 100.6
EETF> b Fixed-term lease tenants 41,923 106.1 42,500 101.4
AR~ Events 3,771 136.0 4,000 106.1
EC E-commerce 8,312 107.4 9,000 108.3
HIBEAT > hE Consignment-based tenants and others 3,271 89.5 2,600 79.5
[ESEEES Related businesses 23,758 108.6 23,400 98.5
J425vD FinTech 195,824 109.5 214,500 109.5
& - URFER Finance charges on installment and revolving payments 68,993 115.8 79,600 115.4
PIEEESSv Affiliate commissions 62,153 109.3 67,700 108.9
H—RFrwvS > IRE Interest income on consumer loans 22,741 102.8 23,100 101.6
BHERENE Liquidated accounts receivable A1,735 - A2,700 =
H—ERA Service revenue 30,684 113.5 33,800 110.2
IT it IT, etc. 12,986 101.5 13,000 100.1

@ HEURS®DOFE  Forecasts of transactions

2026/3/31 2027/3/31

ESH HIEELE T8 HIEFLE

(7M. Millions of yen) Actual YOY(%) Forecast YOY (%)
A5 vo FinTech 5,118,341 109.4 5,620,000 109.8
HD—ROLZy Card credit *1 4,964,038 109.6 5,462,000 110.0
H—RFrvz>d Cash advance 141,317 102.9 145,000 102.6
IT 1 IT, etc. 12,986 101.6 13,000 100.1

@ HEEEEDTI Forecasts of operating receivables

2026/3/31 2027/3/31

ES BIEELE Fi8 BIEELE
(7. Millions of yen) Actual YOY(%) Forecast YOY(%)

Install t and Ivi t
HE - URILVES CRBMLEEESD) oo and revoving payments 499,439 106.4 531,000 106.3
(Including liquidated accounts receivable)

EESHLRS (RBEIEESD) Operating loans outstanding _ 146,844 101.5 149,000 101.5
(Including liquidated accounts receivable)

1 [A—RILZY RN E 23vESDOLDy b GMNBINEE. AH - BT ) £H—EX (RELVWED) O&FHETT.
"Card credit" is a total of Card shopping (including outside of Marui group) and Service (including Rent).

* NSO AS MRIER(E. 20264 3 A 82 WEHIL D, RO AR BNSANRY MRESEROBEEIE(CENLZDEANRB UVIEABX 2T o THNET.
The Retailing segment disclosure items have been reorganized and restructured from the previous “by procurement method” classification to a classification aligned with future business strategies,
such as events, starting from the second quarter of the fiscal year ended March 31, 2026.
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<B%E>Non-GAAPIBIRICDWT (Reference) About Non-GAAP indicators
*1 HRMEMEESE (PBR) = HiRHKM ./ 1HRETCOHEE PBR = Share price at the end of period / Book value per share
*2 HMEUNZRER (PER) = BAREKME / 1R OLEAMFIR GERSZEESTIE - BHE)  PER = Share price at the end of period / Earnings per share (EPS)(based on consolidated financial results forecasts and actual results)

*3 HREHBFIEDO (TSR) = (BARAKE + 20264 3 BHADSE 1 AN SHAAETOD 1 ¥REZDECHERDRETEE) /20254 3 BHAROKM (2,699.5M)
TSR = (Share price at the end of period + Cumulative dividends per share from Q1 of FY2026 to the current quarter) / Share price at the end of FY2025 (¥2,699.5)
*4 WTFEARFIRE (ROIC) = WEISHESENG /KTER FIRTEHE - ThHE + EE80E + BR + B - BEETEE + ZEAFRILE - BEE)
ROIC = After tax operating income / Invested capital (Installment sales accounts receivable - Accounts receivable + Operating loans + Products + Tangible and intangible fixed assets + Guarantee deposits - Accounts payable)
*5 #HREEARIRXL = UROTU—L—b + BB x URITLIZFL *URDTLIETARERNVAIVEEA > TSA REDOHITY, *plEE. BERBEZERALTHEDET,
Capital costs = Risk free rate + B x Risk premium * Risk premium is the average of the historical and implied methods. * B is adjusted B.
*6 WACC (MEMHIEATIRR) = HEEARIZAN[URTIITU—L—b + Bl x UROTFLZF L] x WfiiEE / (BFITAE + HfiiEE) + BAL— b x (1-8X) x BHFEaE
/ (BRFAE + KMEER) IHMERERE. REREROSHGKNTIREFRCHLE T IPMOTIEZERLTEDFET,
WACC = Capital costs [Risk free rate + f x Risk premium]x Market capitalization / (Interest-bearing debt + Market capitalization) + Borrowing rate x(1 - tax rate) x Interest-bearing debt
/ (Interest-bearing debt + Market capitalization) * Market capitalization is calculated using the average number of years that shares are held by institutional investors.
*7 UBD—UZTLNRI1— = PESIHFFLEABEMEIGTEHEEOZNCTED EHRIRUIA
Recurring revenue [or Recurring gross profit] is revenue [or gross profit] that is generated on a recurring basis through contracts with customers and business partners
*8 UA—USILARIa—lE = UHB-USITLARTa— / (GolhUg [FREFELEMAR] + IREERD [BEBISEETENSVZRELERE])
Ratio of recurring revenue [or Ratio of recurring gross profit] = Recurring revenue [or Recurring gross profit] / (Consolidated revenue [or Consolidated gross profit]

+ Selling, general and administrative expenses paid by business partners)

*9 RENMELLE = BEREMEE S (BEREE+-EEREEER)

Ratio of liquidated accounts receivable = Liquidated accounts receivable / (Operating receivables + Liquidated accounts receivable)
* 10 B FaE EXEEL = BATFaE / EXbE Ratio of interest-bearing debt to operating receivables = Interest-bearing debt / Operating receivables

*11 BEE = SRHELNE / BREREEERS (RBLEESO) FERRE. RIEERZRVETEEULTEDEY.

Ratio of bad debt write-offs = Bad debt write-offs / Operating receivables at the end of period (including liquidated accounts receivable)  * Ratio of bad debt write-offs is calculated excluding guarantee business.
*12 1 AHEZDDE - URIAVWVES (BIRFEEE) = 28 - URLWES (REMUEESD) / PR

Installment and revolving receivables balance per customer = Installment and revolving receivables balance (including liquidated accounts receivable) / Number of customers making payments
*13 1 AHEDEEEMNREKS = BFEEMEARS (RBMUEESD) / SIWPEH

Operating loan balance per customer = Operating loan balance (including liquidated accounts receivable) / Number of customers making payments

*  Non-GAAP38tZ (Non-Generally Accepted Accounting Principles) : H#tJ)L—TFDBEDREERIBIZEE U TERAULTHDET,

Non-GAAP (non-generally accepted accounting principles) indicators are indicators used to better illustrate the state of MARUI GROUP’s business.

-22-



<BE>SLTVREDIBEZEICDWLT (Reference) About Lifetime Value Management indicators

(Uh—U>JLRZa—&(E] Recurring Revenue / Recurring Gross Profit
BESFFIEIBEEIEETHE EDOZHCED ERNRIIADZ T, INETIRIEHDOARBESEIRA. T+« >F VI TRERIRIA— RABCLIDRETDNE - URFER, H—RFrvI > IFE,
REFRIVFEREREZELET.

Recurring revenue (gross profit) is revenue (gross profit) that is generated on a recurring basis through contracts with customers and business partners. Examples of recurring revenue (gross profit)

include rent revenues in the Retailing segment and finance charges on installment and revolving payments and cash advances, rent guarantee revenues, and annual enroliment fees from the EPOS
Card use in the FinTech segment.

(RRAVEHRIEINZE & (L] Contracted Future Recurring Revenue / Contracted Future Recurring Gross Profit

SHAZ T TR CREALE BRI CTEZVWZEVW TV BB R T EOSEEILTFENS, I TICHRENTCNGEMELIZEDO T, NREORESZRAD LTERALTVET, FAEESEIRACHVTE
ENTREIN S RIAENDIERINGSEEH U, DF - URFEROH— REv v D OFBICDVWTIEHRERR. MEAEFEHN (UH—-U>093) ([CDVWTIEHh— REMERK. REREICEAULTE
R AEE & (CEBHUET,

Contracted future recurring revenue (gross profit) is an indicator of the earnings promised by contracts with customers and business partners in the given fiscal year and in subsequent fiscal years and
is used to measure the stability of earnings. For rent revenues, for example, contracted future recurring revenue (gross profit) is calculated by assessing the future earnings projected based on the

remaining number of years in rental contracts. Meanwhile, repayment periods are used for finance charges on installment and revolving payments and cash advances, expiration dates are used for
(recurring) affiliate commissions, and the number of remaining years of residency is used for rent guarantees.

B UH—US T LA 31— ERHIEAH BRI DE R TS
Concept of Recurring revenue and Contracted future recurring revenue

BUD—USTLARTa— - BRESEHRIEI
Recurring gross profit and Contracted future recurring gross profit

. HAAD 2FEMURICRRIZVA—I VT LARZa—%
<UB—UYILARZ2—ORR>  IEsEHE TRATABBIERS) ¥ LTR 31t ookt
Recurring ReveBr:zl;cII?oe‘g:r:ifng Gross Profit m?’i‘;&lg?:rﬂée Visualization of recurring revenue from the second year onward as VS.FY2016

“Contracted Future Recurring Revenue”

+139%

current fiscal year

8o (100 million yen)
HhE N IEHDORENE (f8F)
CE| BRRALY SEE~ 16.3tk
¥ Rentrevenue, etc. 4000 VS.FY2016
.................................. SR +53%
- 45H A HARIEIN S
« REMFIE o o 23000 b=yl M 601fBM
Rent guarantee R i Gross profit S YTy A156HM
s ) 3R ARIEIN 2 2,461 g
> B RERE
EHAA L D HN S E E 5 3rdyear Contracted future
Ts Affiliate commissions on T Co;t:acted 2000 recurring gross profit
5 uture
f ] communications, 2%H Recurring Retailing ¥60.1 billon
:‘;E utilities, and other T Revenue FinTech ¥415.6 billion
e regular payments - 1000 Uh—y oL
. -y N=a—
B8 UREEREEY Yh—-uro )} {/ :1.
5 ’_ LARZa— Recurring gross profit
Finance charges on 1548
installment and revolving .
payments, etc. Recurring revenue 16.3 25.3 26.3
- FY2016 FY2025 FY2026

*  REFREREEFER. MBEFERCERIAWN) @D — REMIHHR. ERORERASEZNESZE L ICEH

Rent guarantee is calculated based on remaining years of occupancy, affiliate commissions (regular payments)

are based on card expiration dates, and store rental income is based on remaining contract durations

*  FLEHFIRCE. REBERD(BEEIGSHENSMENCVEERE)ZED
Gross profit includes selling, general and administrative expenses paid by business partners
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<BE>SEHORRICDONT (Reference) About store trends

mIEDIRR  Renovations

2025/3/31 2026/3/31
F ARG Major store renovations BELAILA Ebina Marui EFEILA Kitasenju Marui
FE<IL1 Shinjuku Marui BEEYILA Yurakucho Marui
EFETILA Kitasenju Marui NI D7 =U—iEO Marui Family Mizonokuchi
HRETIL1 Kinshicho Marui FENILA Shinjuku Marui
REFTIL Nakano Marui FRRAT )L Kinshicho Marui
R S FEIBTEIEDIAT  Number of stores and sales floor space
(Fm_/Thousand m) 2025/3/31 2026/3/31
BARIE&HER Number of stores at the end of period 22J5&H 2155
BAREIm A Sales floor space at the end of period  * 383.6 358.9
*  [HRRSEIBEE] 3L MNPEPIEED) . B« DEFTERECY,
Sales floor space at the end of period is total of Marui including specialty stores and Modi.
m SRR Contract Type m3EYIBRTF> MMEBR% Non-retail tenants composition
1% 0% 0% 0% 0% e—— BEHFIE  Directly operated
20% ; ) —— JHLiEA Consignment
L

Fixed-term rental

FEMRR Non-retail tenants
{KEREY Experience focused  32%
3;1:"7( Food, services 34%
AR+ Events 4%
14.3 22.3 23.3 24.3 25.3 26.3 14.3 21.3 22.3 233 24.3 25.3 26.3
FY2014 FY2022 FY2023 FY2024 FY2025 FY2026 FY2014 FY2021 FY2022 FY2023 FY2024 FY2025 FY2026

* 20143 AADTIEMER . B-H—EX-ARUMEDSHHELL>TEYET,

The figure for “Non-retail tenants” for the fiscal year ended March 31, 2014, is the total for food, services, events, etc.
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<BES>EEESDI D &EEBA M—U—2031[CDWVT (Reference) About Management Vision & Strategy Narrative 2031

20315 0RIZI00BAECEIFT T, BEESa 2 /I M—U—2031] ZRELTLET. BREEZa> LU TBVLEERBIF. 22hS/\WIFv T+ 20 UTHEER h—1U—Z/EE0.
B3> - A2\ - BERIRZEESED L THRNBBEORIEZRR LU TVWEET,

The Group formulated its “Management Vision & Strategy Narrative 2031” for the 100th anniversary of its founding in 2031.

We will set high goals as our management vision and build a strategy narrative by backcasting from there. We will achieve the creation of social value by linking our vision, impact, and business strategy.

(BEE>a>) Management Vision

LU —TTlE, 203ECHTERECS 3> LT [ MFS) HEBd 24655 2BIFE Lz, (175 158

FTREEEE IR SV 28TRESNS D2 UEE] OMBCAES BMETHD. —AVDEDD

RIBIER. DED (172 ] NEBHERDES—DDEEOBNHTT, COREES > OERICAITT, X T4 YTy Y XRRIGH L EBETSEIEZ
Retailing X FinTech X Forward-Looking Investment Business that supports “Suki”

TNETONG - T4 >F v - FRIGEIC KB~ HROESZANS, [17F] ZHLIC, NEPTA 2T, v

HAUSED //\D, BUT, BE#WOILSY M—REBREDTRY MEERTS [FE] ZISETIESRIANE FinTech

ERMUTOEET, 0 (73] ZHETHESRREMIC, HANE1 )W N ERBROTITEDET E B, g > ot

EBRELSETOEREHSLET.

and work styles
Our group has established “an economy driven by ‘Suki’” as its management vision for 2031. The economy driven by “Suki”
stands in stark contrast to the “value-for-money economy,” which is defined by the dual axes of “function and price.” i g
It represents another economic paradigm where the driving force is each individual's emotions and values—in other words, Estaling] desifi',lﬁint
their “Suki.” To realize this management vision, We will transition from our existing business model integrating
Retailing, FinTech, Forward-Looking Investments to a business that supports “Suki,” supporting it through Retailing, cfcﬁ:]gﬁve #—tx
FinTech, Co-Creative investment know-how, and leveraging assets like stores and credit cards. We will build the business investment Services
that supports “Suki,” aiming to accomplish both social impact and profitability while pursuing high growth and high returns.

[BEE R h—1J)—2031] Strategy Narrative 2031

[ &) ZIMETBRESHRRA] BBELUTHSITA2/I\T hE. ZOERICHEIFIZHEIUTDOESDTT,
The impact we aim to achieve through our “business that supports ‘Suki’” and the strategies for its realization are as follows:

B (=] ZBUTHNDIZH, HEDTzON\ELNBHEE Consumption that expands for the benefit of others and society through "Suki"
[1FE] ZIMEIDESRROBENE. [FE] ZINMETD LT [BHDIzH] OHEED (MDD LD,
PHT 20D NEER > TV ZETAU/N\D M EFIREMISED I EICHDET,

e 3 rg = HE v
LHON—TD [FE] ZETBH—RTE THAZEL TELEVVBFICERN TE B0 — ROKEMEALTHD. I A - . —
[EENDIZD] (T [FfF] 3D EICUHDEERUDIUVNIATOREEN. SEEFIFIEI LK EFEEINET, . “
FLUWIATDOEEE(CHBIER T D ETEILEEZED. [iFE] ZIHET D H— ROKEHE20314 3 AHIICE B30T . éﬁ”“’”‘ml HEDTH
For my self or someone else For society
300 AETHAL. 2041FE 3 ABICIET—ILRID— ROKEHZ LD E72HS UET.
The purpose of our “business that supports ‘Suki’” is to achieve both impact and profit by encouraging “Suki,”
transforming consumption from being “for oneself,” to “for someone else,” and ultimately “for society.” ,ndﬁiﬁa,s s*oiﬁy
With EPOS cards that support “Suki,” the number of members using our cards that allow users to make donations
to those they wish to support through their spending is steadily increasing. We anticipate that more and more
consumers will continue to find happiness in making “donations” “for someone else.” MFS) 2ISET3H— KAEFELHD
We will advance our differentiation strategy by responding to the new types of consumers. Our goal is to reach A VINY b RIS ERIT
3 million cardholders of EPOS cards that support “Suki” by the fiscal year ending March 31, 2031, furthermore, EPOS cards that support “Suki” bridge the two and help achieve both impact and profit
to surpass the number of Gold Card cardholders by the fiscal year ending March 31, 2041.
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B [{FE] ZEIDII7AF>3 )L - T2/VDJ—X> |~ Financial empowerment that supports “Suki”
LI —TEINEFTEEOBSEREMELTEHEURN, S#(E FE] ZREITZ3I71F>3vIL - T2 /\D—
A2 MEBEUT, IRNTOADOBEEREZIELTCVWEEFT, CNETDIT« >FTVIDESKRITE. AHADESHNSD
KEPHEZEFOE LIS T MERADHAI] (CXDILSyY hH—RZEFRITUTETELULD, SBRETOMRERZLLS

20255~
MigZERINT, [FE] ZHIBIDH—R - AR - JyXz@tantse [ [iFE] ZIGEIT DIy b Z8(C2E .
Eﬁﬁ ;&E L’ _C%%%%Eh_—b \ 353’., We sﬁﬁztgy?uﬁﬁ life We ﬁt{%ﬁiﬁfnes WSE;P{"ES{;E\EE
Fle, SBILAIDEEE. X5—-~7vT JU-SREOSEMIZTHICHUTE [A—F—H—R]1 | <>U¢ <>u¢ ¢ s
[S>H—ZHh—R] . BATEHHMNEADS R (CHLTEREEBLE [GTNH—R] 280, SEEIEALET, N7 i N/
Until now, the Group has supported the self-realization of young people. Going forward, we will support the self-actualization H U “rg%”
of all individuals through financial empowerment that supports “Suki.” In its FinTech business to date, Marui has issued credit J'_ — J|. &Yﬂ m Jl

cards through the co-creation of creditability, mainly in metropolitan areas where it has stores. But going forward, we will
broaden our target areas and recruit members nationwide by expanding our rollout based on “units that support ‘Suki,””
which combine EPOS cards, events, and goods that support “Suki,” regardless of location.

In addition, to address the expanding diversity of work styles, including self-employed individuals, startups, and freelancers,
we will expand the number of membership through initiatives such as the “Owner Card” and “Lancers Card.”

For foreign nationals working in Japan, we will also enhance recruitment through collaborations like the “GTN Card.”

u STIREEEE Support strategies
CNETOBIFS - P BERICADIHBWEESRLE LT, 12/ MIERT, BUESHPRESEEN. SHEOHNE o
BRI TES [175] ZISETEI-y M EEBHBCRMTHI LT, A2/ hERRSOmIEERUET, ‘ |
Fe. BHO)L-TETNFTD XEBEL EBEHROALEDELT, UXDRBELETESDIY KTy FHEDBARME  Gamern |
HI= (ST LI RIA TF 1 MEBL T, BPIAHORAELDS & EBIC7 S0 MR ERREL TEE LR, elnas

SHETOTTYIIFIAMOEREZBL T, TZHILDOUXE NIFE] ZRIEIT DY MM KDY TILOEKERZ
S LB ORRIEZRE T ETOA VLRIV L EHELEFT, — B0

As a new point of contact with customers to replace the independent sales areas and private brands, we will accomplish both c:zt';“; e
impact and profits by developing units that support “Suki” in major cities nationwide that offer, which can be expected to cst;:iear;tlg
attract customers, recruit members, and increase average customer spend and gross profit margin in a compact space.

Furthermore, in our efforts to enhance customer experience through DX, we have newly established a joint venture with

Goodpatch Inc. and marui unite Co., Ltd, a leading UX design company. We have also been actively recruiting specialized

talent and building an agile development framework.

Going forward, we will promote the development of loyal customers by leveraging the expertise of professional personnel

to provide unique experiential value that combines digital UX with real-world experiences through units that support “Suki”.

¢

=
=

=e
=2.5 &

m [J0O—] =BUAhEEnRE Expression of creativity through “flow”
WL —TTIE, BEHEHRE. BIEME LBDE, EVWSESRIICE > CEERBREZDENICIRIZEDTEDS
70— EVSERISEE L. #E8—AVEDOEENNCEEHZEH IR0 EFET> TEELR.
SH(E. S| ZBET3ISV—RETELTEND IFE] ZHBIOENTHAEEOL. o T EI EEBICED T RREIA
BIEMAERET B LT, FAZTOFLYS, IO\ EDEREEREN UL SR IEIEA L.

20314 3 FRIE CICEL AL EE 70%LLE (B D = & TREAMEDD L E5HE LET, e S ey 53% 700~

ERRELERR
Intangible asset ratio target

At the Group, we focus on the concept of “flow,” which comprehensively captures the elements that are important for business,
such a.ls apility apd .challenge, creativity and I?appiness, and ha\./e'been working to e.n.hance the job satisfaction and' . ﬂﬂ;éf;%;%tk é"/’?;’f_‘iﬁm*
organizational vitality of every employee. Going forward, we will increase opportunities for employees to apply their “Suki” . . . )

to their work by organizing contests and other initiatives that support “Suki” and encourage creativity. By expanding businesses Expanding '::lﬁ'a"sei.fff:fﬂﬂ:ﬁﬁﬁ%s&mﬁ'ble assets,
that leverage intangible assets—such as ideas, knowledge, and know-how, we aim to raise the ratio of intangible assets to over

70% by the fiscal year ending March 31, 2031, thereby enhancing our corporate value.

*25.3 *3L.3
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Y =39l A2 ST LF—(CRDEHMF
HHADEEREDA I R—2 3 > ORIHICIR.

Business development by social intrapreneurs
[SHCWVIDNBHEZEEZIBNDY—SvIL - 1> ST LF—

GNEER) | OFRERTESC. EIRATOF 1 ABETERNEL, SELERMESEECTHIINBAME o

BEUBEMREEDTT. PEMNAAMBROES [V—Sr)l - 1> NSTLF—BHME] ZRIL. KEE, -~ T (TR
AR CRBEIRALE T, SR CEEREDLSLI I — TADAOTOS T MOSIEED. HtI)IL—TD g g
EEMRCEENLTNEET, N e

Outsourcing and side job
[

In addition to creating innovation with external entrepreneurs, we will establish Business Promotion And Development
Office to encourage the activities of “social intrapreneurs (internal entrepreneurs) who can change society while working at
the company.” We will recruit talent from both inside and outside the company through various employment formats and
promote business development. We have established the “Social Intrapreneur Development Foundation” to nurture human

M3 ZINET 3

n REBr>a-> E¥LER
Long-term internship

ececcccccccccccc]

Develop business to

. . . . - . . ~N . *i%ﬁﬂA support  “Suki”
resources over the medium to long term and will offer courses for university and junior/senior high school students. In the \ . Mid-career recruitment
future, we will leverage their knowledge and skills through employment at the Group and participation in projects to (Y] - 4
contribute to the business development of the Group.
m ERIFTARI

Exploratory domains

Myl ZREI2DESRADIO—/VULICEDIEH. F£I(E ERMNSREE MFE] ORRELVTOEER] EVWDSF—ITHRFNS AMZEE UBERREZEDT T,

P

Internal

7oszor A

Projects

FRE (@)
Concurrent post

We are working to globalize our business that supports “Suki.” As a first step, we will launch business development initiatives by recruiting talent from around the world under the theme of

“Japan as a 'Suki' in the Eyes of the World.”

[UXT] (&F LR (CKDERMERENNADIIL) Risks (Response to increased financial expenses due to rising interest rates)
DE| - URFHERCDNTI(E, 2025F 108 KD FHNRZZEEBL., RBOENZERIAATVETY.
FRESFNCDOVTIE. FIFEFRZITHE T S & THREFNROERZRD & B, BAOM EEHS U TR EDxEZREL. ERBAOEMNINECERDEHET.

We changed installment and revolving fees in October 2025, and an increase in revenue is expected. With regard to borrowing rates, we will strive to reduce borrowing rates by shortening the average

borrowing period, while also strengthening dialogue with rating agencies with the aim of improving our credit ratings and curbing increases in financial expenses.

[EARBER SR EET] Capital policy and shareholder returns
20315 3 ARRICE. /NSRS — MHLSIEAMIBICHEA T DIREBEL EIRD. I A MITIINGEDOESEARLLZEN50%E .
LD —THh'RilEi & T D35%N SMEENRIAEN D26, 300BADEARRELE T D & TEBEDEARILR16%EBHZ(C
NSRS —bhDREUZESHE T, HRERTHHICDLNTIE. 20314 3 BRAICEIFT TROELIS% U EEHE T Z & &I

nEARED (265378~ 31F37HA)
Capital allocation(FY2026 to FY2031)

ARRFRAE
BURRIRA
Growth investments,
including human

) Ep SRR capital investments
HEEARRHX (DOE) 10%ELTUVETY, Fry¥a-oOo— owth T S 2,200em
BARSICOVNTE, 6 FRDERESEF vy - J0-3,5008M%. MEEEE U CBFSEICO00/ M. DX =2008s PO 2200 bilion
& - BEMRQLORKIZEC600EM. BARECAFZECHIEUS(C300EM. #IEExT(C1,700BAZES T3 o Tbermng pitte Stk
AETY. ¥350.0 bittion 5";’:&‘;’{]‘?’

ANERIGE L LU T700BHZFELTED,. INZzEHzaEICATTZRERE. 851 T2,2008MHERDET,

In the fiscal year ending March 31, 2031, our balance sheet is projected to expand to approximately 1.5 trillion yen. BERE - BET(COIFTZKPI

In terms of segments, given that the equity-to-asset ratio in our Retailing segment is expected to diverge from our optimal level KPIs for achieving high growth and high returns

of 35% to around 50%, we plan to implement capital optimization measures totaling 30 billion yen. Through this initiative, FEFIHMRE Average annual growth rate

we aim to recalibrate our balance sheet and achieve a consolidated capital adequacy ratio of 16%. Regarding our shareholder EPS *9%“% iarmar

returns policy, considering our target ROE of over 15% for the fiscal year ending March 31, 2031, we have set our dividend on equity L i 240FLE ¥240 0r more

ratio (DOE) to 10%. The plan of capital allocation is to allocate the core operating cash flow of 350 billion yen over the next six years

as follows: 90 billion yen for growth investments in existing businesses, 60 billion yen for Forward-Looking investments such as e S ;_T::‘Eg sz:gg:t
DX investments and business development, 30 billion yen for the acquisition of treasury shares for capital optimization, and EPS H;ﬁ:; 15R 20056~
170 billion yen for shareholder returns. 2?7*003{; Voarendafars s 3 | Stareprce 200% or more
We plan to invest 70.0 billion yen in human capital, bringing the total investment aimed at high growth to 220.0 billion yen. . O O O R |

[KPI] KPI
20314F 3 AHAICH 1T BKPIIEPBR 3 ~ 4 18, EPSEERZR(IFE 9 %LU L. TSREEZRIIFRI2%U LDEKE -

%EE@;IE’&&)&“ big_o 25.3 26.3 27.3 28.3 29.3 30.3 353

For the fiscal year ending March 31, 2031, we aim to achieve high growth and high returns with a PBR of 3 to 4 times, Pl F0S RaoR oo Raes

EPS growth of 9% or more, and TSR growth of 12% or more on an annual basis.

FY2030 FY2031
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<8E> [FE] ZIMRIBD—RICDULT (Reference) About EPOS cards that support "Suki" *

MFE] ZEIDH— RIE PIALEET T A b F—AOIHAREEDDSRT A ZRBHAT B IRAN—RTY.

£1561bH - REH138A A, FIRRB(CHHIBREFLTFTD4ENETBITHDFY. (2026F38RE)

NFE] ZISEI 20— RIE. SNSEDFIMENE <. TR, IRBZODDER/IRMEF T+ VLA MEDLRSICHKAIFRCO-IRXRNTT,

Fz, BENRACL T T ZBRAARBHE(CIDREOB/NT 7> I DEDRADPINZLED D LTVE—HH— RO2~7EEE <. SEBOEBRETET—)LRH— ROLTVIC
BEHREEEWMHTHDET,

EPOS cards that support "Suki" are the Epos Cards which have been designed in collaboration with anime, music artists, video games, manga, etc.
Total 156 projects, 1.38 million members, with new cardholders accounting for over 40% of the total—a figure that continues to rise year after year. (as of March 2026)

They have a high affinity with social media, and as a result, the acquisition cost per card is very low compared to affiliate advertising.
In addition, because it is easy to create enthusiastic fans who join for more than financial incentives, LTV is 2 to 7 times higher than that of classic cards, and may approach the LTV of gold cards,

depending on future strategies.

B [FE] ZIGERTDH— ROLAD B [IFE] ZINRT D H— RORER m [1FE] ZRE/IDH— ROLTV
Expansion of EPOS cards that support "Suki" Number of members of EPOS cards that support "Suki" LTV of EPOS cards that support "Suki"
BE e .
Music {(en(hou(::r‘:\d: i E
e 300~ | i
HEEHTR fi—y e re= i . !
IS:’cial. A Sports H H E 0)0 L5 !
Contributions 2 1562 i room for !
156 projects in total -7y ! h H
i =k 00 i growth
SBM138FA + : :
1.38 million members Only-One Card 111 138 ! E
*26. 3FA : H
= *As of March 2026 =1L E13 ITHRRY Fh— K 100
Luhe CRiges Part1 “Epos Pet Card”
$2% IYAMAPTHZH— K W P R
FvoTA Part2 “YAMAP Epos Card” T — — % MFs) % d=ILF
it 17.3 182 19.3 20.3 21.3 22.3 23.3 243 25.3 (gg;é) é:g) H—E SET3H—F H—R
(Actual) (Plan) Classic Cards EPOS cards Gold cards
that support
"Sukill

*The word “Suki” can mean love, like, favor, passionate about, crazy about, adore, etc.
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<8&E> [[F&] Z2ET3Hh—K tE—E

(Reference) Project list of EPOS cards that support "Suki"

20145 ~202443H 2014 - March 2024

17 month of release 71— REIR Card Title RITH month of release 71— REIR Card Title
201446078 July 2014 Z RXA IR HD— R otomate Epos Card 20234E028 February 2023 JURURYU—THRIAH—R marymarymary Epos Card
20154028 February 2015 &R I N\ OR—OXTRAD— R Fukuoka Softbank Hawks Epos Card 20234038 March 2023 NieR:Automata Verl.la T/RXH— R NieR:Automata Verl.1a Epos Card
20154098 September 2015 AT I IRAH—R CAPCOM Epos Card 2023#%F03H March 2023 h—=> ITRXH—R MOOMIN Epos Card
20164038 March 2016 JI—I—-FUFY—LRIRAH—R KOEI TECMO GAMES Epos Card 20234038 March 2023 F21DYRIAAZTIARIH—R KYUSONEKOKAMI Epos Card
20174068 June 2017 RMTARRH— R Gin Tama Epos Card 2023#%F03H March 2023 s A ROY IFYVITRID—R DROPKICK ON MY DEVIL!! Epos Card
20174068 June 2017 INSU>T7— K~ IRRH—R ParalymArt Epos Card 20235048 April 2023 > ARESAS—IARIAN—R SHIN MASKED RIDER Epos Card
20174098 September 2017 ITSIRAH—R Godzilla Epos Card 20234058 May 2023 Fo EERPTHLDIC, TRAH—R ZUTOMAYO Epos Card
20184038 March 2018 T RADEFHEIARIAA—R The Prince of Tennis II Epos Card 20234058 May 2023 MirrativI/RZAH— R Mirrativ Epos Card
20184108 October 2018 TUFa T ITRAD—R Precure Epos Card 20234078 July 2023 INRDZ U\ TARZAAD— R Koinu no Koinu Epos Card
20194018 January 2019 BIEAR [Fate/stay night [Heaven's Feel]] T/RXH—K  Fate/stay night [Heaven's Feel] Epos Card 20234078 July 2023 AATIIA =Y — TIRXH—R MapleStory Epos Card
20194028 February 2019 ATASY—=XTRIAN—R Ikémen Series Epos Card 20234E08H August 2023 NARUTO-F)L b- JRRE TR H— R NARUTO Shippuden Epos Card
20194E078 July 2019 ITHO>ASSUIRAAN—R Sumikkogurashi Epos Card 20234088 August 2023 B project T/RRH— R Touhou_Project Epos Card
2019408H August 2019 DY E—XIRIAD—R ONE PIECE Epos Card 20234F08A August 2023 BTMNFFYTA TRAH—R ODEKAKE KOZAME Epos Card
20194098 September 2019  colyI/RXH— R coly Epos Card 20234F08A August 2023 [BRXE!] SU—-X IT/RAH—R "EKIMEMO!" SERIES Epos Card
20194098 September 2019 S+ R/\DAERINRIAHN—R PRIDE HOUSE TOKYO Epos Card 2023408H August 2023 NO COFFEET/RXH— R NO COFFEE Epos Card
20204038 March 2020 BRRIRIAN—R BULLET TRAIN Epos Card 20234098 September 2023  BHEAIRAN—R CHIMITAN Epos Card
20204038 March 2020 FHOSAEIARIN— R Sakura Wars Epos Card 20232098 September 2023 BHTRENDIRIAN—R everyday debudori Epos Card
20204048 April 2020 I97 25 UASTARIAA—R EVANGELION Epos Card 20235108 October 2023 mofusand T/RXH— R mofusand Epos Card
20204F08H August 2020 USyoI TIRAH—R Rilakkuma Epos Card 2023%118 November 2023  YELWLWBHEHHIIL T ATIRIFI—R  WOLFKUN Epos Card
20204108 October 2020 FHARBHIRAN— R Minna-Denryoku Epos Card 20234118 November 2023 JSRAFSIRAAN—R NOJIMA STELLA Epos Card
20214018 January 2021 ET S ARAVIRAA—R HYPNOSISMIC Epos Card 20234128 December 2023 MGATRZAA— R MGA Epos Card
20214058 May 2021 HBETMSAIRIAN— R Mr.Osomatsu Epos Card 20234128 December 2023 JIIHAAUY— I 7—ALTRIH—R  Versailles Resort Farm Epos Card
20214078 July 2021 tDDOARFEIRID— R Seven Deadly Sins Epos Card 20244E018 January 2024 =)IIKEE T/RXH—R Taisei Miyakawa Epos Card
20214078 July 2021 NieR CLOTHINGI/RRH— R NieR CLOTHING Epos Card 20244018 January 2024 [Cr ACAKESETRID— R The Battle Cats Epos Card
20214108 October 2021 SOOI RIAN— R CHIIKAWA Epos Card 20244018 January 2024 TR -7 >F DO RXIRAD— R RYUKYU GOLDEN KINGS EPOS CARD
20214118 November 2021 ANSILRZ—H—R Heralbony Card 20244018 January 2024 [REHEEND> L& TRRH—R "NIGHTS WITH A CAT" Epos Card
20224018 January 2022 SUPER BEAVERT/RXH— R SUPER BEAVER Epos Card 20244028 February 2024 INABAFER TR D— R HAISAITANTEIDAN Epos Card
20224038 March 2022 RIS AUGIRAH— R studio U.G. Epos Card 20244E028 February 2024 LBz T/RAA—R SIROTAN Epos Card
20224048 April 2022 TIGER & BUNNY 2 T/RXH— R TIGER & BUNNY 2 Epos Card 20244038 March 2024 Saucy Dog T/RXH—R Saucy Dog Epos Card
20224068 June 2022 WBF v > ATRID— R Laid-Back Camp Epos Card 20244038 March 2024 GUILTY GEART/RXH— R GUILTY GEAR Epos Card
20224068 June 2022 T/RATOGETHERA— R Epos TOGETHER Card 20244038 March 2024 TIRARY bA—R Epos Pet Card
20224098 September 2022  on5p» AIRAN—R on chan Epos Card 20244038 March 2024 flumpool T/RXH— R flumpool Epos Card
20224108 October 2022 FUN’S PROJECTI/RXH— R FUN’S PROJECT Epos Card 20244038 March 2024 Cake.jpI/RRH— R Cake.jp EPOS CARD
20224118 November 2022 BELZUUDIVDES ) —X IT/RRP—R  Magical Girl Lyrical NANOHA series Epos Card 20244038 March 2024 TAO>IRAD—R CHEIRON EPOSCARD
20224118 November 2022 ELUPSHIRAA—R TOKUBIGUMI Epos Card 20244038 March 2024 TVZZ7Z=X [BLEACH FEM#kE) T/RRF— R TV anime "BLEACH THE BLOOD WARFARE" Epos Card"
20234018 January 2023 RETILIARID— R Pocket Marche Epos Card

%2026F3RR7E

As of March 2026



2024548~ from April 2024

FITH month of release 71— R&FR Card Title FITH month of release 71— R&HR Card Title
20244048 April 2024 RLARLATU> TR D— R POMPOMPURIN Epos Card 2025%06H June 2025 FFESITEFIRIPD—R NEGIUSAGI Epos Card
20244F05H May 2024 EAEUBRTAARED e T/RXHD— R That Time I Got Reincamated as a Slime Epos Card 2025068 June 2025 FINANCIEL/RRH— R FiNANCIE Epos Card
2024408H August 2024 HoneyWorks~&HBETEBR~ IT/RAH— R HoneyWorks ~Kokuhaku jikko iinkai~ Epos Card 20252078  July 2025 7 I—=RAT—=)LA—R After School Epos Card
20244088 August 2024 E/FxAE—TRIAD—R PinocchioP Epos Card 20254078  July 2025 FANRS -aoppellal?- T/RAH—R aoppella Epos Card
20244088 August 2024 FHTS IRAH—R Terada Tera Epos Card 20254088  August 2025 REAL AKIBA BOYZ IT/RXH— R REAL AKIBA BOYZ Epos Card
2024408H August 2024 BXEEWD UL TRIBD—R Obungu to issho Epos Card 20254088  August 2025 OMORI IT/RXA— R OMORI Epos Card
20244098 September 2024 2aH—-10L— ITRAH—R Sugarcocomuu Epos Card 20254088  August 2025 RTHBUIRRHD—R Nekooji Epos Card
20244098 September 2024  SANDNRTBA IRIAH—R funwarinecolon Epos Card 20255098  September 2025 #UwTY, TARAAH—R Seju Desu. Epos Card
20244098 September 2024  SkyPeace T/RXH— R SkyPeace Epos Card 20255098  September 2025 TVFZ =X [EBTEEEEBKL ] TR — R 1vanime “The fragrant Fower slooms vith Dignity” Epos Card
2024209H September 2024 W)\ TRAH— R yu-hachi Epos Card 2025%09H September 2025 H—=ILZI\> ROSA TRAH—R Girls Band Cry Epos Card
20244108 October 2024 JQ CARD I/RX & JQ CARD EPOS Railway 20255098  September 2025 BRIL—MF7—-X ITRAH—R TOKYO GREAT BEARS Epos Card
20244108 October 2024 BEE ThMCEA] ITRAA—R YOSHINO NANJO "KANISAN" Epos Card 20254108  October 2025 RRIAVUFP>X TIRAHD—R Tokyo Aliens Epos Card
2024%10H October 2024 AR RA-R PETOKOTO Card 2025410 October 2025 TVF7Z7ZX [Summer Pockets] T7/RXF3— K TV animation "Summer Pockets" Epos Card
2024%11H November 2024 [RSIZOIRNIT ZUTERA-) TRZHD—K  "DRAGON QUEST III" Epos Card 2025410 October 2025 SyFu Card SyFu Card
20244118 November 2024 Creepy NutsT/RXH— R Creepy Nuts Epos Card 2025108  October 2025 HH D ITRID— R Shiromeguri Epos Card
20242128 December 2024 YAMAPI/RXH— R YAMAP Epos Card 2025%11H November 2025 54—\ — ITRAH—R CITY HUNTER Epos Card
20244 12H December 2024 Identity V S8R A4 T/RRH—R Identity V Epos Card 2025118 November 2025 FERE-—2 VI -XTRIAAD—R School Babysitters Epos Card
20244128 December 2024 TRIFH<ADFIYVF] TRRH—R "Little Mouse's Red Vest" Epos Card 2025118 November 2025 KUTIRD TRAADB U v AN D Jz IT/RZ— R The Guy she Was Interested In Wasn't a Guy at All Epos Card
20252018 January 2025 [HEX DFETIRERI TRXH—R You Look Yummy ! Epos Card 20255128 December 2025 RU—DJwv RY> ITRIAHD—R BERRY GOODMAN Epos Card
20254018 January 2025 fHhR>E] TRIAH—R "Gracie Meets a Ghost" Epos Card 20254128 December 2025 F—XA HERDTILF21—L ] I/RXHI—R TV anime "Record of Ragnarok” Epos Card
20254018 January 2025 FhuniFo>voul TR H—R "Kaiketsu Zorori" Epos Card 20254128 December 2025 XxxXHOLIC IT/RXH— R xxxHOLIC Epos Card
20252018 January 2025 SwIJq— IRXH—R miffy Epos Card 2025%12H December 2025 BONBO STARST/RAH— R BONBO STARS Epos Card
2025%018 January 2025 Minimal T/RXA— K Minimal Epos Card 2025%12H December 2025 FHEM T N TRIAH—R SPACE BATTLESHIP YAMATO Epos Card
20252018 January 2025 d1—-JLFh—R Euglena Card 20255128 December 2025 WurtST/RRH— R WurtS Epos Card
20255028 February 2025 [F CHTHEILEZIRIH—R] "FC MACHIDA ZELVIA Epos Card" 2026%1H January 2026 [EDLDY)\APD] TRRH—R The Dangers in My Heart Epos Card
20254028 February 2025 NSRRI A - — IRAB—R "TRANSFORMERS Epos Card" 2026418  January 2026 FBEDTL X ITIRRA—R Kemono Friends Epos Card
20255028 February 2025 SHRIIRRAA—R nmeneko Epos Card 2026%1H January 2026 ZEEIMVESRRILT 4 > XIRXH—R  Nagoya Diamond Dolphins Epos Card
20254028 February 2025 MetaSamurai TR H— R MetaSamurai Epos Card 2026%1H January 2026 BAZH TRXH—R Japan's Famous Castle Epos Card
20254038 March 2025 I EBFSITRRI—R Pandorobo Epos Card 2026418 January 2026 -BEXMBIRER-S YYD TRIH— R -SKS- ZIGZAG Epos Card
20254038 March 2025 HENSESA ITRRH—R KAPIBARASAN Epos Card 2026% 1R January 2026 HSZADRE THRIAH— R Glass Mask Epos Card
20254038 March 2025 [FBP»—XIRIAH—R pochars Epos Card 2026418 January 2026 iz, BEOLET ITRH—R Rent-A-Girlfriend Epos Card
2025%038 March 2025 EET>EOTFIFHHFEDOBEIRAN— R Tamagotchi no puchi puchi omisecchi Epos Card 2026%1H January 2026 OAIRI B ATRIAN—R Koupenchan Epos Card
20254038 March 2025 MITATECE AENIEMBE TR — R National Museum of Art Epos Card 202642H February 2026 [2FRUw] TARIAH—R "synapusyu" Epos Card
2025%03H March 2025 MY AITECEANESISHYCIAMAE T /R XD — K National Institutes for Cultural Heritage Epos Card 2026%2H February 2026 ABEDONTDY TRIH—R kawaiiusono kawauso Epos Card
2025%03H March 2025 MIATROE BRI AEYIEET/R A/ — R National Museum of Nature and Science Epos Card 2026524 February 2026 COTENA— R COTEN Epos Card
20252038 March 2025 RATBVNEEOIRIH—R nandemoikimono Epos Card 2026424 February 2026 BEBSCIRAN—R Nankatsu SC Epos Card
2025038 March 2025 UhBEwA ITRAH—R Licca-chan Epos Card 2026424 February 2026 EFAEASILRZ—H—R Iwate University Heralbony Card
20255048 April 2025 XF0v b TARRA—R MEDAROT Epos Card 202642H February 2026 RUNWAY channel 75> RARVISAZI— R RUNWAY channel Official VISA card
20255058 May 2025 ROA NI H—ETSv o5 H— TRAH—K  White Tiger and Black Tiger Epos Card 2026438 March 2026 BUBAR BEEALEEN #TE (DILTILERDIBR) TARRI— K puelia Mag Madoka Magica the Movie: Walpurgisnacht: Rising Epos Card
20254058 May 2025 FEELCYCLEA— R FEELCYCLECARD 2026%3H March 2026 AUwOR - NN T7O-X TIRAH—R ORIX Buffaloes Epos Card
2025%06H IJune 2025 RESAHF—09H TRIAH— R MASKED RIDER KUUGA Epos Card 2026%3H March 2026 TREASURETL/RZXH— R TREASURE Epos Card
2025%068 June 2025 JYHOZZAUDIRID— R Macaroni Empitsu Epos Card 2026%3H March 2026 ESRDIRAN—R Animal Epos Card
20254068 June 2025 RV TIARZ - R DOZLE Corp Epos Card
%202653HRTE  As of March 2026
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<&%&> [IMPACT BOOK] [CDWT (Reference) About “IMPACT BOOK”

B [IMPACT BOOK 2025]

A2\ MMIBT MDA EERH Lz [IMPACT BOOK 20251 ZFFEICEIEHEFHITVZLELE,
RF—ORILE —DESFE LD EE S (CEZNBEDET D EEZBNELTENET.

“IMPACT BOOK 2025”

We have published the “IMPACT BOOK 2025”, which describes our initiatives related to impact,
for the second year in a row.
The purpose of the book is to promote more constructive dialogue with our stakeholders.

HHOI—T(E A2/)\D b~ GRBERR) CHBOMIIZHS L. HEEDMIE TR,
—ANO&ED DRRIBEAMEER N REN S L7320 TE<HFHULLWEEDH DB ELT

[ ThF] NERENT 2EE] SOLWSHIRRBEEFEOED 3> &S E UL, TORIRLCEIT,
TA>TYvomBLI, ANRT N Ty H—ER HARRE, BEMFE.
TUTA - 1B - BMEARE, INTEEUR MFE] ZREIZESRAZHELTEDFEY.
SED [IMPACT BOOK 2025] Tl Hih'HEd ., [ 7S] MEFEIT 2EHE] DEMAKIIEEL &,
A2 )\O SERICATTEEHZHRBLTEDEY.

Aiming to achieve both impact (solving social issues) and profits, the Marui Group has envisioned a
new economic vision called “The economy driven by ‘Suki’,” in which the emotions and values

of each individual, rather than functions and prices, are the driving force behind a new economy.

To realize this vision, we are promoting businesses that support “Suki” through events, goods,
services, Co-Creative investment, business development, and people, organizations, and work styles,
with a focus on FinTech. In this “IMPACT BOOK 2025"”, we explain our specific strategies for achieving
the economy driven by “Suki” and the path we will take to realize our impact.

*The word “Suki” can mean love, like, favor, passionate about, crazy about, adore, etc.
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% [IMPACT BOOK 2025/ (&, 55052 ELIZE0,
(BAEEMR) https://pdf.0101maruigroup.co.ip/ir/pdf/impactbook/2025/impactbook2025 all.pdf
IMPACT BOOK 2025 is available through the following links.
(English) https://pdf.0101maruigroup.co.ip/en/ir/pdf/impactbook/2025/impactbook all.pdf

B [IMPACT BOOK ~{33RitHR~ |

“IMPACT BOOK: Future Generations Edition”

TERIUAICEII T, A2\ T MEHHITHOPOSETSFRBHEFE LD,
H"ZSA"Z2EZDE>MIZE DL BMF [IMPACT BOOK f5RitH kR ZFEHLzUELZ.

We have published the “IMPACT BOOK: Future Generations Edition,” a booklet that provides an
opportunity for future generations to think about “Future” together by summarizing various examples
of how the world is creating an impact.

A2\ MMIET MO EAHRTZLH LTz [IMPACT BOOK] OABICDVWT—EDFHiFLZIZED D,
FEREROEEFZRLC. RBOOHND([CSSPELS(CH I BEfHEVEIZWTEDEU.

S[EID TIMPACT BOOK fHREIR] (&, fREROEZFEN 1>/ (U MNCEIZMDEIZ BN &
EUTERL. BHBESD [FRE] (CDVWTERDIMBHCUTWELEIFR XS ICBBELMFTY.

Fiz, HMTFORIE - REICIE. S<OBRERDESEIC [DKDF] ELTEERNCTHMODT
WERZEE U, A2/ MCDRABEMDMEAHDIRBEMN S, [RRETEDHIDPITNEDCRDTNDH
EVDEFIVIICWEBET. 5iF CHDIMPERERDBREZRMD ANMF(C/AD>TVET,

While the “IMPACT BOOK,"” which describes the status of our impact initiatives,

has received a certain amount of positive feedback, we have received some comments, mainly from

future generations, about the difficulty and lack of clarity of the contents.

The “IMPACT BOOK:Future Generations Edition” has been restructured so that future generations will be able to
realize that impact initiatives are “their own business” and think about their own “future”.

In addition, many future generations were also actively involved in the production and editing of this booklet as
“creators”. From on-site reporting on impact initiatives, to checking whether the content is easy to understand
even for junior high and high school students, this booklet has been created with the perspective

of the future generations who will be reading it.

RROEQRHFIS("EM

IMPACT

% [IMPACT BOOK ~f33fttfAhR~ | (.
https://www.0101maruigroup.co.ip/ir/pdf/impactbook/2024/impactbook future.pdf

IMPACT EOOK GUIDE
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The “IMPACT BOOK:Future Generations Edition” is only available in Japanese.
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<8E> [AHDEZLWED] [CDULT (Reference) About “Marui no Taisetsu (Marui’s Core Values)”

BENSKEETEB(EZ)EBX T AHIIL—TH [TeLWED] [CUTWBEBWEES [RHOWLWED] BRTLWEULELUE.

We have published “Marui no Taisetsu (Marui’s Core Values)”,
a booklet that shares the values and heartfelt beliefs Marui Group has cherished from the past, through the present, and into the future.

m [RHOEWLWED]  “Marui no Taisetsu (Marui’s Core Values)” :3:% \
L - _ A W
AftF(d& TWIRED] HARDEHRER - EMESTAENDI I T2V - L—ANIVKASHESHNTE - FIfFEIEE LU TVET, i &Y
FTHA TS T4 v OT A F—DFERBESTA. 1SRAMNMIA-RXNSUTFEEDA SR hL—4—Emi Ueokad AICHBFELLE U, X ()‘4% k
HETHIEHZED. I T EEBHEIETHE(CHIZD THREEITL. \
AEMNSHE. TUTKREET. —[BEULZEVWNHRIDT. ZIEELATLELZL] EWDSETDBLE
BIRIELTWLWZIZE, HEDORDSTHETIFR, SHOBERERKZED. INETICRVVMBFATRLUELZ.
This booklet was planned and produced by blkswn publishers Inc., a content label led by Kei Wakabayashi, former editor-in-chief of "WIRED" Japan.
The design was created by graphic designer Hiromi Fujita, and the illustrations were provided by Australian-based illustrator Emi Ueoka.
Over a period of half a year, our group and blkswn publishers, including President Aoi,
held dialogues to embody our desire to “convey our consistent vision from the past to the present and into the future”.
The result is a unique publication that tells the story of our company's history and future,
and is like a company history book, yet not quite. Photo by Hironori Kim
m fFEFH Booklet Details <B¥X> Table of Contents
-&—?%&:276&—:/“ * Number of pages: 76 BB A E K SESAGAE S J#ZEREHLEE TH
HAZ : ASHIN - Size: A5 format iroct:tliotsot: ~slfiiiZkeln
7 h o # v #£ @G < o # P B O o4 L 0 o
- FlfERtt BBt + Production company: blkswn publishers Inc. % g % Q :I{ 7 § 20 2 g ;; : § é 1% = § g E )
- IREE - BE  EM B BOEE. W - Editing and writing: § = g 2 ‘,’ D g j\U ;% % i % % i T2 3 5’ A
s T—hFa L3> - FHAD  EBHREE (FUIITA LLC)  Kei Wakabayashi, Rie Noguchi, Sho Kobayashi 5 Y ; & = B % ) L
S iy |:
+ 15X : Emi Ueoka - Art direction and design: Hiromi Fujita (FUJITA LLC) 13 ¢ 6 @ | A 1) I e s
s
- Illustrations: Emi Ueoka LS - o “ o -

X AHORWED] F. CHRLOACIEFMFEFEENZLET . UTOTA—LXDBHUIAHFZE 0,

https://webmail.0101.co.jp/form2/pub/group/marui taisetsu

The “Marui no Taisetsu (Marui’s Core Values)” is only available in Japanese.
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*I REBHOSDHBHSHE Notice from the IR Department
m AHTIL—TARYouTubeF + > RILDTZEA  The MARUI GROUP Official YouTube Channel

HHATI—TTERFT ORI —DESEEDERD—DELT,

AR YouTubeF v >RJLICT. BFEEESOBRFOIAHIIL—TORDEF R ELERBIELTNEY, The MARUI GROUP
Official YouTube Channel

HIIL—F
ARYouTubeF+ > )L

The MARUI GROUP streams scenes from Board of Directors meetings and provides information on the MARUI GROUP’s initiatives
on the official YouTube channel as one of its points of contact with stakeholders.

[ TeFE] ZISE | TRANRY hg—R 1]
—KURBFEDHRICADDEETHEND
HRICIMDIL 2w bH— RDOBHICIES |

[HI IV —T DEFHREDRF 2 RAF ! |
— IS TOMEEE EIC
CFORZEDHE R ERA > hEFEER |

"The Epos Pet Card,

a EPOS cards that support ‘Suki!” "

The CFO explains the background and We get to the bottom of the appeal of the
key points based on discussions at t world's only credit card that you can make
board meetings! https://www.voutube.com/watch?v:33961KIztlE with a favorite photo of your beloved pet! https://youtu.be/R5rwrNWSaUQ
(Japanese only) (Japanese only)

"A Glance at a MARUI GROUP Board of
Directors Meeting!"

n EEBERARTL AR - Fr ESIILD—IIKASHOANYouTubeF ¥ >RV [BEDFRZWNE ! | [CTUHIIIL-THENHET 2BE=RIE
—ZENB UV TREENRR T DR > hERERBRTRN IS U -XAD [ ANEREE ] HF—<0E(CT
AT IV —TOEEHF DB TENE LR !

7’::&‘:!&1;4!- $e4:CoRZrE !

The official YouTube Channel of investment management Rheos Capital Works Inc. a video featuring MARUI GROUP employees.
MARUI GROUP's efforts were introduced in a series of articles on the theme of “Human Capital-Focused Management” in which the key to corporate
growth in times of rapid change is introduced from an investor's point of view! (Japanese only)

LAR - FrEZILT—OHEE AKYouTubeF v 2L [HEDFRUNE ! | The Rheos Capital Works Inc. Official YouTube Channel https://www.voutube.com/watch?v=d9lI8CML8Ac

https://www.youtube.com/@okanenomanabiba

B ZOMFARER  Other disclosure materials

.ESGT—4TJw 7 2025 (BAZBIMR) ESGEIED/\ T A —Y > RT—SFEBEETENL. SHOREYIREZLEI-EUVUTRDEESHTNET,
https://pdf.0101maruigroup.co.jp/sustainability/pdf/esg/esg2025.pdf Summary of past fiscal years’ ESG-related performance data, current fiscal year’s topics and other information.

ESG DATA BOOK 2025 (English edition)
https://pdf.0101maruigroup.co.jp/en/sustainability/pdf/esg/esg2025 en.pdf

- NWEBEARE (BASEMR) BHDANERZE(CBIT D INETOBMDEHSEOAEME. AHNERIGKEDKPIY S -2 (CDVWTITRBNMTULTWVET,
https://www.0101maruigroup.co.jp/ir/lib/h-report.html The Company’s past initiatives and future direction related to human capital management, as well as KPIs and return on
Human Capital Management (English edition) human capital investment are presented.

https://www.0101maruigroup.co.jp/en/ir/lib/h-report.htm

- AYH> ISSUE01~04 RF=OMRISF—DEZFCEITIT [LdphE (Well-being) | PHRFFEUFT A RECEHTDEHLETIL—TDEDHEH
&Magazine ISSUE01~04 (Japanese only) ZHFRSEBLUTVET,
https://www.0101maruigroup.co.ip/ir/lib/magazine.html We inform our stakeholders about the Group'’s initiatives related to “Well-being” and sustainability.
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AERHTHBHE U TE DX IFEROTFTRICAT 3ERE. HBHMREAFLUTVDBIRNRUVSIENTH D T 2 —EDFHRICEDNTED,
KROFEEF (IR RBRCKIDKREL RRDAERMENGDFT . BEVEDE(E. I REP :marui-ir@0101.co.jplCTEFE < TN,

The forward-looking statements contained in this presentation are based on information available at the time of preparation of
this presentation and certain assumptions that MARUI GROUP deems to be reasonable.

The forward-looking statements may differ materially from actual results due to a variety of different factors.

Please direct any inquiries to the IR Department(E-Mail:marui-ir@0101.co.jp).



