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1. ¥4EDOPE Financial summary

2024/6/30 2025/6/30 2025/3/31
358 BIEELL 31nA HIEELE 121H BIEELL
(f&./x) 3 months YOY(%) 3 months YOY(%) FY2025 YOY(%)

WM EEEZ (PBR) Price-to-book ratio *1 1.72 A0.21 2.27 +0.55 1.98 +0.17

HRMUNZRER (PER) Price-earnings ratio *2 15.84 A3.35 19.78 +3.94 18.85 +0.14

HEHLFIED (TSR) Total shareholder return *1,2%3 - - 113.6% = - -

*1 20254 3 AROEAN2, 699, 5% KU (- Hi *1 Total shareholder return (TSR) has been calculated based on the
share price of ¥2,699.5 as of March 31, 2025.
[LEEEAE AL HAHTOPIX] [Benchmark: TOPIX Net Total Return Index] - - [107.5%] - - -
(M. Yen)

1ERHZDFEFIZE (EPS) Earnings per share 33.06 144.3 44.12 133.5 143.24 109.6

HOBEAHBHFIZEE (ROE) Return on equity — — = = 10.6% +0.7%

TFEARFIZRE (ROIC) Return on invested capital *4 - - - - 3.8% +0.2%

HREEAIR b Capital costs *5 - - - — 6.7% A1.1%

BAIX N (WACC) Weighted average cost of capital *6 - - - - 3.0% A0.5%

(B73M.Millions of Yen)

DI —THERE Total Group transactions 1,174,574 110.2 1,284,011 109.3 4,926,855 109.8
IN5E Retailing 75,914 108.5 82,470 108.6 324,401 108.7
J42FvY FinTech 1,117,576 110.2 1,220,687 109.2 4,680,621 109.8
HE Eliminations A18,916 - 219,147 = A78,167 -

55 EUNZE Revenue 59,715 111.5 67,401 112.9 254,392 108.1
[Uh—U>TLARZa—] [Recurring revenue] *3%7 [40,655] [108.0] [43,222] [106.3] [166,465] [106.9]
e Retailing 16,654 108.2 18,525 111.2 75,550 107.6
J4>7v0 FinTech 43,060 112.9 48,876 113.5 178,841 108.4

Fo L HFIZE Gross profit 53,295 110.2 59,686 112.0 222,757 108.3
[Uh—U>TLARZa—] [Recurring gross profit] *3%7 [36,923] [108.1] [39,171] [106.1] [151,528] [107.6]

5o LHFIZEER Gross profit margin 89.2% A1.1% 88.6% A0.6% 87.6% +0.2%
JE&H - Web Store - Web 89.7% N0.1% 87.4% N2.3% 89.6% +0.1%

RGERV— SRS Selling, general and administrative expenses 43,119 106.5 45,737 106.1 178,241 108.3

EEEAR Operating income 10,175 129.1 13,949 137.1 44,515 108.5
e Retailing 1,757 164.5 2,466 140.3 8,599 123.5
J4>7v0 FinTech 10,539 117.0 13,526 128.3 44,059 104.0
SHEX (321t Eliminations/Corporate A2,120 - A2,043 - A8,144 -

BRI Ordinary income 9,276 125.4 12,400 133.7 39,916 102.9

BHRECIREY DHFIE Net income attributable to owners of parent 6,205 143.1 7,920 127.6 26,588 107.8

(¥k/Share)
BirPEHE (AR zmiR<) Average number of shares (excluding treasury stock) *4 187,715,066 99.1 179,491,565 95.6 185,618,703 98.3

*OER>. RR—DICERBLTEDFET,

The notes are on the next page.



*2 O —TD [BEES 3> &EIER h—1U—2031] (CBVT, HEHRFIED (TSR) (F. 2031F38H(C2025F38HALL200% U LZHELTHDET.

*3

*4

SFHE. p.25~26<E8E>RELT I /R h—U—2031[CDVWTESBEBLIEEN,

CHUTHE, 2025F3AFKDKME (2,699.5M) ZEEL U T, 2031E3AMCHITITESRTZEH L TEDEY,

In our Group’s “Management Vision & Strategy Narrative 2031,” we aim to achieve a Total Shareholder Return (TSR) of over 200% by the fiscal year ending March 31, 2031,
compared to the fiscal year ended March 31, 2025. For details, please refer to "(Reference) About Management Vision & Strategy Narrative 2031" on page 25-26.

Based on this, we have calculated the progress toward the fiscal year ending March 31, 2031 using the share price as of the end of March 31, 2025 (¥2,699.5) as the benchmark.

Fil(Gp.23EER<ZE 0.
For more details, please refer to page 23.

APTERRBOBEL ICH VT, FBITHERREN SER T 2ESHREICE. BERAMBIPEES JUKINTSESOPEENMRE Y 2HAMRZEHTHEDFY.
(20264F38H8 ZB1MU4H 482,135, 20254388 428,215, 202543881 H1M¥H 663,890)

Treasury stock excluded from average number of shares includes Board Incentive Plan and Employees Stock Ownership Plan.
(FY2026 1Q 482,135 FY2025 428,215 FY2025 1Q 663,890)

*1~7(F Non-GAAPERRTY . tERIFE. p.22 <SE> Non-GAAPIEIRIC DWW TZEIBRIIZE U,

Items % 1-7 are Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 22.



2. J)\—T#HE4RkE Total Group transactions

2024/6/30 2025/6/30 2025/3/31

3nA BIEELE 38A BIEELE 125AR BI4FLE

(B M./ Millions of Yen) 3 months YOY(%) 3 months YOY(%) FY2025 YOY(%)
IIN\5E Retailing 75,914 108.5 82,470 108.6 324,401 108.7
EHMERTT> hELEE Tenant sales and others 60,878 110.8 66,526 109.3 255,429 111.1
2T LS Commisioned sales 5,092 106.5 5,103 100.2 21,097 105.1
SHILEATE LS Consignment sales 5,697 87.6 5,358 94.0 23,696 88.7
Bmic LS Product sales 516 108.2 693 134.2 2,309 111.2
FPEEET'PN Related business revenues 3,728 114.9 4,787 128.4 21,869 111.4
JA>FvY FinTech 1,117,576 110.2 1,220,687 109.2 4,680,621 109.8
H—ROLZw b Card credit *1 1,079,885 110.4 1,181,419 109.4 4,530,541 110.0
(53E] - UMREURS) (Total transactions for installment and revolving payments) (102,593) (111.8) (113,231) (110.4) (432,056) (110.1)
A—RFrv>o Cash advance 34,888 103.3 35,978 103.1 137,302 101.9
IT 48 IT, etc. 2,801 124.0 3,290 117.4 12,777 103.1
HE Eliminations AN18,916 - N19,147 = N78,167 -
&ast Total 1,174,574 110.2 1,284,011 109.3 4,926,855 109.8

*1 [H—ROLZY K] & 23vE2J0L2y b GHEINERE. AH - £ ) &P—EX (RELVED) O&FHETY.

"Card credit" is a total of Card shopping (including outside of Marui group) and Service (including Rent).

* ERMERT T MELEEFE. EHERZNEZHELTVST I hOEIRESFTY .

RERGEE LR E(CWe bZFRLET D, BEmOPTEEIESIE(CH D EREREEIHLICH DRARTHETOERETY .

HIEE AT LS, BmOIRSE AR (CEEISE L DERZMAANZEEEROZNIFE TORKETY. Emttald. fANcERcERZzEVRSEIEARE TOREETY.

BEHESHUNA (L, /58 - We b LIS \SEREEEE (Mt - T, TO/\FTAIRSAT b BREEITIRSAS b REESES) OIETY,

Tenant sales and others are the sales of tenants which made the fixed-term rental contracts. Commisioned sales are (mainly online) transactions involving products owned by business partners but for which product
management responsibility rests with the Company. Consignment sales are the sales by the department store type of contract which products are procured from suppliers at the same time they are sold to customers.
Product sales are the sales of products purchased outright (products paid for at time of procurement). Related business revenues are the revenues of retail-related businesses except store and web revenue,

which are commercial facility design - construction, property management, comprehensive building management and real estate business, etc.



<8E>hHh—RILSY NHUREANER (Reference) Card credit transaction volume

(f&M.,/100 millions of yen)

2024/6/30 2025/6/30 2025/3/31

3608 AL 3108 AL 1258 AL

3 months YOY (%) 3 months YOY (%) FY2025 YOY (%)
FKEAL Rent 2,050 114 2,355 115 8,613 115
EC E-commerce 1,813 112 2,009 107 8,033 110
P E Large-scale commercial facilities 2,435 105 2,464 104 9,764 105
EHRALY GBEE - DHENES) Regular payments (communications fees, utilities, etc.) 1,064 109 1,164 109 4,430 111
RSNV IA—FTAA Travel &entertainment 1,010 114 1,118 111 4,230 112
=)= O>E= Supermarkets and convenience stores 740 116 863 117 3,170 116
BFIYR—Fv—> E-money charge 403 86 413 103 1,615 92
H—EX (RELVBFE) Service (exclude rent) 68 118 82 121 308 114
EDAth Others 1,217 119 1,346 111 5,142 114
ait Total 10,799 110 11,814 109 45,305 110

* HUESEE. SEORBELZTO TS, BHEIICARUZBEERRZIBENTINET,
The classification of figures is reviewed prior to each disclosure. Some figures may therefore differ from previously disclosed figures.



3. %LUIEE Revenue
2024/6/30 2025/6/30 2025/3/31
38R AIEELE 38R AL 120AR [EiE=ng
(B/M./Millions of Yen) 3 months YOY(%) 3 months YOY(%) FY2025 YOY(%)

INFE Retailing 16,654 108.2 18,525 111.2 75,550 107.6
EHERT > MASE Tenant rent revenue and others 10,156 108.4 10,809 106.4 42,042 107.9
ZEtARsTSE LS (FE&R) Commission fees 1,394 104.7 1,410 101.1 5,752 104.3
HILEASE LS (FER) Consignment revenue 959 87.7 930 97.0 3,984 89.1
Emst LS Product sales 415 116.6 586 141.0 1,901 117.3
BEEEZEUNA Related business revenue 3,728 114.9 4,787 128.4 21,869 111.4
JA4>25v0 FinTech 43,060 112.9 48,876 113.5 178,841 108.4
E] - UMRFER Finance charges on installment and revolving payments *2 14,537 108.6 15,536 106.9 59,557 107.6
INERIEF#d Affiliate commissions 13,604 111.1 14,461 106.3 56,871 109.6
H—RFvv2IFR Interest income on consumer loans 5,528 104.4 5,679 102.7 22,125 102.9
BERSNE Liquidated accounts receivable 45 - 2,628 5771.2 456 107.5
mEMEEEE R Gain on transfer of liquidated accounts receivable 1,738 155.3 4,910 282.4 8,009 108.7
EELEEN Amortization of liquidated accounts receivable and others  *3 A1,693 - N2,282 - N7,552 -
H—EXUXA Service revenue *4 6,214 114.0 7,279 117.1 27,036 115.2
RERE Rent guarantee revenues 4,504 117.1 5,281 117.2 19,769 118.4
IT 1t IT, etc. 3,130 138.5 3,290 105.1 12,795 103.2
ast Total 59,715 111.5 67,401 112.9 254,392 108.1
[Dh—=U>dLRZ1-] [Recurring revenue] *1x7 [40,655] [108.0] [43,222] [106.3] [166,465] [106.9]
UH—U> LR g -t Ratio of recurring revenue *8 66.9% AN1.8% 63.2% N3.7% 64.4% AN0.5%

*1

* %7,8(F. Non-GAAPIEIRT Y.

*

FHf(3p. 232 BRI IZE 0,

For more details, please refer to page 23.

*2 3E - URFHER(C (. REMLEBEEZECDE - UREBNSOFT LIS ZRHLTHDET,
Finance charges on installment and revolving payments are shown in revenues from the balance of installment and revolving payments including liquidated accounts receivables.

*3 MEMLEERSNSDDE] - URFEHRUNES (SEEHEN E U TR LRI DIERLUTEDET . BIEREBLICDOVTEp. 18<SZE>EBEREE (URILEZD - 3E]) ([CDVWTEISBBIZE,
Finance charges from installment and revolving payments from the balance of liquidated accounts receivables are deducted from revenue as amortization of liquidated accounts receivables.
For liquidation of revolving receivables, please refer to “(Reference) About Liquidation of Receivables (revolving and installment payments)” on page 18.
*4 T4 Ty IICHIFD H—ERRA] F. E(CREFET—EXDEENERLIC, H— REREEESVFT LR T,

“Service revenue” in FinTech segment is mainly sales revenue consisting of guarantee fees for rent guarantee revenues and card annual fees.

FHERE. p.22<EE> Non-GAAPIEIRIC DWW TZZ SR &,

Items % 7,8 are Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 22.

EEMERTF > MIAZ (L. ERERZNCED<RENAZDORETY,

HIEAAT LS (#88) . BROiRSE ERRCEE| S X DEREEANDBEEROZNFETOFR LR T, FIESBNEDHZ25E L3t LI 2MEERTZLTEDET,
RS AANHR TERZEVEIRSEREARETDOR LS TY .

BESZUNA(F, [E5 - We b DSPINERBESSE (MEMEEREEET - L. T0/ (T IRIAT b BELILIRI A b REBESHESE) OIRKTI.

ZiERGE R LR (g (3. ECWe bz ET D, BROPMBHEIEBISEICHD DEREREEFHTCHDRAMRTICED S FHRIRATY,

Tenant rent revenue and others are the revenues of rental income and others which generates from the fixed-term rental contracts. Commission fees are the commission revenues for (mainly online)
commission sales of products owned by business partners but for which product management responsibility rests with the Company. Consignment revenue is the sales by the department store type of
contract which products are procured from suppliers at the same time they are sold to customers, and the Company shows it at net value, the portion that represents profit to the Company.

Product sales are the sales of products purchased outright (products paid for at time of procurement). Related business revenues are the revenues of retail-related businesses except store and web revenue,
which are commercial facility design - construction, property management,comprehensive building management and real estate business, etc.



4. 55 E#¥FIZE Gross profit

2024/6/30 2025/6/30 2025/3/31
358 BIFLE 38R HIELE 12nRH BIFLE
(87 M./ Millions of Yen) 3 months YOY(%) 3 months YOY(%) FY2025 YOY(%)

5T Retailing 12,502 104.1 13,194 105.5 53,368 107.2
EHMERT > hNE Rent revenue and others 9,171 108.5 9,501 103.6 37,982 108.4
ZEEARFEFEAY Commission fees 1,394 104.7 1,410 101.1 5,752 104.3
SEABAEA Consignment revenue 959 87.7 930 97.0 3,984 89.1
G Product sales 64 174.3 170 265.5 360 155.2
E3pEE=ES Related business revenue 912 83.7 1,181 129.5 5,288 116.2
JTA4>25v0 FinTech 40,792 112.2 46,492 114.0 169,388 108.7
2 - URFEHR Finance charges on installment and revolving payments 14,537 108.6 15,536 106.9 59,557 107.6
DNERIESFER Affiliate commissions 13,604 111.1 14,461 106.3 56,871 109.6
A—RFrv>J Interest income on consumer loans 5,528 104.4 5,679 102.7 22,125 102.9
BEEREL Liquidated accounts receivable 45 - 2,628 5771.2 456 107.5
TREMGEIEEE LS Gain on transfer of liquidated accounts receivable 1,738 155.3 4,910 282.4 8,009 108.7
EERELD fh Amortization of liquidated accounts receivable and others A1,693 - N2,282 = N7,552 -
H—EX Service revenue 6,214 114.0 7,279 117.1 27,036 115.2
IT 48 IT, etc. 862 178.7 906 105.1 3,342 104.6
a5t Total 53,295 110.2 59,686 112.0 222,757 108.3
[UA—U>DLRZa1—] [Recurring gross profit] *1x7 [36,923] [108.1] [39,171] [106.1] [151,528] [107.6]
UB—U LR —HR Ratio of recurring gross profit *8 67.9% AN0.9% 64.6% A3.3% 66.8% N0.2%

*1 FHlEp.237E B8R <IZE0,
For more details, please refer to page 23.
*  %7,8(&. Non-GAAPIBIZET Y, ETEINIE. p.22 <BE> Non-GAAPIEIZE(C DWW TEIBBIEEL,
Items % 7,8 are Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 22.



5. IREERU—IRERE Selling, general and administrative expenses

2024/6/30 2025/6/30 2025/3/31

38R BIELE 318 AILELE 128R BIELE

(&7 M. Millions of Yen) 3 months YOY(%) 3 months YOY(%) FY2025 YOY (%)
IRFEEEE Sales promotion expenses 9,946 110.4 10,570 106.3 42,488 112.1
R1> hER Card rewards 9,077 108.3 9,502 104.7 37,659 108.9
RFEEHE Sales administration costs 9,476 111.9 10,162 107.2 40,297 110.8
ANFE Personnel costs 9,160 98.7 9,153 99.9 35,547 99.0
B Equipment costs 4,651 94.1 4,565 98.2 19,186 99.1
IRTEENE Depreciation and amortization 2,897 110.9 3,476 120.0 12,867 116.6
EHIER Provision for bad debts 5,137 112.9 5,642 109.8 20,171 115.6
At Others 1,850 114.2 2,166 117.1 7,682 116.8
&ast Total 43,119 106.5 45,737 106.1 178,241 108.3




6. EOA>MBEER Segment information

2024/6/30 2025/6/30 2025/3/31

3nA HIEELL 3nA AIELE 1258 HIEELL

N5E Retailing (&7 M./ Millions of Yen) 3 months YOY(%) 3 months YOY(%) FY2025 YOY(%)
FE_bUREE Revenue 18,274 106.5 20,291 111.0 82,267 106.4
[=E T IEA Operating income 1,757 164.5 2,466 140.3 8,599 123.5
EEFEE Operating income to revenue 9.6% +3.4% 12.2% +2.6% 10.5% +1.5%
TIOA NEE Segment assets 251,270 102.1 249,824 99.4 255,840 99.4
TEARFIEEE (ROIC) Return on invested capital *4 0.6% +0.2% 0.9% +0.3% 3.1% +0.5%

JA42FTVY FinTech (BAM.Millions of Yen)

5 Nz Revenue 43,611 112.7 49,257 112.9 180,956 108.3
(=EEA Operating income 10,539 117.0 13,526 128.3 44,059 104.0
SRR Operating income to revenue 24.2% +0.9% 27.5% +3.3% 24.3% N1.0%
TR NEE Segment assets 791,438 112.1 846,288 106.9 773,003 108.5
RTEARFIEE (ROIC) Return on invested capital *4 1.1% +0.1% 1.4% +0.3% 4.8% N0.1%

* %4(F. Non-GAAPHEIRT Y, ETEINE. p.22 <EE> Non-GAAPEIR(CDWTZI BRI IZE),
Item %4 is Non-GAAP indicator. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 22.



7. EESEWEROME Summary of consolidated balance sheet

2024/6/30 2025/6/30 2025/3/31
BULELE BILELL BULELE
(&5, Millions of Yen) YOY(%) YOY(%) YOY(%)
f=E i Operating receivables 647,910 108.8 683,504 105.5 629,761 106.7
ZIRREHE Installment sales accounts receivable 556,465 111.3 589,412 105.9 536,549 110.4
=ES=(hEH Operating loans 91,444 95.9 94,092 102.9 93,211 89.6
(BrERELER) (Liquidated accounts receivable) (302,715) (106.5) (345,890) (114.3) (376,453) (108.8)
BIEEE Fixed assets 297,285 102.1 319,720 107.5 315,764 107.2
BB Investment securities 40,213 97.7 46,233 115.0 46,523 117.6
BHFaE Interest-bearing debt 692,457 114.1 728,097 105.1 636,480 107.1
BH2&XK Shareholder's equity 247,834 100.7 242,176 97.7 246,140 97.2
weE Total assets 1,085,664 111.0 1,126,789 103.8 1,053,352 105.0
TmENMEEER Ratio of liquidated accounts receivable *9 31.8% N0.5% 33.6% +1.8% 37.4% +0.4%
BHTaE EREIEL Ratio of interest-bearing debt to operating receivables *10 106.9% +4.9% 106.5% A0.4% 101.1% +0.4%
Bo &R Equity ratio 22.8% N2.4% 21.5% A1.3% 23.4% AN1.8%

* %9,10(F. Non-GAAP{EEETTY .

STEIE. p.22 [<EE> Non-GAAPIBIZ(C DT ] BSESRIEEL,

Items % 9,10 are Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 22.

-10-



8. VI —THEURE

BIEELLHER®  YOY change in monthly of total Group transactions

48 5H 64 78 8H 9H 108 118 128 18 2R3 3R ]Et
(%) APR. MAY JUN. JUL. AUG. SEP. OCT. NOV. DEC. JAN. FEB. MAR. TOTAL
DI —THERE Total Group transactions 108.6 109.6 109.7 - - - - - - - - - 109.3
IN5E Retailing 106.0 109.9 109.8 - - - - - - - - - 108.6
JE&H - Web Store - Web *1 106.1 109.9 106.6 - - - - - - - - - 107.6
JA>FTvY FinTech 108.6 109.6 109.5 - - - - - - - - - 109.2
H—ROLZw b Card credit *2108.8 109.9 109.5 - - - - - - - - - 109.4
SMNEBANERSE Card shopping (Outside of Marui Group) 107.5 108.7 108.4 - - - - - - - - - 108.2
FKEIAL Vit Rent, etc. 115.1 1149 115.2 - - - - - - - - - 115.1
H—RFrvz >y Cash advance 102.2 1009 1069 - - - - - - - - - 103.1

*1 [/EEH - Webl (3. /IVGEDEMMERTF> ME. FEMRSE. HIititA. BROSEHETY.

“Store - Web” is a total of Tenant sales and others, Commissioned sales, Consignment sales, and Product sales.

*2 [A=—ROLDY K (& 23vESIILDY b OMINEE. A - B ) EU—EX (RELWVWED) OEHETT.
"Card credit" is a total of Card shopping(Outside of Marui group) and Service (including Rent).

-11-



9. /N5 IERIEMRE Transactions of Retailing by store
2024/6/30 2025/6/30 2025/3/31
31A HIEELL 3»A BIELE 125nAR BIELEE SHGmEE (n)

(BHHM./Millions of Yen) 3 months YOY(%) 3 months YOY(%) FY2025 YOY(%) Sales floor area
EFESILA Kitasenju Marui RIRED Tokyo 9,124 105.2 9,729 106.6 38,918 108.4 35,300
FEILA Shinjuku Marui *1  ERIRED Tokyo 7,159 122.7 7,202 100.6 28,463 115.7 30,590
W e bi@Eik EC 5,769 105.6 5,848 101.4 24,260 105.4 -
RV D7 ZU—E0 Marui Family Mizonokuchi H)NE Kanagawa 5,455 103.4 5,820 106.7 22,955 104.6 32,260
BEE)L- Yurakucho Marui RIRED Tokyo 3,893 106.2 4,318 110.9 16,813 110.0 18,500
BRI Ueno Marui RIRED Tokyo 3,506 111.5 4,137 118.0 14,769 112.6 16,390
RRE] )L Kinshicho Marui RIRED Tokyo 3,329 107.9 3,417 102.6 13,855 106.6 22,990
BT EE Machida *1 BIRED Tokyo 3,370 109.3 3,400 100.9 13,819 108.0 21,270
HEBIE Shibuya *1 ERREP Tokyo 2,447 124.0 3,314 135.4 10,177 121.1 9,840
RAEILA Namba Marui KBRAF Osaka 2,526 126.2 3,177 125.8 11,006 122.8 17,000
BLEIIL1 Hakata Marui fafE R Fukuoka 2,253 102.2 3,041 135.0 10,238 109.9 15,000
RIS TR Marui City Yokohama H)NE Kanagawa 2,958 107.0 3,020 102.1 12,444 101.4 16,510
NI J7ZU—ER Marui Family Shiki BHEE Saitama 2,895 105.7 2,947 101.8 12,197 106.4 18,900
ERFILA Kokubunji Marui RIRED Tokyo 2,402 102.0 2,422 100.8 10,132 103.0 14,300
FPRET« Totsuka Modi HR)NE Kanagawa 2,312 102.7 2,302 99.6 9,248 101.0 16,580
REVILA Omiya Marui BEE Saitama 1,788 110.0 2,179 121.9 7,885 116.4 13,970
BEEAIILA Ebina Marui w8 Kanagawa 1,684 97.2 2,032 120.7 7,375 106.2 19,500
FEFILA Nakano Marui RIRED Tokyo 1,687 128.6 1,868 110.8 7,438 127.0 4,950
piz)ES Kashiwa 1 FER Chiba 2,061 97.8 1,813 88.0 7,830 97.3 18,810
ESFEFILA Kichijoji Marui BRIRED Tokyo 1,487 108.7 1,553 104.4 6,306 108.9 11,950
BiIL-1 Soka Marui BEE Saitama 1,228 100.6 1,323 107.7 4,817 99.9 16,530
HWEILA Kobe Marui aEER Hyogo 1,098 104.0 1,145 104.2 4,523 102.5 6,940
BERET Shizuoka Modi B IE Shizuoka 720 102.8 555 77.1 2,606 95.0 5,540

*1 HBENILAE [AEE]

ESEo P Yl

[A>] o388, BIHE - 5> gheEn [RIL1]

BE. EATILA(F202248A28H (C—BHAR L. MAET A DHERDTHDFET.

Shinjuku Marui includes "Main Building", "Annex" and "Men". Machida and Kashiwa include "Marui" and "Modi."

Shibuya Marui closed on August 28, 2022 and develops only Shibuya Modi.

[E5«] O282REBALTHEDEFT,
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10. A5 - BELEHRUEHMOMESE YOY change in number of customers and sales per purchase

2024/6/30 2025/6/30 2025/3/31

3nA8 308 1258

(%) 3 months 3 months FY2025

ANEZEE Number of customers coming to stores 105.4 105.3 104.5

B &K Number of purchase 105.3 108.5 106.1

=4==Lii} Sales per purchase 103.0 99.2 102.5

11. h—RKE# Number of credit card members
2024/6/30 2025/6/30 2025/3/31
HIEE BIEEE BIEE
(73 A./10 thousands) Change Change Change

H—RREHEE Total 765 +27 800 +35 790 +31
TLETFLB—R Premium cardholders *1 345 +22 370 +25 364 +24
TISFFH—R Platinum cardholders 16 +2 19 +3 18 +3
T—I)LRA—R Gold cardholders 329 +20 352 +23 346 +21
TLEZT LH— REER Ratio of premium cardholders *1 45.1% +1.3% 46.3% +1.2% 46.1% +1.3%
MFE] #IBEIDH—R EPOS cards that support "Suki" *2 96 +24 118 +22 111 +21
[FE] ®ILIB T D0— Rk Ratio of EPOS cards that support "Suki" *2 12.6% +2.8% 14.8% +2.2% 14.1% +2.2%
HN—RRE> 1T Share of credit card members *3 7.3% +0.3% 7.6% +0.3% 7.5% +0.3%
BERES - HER - #R/R Tokyo, Saitama and Kanagawa prefectures *3 15.8% +0.2% 16.1% +0.3% 16.0% +0.3%
ERED - JEE - #R/ELS Other than Tokyo, Saitama and Kanagawa prefectures *3 4.5% +0.2% 4.9% +0.4% 4.8% +0.3%
FREEH New cardholders 19 A2 21 +3 82 +1
FIREH (S5HHAR) Active cardholders (fiscal year) 432 +22 452 +19 543 +25
FIFAZ= Ratio of active cardholders (fiscal year) 56.5% +0.9% 56.5% 0.0% 68.8% +0.5%
HEEL (1F/[FIA) Active cardholders (for a year) 525 +28 550 +25 543 +25
BHE=x Ratio of active cardholders (for a year) 68.7% +1.3% 68.8% +0.1% 68.8% +0.5%

*1 [TLETLH—RRE] (F. TSFFRELT-ILRRBOEE T,
“Premium cardholders” is the total number of Platinum cardholders and Gold cardholders.
*2  [FE] ZIGEIDH—RIEFE VX - 5= LF2HRLETDASRL—23>H— RTY., F#lll(dp.27~29<5E> IFE] ZHIEBI D H— RICDVTZISRIIZE,
“EPOS cards that support 'Suki' ” are collaboration cards primarily featuring anime and video game characters, etc.
For more details, please refer to "(Reference) About EPOS cards that support 'Suki' " on page 27-29.
*3  H—RRESIT(E. HBEATRHESIREERFAROAODZIBEUEEHULTVET,
Share of credit card members was calculated using population figures from the 2020 Population Census
(conducted by the Statistics Bureau of the Ministry of Internal Affairs and Communications) as the denominator.
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12. E%(&EH Operating receivables

2024/6/30 2025/6/30 2025/3/31

AILELE AILELE AILELE

(8757 Millions of Yen) YOY(%) YOY(%) YOY(%)
Lt = Installment sales accounts receivable 556,465 111.3 589,412 105.9 536,549 110.4
(mEbEEZS0) (Including liquidated accounts receivable) (808,625) (108.7) (883,454) (109.3) (861,477) (108.3)
53E| - URIALY Installment and revolving payments 340,740 113.9 332,407 97.6 344,128 105.3
(mEbEEZSD) (Including liquidated accounts receivable) (443,160) (108.9) (476,677) (107.6) (469,316) (107.5)
1+ 2@ R—FX1EHALE Ef%?iﬂ%bégf\:ae'r'\rt"?nnfomt:aném%sﬂ;"nej'others 215,725 107.4 257,005 119.1 192,421 120.8
(mEbEEZS0) (Including liquidated accounts receivable) (365,464) (108.5) (406,776) (111.3) (392,160) (109.2)
EXEHEEE Operating loans outstanding 91,444 95.9 94,092 102.9 93,211 89.6
(RELEEZS0) (Including liquidated accounts receivable) (142,000) (104.4) (145,941) (102.8) (144,737) (102.9)
ast Total 647,910 108.8 683,504 105.5 629,761 106.7
(mEnbEEZS0) (Including liquidated accounts receivable) (950,625) (108.1)  (1,029,395) (108.3) (1,006,214) (107.5)

(&7, Millions of Yen)
FRIRRIERG I HEKS Allowance of loss on interest repayment balance 7,464 65.8 4,638 62.1 5,224 61.8
(%)
BEIE Ratio of bad debt write-offs *11 0.47 +0.03 0.51 +0.04 1.76 +0.13
2024/6/30 2025/6/30 2025/3/31

HIEE HIEEE HIEE

(7310 thousands of Yen) Change Change Change
1LASRONE - UMD (SIRFSHE) Balance of installment and revolving payments per customer *12 41.4 +0.4 41.5 +0.1 41.8 +0.3
1 AEEDEEENRES Balance of operating loans outstanding per customer *x13 24.6 +0.1 24.6 0.0 24.7 +0.1

*  *11~13(&. Non-GAAPIBIE T, stEIIE. p.22 [ <EE> Non-GAAPIBIZEICDWT] ZZ8BIEE0.
Items % 11-13 are Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 22.
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13. #&EHEEREE Investments

& L EMERNE  Investments and depreciation and amortization

2025/3/31 2025/6/30 2026/3/31 2027/3/31

12nRH 358 1218 12nRH

(B7M.Millions of Yen) FY2025 3 months FY2026 FY2027
&R (BEEET LER) Total investments (Capitalized amount) 19,890 5,035 26,000 18,000
RERE (BARE) Capital investments (Property and equipment) 9,033 3,616 18,000 8,500
VIO (BREEE) Software investments (Intangible assets) 5,503 1,150 6,000 6,000
FRIKE (BREE) Forward-Looking investments (Intangible assets) *1 5,353 268 2,000 3,500
RATEENE Depreciation and amortization 14,394 3,810 16,000 17,000
ANHNBEARGE (BIESE) Human capital investment (Intangible assets) *2%3 8,838 2,748 9,000 10,000

1 [RRIRE (BAARE) | . HANRE CHREE thosastETT.

"Forward-Looking investments (Intangible assets)" is a total of Co-Creative investments and Investment in new business, etc..

*2 EROBEMRICDBNDAMADIRE| & [NNWERRE| EER

items such as investment in new business areas and personnel expenses related to human resources growth have been added.

*3  [AMEAEE] (CEEREBTEENFET,
"Human capital investment " includes expense items.
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"Investment in human resources" that will lead to future corporate growth is defined as "human capital investment".In addition to conventional investment in human resources and R&D investments,



14. BFIFA&E Interest-bearing debt

2024/6/30 2025/6/30 2025/3/31
HIRARZ= HIRARZ= HIRARZ=

(&AM, Millions of Yen) Tﬂge Tnge Tﬂge
EHAEAE Short-term loans 54,694 +19,940 74,797 +39,777 35,020 +265
aAX—>v)L - R—)(— Commercial paper 88,000 +88,000 72,000 +62,000 10,000 +10,000
& Straight bonds 111,663 A9,840 120,000 A159 120,159 A1,343
RHEMEAS Long-term loans 438,100 - 461,300 A10,000 471,300 +33,200
a5t Total 692,457 +98,100 728,097 +91,617 636,480 +42,122
BHFEE EXEEL Ratio of interest-bearing debt to operating receivables *10 106.9% +6.2% 106.5% +5.4% 101.1% +0.4%
D/EL-> Debt/Equity ratio 2.8fZ +0.51Z 3.0f% +0.41Z 2.6f3 +0.313

*  %10(%. Non-GAAPIBIETY, FTERI(E. p.22 [ <EE> Non-GAAPIBIZEICDWT] ZITERIZE0,

Item %10 is Non-GAAP indicator. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 22.

2024/6/30 2025/6/30 2025/3/31
38R RILFLE 38R BILFLE 1218 RILFLE
(E5M./Millions of Yen) 3 months YOY(%) 3 months YOY(%) FY2025 YOY(%)
ZIFIR Interest expense 678 159.1 1,335 196.9 3,449 184.8
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15. H\EREE (URILE>D - HE) [CXDHE

(B M./ Millions of Yen)

Procurement through Liquidation of Receivables (revolving and installment payments)

Eied=] REHAR IERIENE RERER REMCEIERERER RERENML (SETHIRE)
Procurement date Procurement period Applicable receivables Procurement amount Gain on transfer of liquidated receivables ' Amount of gain on transfer and others (for fiscal year)
ggétseiai 2018 g&iafsj;)?wonths ﬂi%ﬁiﬁf\t sales accounts receivables 30,000 4,234 0
fﬁf 230}1519 giars ?ifﬁf,oans 15,000 1,826 0
ggrl)Seiafr 2019 g&ia?sj;)?wonths ﬂi%ﬁiﬁf\t sales accounts receivables 40,000 7,110 209
ggigeiai 2020 g&i;:sj;)?wonths ﬂi%ﬁiﬁf\t sales accounts receivables 45,000 7,833 349
ggfz’tleia‘i 2021 g&iarlfglj;ionths ﬂi%ﬁiﬁf\t sales accounts receivables 32,000 5,566 251
égitzeiafr 2022 g iars ?foﬁﬁf,oans 30,000 3,573 212
ég;tzeiaj 2022 g&iagr;sj{lj))?wonths ;rumifﬁiﬁeﬁnt sales accounts receivables 16,000 2,818 137
JZL?r?:/EZEO(SZ}:J Z iall'sl ljzionths gpﬁefgfloans 10,000 1,119 68
ggfz’geia‘i 2023 g&iarlfsl Sionths ﬂi%ﬁiﬁf\t sales accounts receivables 20,000 3,524 189
é(;i:’f;;ﬁzoz” Ziafsjgionths ﬂi%ﬁiﬁf\t sales accounts receivables 8,000 1,521 79
agzrzfﬁ:g“ Ziafsj;):onths ﬂi%ﬁiﬁf\t sales accounts receivables 6,500 1,199 61
le.(lJr?eAr/EZ'EOGZ‘}fJ Z iall'sl ljzionths ?pffgffloans 15,500 1,738 119
ég;seiaj 2024 giafsj;ionths ;rumifﬁiﬁeﬁnt sales accounts receivables 17,000 2,996 164
'232‘2::?:;32?2024 giafsj;ionths ;rumifﬁiﬁeﬁnt sales accounts receivables 11,000 1,775 106
ilgzrff;(is i iafsj;ionths ;rumifﬁiﬁeﬁnt sales accounts receivables 27,000 1,498 331
JZL?E:?OGZ)?’ gia?sj;ionths ;rumifﬁiﬁeﬁnt sales accounts receivables 30,300 1,775 2
==

;lt:; 2,282
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<B8E>EIEREE (URILE>S - HEI) (CDWLWT  (Reference) About Liquidation of Receivables (revolving and installment payments)

(B#] Purpose
CFESEDZE ST EERUERE Fund procurement geared toward safety and diversification of procurement methods
- TIBIRERADERFGEEEUZ. FZELEDZHRE Diversification of procurement methods through sale to market investors
BREEEITORMNDIZHE Without Liquidation

BIERBEEITORVMES. UINEIERS K DFE LRI FERHIBIIRE D 7258 LIEAST E
When accounts receivables are not liquidated, finance charges on installment payments arising from the balance of revolving payments are recorded as revenue in each fiscal year as they occur.

FERARID RTINS
42(8M
UsRiEHE Aggregate revenue for
25808 _ 8iEr 81 8fEF 8fEF 618 proqurement period
Revolving 48R ¥0.8 billion ¥0.8 billion ¥0.8 billion ¥0.8 billion ¥0.6 billion
receivables ¥0.4 billion
¥25.8 billion
2018/9/30 2019/3/31 2020/3/31 2021/3/31 2022/3/31 2023/3/31 2024/3/31
(61R) (91A)
(6 months) (9 months)
< BHERENME L I2iHa OFEARM >
Procurement period when accounts receivables are liquidated.
mREbETO/HBE With Liquidation
UNEHEIAR OFIZRARM (O UIBRRIAFN DRI F RS 28 ER E U C— B U T L
Future finance charges on installment payments for the procurement period of the balance of revolving payments are batch recorded as gain on the transfer.
EER SIERMCIE (RERE & U TR UGS K DR
Gain on transfer is deducted from revenue evenly throughout the procurement period as amortization of gain on transfer.
R 4218 —JEEtL FERRAENBAMFLANRA  42/80
Gain on the transfer ¥4.2 billion Batch recording Future finance charges on installment payments ¥4.2 billion
s A
wEE UNEE By f
300{%M 25818M Gain on the HEM 88 88 88 88 68
Procurement | | Revolving transfer ¥0.4 billion ¥0.8 billion ¥0.8 billion ¥0.8 billion ¥0.8 billion ¥0.6 billion
amount receivables i i i i i i i i
¥30.0 billion | | ¥25.8 billion | i i i i i i | groneeeeeeeeeees ;
2018/9/30 2019/3/31 2020/3/31 2021/3/31 2022/3/31 2023/3/31 2024/3/31
(610R) (908)
(6 months) (9 months)
< BEHERBEMEDIERE - »>
Procurement period for liquidated accounts receivables
<PLE&E (/A—=) > Impact on income statement (image)
EEREUTHRLENGIICE L 42(80
Recorded in revenue as gain on transfer ¥4.2 billion L . N . SEEHRRI D RTINS
Fe EUREICET £ (DB U/RFERD 42{8M
Recorded in revenue (Finance charges on installment and revolving payments) Aggregate revenue for
procureme_nF period
8f&m 8fEm 8f&m 8fEm 6f8m ¥4.2 billion
¥0.8 billion ¥0.8 billion ¥0.8 billion ¥0.8 billion ¥0.6 billion
2018/9/30 2019/3/31:. i 2020/3/31 i 2021/3/31 i 2022/3/31 i 2023/3/31 i 2024/3/31
AafEm A 8fEm A 8fEm A8iEm A 8fEm N
-¥0.4 billion \\ -¥0.8 billion -¥0.8 billion -¥0.8 billion -¥0.8 billion -¥0.6 billion
\\
N\ SEERMEA & U CEE LRGN SRR

Deducted from revenue as amortization of gain on transfer

* 2018498 (CEM L UNMEIEREMLOFEREMN L. 2024F38HCTT L TVDs, 20254388 BIMFHLBEREL TS DERA. 218 p.17 BEREML (URILESD - BE) (CLZME
The amortization of gain on transfer from the liquidation of revolving receivables implemented in September 2018 was completed in the fiscal year ended March 31, 2024.
Therefore, it has not occurred since the first quarter of the fiscal year ending March 31, 2025. Reference) p.17 Procurement through Liquidation of Receivables (revolving and installment payments)
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16. #£8# Number of employees

2024/6/30 2025/6/30 2025/3/31

A= A= A=

(A Number) Change Change Change
/NS5 Retailing 2,103 A170 1,949 A154 1,982 A162
(655) (+8) (689) (+34) (661) (+13)
JA>TvY FinTech 1,852 N85 1,765 A87 1,799 VAV
(727) (+17) (797) (+70) (764) (+37)
A EIREBPY Head office, corporate management departments 282 +15 266 A16 270 -
(28) (1) (28) - (28) (A1)
&t Total 4,237 A240 3,980 AN257 4,051 A239
(1,410) (+26) (1,514) (+104) (1,453) (+49)

* HEHREMEAETY. () NREFHEOMNTIERAERTHD. MEABICEEATEDEEA.

The number in brackets ( ) in the lower row is the average number of part-time employees which is not included in each of the numbers in the upper row.
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17. 20265381 F4 Forecasts for the fiscal year ending March 31, 2026

(1) EEEEFHE Consolidated financial results forecasts

2025/3/31 2025/6/30 2026/3/31
ES HIELE ES AL F18 AIEFLE
(M./Yen) Actual YOY (%) Actual YOY (%) Forecast YOY(%)

1BREZD#EFIZE (EPS) Earnings per share 143.2 109.6 44.1 133.5 155.0 108.2

BoEARSHERIZEZE (ROE) Return on equity 10.6% +0.7% - - 11.2% +0.6%

BTFEAFIZEER (ROIC) Return on invested capital *4 3.8% +0.2% - - 3.9% +0.1%

(&AM, Millions of yen)

DI —THERS Total Group transactions 4,926,855 109.8 1,284,011 109.3 5,390,000 109.4
ST Retailing 324,401 108.7 82,470 108.6 330,000 101.7
JA427V0 FinTech 4,680,621 109.8 1,220,687 109.2 5,140,000 109.8
HE Eliminations N78,167 - NA19,147 - A80,000 =

SE bUNZS Revenue 254,392 108.1 67,401 112.9 272,500 107.1
N5 Retailing 75,550 107.6 18,525 111.2 78,500 103.9
J4>5v0 FinTech 178,841 108.4 48,876 113.5 194,000 108.5

St L#RFIZS Gross profit 222,757 108.3 59,686 112.0 240,000 107.7

RFEERU—EIRE Selling, general and administrative expenses 178,241 108.3 45,737 106.1 190,000 106.6

EENR Operating income 44,515 108.5 13,949 137.1 50,000 112.3
ST Retailing 8,599 123.5 2,466 140.3 11,000 127.9
JA427V0 FinTech 44,059 104.0 13,526 128.3 47,000 106.7
SHEX (F2tT Eliminations/Corporate A\8,144 - N2,043 - A8,000 =

RENE Ordinary income 39,916 102.9 12,400 133.7 42,000 105.2

EANE Income taxes 12,591 98.1 3,973 145.6 12,500 99.3

Btttk E (CIRE T DT Net income attributable to owners of parent 26,588 107.8 7,920 127.6 28,000 105.3

(M./Yen)

1#RHZDEEHE Cash dividends per share 106.00 +5.0 - - 131.00 +25.0

B 4m Payout ratio *1 74.0% NA3.3% - - 84.5% +10.5%

DOE (BREEAALHK) Devidend on equity ratio *2 8.1% +0.2% - - 10.0% +1.9%

*  k4(E. Non-GAAPHEIET Y, StEINE. p.22 <EE> Non-GAAPHEIR(C DWW TZIBRZE .

*1 BCHMmE = IRSEEDEYSEEPS  (EPS(CEAYIHMPEORABOEL CHENT, RITEARINHN SERT ZHECHKICE. REHRMB [ PEERUKRISE S O PEENMMREY AR ZSDTNET. )

Payout ratio = Cash dividends per share / EPS (In calculating for the average number of shares to use for EPS, treasury stock to be deducted from the number of issued shares include shares held under the BIP Trust and the ESOP Trust.)

*2 DOE = FH#k%E/#kEEA Dividend on equity ratio = Total amount of dividend / Shareholder's Equity
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Items %4 is Non-GAAP indicators. For calculation methods, please refer to “(Reference) About Non-GAAP Indicators” on page 22.



(2) AifREM Forecasts assumptions
@ FELIRZFODOTFI  Forecasts of revenue

2025/3/31 2025/6/30 2026/3/31
ES BIEELE ES BIEELE Fi8 BIEELE
(&5, Millions of yen) Actual YOY (%) Actual YOY (%) Forecast YOY (%)
FE LURZ Revenue 254,392 108.1 67,401 112.9 272,500 107.1
IN5E Retailing 75,550 107.6 18,525 111.2 78,500 103.9
EEMERT > MXAE Tenant rent revenue and others 42,042 107.9 10,809 106.4 44,300 105.4
ZEEARGEE LS (FiZE) Commision fees 5,752 104.3 1,410 101.1 6,500 113.0
HILEAT LS (FiZ8) Consignment revenue 3,984 89.1 930 97.0 3,600 90.4
[ Product sales 1,901 117.3 586 141.0 2,200 115.7
BEEEZEUNA Related business revenue 21,869 111.4 4,787 128.4 21,900 100.1
Ja>7v0 FinTech 178,841 108.4 48,876 113.5 194,000 108.5
SE - URFER Finance charges on installment and revolving payments 59,557 107.6 15,536 106.9 67,200 *1 112.8
[64,700] [108.6]
INERIEF &R Affiliate commissions 56,871 109.6 14,461 106.3 62,600 110.1
H—RFrv> Interest income on consumer loans 22,125 102.9 5,679 102.7 22,900 103.5
BEEREL Liquidated accounts receivable 456 107.5 2,628 5771.2 A 2,500 *1 =
(0] [-1]
H—EXUA Service revenue 27,036 115.2 7,279 117.1 31,000 114.7
IT 4th IT, etc. 12,795 103.2 3,290 105.1 12,800 100.0
@ HURE®DTHE Forecasts of transactions
2025/3/31 2025/6/30 2026/3/31
ES BILELE ES | AIELE Fi8 BILELE
(8751, Millions of yen) Acutual YOY(%) Actual YOY(%) Forecast YOY(%)
JTA>F7YD FinTech 4,680,621 109.8 1,220,687 109.2 5,140,000 109.8
H—ROLSwv k Card credit *2 4,530,541 110.0 1,181,419 109.4 4,983,100 110.0
H—RFrvz>D Cash advance 137,302 101.9 35,978 103.1 144,100 105.0
IT 4t IT, etc. 12,777 103.1 3,290 117.4 12,800 100.2
3 EE(EHEDTE  Forecasts of operating receivables
2025/3/31 2025/6/30 2026/3/31
ES BIEELE ES BIEELE Fi8 BIEELE
(&5, Millions of yen) Actual YOY(%) Actual YOY(%) Forecast YOY(%)
SE - URLES (RBitEmESD) oo ment and revolving payments 469,316 107.5 476,677 107.6 498,000 106.1
(Including liquidated accounts receivable)
HESNERE RRLEEESD) Operating loans outstanding 144,737 102.9 145,941 102.8 150,000 103.6

(Including liquidated accounts receivable)

*1 20264 3 BHIDTEE. FHEENSHEZEELTEDEY . TORHEERORIET LB, FGTBEOHREE FERICEHLTHEDETY,
7E - URFHEREEZFEROBEERMEDORE IR VZEER. THUDBEERMEEIMBLRVZD, SYEHEN SHBRE(FHDE A

The forecast for the fiscal year ending March 31, 2026 has been revised from the initial forecast.Therefore, the upper row shows the revised figures and the lower row shows the initial forecast.

In light of the financing risk associated with liquidation of accounts receivables immediately after the change in the rate of finance charges on installment and revolving payments,
the Company will not liquidate accounts receivables in the second half of the fiscal year, and therefore there will be no impact on profits from the initial plan.

*2 [A—=ROLSY ] @ 23vESJULy b~ OMBINEE, 1+ - EF ) EY—EX (RELWVED) OEFHETY,
"Card credit" is a total of Card shopping (including outside of Marui group) and Service (including Rent).
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<8E>Non-GAAPIBEEICDWLT (Reference) About Non-GAAP indicators
*1 HRMEFEEESE (PBR) = HIFR#KME /1 HRECDMERE PBR = Share price at the end of period / Book value per share
*2 FRMUNZEER (PER) = HARHKMM /  1HREE0OLEAAIE (BEEETE - =8 PER = Share price at the end of period / Earnings per share (EPS)(based on consolidated financial results forecasts and actual results)

*3 HREMBFIED (TSR) = (BAKREKME + 20264 3 AHADE 1 AN SHEAFETOD 1 KREEDECHERDRGTEE) /20254 3 AR OHK(E (2,699.5M)
TSR = (Share price at the end of period + Cumulative dividends per share from Q1 of FY2026 to the current quarter) / Share price at the end of FY2025 (¥2,699.5)

*4 ITEAMZZE (ROIC) = WSISBREFENG /HTEAR ETHSE - THE + EXEE8ME + BR + B - BEETEE + EARIE - BES®)
ROIC = After tax operating income / Invested capital (Installment sales accounts receivable + Accounts receivable + Operating loans + Products + Tangible and intangible fixed assets + Guarantee deposits - Accounts payable)
*5 HEEAIRXL = UROTU—L—b+BEX URTTFLZTL *URIVTLZTALABERNIAIVEEA > TS REDFEHEITY,
Capital costs = Risk free rate + B x Risk premium * Risk premium is the average of the historical and implied methods.
*6 WACC (MEBMIEARTIREN) = HEEAIRALN [URITU—L—h + Bl x URTTLZTA] x WfiikEE / (BRITFEE + HliHEE) + BAL— b x (1-8X) x GH7aE
/ (BRIFEE + FHMlfER)  *IFMHREE. MEHREROIMRNFEIREFERCAHEL T HBMOFEZER L TEDET.
WACC = Capital costs [Risk free rate + B x Risk premium]x Market capitalization / (Interest-bearing debt + Market capitalization) + Borrowing rate x(1-tax rate) x Interest-bearing debt
/ (Interest-bearing debt + Market capitalization) * Market capitalization is calculated using the average number of years that shares are held by institutional investors.
*7 UR—UJLARZa— = BESEFCEBEBIFTEEDIZHICED ERRRUIA
Recurring revenue [or Recurring gross profit] is revenue [or gross profit] that is generated on a recurring basis through contracts with customers and business partners
*8 UH—UJLARZa—ttR = UH—UJLARZa— / GELUNE [FEFGLEERNR] + IREBRD [BEBIZTENSVZREEE])
Ratio of recurring revenue [or Ratio of recurring gross profit] = Recurring revenue [or Recurring gross profit] / (Consolidated revenue [or Consolidated gross profit]

+ Selling, general and administrative expenses paid by business partners)

*9 REMLLLE = BEREEE / (EREE+EEREEER

Ratio of liquidated accounts receivable = Liquidated accounts receivable / (Operating receivables + Liquidated accounts receivable)

* 10 BRITEE SXEEL = BT7aE / ExEE Ratio of interest-bearing debt to operating receivables = Interest-bearing debt / Operating receivables
*11 BfIX = BSRHEIEE / HIREXEERS (RBMLEESD) Ratio of bad debt write-offs = Bad debt write-offs / Operating receivables at the end of period (including liquidated accounts receivable)
*12 1 ASZODHE - URIAWES (BIEESEEE) = 28 - UMKLWWES (REMUEIESTD) / IAFEH

Balance of installment and revolving payments per customer = Installment and revolving payments(including liquidated accounts receivable) / Number of customers making payments

*13 1 AERDEEENERS = EEENEAS (RBUEEST) / SHAREH

Balance of operating loans outstanding per customer = Operating loans outstanding (including liquidated accounts receivable) / Number of customers making payments

*  Non-GAAP#E#Z (Non-Generally Accepted Acounting Principles) : EH#t )L — T DBEDOEEEZRIBIZEUTERLTHDET,

Non-GAAP (non-generally accepted accounting principles) indicators are indicators used to better illustrate the state of MARUI GROUP’s business.
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<BE>SLTVREDIBEZEICDWLT (Reference) About Lifetime Value Management indicators

(Uh—U>JLRZa—&(E] Recurring Revenue / Recurring Gross Profit
BESFFELIEIBEEIGRTFEEOZNICED S ERNRADZ ET. /INETIIEHORSBEESENA. T+« >FTvITERIRIAD— RFBICKDFEETIHE - URFER. h—RFrvvS > IFIR.
RERIVCEFERBEREZIEULET,

Recurring revenue (gross profit) is revenue (gross profit) that is generated on a recurring basis through contracts with customers and business partners. Examples of recurring revenue (gross profit)

include rent revenues in the Retailing segment and finance charges on installment and revolving payments and cash advances, rent guarantee revenues, and annual enroliment fees from the EPOS
Card use in the FinTech segment.

(RRAVEHRIEINZE & (L] Contracted Future Recurring Revenue / Contracted Future Recurring Gross Profit

SHAZ T TR CREALE BRI CTEZVWZEVW TV BB R T EOSEEILTFENS, I TICHRENTCNGEMELIZEDO T, NREORESZRAD LTERALTVET, FAEESEIRACHVTE
ENTREIN S RIAENDIERINGSEEH U, DF - URFEROH— REv v D OFBICDVWTIEHRERR. MEAEFEHN (UH—-U>093) ([CDVWTIEHh— REMERK. REREICEAULTE
R AEE & (CEBHUET,

Contracted future recurring revenue (gross profit) is an indicator of the earnings promised by contracts with customers and business partners in the given fiscal year and in subsequent fiscal years and
is used to measure the stability of earnings. For rent revenues, for example, contracted future recurring revenue (gross profit) is calculated by assessing the future earnings projected based on the

remaining number of years in rental contracts. Meanwhile, repayment periods are used for finance charges on installment and revolving payments and cash advances, expiration dates are used for
(recurring) affiliate commissions, and the number of remaining years of residency is used for rent guarantees.

B UH—US T LA 31— ERHIEAH BRI DE R TS
Concept of Recurring revenue and Contracted future recurring revenue

BUD—USTLARTa— - BRESEHRIEI
Recurring gross profit and Contracted future recurring gross profit

_ LEAAD 2FAMUBRICRRT BV A—I VI LARZa—%
<VH=VYJILARZa—DORR> RzEtE TR EHIREINEE L LTRR 31 16.3k
Breakdown of isualizati i (100 million yen) VS.FY2016
Recuming Revence Recuring GrossProit _ SECIILE, | Vistiatonsfrecuringevnue o e second e onrd e ¥ 100%
current fiscal year
oo
NS - ESOFREE 4000
| HERARY SEE~
2 Rentrevenue, etc. e FRRHITE SR HEAR £
______________________________________________________ I G35@EM
- 458 3000 7 HRRI e
- RERIE 4th year 52“?7’ Gross profit F1>TvY 3,349%H
Rent guarantee T — i 2,269 Contracted fut
o ; 3R BIEINZE ontracted future
o) GBS, Kl - ARmEED 2000 recurring gross profit
P ERIAV OISR EF Sz Contracted . .
Yhsl  Affiliate commissions on Future Retailing ¥63.5 billon
= % communications, 248 Recurring FinTech ¥334.9 billion
iz utilities, and other T Revenue 1000
e regular payments . VA= dLR=za—
« B8 - VRFHERBY L ke >7 Recurring revenue
Finance charges on L?EEJ_
Ln:;;:ler:tesnte:;ld revolving Recurring revenue 16.3 24.3 25.3
T _ FY2016 FY2024 FY2025

*  REFREREEFER. MBEFERCERIAWN) @D — REMIHHR. ERORERASEZNESZE L ICEH

Rent guarantee is calculated based on remaining years of occupancy, affiliate commissions (regular payments)

are based on card expiration dates, and store rental income is based on remaining contract durations
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<BE>SEHODRRICDONT (Reference) About Store Trends

mIEDIRR  Renovations

2024/6/30 2025/6/30 2025/3/31
ESAG eI Major store renovations BLIL1 Hakata Marui SRRET)L1 Kinshicho Marui BEATILA Ebina Marui
FEILA Nakano Marui NIV J7=U—EO  Marui Family Mizonokuchi ¥ <)L Shinjuku Marui
EFEILA Kitasenju Marui HEILA Shinjuku Marui EFESILA Kitasenju Marui
FRRETILA Kinshicho Marui
FEFIILA Nakano Marui

B S FEIBTEIEDIAT  Number of stores and sales floor space

(Fm_/Thousand n) 2024/6/30 2025/6/30 2025/3/31
BARIE&HER Number of stores at the end of period 22J5&H 2255 22J5&H
BAREIm A Sales floor space at the end of period  * 383.6 383.6 383.6

* [HARSEIBEE] 3TV (EPEMIEED) . B O&FTEE T,
Sales floor space at the end of period is total of Marui including specialty stores and Modi.

m Z2HIFERR Contract Type m3EMIBRTF> MMEBR% Non-retail tenants composition
1% 0% 0% O0Cee—— BEHFIE  Directly operated
20% o— H{LttA Consignment

Fixed-term rental
FEYIRR Non-retail tenants

{ERE Experience focused  27%

-] . o
H—pz Food, services 33%
ARV Events 5%
14.3 223 23.3 24.3 25.3 14.3 21.3 22.3 23.3 24.3 253
FY2014 FY2022 FY2023 FY2024 FY2025 FY2014 FY2021 FY2022 FY2023 FY2024 FY2025

* 20143 AADTIEMER 1. B-H—EX-ARUNEDSHHELL>TEYET,

The figure for “Non-retail tenants” for the fiscal year ended March 31, 2014, is the total for food, services, events, etc.
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<BEZE>REESI > &EIEA M—U—2031[CDLT (Reference) About Management Vision & Strategy Narrative 2031

(REEZa> &HEER ~—1U—203108#E] Overview of “Management Vision & Strategy Narrative 2031”
Lt J)L—(E. 2031FDRIZEI00EF(CHEIFT IPHARESTE] & BEES 3> JEIER h—1U—2031] ZRELTLET, BEEZa> UTRVLBERBI,
TSN\ IF v RFT 1 2O UTEIBR MU —ZEEL, B3> - 42/ - BERREEESSIE D S & THEMMEDRIEZERL TOWEET,
The Group formulates its “Management Vision & Strategy Narrative 2031” rather than a medium-term management plan for the 100th anniversary of its founding in 2031. We will set high goals as our management vision and build
a strategy narrative by backcasting from there. We will achieve the creation of social value by linking our vision, impact, and business strategy.

(BEE>a>) Management Vision
EHIII—T(@F. TNFETONGE » T 2T - HARE(C KD ZM—HESZINS, Tr>Fyvozpbe Uiz [ [FE] ZIEIBESRR] NEGRITBZET. 12/ NERBOTIENII%E
ROBERD] £VWSEZI2ERRLTVEET., BEEZICORHREUT. 30FULLELT I UREELQEMDHBEZURTHED, HEEDTHCHEEIMNEL D,
INFETOMRA > METICRRSND IR/ VEBE LB ERD [ [FE] HEFETDF] SVDSHREREOTEMEZRHL. COMLVTHBZRAIEI D ETHRELTVLEET,
We are transitioning from our traditional business model integrating Retailing, FinTech,and Co-Creation Investments—toward a new model centered on FinTech: a business that supports “Suki.” Through this transformation, we aim to realize

our vision of “overcoming the perceived trade-off between impact and profit.” This management vision is grounded in the belief that Japan’s deflationary economy,which has persisted for over 30 years, is now at a turning point.
As consumer behavior evolves, we see the potential for a new economy driven by “Suki” as opposed to the cost-conscious consumption, as represented by point rewards of the past, and we will grow by creating this new market.

[BEE R h—1—] Strategy Narrative
[ MFE] ZIHETIESHRR] ZBLUTHE I/ U hE, ZOERRICEIFIZEIEEIUTOESDTT,

The impact we aim to achieve through our “business that supports ‘Suki’” and the strategies for its realization are as follows:

m [1FE] ZBUTGENDIZD. HEDTZDN\ELNDHE Consumption that expands for the benefit of others and society through "Suki"

[1FE] ZIEIDESRRAOBENIE. [FE] ZIHETDIET (B0 OHEEN [#ENDIZH] LD, POT R0 ] NELFD TN ZETA 2T M EFISERISED I &I
HDFET, BHIIL—TD MFE] ZIGETDH0— RTE. CHAZBC TUMEUVVEFICHEMANTEZDIH—ROKEMERALTHED. [#H0re] (C [Fit] 33T ECEEERUDIFILLIATD
HEBEN. SBEFITHFIBITLK EFBEINET., FILLWIATOHEECHIEX ITDTETEIMLEIEZED. 7S] BT 30— ROKER20314 3 AHIC(E300B AETHEKR L.

20413 AERACEFO—ILRH— RE LRIZSEHZHSLET.

The purpose of our “business that supports ‘Suki’” is to achieve both impact and profit by encouraging “Suki,” transforming consumption from being “for oneself,” to “for someone else,” and ultimately “for society.”

With our EPOS cards that support “Suki,” the number of members using our cards that allow users to make donations to those they wish to support through their spending is steadily increasing. We anticipate that more and more consumers
will continue to find happiness in making “donations” “for someone else.” By pursue promote a differentiation strategy by responding to new types of consumers.Our goal is to reach 3 million cardholders of EPOS cards that support “Suki”

by the fiscal year ending March 31,2031, furthermore, to surpass the number of Gold Card cardholders by the fiscal year ending March 31,2041.

B [FE] ZIMEIDT7AF>SvIL - T2IND—A2 b Financial empowerment that supports “Suki”
LI —TEINFETEEOESEREIEUTEE LN, SEBIE NFE] BIMETZIT71F>23vIL - T/NT—A2 MEEUT. SIRTOAOEEEREZIEUTVWEET,
CNETDT A>TV IDESRIT(E, AHDEHNHDAEHEZ L E UHIRT MEADHAN (CLDIL DY h—REFRITUTETELUZN, SBRETOMREEZLS, MHERIDI/NTD
FRRBEEERFIOLERMZEU TRESERTVET, Fz. SHBIEAIIEEE. XF—-rFvF JU-S2REOSHFRMBEACHUTIE A—F—H—K] . [S>HB-XHh—-K].
BATEH<HNEADA L (LU TFREZECZ [GTNAH—R] 25, 2EEILAUET.

Until now, The Group has supported the self-realization of young people. Going forward,we will support the self-actualization of all individuals through financial empowerment that support “Suki.” In its FinTech business to date,
Marui has issued credit cards through the co-creation of creditability, mainly in metropolitan areas where it has stores. But going forward, we will expand the scope and recruit members nationwide through the rollout of a new independent
retailing system regardless of location. In addition, to address the expanding diversity of work styles, including self-employed individuals, startups, and freelancers, we will expand the number of membership through initiatives such as the

“Owner Card” and “Lancers Card.” For foreign nationals working in Japan, we will also enhance recruitment through collaborations like the “GTN Card.”

m STIEEEEE Support strategies
Bx - PBICRADIALRERESRELUT. O2/WUMEET. SVEBNPREESEN. BEMDRAZROM ENAFTED [FE] ZIMEIT AN TV X H—ROFULWLWEEZEEI Y bz
EFEHHCEREIDIIET, A2 /\TMEFBOMmMIZZZIBUFE T, Fio, ST -TEINEFTD XZBULBEARROE EZHE LT, UXDFEERETEHDTY RNy FitLOEAEHA®
HIZICRIZUENILA DA hEEU T, BRAMORRAZEDD EEECTErAIILERERHZEBLUTCEF UL, SRIETOTT VS IFILAMOEEZEL T, T2YILDOUX E
FEEEEI v MIXBUTILOERRZRSE U MBORBRMEZIRM I D LTOAVILHRIV—LZHELF T,
As a new point of contact with customers to replace the independent sales areas and private brands, we will support both impact and profits by developing a new independently operated unit in major cities nationwide that offers events, goods,
and cards that support “Suki”, which can be expected to attract customers, recruit members, and increase average customer spend and gross profit margin in a compact space.Furthermore, in our efforts to enhance customer experience through DX,
we have newly established a joint venture with Goodpatch Inc. and marui unite Co.,Ltd , a leading UX design company. We have also been actively recruiting specialized talent and building an agile development framework.Going forward,
we will promote the development of loyal customers by leveraging the expertise of professional personnel to provide unique experiential value that combines digital UX with real-world experiences through new independently operated units.
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[BRER X h—1) —] Strategy Narrative
m [J0O—] ZBUAEEDRE Expression of creativity through “flow”

LD —T Tl BEDEHE. AlEEEY. SVLDSESRRACE> TEERERZDENICIRZZZEOTES [JO—] EWSEERSEEL.
HE-—AUOEDOEBENVWECHBHENZEHDIMOBEH»ZITO>TEEH L. SRE. [FE] ZIMEITDII>I-IVREEBUTEDO FE] ZEBSENIHZIB L, BIEHEREI DI LT,
TATTIOFLYD, JII\DREDBEEEZENULESRAZILAL. 20314 3 AEAF TICEEEELERZ70%U LICEHD Z ETEEMEDR LZHELET .
At our company, we focus on the concept of “flow,” which comprehensively captures the elements that are important for business, such as ability and challenge, creativity and happiness, and have been working to enhance the job satisfaction
and organizational vitality of every employee.Going forward, we will increase opportunities for employees to apply their “Suki” to their work by organizing contests and other initiatives that support “Suki” and encourages creativity.
By expanding businesses that leverage intangible assets—such as ideas,knowledge, and know-how, we aim to raise the ratio of intangible assets to over 70% by the fiscal year ending March 31, 2031, thereby enhancing our corporate value.

BY—3v)L - A2 NSTLFT—ICLDBERR Business development by social intrapreneurs
HIUDEEREDA I R—3 2 ORBIICNMR. [ERIEVIEISHEEEZIASNDY —2vIL - A2 ST — (HREER) | OEEZRITHIC, ESRATOT 1 —RHEEEZREL.
A IRERREZE L THANMD S A ZEE USERRZEDFT T . PRANIZAMBRDIZD [V—2vIL - 4> ST F—BRREE] ZF%IU. KFEE. PEEmlT(CERZERHELUET.
TR (CEBHIT I —TNOAR»TOZ T MOSINZELD., ST —TDOFEEREICEENLULTNEFT,
In addition to creating innovation with external entrepreneurs, we will establish Business Promotion And Development Office to encourage the activities of “social intrapreneurs” (internal entrepreneurs)
who can change society while working at the company. We will recruit talent from both inside and outside the company through various employment formats and promote business development.
We have established the “Social Intrapreneur Development Foundation” to nurture human resources over the medium to long term and will offer courses for university and junior/senior high school students. In the future,
we will leverage their knowledge and skills through employment at our company and participation in projects to contribute to the business development of our group.

miFEFUHAE Exploratory domains
[fFE] ZIMETDESRRDIO—/VUULICERD A, £I(F HENSREZ MMFE] OMRELVTOER] EWSTF—ITEHRINS MM ZEE USEMARTEDET,

o

We are working to globalize our “business that supports ‘Suki’” As a first step, we will launch business development initiatives by recruiting talent from around the world under the theme of “Japan as a 'Suki' in the Eyes of the World.”

[UX0] (&F LR(ICKDERMERIBIMADRIE) Risk (Response to increased financial expenses due to rising interest rates)
PDE - UIRFERHTDNTIE, 2025F10A KD FERNROEEZTFELTHED., IEDIENERAATNET,
FRESHCDVWTIE, TIREFRZREHET DL THEFNROERZRD ECEIC, BADOELEZEDHES U TRMHEE EDOxEZREL. SRERAOENMIIE (CERDEHFET .
Installment and revolving fees are scheduled to change in October 2025, and an increase in revenue is expected.With regard to borrowing rates,
we will strive to reduce borrowing rates by shortening the average borrowing period, while also strengthening dialogue with rating agencies with the aim of improving our credit ratings and curbing increases in financial expenses.

(EARIER Lk E=T) Capital Policy and Shareholder Returns m &R (266F38H~31438H)) Capital allocation(FY2026 to FY2031)
2031 3 AHAICIE. /NSRS — A 1L.SIEAMRRICILAT DREL E/RD . /INTDEHDEARLEZERN50%E.
LN EE & T BD35% 0 5Tkt T D RIAH ETRDIED. RERIgE
Growth investment

300BANEARBILE Y3 & TEBEDERLE16%ZBEC/ SV — FOREUEEDHET, fpgaEE RRER  600em  EE A
HREBTAEICDNT(E. 20314F 3 BHAICEIF TR O E 15%M EEHET = & =i sasicoperating cash flow - = e

! #EZBL HOHIE  3006M bunens cevelopment
DO E 8%M'510%ABIE LiFEWNELET. 3,500mm T i Shre busbacks Y30 RS .
BEARSICDOVTIE, 6 FHOEREZF Y1 - JO—3,5008M%, MEREE L THEHFEE(C00/EM, ¥350 bilion

HEET

Shareholder return

D X#%& - FERRQDEORFIHE(C600BH. EXRFEL(CMmITTZE SHRAEUS(C300/EM.
#HERETICL, 7008 ZED T DETHETI,

In the fiscal year ending March 31, 2031, our balance sheet is projected to expand to approximately ¥1.5 trillion.
Given that the equity ratio in our Retailing segment is expected to diverge from our optimal level of 35% to around 50%, B SR - BET(COIFTZKPL KPIs for achieving high growth and high returns
we plan to implement capital optimization measures totaling ¥30 billion. Through this initiative, FTHHEE CAGR

we aim to recalibrate our balance sheet and achieve a consolidated equity ratio of 16%.Regarding our shareholder returns policy, ﬁﬁzﬁnh EPS +9%_E  +9% ormore
considering our target ROE of over 15% for the fiscal year ending March 31, 2031, we will raise our DOE target from 8% to 10%. TSR +12%34 E +12% or more
The plan of capital Allocation is to allocate the core operating cash flow of ¥350 billion

over the next six years as follows:¥90 billion for growth investments in existing businesses, ¥60 billion

240mut ¥240 or more

High Returns

a— 254381k

for forward-looking investments such as DX investments and business development, 143[ 143yen [ Cumulatie vs. FY ended March 2025

¥30 billion for the acquisition of treasury shares for capital optimization, and ¥170 billion for shareholder returns. EF;H;M - — s@rn TSR 2009%~

ear-end stock price, i i H — o
2,700m ¥2.700 L =3 E i i i :::;n stock 200 % or more

[KP I] KPI | [N SE S J— S

20315 3AMICHITBKP I (FPBR3~418. E P SHRERZRFFERI %W L.

T S RAAERRFEFERI2%ULOEHKE - BETORRZHILFET .

For the fiscal year ending March 31, 2031, we aim to achieve high growth and high returns with a PBR of 3 to 4 times,

253 26.3 27.3 28.3 293 30.3 313

EPS growth of 9% or more,and TSR growth of 12% or more on an annual basis. FY2025  FY2026  FY2027  FY2028  FY2029  FY2030  FY2031
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<8E> [FZ] ZIETSIH—RICDWVT (Reference) About EPOS cards that support "Suki" *

MFE] ZISEIDN—RlE. PIAPBRET—FT 1 AN, F=LAOIAREEODISRTHA > EZRBHIT DI IRAI—RTY,

£123170H - REHLIBHANSELTED., FIRSB(ICHODIBREFLEED4BNZBATHENEY., (20256 HIRTT)

MFE] ZSEIDH— R(E. SNSEDOFMENET . TORER, IMBZDDEEIRXNET T« UIA MEDLSICHIFREICO-TIANTT,

Flz, BENRA D C T 1 I ZBIEASHKICRDIBEDE VI 7> I DICDIRADPTNEEH D, LTVIE—MBRI— RD2~7FEB <. SEBROBERETET—IL RAO— RDLTVIC
BSEEEEEMOHTEDET,

EPOS cards that support "Suki" are the Epos Cards which have been designed in collaboration with anime, music artists, video games, manga, etc.

They have reached a total of 123 projects and 1.18 million members , and the percentage of new cardholders is increasing every year and to over 40%. (as of June 2025)

They have a high affinity with social media, and as a result, the acquisition cost per card is very low compared to affiliate advertising.

In addition, because it is easy to create enthusiastic fans who join for more than financial incentives, LTV is 2 to 7 times higher than that of classic cards, and may approach the LTV of gold cards,
depending on future strategies.

m [iFE] ZINBEI D — RDLMD m [iFE] ZIMBEIT D H— ROSEH m (7] =BT D H— ROLTV
Expansion of EPOS cards that support "Suki" Number of members of EPOS cards that support "Suki" LTV of EPOS cards that support "Suki"
= BA) S \
Music (ten t:::;laer;d 3 0 O ~ : i
300 - e E i
HERER 2ty 35 oUL3|
ContS:I:Latlions £ 123E Sports 3times . ! | : room for ;
123 projects in total Ayy—gy 200 | E E growth i
SRMLISHA + n—F P 2~Ttz | 5
1.18 million members Only-One Card 111 | E 2~Ttimes | i
* 2556 A EH . 100 90 i E \ ; '
=93 *As of June 2025 J—L E13 TTHEZAY FH— K E i
Anime CallIES Partl “Epos Pet Card” H H
H2% YAMAPTHZ A1— K. )) Pl —f MFEs & d-LF
FeIT5— Part2 “YAMAP Epos Card” 17.3 183 19.3 203 21.3 223 233 243 253 ‘ 313 h—F BEY3H—F A—F
Characters (=4 (5tE) Classic Cards EPOS cards Gold cards
(Actual) (Plan) that support
Ilsukill

*The word “Suki” can mean love, like, favor, passionate about, crazy about, adore, etc.
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<8&> [iFZ] 2RI DH—K tE—E

(Reference) Project list of EPOS cards that support "Suki"

20145 ~2024%3H 2014 - March 2024

F1TH  month of release 11— REHR Card Title $47H  month of release 11— REHR Card Title
20144078 July 2014 ZRXA RIRRD—R otomate Epos Card 2023%E02H February 2023 JUTUIYU—TIRIAPN—R marymarymary Epos Card
20152028 February 2015 &Y J N OR—O X TRIAD— R Fukuoka Softbank Hawks Epos Card 2023%03H March 2023 NieR:Automata Verl.1la T/RXH— R NieR:Automata Verl.1a Epos Card
20154098 September 2015 AT I ITRIAH—R CAPCOM Epos Card 2023403H March 2023 ©h—=> T/RXAH—R MOOMIN Epos Card
20164038 March 2016 A—IT—-FUFS—LRITRIA—R KOEI TECMO GAMES Epos Card 2023£038 March 2023 FADYRIAZTIARID—R KYUSONEKOKAMI Epos Card
2017€06H June 2017 RA|TARIHD— R Gin Tama Epos Card 2023403H March 2023 BEE A ROY TFVITRIIT—R DROPKICK ON MY DEVIL!! Epos Card
2017€06H June 2017 INSUST—hk TARAH—R ParalymArt Epos Card 20234048 April 2023 > ARESAY-IRIAN—R SHIN MASKED RIDER Epos Card
20174098 September 2017 IS IRIH—R Godzilla Epos Card 20234048 April 2023 RETBMIARIO—R Knives Out Epos Card
2018403H March 2018 FITZRADEFHRIARRI—R The Prince of Tennis II Epos Card 20234054 May 2023 PO EERPTLVDIC, TRRH—R ZUTOMAYO Epos Card
20184108 October 2018 JUFa1F7 ITRRH—R Precure Epos Card 20234058 May 2023 MirrativI/RZ— R Mirrativ Epos Card
20194018 January 2019 BIEHR [Fate/stay night [Heaven's Feel]] T/RX7— K Fate/stay night [Heaven's Feel] Epos Card 2023€07H July 2023 INRDZT W TR D—R Koinu no Koinu Epos Card
20194028 February 2019 ATASY—XTRIAD—R Ikémen Series Epos Card 20234074 July 2023 AATIRA ~=1J— ITRXH—R MapleStory Epos Card
20194078 July 2019 ITHO>ASBUIRIAPD—R Sumikkogurashi Epos Card 2023#E08H August 2023 NARUTO-F)L - &EEYE TR H— R NARUTO Shippuden Epos Card
2019408 August 2019 DY E—XTRAH—R ONE PIECE Epos Card 20234E08H August 2023 EAproject T/RXHD—R Touhou_Project Epos Card
20194098 September 2019  colyT/RXH—RK coly Epos Card 20234€F08H August 2023 BTMNFTFFA TRIAD—R ODEKAKE KOZAME Epos Card
20194098 September 2019 S5 R/\DXAERRIKRIAHD—R PRIDE HOUSE TOKYO Epos Card 20234F08H August 2023 [BRXE!] >U—-X ITRZAH—R "EKIMEMO!" SERIES Epos Card
20204038 March 2020 BERIRID—R BULLET TRAIN Epos Card 20234F08H August 2023 NO COFFEET/RZA— R NO COFFEE Epos Card
20204038 March 2020 FHOSAEIARID— R Sakura Wars Epos Card 2023E09H September 2023  BHTZAIRIH—R CHIMITAN Epos Card
20204048 April 2020 I97>HUASTRIAN—R EVANGELION Epos Card 2023E09F September 2023 BHATREDIRIAN—R everyday debudori Epos Card
20204F08H August 2020 ZERIARZAN—R Tasuketsu Epos Card 2023108 October 2023 mofusand T/RXHD— R mofusand Epos Card
20204F08A August 2020 USwoIY IRIAD—R Rilakkuma Epos Card 2023108 October 2023 TVFZZX [Fx>VY—<T>] I/RAH—RK TV Anime “Chainsaw Man” Epos Card
20204108 October 2020 FHATBRBNTIRID—R Minna-Denryoku Epos Card 2023118 November 2023 PELLBBHHIIL T ATIRAHI—R  WOLFKUN Epos Card
20214018 January 2021 ET S RAIRAUIRIAND—R HYPNOSISMIC Epos Card 2023118 November 2023 JSRAFSIRAND—R NOJIMA STELLA Epos Card
20214058 May 2021 BEMSATIRID—R Mr.Osomatsu Epos Card 2023%F12H December 2023 MGAT/RXH— R MGA Epos Card
20214078 July 2021 EDODOARFEIRIN—R Seven Deadly Sins Epos Card 2023%F12H December 2023 DI 1UYV - I 7 —ATRABD—R  Versailles Resort Farm Epos Card
20214078 July 2021 NieR CLOTHINGI/RXH— R NieR CLOTHING Epos Card 20244018 January 2024 =)IARE ITRAHD—R Taisei Miyakawa Epos Card
20214108 October 2021 BOWHHOIRIN—R CHIIKAWA Epos Card 20244018 January 2024 [T ACKEETIRID— R The Battle Cats Epos Card
20214118 November 2021 ANSIILRZ—H—R Heralbony Card 20244E01H January 2024 BRI —IL5>F > XTIRIAN—R RYUKYU GOLDEN KINGS EPOS CARD
20224018 January 2022 SUPER BEAVERT/RXH— R SUPER BEAVER Epos Card 20244018 January 2024 [RIFEENS>L&] TRRA—R "NIGHTS WITH A CAT" Epos Card
20224038 March 2022 RIS AUGIARAN—R studio U.G. Epos Card 20244028 February 2024 AP RER TR N — R HAISAITANTEIDAN Epos Card
20224F048 April 2022 TIGER & BUNNY 2 T/RXH— R TIGER & BUNNY 2 Epos Card 20244028 February 2024 UBfehA IRAH—R SIROTAN Epos Card
20224068 June 2022 WRFv > ATIRIAD—R Laid-Back Camp Epos Card 20244038 March 2024 IFAFILIT 7 2AS—VII U)N—X T/RZH— R FINAL FANTASY VII REBIRTH Epos Card
20224068 June 2022 TI/RATOGETHERAD— R Epos TOGETHER Card 2024403H March 2024 Saucy Dog T/RXH— R Saucy Dog Epos Card
20224F08H August 2022 BHEIRIAT— R Chimimo Epos Card 2024403H March 2024 GUILTY GEART/RZHD— R GUILTY GEAR Epos Card
20224098 September 2022  onBp ATIRIAA—R on chan Epos Card 2024403H March 2024 TIRARY hH—R Epos Pet Card
2022108 October 2022 FUN’S PROJECTI/RRH— R FUN’S PROJECT Epos Card 2024403H March 2024 flumpool T/RXH— R flumpool Epos Card
20224118 November 2022 FELZ I UAIBDIEFS U —X IT/RRXA—K  Magical Girl Lyrical NANOHA series Epos Card 20244038 March 2024 Cake.jpIT/RZAH—R Cake.jp EPOS CARD
20224118 November 2022 ELKUSHIRRA—R TOKUBIGUMI Epos Card 20244038 March 2024 TA4O>IRAH—R CHEIRON EPOSCARD
20234018 January 2023 SwIXIRAH—R RACCOS Epos Card 20244038 March 2024 TVZ=X [BLEACH T4 M#kRE] T/RRXFI— R TV anime "BLEACH THE BLOOD WARFARE" Epos Card”
20234018 January 2023 RETIVIARZAA— R Pocket Marche Epos Card

%2025F6 AT

As of June 2025



202448~ from April 2024

F47H  month of release H— R&FR Card Title F47TH  month of release H— R&FR Card Title
20244048 April 2024 RLARLAT I THRAAD— R POMPOMPURIN Epos Card 2025018 January 2025 Minimal T/RXH— R Minimal Epos Card
20244058 May 2024 EEUEBRASA LR DT T/RXI— K That Time I Got Reincamnated as a Slime Epos Card 20252018 January 2025 d1—JLFHh—R Euglena Card
20244088 August 2024 HoneyWorks~&HRITEE S~ T/RXSI— R HoneyWorks ~Kokuhaku jikko iinkai ~ Epos Card 20254028 February 2025 [FCHREILETFZIRAA—R] "FC MACHIDA ZELVIA Epos Card"
20244088 August 2024 EJFAE-—TIRIH—R PinocchioP Epos Card 20252028 February 2025 KNSRI A—<T— IT/RXAH—R "TRANSFORMERS Epos Card"
20244088 August 2024 FHTS IRAHD—R Terada Tera Epos Card 20254028 February 2025 HRTIRAA—R nmeneko Epos Card
2024408H August 2024 BXEELND UL ITRRXB—R Obungu to issho Epos Card 20252028 February 2025 MetaSamurai T/RXH— R MetaSamurai Epos Card
20244098 September 2024 > aA—10L— IRAH—R Sugarcocomuu Epos Card 2025038 March 2025 I EBFSITRAA—R Pandorobo Epos Card
20244098 September 2024 SANDDRTRA ITRXAH—RKR funwarinecolon Epos Card 20254038 March 2025 HENSESA ITRIAH—R KAPIBARASAN Epos Card
20244098 September 2024  SkyPeace T/RZX7— R SkyPeace Epos Card 2025038 March 2025 Fbw» —XIRAH—R pochars Epos Card
20244098 September 2024  #/\5 IT/RAH—R yu-hachi Epos Card 20252038 March 2025 EEZo>BEDTFIFHHFEDEIRRAI— R Tamagotchi no puchi puchi omisecchi Epos Card
20244108 October 2024 JQ CARD I/RX ki JQ CARD EPOS Railway 2025038 March 2025 IRNATBCE ANENS EMBE T AR O — R National Museum of Art Epos Card
20244108 October 2024 BHEZTy ThNCSA] ITRAH—R YOSHINO NANJO "KANISAN" Epos Card 20254038 March 2025 IIZATECEAEISUEEA S T/R XS — R National Institutes for Cultural Heritage Epos Card
2024%10H October 2024 AR RAH—-R PETOKOTO Card 2025%03H March 2025 MITATBEE AERIAEYEET /RS — R National Museum of Nature and Science Epos Card
20244118 November 2024 [RSISOIZRNIT Z2ULTESA] TRRA—K  "DRAGON QUEST III" Epos Card 20254038 March 2025 RATEVWEFEDIRIAN—R nandemoikimono Epos Card
20244118 November 2024 Creepy NutsT/RXAH— R Creepy Nuts Epos Card 20252038 March 2025 UAte A ITIRAH—R Licca-chan Epos Card
20244128 December 2024 YAMAPIRZH—R YAMAP Epos Card 20254048 April 2025 AA0Ov ~ ITRAH—R MEDAROT Epos Card
20244128 December 2024 Identity V R AE IT/RRXHD—R Identity V Epos Card 2025058 May 2025 IRDA MIAH—ET Sy U591~ ITRAA—K  White Tiger and Black Tiger Epos Card
20244128 December 2024 OKAMOTO'S T/RAH— R OKAMOTO'S Epos Card 20254058 May 2025 FEELCYCLEH— R FEELCYCLECARD
20244128 December 2024 MRIHFLADFIVvF] TRIAH—R "Little Mouse's Red Vest" Epos Card 2025068 June 2025 RESAF—00H TRAHD—R MASKED RIDER KUUGA Epos Card
20254018 January 2025 [BEX DFZIERI TRAH—R You Look Yummy ! Epos Card 2025406H June 2025 IHOZZAUDIRIBD—R Macaroni Empitsu Epos Card
2025018 January 2025 fdhR>EE] T/RAH—R "Gracie Meets a Ghost" Epos Card 2025068 June 2025 RIVEIARZIH— R DOZLE Corp Epos Card
20254018 January 2025 I >vOoul TRAA—R "Kaiketsu Zorori" Epos Card 20254068 June 2025 RESTTIRZH—R NEGIUSAGI Epos Card
2025018 January 2025 ZwIq— IRAA—R miffy Epos Card 2025068 June 2025 FINANCIETL/RX O — R FiNANCIE Epos Card
X20256AIRTE  As of June 2025
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<&%&> [IMPACT BOOK] [CDWT (Reference) About “IMPACT BOOK”

B [IMPACT BOOK 2025] “IMPACT BOOK 2025" B [IMPACT BOOK ~f#3&tt{thk~] “IMPACT BOOK: Future Generations Edition”

TERIUAICEII T, A2N\0 MEHHITHOPOETELFRBHEFE LD,
H"ZSA"2EXDE>MIZE DL BMF [IMPACT BOOK f5kitH kR ZFEHLzUELZ.

A2\ MMIBT MDA EERH Lz [IMPACT BOOK 20251 ZFFEICEIEHEFHITVZLELE.
RTF—ORILS —DESFE LD EE S (CEZNBEDET I EEZBNELTENET.

We have published the “IMPACT BOOK 2025”, which describes our initiatives related to impact,
for the second year in a row.

We have published the “IMPACT BOOK: Future Generations Edition,” a booklet that provides an
opportunity for future generations to think about “Future” together by summarizing various examples
The purpose of the book is to promote more constructive dialogue with our stakeholders. of how the world is creating an impact.
SBHOIL—T @ A2/ b (HRRERER) CHZOmMIIZHSE L. HEEMIE T3,
— AU & D DORBEMEERNREN N 72> TE<IHULLWMEFEDH DA ELT

[ TiF=] NEREN T DERE] SVLWSHLRBEROES 3 wifEFE UL, TOERKCHIT,
TA 2Ty OFHALIC, AR JyX B—EXR, HAEHGE, BHEMFE.
TUTA - 18 - BETHRE. INTHRBUE [FE] ZHIBITDIESKIAEHELTEDET.
SE® [IMPACT BOOK 2025] T(d, ZHth'dE 9, [ MFE] MR DEE] OEMAITHEEEE,
A2\ hERICEIITSEHZHRALTHDET,

-« >)\0 MNCET B DMEHRRZSEEH Lz [IMPACT BOOK] ORBICDWT—EDFHM(ELZ/ZE DD,
FEREHARDEETFEZHNC. IBEODMDICK S E(CHTIEHEVNZEVWTEDEL.

SEID [IMPACT BOOK fHREHIR] (&, FREADEEEN 1> /U MNCETIMDEHZ (BRI &
EUTERL. BSBED KK [CDVWTEXDMBHCL TWERZIFB LD ICHBEELIZMFTY.

Flz. SMFTOHIE - HEIC(E. Z<OERERDOETEIC [DKDF] EUTEEEHNCTHIDD T
WERZEFEURZ, 1 2/\T NIDRNADEDBEHFDRBEMN S, [HFEETEONDPTNED(TRD TV
VD EFIYVIILWEDET, BirF THIPBREAOBIRZIMD ANTZMFIC/RD> TVET,

Aiming to achieve both impact (solving social issues) and profits, the Marui Group has envisioned a While the “IMPACT BOOK,"” which describes the status of our impact initiatives,

has received a certain amount of positive feedback, we have received some comments, mainly from

rn

new economic vision called “The economy driven by ‘Suki’,” in which the emotions and values

of each individual, rather than functions and prices, are the driving force behind a new economy. future generations,about the difficulty and lack of clarity of the contents.
To realize this vision, we are promoting businesses that support “Suki” through events, goods, The “IMPACT BOOK:Future Generations Edition” has been restructured so that future generations will be able to
services, Co-Creative investment, business development, and people, organizations, and work styles,

with a focus on FinTech. In this “IMPACT BOOK 2025"”, we explain our specific strategies for achieving

realize that impact initiatives are “their own business” and think about their own “future”.

In addition, many future generations were also actively involved in the production and editing of this booklet as
the economy driven by “Suki” and the path we will take to realize our impact. “creators”. From on-site reporting on impact initiatives, to checking whether the content is easy to understand
*The word “Suki” can mean love, like, favor, passionate about, crazy about, adore, etc. even for junior high and high school students, this booklet has been created with the perspective

of the future generations who will be reading it.

% [IMPACT BOOK 2025 (&, 55052 ELZEN
(BAFERR) https://pdf.0101maruigroup.co.ijp/ir/pdf/impactbook/2025/impactbook2025 all.odf
The English version of “IMPACT BOOK 2025" is currently in production.
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i oA

https://www.0101maruigroup.co.ip/ir/pdf/impactbook/2024/impactbook future.pdf

The “IMPACT BOOK:Future Generations Edition” is only available in Japanese.
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<8E> [AHDEZLWED] [CDULT (Reference) About “Marui no Taisetsu (Marui’s Core Values)”

BENSKEETEB(EZ)EBX T AHIIL—TH [TeLWED] [CUTWBEBWEES [RHOWLWED] BRTLWEULELUE.

We have published “Marui no Taisetsu (Marui’s Core Values)”,
a booklet that shares the values and heartfelt beliefs Marui Group has cherished from the past, through the present, and into the future.

m [RHOEWLWED]  “Marui no Taisetsu (Marui’s Core Values)” ?@R
A& TWIRED] BAMRDEHRER - EMBEETAEND ATV -« L—ANILKRASHERENDRE - SIfEEIBEHUTVETD, '\ B

THARIS T« v OTHFAF—OFERHEESA. 1 SANIA-X NS UTEEDASX hL-—5—Emi UeokaZ AICHFALVLEUTZ.
HETHZEHZEH. BHIIL—T EBBH ST THECHDID THEZITL.

MBEMSIHE. TLUTRERET, —BELZBUNSHDDT. ZZZEGATVEWL] EWSHEDENZE
BIREULTWEIEE, #HEDLSTHETERL, SHOBEEERFKZED. CNFETCRVVMBFITRLEUE.

This booklet was planned and produced by blkswn publishers Inc., a content label led by Kei Wakabayashi, former editor-in-chief of "WIRED" Japan.
The design was created by graphic designer Hiromi Fujita, and the illustrations were provided by Australian-based illustrator Emi Ueoka.
Over a period of half a year, our group and blkswn publishers, including President Aoi,

held dialogues to embody our desire to “convey our consistent vision from the past to the present and into the future”.

The result is a unique publication that tells the story of our company's history and future,

and is like a company history book, yet not quite. Photo by Hironori Kim
m fFEFH Booklet Details <B¥X> Table of Contents

-/ﬁ—?%&:é76/\°—§ * Number of pages: 76 ABEFEHKSBESAGAESYH JHPEXEHISETH
X : ASHE - Size: AS format irEfiyIaziii: CLERGRIIRIG

a7 R’ o & 7 v Hod o < o 2 2 RGOS ) (= B <
- FlfERtt BBt + Production company: blkswn publishers Inc. % g fEf Q 7 § 20 2 g 5 : § é = § g E )
- iRE - WE B R O EE. WA - Editing and writing: § = g z ‘,’ D g j\U ;% % e % % i 1 A s 5’ & ool
cT—=hFaLU>3> - THA  EE#EE (FUIITA LLC)  Kei Wakabayashi, Rie Noguchi, Sho Kobayashi 5 Y ; 205 B I L

S iy I:
- 1> X b Emi Ueoka + Art direction and design: Hiromi Fujita (FUJITA LLC) 13 < 61 @ | A 1) e
s
+ Illustrations: Emi Ueoka 4 J a4 % “ 3“ -

X AHORWED] F. CHRLOACIEFMFEFEENZLET . UTOTA—LXDBHUIAHFZE 0,

https://webmail.0101.co.jp/form2/pub/group/marui taisetsu

The “Marui no Taisetsu (Marui’s Core Values)” is only available in Japanese.
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* I REBOSDOHBHSE Notice from the IR Department

“m,
m AHIIL—TF K YouTubeF ¥ > RILDTEAN The MARUI GROUP Official YouTube Channel \\*9 e”s//
AHTI—TTERT ORI —DESTEEDFERD—DELT, AZ1 TP b [CDigE—FN!] BEELTWET,
AR YouTubeF v > RILTlE, BURBRSOERTFINHI I —T OB DBEH R EZRIEL TVET,
- 1= [ 1
The MARUI GROUP operates a community website named “Kono Yubi To-mare” as one of its points of contact with stakeholders. = ozy*MiEGmf n

The official YouTube channel streams scenes from Board of Directors meetings and provides information on the MARUI GROUP’s initiatives.
https://www.voutube.com/@maruigroup/videos

[ T4FE] ZHIB | TRARY hA—R 1|
—KURFREOBRUCADDEETIEND
HRICIRDILZY bH— ROBNITIBS |

MHI I —T DEFFRROEF RN | ]
— IR COMEZE E(C
CFON'ZDER EMRA > hafFa |

"The Epos Pet Card,

a EPOS cards that support ‘Suki!” "

The CFO explains the background and We get to the bottom of the appeal of the
key points based on discussions at world's only credit card that you can make
board meetings! https://www.youtube. com/watch7v—33951K|ztIE with a favorite photo of your beloved pet!
(Japanese only) (Japanese only)

"A Glance at a MARUI GROUP Board of

"

Directors Meeting!

B REERASHL AR - FrESILD—OXKKSEDOAKYouTubeF v+ 2RI [BEDFERWNE ! | (CTHHIIL-THENHET SEEERIE
ZIEB UV TEEARET IR > hMERERBFECTENTDSU—XAD TAHEARE| iF—<nEICT
AHTIL—TFOEMEH I BNASNELE !

The official YouTube Channel of investment management Rheos Capital Works Inc. a video featuring MARUI GROUP employees.
MARUI GROUP's efforts were introduced in a series of articles on the theme of “Human Capital-Focused Management” in which the key to corporate
growth in times of rapid change is introduced from an investor's point of view! (Japanese only)

LAR - Fr EFILDT—OZARE AR YouTubeF v > RIL [HEDFRNE ! | The Rheos Capital Works Inc. Official YouTube Channel https://www.voutube.com/watch?v=d9II8CML8Ac

https://www.youtube.com/@okanenomanabiba

m ZOMBIRER  Other disclosure materials

-ESGT—5TJ w7 2025 ESGBAED/ (T4 —V > AT —FEBEETENL. SHDOREYIREELEI—EUTERDEEHTNET
https://pdf.0101maruigroup.co.ip/sustainability/pdf/esg/esg2025 pdf Summary of past fiscal years’ ESG-related performance data, current fiscal year’s topics and other information

The English version of the ESG DATA BOOK 2025 is currently in production.

- NWEXRRE (BRER) LHDANERNRE(CRT D INETORDEAPPSEOAEME. ANEARGEDKPIPUS -2 (CDVWTITBNUTVET
https://www.0101maruigroup.co.jp/ir/lib/h-report.html The Company’s past initiatives and future direction related to human capital management, as well as KPIs and return on
Human Capital Management (English edition) human capital investment are presented

https://www.0101maruigroup.co.jp/en/ir/lib/h-report.html

- &¥H > ISSUE01~04 RF—IHRIA—DEETHEICAFT TLhHE (Well-being) | YoHXFFEUFREICEATIHELTIL—TDEDHH

&Magazine ISSUE01~04 (Japanese only) ZHHM5EFLTWET
https://www.0101maruigroup.co.jp/ir/lib/magazine.html We inform our stakeholders about the Group’s initiatives related to “Well-being” and sustainability
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AERHTHBHE U TE DX IFEROTFTRICAT 3ERE. HBHMREAFLUTVDBIRNRUVSIENTH D T 2 —EDFHRICEDNTED,
KROFEEF (IR RBRCKIDKREL RRDAERMENGDFT . BEVEDE(E. I REP :marui-ir@0101.co.jplCTEFE < TN,

The forward-looking statements contained in this presentation are based on information available at the time of preparation of
this presentation and certain assumptions that MARUI GROUP deems to be reasonable.

The forward-looking statements may differ materially from actual results due to a variety of different factors.

Please direct any inquiries to the IR Department(E-Mail:marui-ir@0101.co.jp).



